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DESIGN  AND  DEVELOPMENT 


Background 


This  task  of  the  Life  Coping  Skills  in  USAREUR  Project  focused  on 
the  development  and  evaluation  of  a  multi -media  training  program  for 
first  term  enlisted  personnel  in  Germany.  It  was  preceded  by  the  identi¬ 
fication  of  the  demands  soldiers  must  be  able  to  meet  in  order  to  suc¬ 
cessfully  function  in  an  environment  which  is  very  different  from  that  in 
the  United  States  and  by  a  review  of  current  efforts  to  help  them  meet 
those  demands  {Dawson,  McGuire,  Brooks,  and  Hebein,  1981).  The  implemen¬ 
tation  of  this  task  was  based  on  the  assumption  that  those  coping  skills 
which  pertain  to  the  new  environment  are  an  important  requisite  for  the 
well  being,  successful  performance  and  functional  abilities  of  new 
enlisted  personnel  both  within  and  outside  their  military  environment. 

Although  the  military  community  provides  many  of  the  services 
soldiers  may  need  in  familiar  ways,  (English  speaking,  services  provided 
in  the  "American  way",  the  use  of  U.S.  currency,  and  so  on),  the  sur¬ 
rounding  environment  is  foreign.  Language,  customs,  services,  style  of 
life,  and  personal  manners  are  different  and,  at  times,  difficult  to 
understand.  Hence,  there  is  a  need  to  help  soldiers  acquire  the  skills 
which  will  enhance  their  ability  to  cope  with  life  overseas. 

Content  and  Objectives  Specification 
One  objective  of  a  three-phase  study  conducted  during  FY  1981  was 


the  identification  of  the  life  role  demands  commonly  faced  by  f.rst  term 


enlistees  in  Europe.  The  total  study  is  reported  in  "An  Investigation  of 


Coping  and  Adaptation  in  USAREUR:  Criteria  of  Adaptation,  Life  Role 
Demands  Faced  by  First  Term  Enlistees,  and  Services  Provided  by  USAREUR 
Agencies"  (Dawson,  et  al  1981).  Data  were  collected  from  approximately 
fifty  USAREUR  personnel  who  attended  a  two-day  conference  on  coping  and 
adaptation,  from  225  agency  representatives  who  completed  a  mailed 
survey,  and  from  over  400  first  term  enlistees  and  125  of  their  super¬ 
vising  NCOS  who  participated  in  questionnaire  administrations  and  group 
interviews  at  eight  locations  throughout  Germany.  The  data  elicited  from 
these  participants  resulted  in  a  set  of  127  demands  faced  by  first  term 
enlistees  in  USAREUR  of  which  44  met  the  following  criteria: 

1.  Perceived  to  be  from  moderately  to  extremely  important  by  all 
three  groups:  agency  representatives,  first  term  enlistees,  and 
non-commissioned  officers. 

2.  Observed  by  agency  representatives  and  NCOs  to  be  faced  by 
"about  half"  or  more  of  first  term  enlisted  personnel  in 
USAREUR. 

3.  Indicated  to  be  faced  between  "sometimes"  and  "very  often”  by 
those  first  termers  who  have  faced  the  demand  at  all. 

4.  Reported  to  be  faced  at  least  once  by  50  percent  or  more  of  the 
first  term  enlistees  sampled. 

5.  Problematic  for  many  first  term  enlistees  who  are  less  than 
moderate ly-we 11  able  to  meet  the  demand  by  their  own  and  their 
supervisor's  report. 


2 


Table  1  contains  the  total  set  of  127  demands.  The  44  demands  which 


meet  the  above  criteria  are  underlined;  those  which  meet  an  additional 
criterion  of  being  USAREUR-specif ic  and/or  host  nation-related  are  indi¬ 
cated  by  asterisks. 

The  life  role  demands  addressed  by  the  programs  were  selected  from 
those  demands  which  met  the  previously  described  criteria.  The  topics 
presented  in  Table  2  were  chosen  for  program  development  through  a  con¬ 
sensus  of  HumRRO,  the  Army  Research  Institute  (ARI)  and  Army  Continuing 
Education  Service  (ACES).  These  topics  include  some  life  role  demands 
which  cut  across  several  areas;  for  example,  interacting  with  host  nation 
citizens,  observing  acceptable/preferred  behaviors  within  the  host 
nation,  understanding  currency  exchange  rates,  developing  tolerance/ 
respect  for  the  language,  values  and  behaviors  of  host  nation  citizens, 
and  perservering  in  attempts  to  communicate  effectively  with  local 
nationals. 

For  each  of  the  topics,  the  instructional  objectives  to  be  taught 
and  an  outline  of  the  content  to  be  included  in  the  program  were 
developed.  These  were  submitted  to  ARI  for  approval  as  the  deliverable 
titled  "Life  Coping  Skills  in  USAREUR  Project:  Results  of  Logistical 
Analysis  and  Planning  and  Content  and  Objectives  Specification"  (Dawson, 
Brooks,  Maddox,  and  Fullard,  January  1982).  The  objectives  for  all  five 
programs  are  contained  in  Appendix  A  and  the  content  outline  for  Eating 
Out  on  the  German  Economy  is  included  in  appendix  B  as  an  example  of  the 
scope  of  content  specified  for  the  topics. 

The  statements  of  life  role  demands  are  quite  general.  They  needed 
to  be  operationalized  in  order  to  use  them  as  the  basis  of  the  instruc- 
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24.  Be  aware  of  provisions/consequences  of 
economy  rental  contracts. 


25.  Communicate  effectively  with  host  nation  38.  Interface  effectively  with  NATO  partner- 

military  personnel.  ship  unit. 
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withdrawal.  *  50.  Schedule  time  to  take  classes  while  also 

meeting  on  duty  and  off  duty  obligations. 

37.  Utilize  effective  study  skills,  including 

locating  a  place  conducive  to  study.  51.  Recognize  uniforms/rank  of  NATO  personnel. 
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63.  Exhibit  military  bearing. 

*77 •  Persevere  in  attempts  to  communicate 

64.  Respond  appropriately  to  instances  of  effectively  with  local  nationals  despite 

discrimination  by  host  nation  citizens.  language  barrier. 


File  income  tax  report  correctly  and  89.  Utilize  information  about  current 

on  time.  cultural  and  sport  events. 
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104.  Recognize  the  information  services  116.  Recognize  role  of  education  in 

available  from  your  local  library.  advancement . 
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Table  2 


Topics  for  Doing  It  in  Deutschland  Programs 

Pilot  Program:  Using  Public  Transportation  in  Germany 
Program  Two:  Eating  out  on  the  German  Economy 

Program  Three:  Using  Military  Community  Services 
Program  Four:  Shopping  on  the  German  Economy 

Program  Five:  Legal  Aspects  of  Living  in  Germany 


tional  program.  Of  primary  importance  in  this  task  were  discussions  with 
people  in  the  field  who  are  subject  matter  experts  concerning  the  program 
topics.  Among  these  were  representatives  of  the  German  Federal  Railway, 
the  Office  of  the  Judge  Advocate  General,  Army  Community  Services, 
Military  Police  and  Drivers  Orientation  and  Testing.  A  wide  range  of 
literature  also  proved  valuable  in  determining  the  content,  scope, 
sequence  and  desired  outcomes  for  each  program.  This  included  official 
Army  publications,  unofficial  publications  available  in  USAREUR,  and 
references  concerning  German  language,  customs  and  laws  from  libraries 
and  bookstores. 

Selection  of  Media  and  Delivery  Systems 

The  development  of  training  materials  designed  specifically  for 
soldiers  in  USAREUR  requires  an  understanding  of  the  characteristics  of 
the  target  population.  Data  collected  from  project  activities  during 
FY81  allowed  for  some  generalizations  about  first  term  enlistees  that 
have  implications  for  the  design  and  development  of  materials  to  teach 
USAREUR-specif ic  life  coping  skills.  Among  these  are  that: 

1.  soldiers  often  do  not  seek  out  services  from  agencies,  but 
'rather  tend  to  try  to  learn  things  on  their  own  or  informally 
through  peers,  their  NCOs,  family  or  friends; 

2.  many  soldiers  either  lack  the  time  to  attend  classes  or 
experience  conflicts  with  duty  assignments  which  preclude  their 
enrollment  in  classes  and/or  the-r  use  of  many  agency  services; 

3.  soldiers  fend  to  use  those  services  which  are  most  accessible  to 
them  in  terms  of  location  and  time; 

4.  many  soldiers  have  limited  reading  ability,  dislike  reading, 


and/or  do  not  learn  well  from  print-only  instruction;  and 


5.  soldiers  are  most  receptive  to  training  which  is  based  on  real- 
world  needs  and  which  has  a  "hands-on"  orientation. 

Existing  programs/materials  used  to  assist  soldiers  in  acquiring 
life  coping  skills  may  not  effective/efficient  because  of  one  or  more  of 
the  following  reasons:  They  have  limited  availability  and/or  accessi¬ 
bility  in  terms  of  numbers,  time  and  location;  costs  of  purchase  and/or 
reproduction  are  prohibitively  expensive;  they  require  sophisticated 
hardware  in  their  use;  they  can  be  used  only  under  the  direct  supervision 
of  a  trainer/instructor;  they  have  been  developed  with  civilians  and/or 
CONUS  in  mind  and,  therefore,  lack  the  USAREUR-specific  content  vital  to 
some  topics. 

Several  media  and  delivery  systems  were  critiqued  based  upon  the 
above  characteristics  of  the  target  group,  limitations  of  existing  pro¬ 
grams,  and  resource  constraints  of  the  project.  Video,  both  broadcast 
television  and  transportable  tapes,  was  rather  quickly  eliminated  as  an 
option.  The  cost  to  produce  and  duplicate  video  programs  was  prohibi¬ 
tive.  Furthermore,  most  first  termers  do  not  have  easy  access  to  tele¬ 
visions  nor  do  they  utilize  the  video  services  of  the  learninq  resource 
center  (LRC). 

Numerous  forms  of  print-only  materials,  while  relatively  inexpensive 
to  develop  and  duplicate,  easy  to  distribute  to  soldiers,  and  capable  of 
delivering  diverse  instructional  activities  were  cons.dered  to  be 
insufficient  for  the  task.  Even  xf  written  at  a  level  understandable  by 
soldiers  with  limited  reading  ability,  a  print-only  program  would 
probaoly  not  overcome  many  soldiers'  d.slike  for  reading. 


11 


An  audio-only  approach  would  have  several  major  limitations.  Some 
of  the  concepts  to  be  taught  require  visualization.  An  audio-only 
program  could  not  incorporate  all  of  the  instructional  and  assessment 
components  of  competency  based  education.  However,  audio  was  viewed  as 
offering  some  relevant  advantages.  Information  can  be  presented  in  a 
number  of  ways.  Techniques  such  as  sound  effects  and  music  can  be  used 
to  gain  and  maintain  attention.  The  audio  medium  can  be  used  through 
multiple  delivery  systems  to  which  soldiers  have  ready  access. 

It  was  decided  that  the  positive  aspects  of  audio  would  compensate 
for  the  deficiencies  of  print-only  materials.  An  audio  component  would 
serve  to  present  information  in  an  interesting  manner  and  to  motivate 
soldiers  to  complete  the  print.  The  print  component  would  expand  upon 
and  reinforce  the  information  presented  auditorily  and  provide  oppor¬ 
tunities  for  practice  and  evaluation. 

In  order  to  reach  large  numbers  of  soldiers,  it  was  decided  to  use 
multiple  delivery  systems.  The  primary  delivery  system  will  employ  a 
mass  media  approach  through  the  Stars  and  Stripes  newspaper  and  AFN- 
radio.  Soldiers  have  ready  access  to  these  sources,  and,  in  fact  make 
use  of  the  Stars  and  Stripes  and  AFN-radio  (Sterling  and  Lucken-Newton, 
1981;  Stephens,  1980). 

The  program  will  also  be  incorporated  into  existing  services  offered 
through  USAREUR  agencies.  The  audio  tapes  and  newspaper  inserts  will  be 
made  available  to  current  programs  such  as  the  basic  skills  education 
program,  high  school  completion,  Headstart,  the  ACS  counseling/training 
programs,  and  s-miliar  programs  offered  by  the  USO,  Red  Cross,  chaplain, 
or  mental  hygiene  clinic,  for  example.  This  is  quite  feasible  because  of 


the  comparatively  low  cost  of  reproduction,  especially  when  compared  with 


video  or  other  projected  media. 

The  programs  will  also  be  made  available  at  learning  resource 
centers,  MOS  libraries,  or  other  education  center  facilities.  The  pro¬ 
grams  can  be  used  at  these  facilities  and/or  at  home.  Precedence  for 
both  of  these  procedures  exists.  In  this  way,  individual  soldiers  can 
make  use  of  the  materials  on  their  own  time.  Also,  first  line  super¬ 
visors,  training  NCOs  and  other  concerned  unit  personnel  will  have  access 
to  the  materials  for  use  as  thev  see  fit,  as  with  MOS-related  and 
academic  materials  available  from  these  facilities. 

The  actual  implementation  of  these  delivery  systems  will  be  on  a 
trial  basis  after  the  revisions  indicated  by  the  formative  evaluation 
described  in  this  report  have  been  made.  First,  each  program  will  be 
delivered  through  a  combination  of  AFN-radio  and  the  Stars  and  Stripes 
for  one  week  along  the  following  lines.  For  several  weeks  before  the 
series  begins,  "spots"  will  be  aired  on  AFN-radio  and  television 
informing  listeners  of  the  coming  programs.  During  this  time,  articles 
and  ads  will  also  appear  in  the  Stars  and  Stripes  and  other  official  and 
unofficial  USAREUR  publications.  In  the  Sunday  edition  of  the  Stars  and 
Stripes  an  eight-page  supplement  will  contain  the  printed  materials  for 
the  program.  This  will  include  information  about  listening  times  and  the 
follow-up  evaluation  form.  During  the  week,  the  audio  portion  of  the 
program  will  be  broadcast  several  times.  These  times  will  be  determined 
by  AFN  and  HumRRO.  Each  program  will  inform  the  listeners  that  (a)  it  is 
one  of  a  series  and  (b)  that  it  and  others  will  be  available  to  them 
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through  their  learning  resource  canter.  Program  users  will  be  asked  to 


complete  the  follow-up  information/evaluation  form  contained  in  the  Stars 
and  Stripes  supplement  and  mail  as  directed. 

Prior  to  the  week  in  which  a  program  is  being  aired,  it  will  be 
distributed  to  the  learning  resource  centers  and  other  of  the  possible 
delivery  system  agencies  (e.g.,  BSEP  or  ACS).  In  this  way,  the  programs 
will  be  available  to  people  who  did  not  hear  it  on  AFN  and/or  didn't  get 
a  newspaper  or  people  who  want  to  hear/read  it  again. 

Utilization  of  Research-Based  Techniques  of  Instructional  Design 

The  design  of  the  programs  was  guided  by  a  set  of  research-based 
strategies  which  are  part  of  the  emerging  technology  of  instructional 
development.  These  principles  and  techniques  were  drawn  from  several 
sources  (c.f.  Gagne  and  Briggs,  1974;  Baker  and  Quellmalz,  1972;  Popham, 
1971;  Kemp,  1971;  Dawson,  1979;  Dawson  and  Hebein,  1980;  and  TRADOC, 
1975). 

The  functions  of  the  events  of  instruction  (Gagne,  1974)  served  as 
the  major  conceptual  framework  for  the  design  of  the  programs.  Gagne 
views  instruction  as  a  series  of  events  which  make  it  possible  for  a 
learner  to  proceed  from  where  s/he  is  before  instruction  to  competence  or 
mastery  of  the  objective.  The  functions  are  listed  below  in  their  usual, 
but  not  invariable,  order: 

-  Gaining  and  maintaining  the  learner's  attention 
Informing  the  learner  of  the  objective 
Recalling  prior  relevant  learning 
Presenting  the  instructional  material 
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Providing  learning  guidance 


Providing  the  opportunity  for  the  learner  to  practice  the  perfor¬ 
mance  required  by  the  objective 

Providing  feedback  about  the  correctness  of  the  performance 

-  Assessing  the  learner's  performance 

-  Enhancing  retention  and  transfer 

In  order  to  accomplish  all  of  these  functions  in  each  of  the 
programs,  a  variety  of  techniques  were  used.  Among  these  were  to: 

Provide  advance  organizers  and/or  overviews. 

-  Vary  the  nature  of  the  instructional  stimuli. 

-  Employ  humor. 

Involve  the  learner  in  game-type  situations. 

-  Use  suspense. 

-  Keep  the  learner  active  rather  than  passive. 

-  Use  vocabulary,  written  and  oral,  that  will  be  understood  by  the 
learner. 

Provide  multiple,  alternative  opportunities  for  the  learner  to 
acquire  the  skills,  knowledge,  and/or  attitudes. 

-  Structure  the  instruction  logically. 

Incorporate  direct  and  indirect  prompts. 

-  Vary  the  amount  of  learner  quidance. 

Personalize  the  practice.  Make  it.  experiential- 

-  Make  the  material  visually  appealing. 

Use  one  med-um  to  complement  the  other  (e.g.,  to  reinforce  and/or 
expand  upon  a  concept). 

-  Provide  a  variety  of  examples. 
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Logistical  Analysis  and  Planning 


In  order  to  develop,  produce  and  try  out  the  instructional  programs, 
advice,  support,  assistance  and  coordination  with  a  number  of  agencies 
and  organizations  was  obtained.  It  was  crucial  to  involve  from  the 
beginning  the  people  who  were  to  play  vital  roles  in  achieving  the  objec¬ 
tives  of  the  project.  This  was  necessary  not  only  so  that  the  tasks 
could  be  accomplished  without  logistical  problems,  but  also  so  that  the 
individuals  involved  at  each  stage  understood  the  purposes  and  perspec¬ 
tives  of  the  project;  were  willing  and  able  to  participate;  and  felt  that 
they  had  had  a  part  in  planning  the  activities. 

Specifically,  communication  with  three  major  categories  of  people 
hits  been  established  and  maintained.  First,  personnel  at  the  American 
Forces  Network  ( AFN)  who  will  provide  support  in  the  broadcast  of  the 
audio  media  were  contacted.  Second,  a  working  relationship  with  the 
individuals  at  Stars  and  Stripes  who  will  assist  in  the  printing  and 
distribution  of  the  print  component  of  the  programs  has  been  established. 
Third,  people  who  will  be  responsible  for  implementing  the  alternative 
delivery  system  through  Army  Continuing  Education  Services  (ACES)  have 
been  consulted. 

The  results  of  these  activities  were  documented  in  an  interim  report 
(Dawson,  et  al.  1982)  which  included  the  specific  arrangements  that  were 
made  for  the  production  of  the  proqrams,  the  pilot  testing  of  the  pro¬ 
grams,  and  the  f»eld  testing  of  the  delivery  systems. 
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Development  of  Programs 


The  procedures  used  to  develop  the  programs  differed  from  those 
specified  in  the  technical  proposal  primarily  because  the  anticipated 
production  support  from  AFN  was  not  available.  The  following  procedures 
were  used  to  produce  each  program. 

Using  the  objectives  and  content  specifications  as  a  basis,  the 
project  team  worked  together  to  develop  the  framework  for  the  plots  and 
scenes  of  the  audio  component  and  the  types  of  information,  visuals,  and 
activities  of  the  print  component.  One  person  was  then  responsible  for 
collecting  resources  and  writing  the  print  materials  while  the  script 
writer  developed  the  script.  These  two  people  coordinated  their  efforts 
periodically  in  order  to  integrate  the  print  and  audio  components. 

The  consultant  graphic  artist  was  responsible  for  converting  the 
manuscript  print  materials  and  visual  descriptions  into  an  eight-page 
newspaper  layout.  She  had  use  of  the  equipment  and  materials  at  Stars 
and  Stripes  (Darmstadt)  and  the  assistance  of  their  technical  personnel 
(type-setters,  photographers,  etc.).  The  facilities  and  services  pro¬ 
vided  by  the  Stars  and  St. ipes  were  included  in  the  rate  the  newspaper 
charges  for  a  public  service  insert  which  will  be  distributed  to  93,000 
readers  throughout  Germany. 

The  script  was  used  to  produce  an  audio  tape  suitable  for  broadcast 
and  mass  duplication.  Locally-avai lable  talent  was  solicited  through 
community  theatre  qroups.  The  talent  were  military  and  civilian 
employees;  therefore,  they  rehearsed  and  taped  during  off-duty  hours.  An 
honorarium  was  pa.d  to  defray  some  of  the  personal  expenses  -nvolved. 
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such  as,  transportation,  meals,  and  child  care.  Taping,  editing,  mixing, 
sound  effects,  music  and  duplication  were  accomplished  at  a  commercial 
sound  studio  on  the  German  economy.  The  facilities,  equipment,  music  and 
sound  effects  library,  and  technician's  services  were  included  in  the 
subcontract  with  the  studio. 

Overview  of  the  "Doing  It  in  Deutschland"  Programs 

The  tryout  versions  of  the  five  "Doing  It  in  Deutschland"  programs 
have  been  submitted  to  ARI  as  a  separate  deliverable  composed  of  six 
eight-page  newspaper  galley  proofs  and  five  audio  cassettes  each  with  an 
approximately  30-minute  two-part  program.  Appendix  C  contains  photo- 
reduced  copies  of  the  print  components  used  during  the  tryouts  and 
formative  evaluation.  (Appendix  W  includes  photo-reduced  copies  of  the 
revised  materials  which  were  produced  based  upon  the  data  presented  in 
this  report  and  then  used  in  the  field  evaluation  conducted  under  a 
subsequent  contract.) 

When  these  programs  were  proposed,  it  was  anticipated  that  the  print 
component  would  be  a  four-page  insert  and  the  audio  component  would  be  a 
tape  of  approximately  fifteen  minutes.  As  a  result  of  the  experience  of 
producing  the  pilot  program,  it  was  determined  that  this  would  be  insuf¬ 
ficient.  Therefore,  each  program  consists  of  an  eight-page  newspaper 
supplement  and  a  two-part  radio  tape  with  each  part  being  approximately 
fifteen  minutes.  Additionally,  the  program  on  using  military  community 
resources  contains  a  second  eight-page  insert  which  is  a  Directory  of 
USAREUR  Services. 

Some  of  the  important  features  of  the  programs  are  summarized  here 


18 


to  highlight,  in  particular,  aspects  which  are  consistent  across  all  of 
the  programs.  The  programs  are  designed  to  be  entertaining  as  well  as 
instructive.  The  audio  component  for  each  program  is  a  humorous  episode 
which  involves  the  main  cast  of  secret  agent-type  characters,  Strac 
Willie,  Dr.  Zap,  and  Chester  Boondoggle,  in  an  adventure  which  requires 
them  to  perform  the  skills  being  taught.  For  example,  in  "The  Munich 
Connection",  their  mission  involves  using  public  transportation  to 
include  such  things  as  reading  maps,  schedules  and  signs,  purchasing 
tickets,  and  behaving  appropriately  on  buses,  streetcars  and  trains. 
Frequent  reference  is  made  by  the  narrator  to  the  newspaper  supplement 
which  should  be  used  in  conjunction  with  the  audio  portion.  The  narrator 
also  reinforces,  clarifies  and  expands  upon  concepts  being  illustrated  by 
the  characters.  Music  and  sound  effects  are  used  to  gain  and  maintain 
attention  and  to  provide  continuity  and  smooth  transitions  within  the 
episodes . 

The  print  portion  is  written  at  a  readability  level  appropriate  to 
the  target  audience  (no  higher  than  6.0  using  the  Fry  readability 
formula).  Many  visuals,  such  as  pictures,  cartoons,  representations  of 
signs,  symbols,  maps,  schedules,  menus,  labels,  forms  and  other  items 
related  to  the  program's  topic  are  interspersed  among  the  instructional 
information,  practice  activities  and  assessment  exercises. 

The  first  page  of  each  program  contains  a  picture  of  the  characters 
which  depicts  a  scene  from  the  episode  and  some  preview  information  about 
the  characters  in  the  episode  to  arouse  interest.  The  objectives  of  the 
program  are  presented  in  the  form  of  a  survey  incorporating,  typically,  a 
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rate -yourself "  approach.  An  overview  of  the  entire  series  is  briefly 


given  which  includes  information  about  both  of  the  delivery  systems  (AFN 
and  learning  resource  centers).  Finally,  the  first  page  introduces  the 
"Coping  Contest"  which  is  designed  to  be  motivational  and  also  to 
encourage  users  to  complete  and  send  in  the  program  evaluation  form. 

The  second  and  third  pages  provide  information  which  is  directly 
linked  to  the  audio  portion.  For  example,  the  map  and  schedules  to  which 
the  characters  refer  during  "The  Munich  Connection"  are  shown  on  pp.  2-3. 
These  pages  also  contain  pictures  of  scenes  from  the  episode,  such  as  the 
three  types  of  eating  places  visited  in  "The  Triple  Treat". 

The  fourth  and  fifth  pages  (the  middle  spread)  provide  in-depth 
information  in  text  form  supported  by  appropriate  charts,  diagrams  and 
other  visuals.  For  example,  in  "The  SOFA  Saga"  correctly  completed 
customs  declaration  forms  are  shown  and  in  "The  Goods  to  Go"  the  calcu¬ 
lations  needed  to  convert  from  German  to  U.S.  money  and  vice  versa  are 
illustrated. 

Pages  six  and  seven  are  practice-oriented.  Diverse  opportunities  to 
apply  the  skills  previously  presented  range  from  very  structured 
exercises  with  many  prompts  and  single  correct  answers  to  experiential 
activities  which  require  the  users  to  apply  the  skills  to  their  own 
personal  situations.  Spaces  are  provided  for  answers  to  encourage  overt 
responses,  and  immediate  feedback  can  be  obtained  by  referring  to  the 
correct  answers  on  page  seven.  The  materials  are  designed  to  be  consum- 
mable  and  kept  for  future  reference.  The  top  of  page  seven  for  each 
program  contains  a  review  self-check,  while  the  bottom  of  the  page 


presents  the  "Coping  Contest".  The  contest  presents  the  stimuli  in  a 
visual  form  to  encourage  completion  by  people  who  might  be  less  inclined 
to  do  a  contest  presented  in  a  print  format. 

The  top  of  the  last  page  contains  some  type  of  puzzle  or  game  for 
each  program  based  upon  vocabulary  and  phrases.  For  example,  for  "The 
Munich  Connection"  there  is  a  crossword  puzzle  and  for  "The  Goods  to  Go," 
a  word  search  puzzle,  both  of  which  require  German  as  well  as  English 
language  skills. 

The  bottom  of  page  eight  is  the  back  of  the  Coping  Contest  mail-in 
form.  It  contains  a  place  for  the  user  to  "Give  Us  a  Piece  of  Your  Mind" 
and  evaluate  the  various  aspects  of  both  the  audio  and  print  components. 
The  tear-off  is  designed  so  that  it  need  only  be  folded,  stapled  or  taped 
closed  in  one  place,  and  dropped  into  an  APO  mail  box  since  it  has  a 
"postage -paid"  symbol. 

The  newspaper  inserts  when  actually  published  will  contain  color  on 
pages  one,  four  and  five  as  another  attention-directing  device. 
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TRYOUT  AND  FORMATIVE  EVALUATION 


Introduction 

This  section  of  the  report  describes  the  methods  employed  and  the 
results  obtained  when  the  five  programs  were  tried  out  and  formatively 
evaluated.  The  section  is  presented  in  two  parts  because  the  first 
program,  "The  Munich  Connection"  served  as  a  prototype  and  was  pilot 
tested  before  the  other  programs  were  developed.  Also  the  evaluation 
methods  and  instruments  used  were  modified;  therefore,  it  is  more 
appropriate  to  report  on  the  pilot  program  separately.  Based  upon  the 
findings  of  the  pilot  test  of  the  prototype,  some  minor  modifications  in 
design  and  development  for  the  subsequent  programs  occurred,  although  the 
key  concepts,  principles  and  techniques  previously  described  continued  to 
be  applied. 

The  data  on  which  program  developers  rely  as  a  basis  for  revision 
decisions  need  to  be  qualitative  as  well  an  quantitative.  Inferences 
must  be  drawn  from  the  data  about  the  kinds  of  changes  which  might 
improve  a  program.  Program  revisers  utilize  summary  statistical  data, 
but  also  look  at  very  concrete  aspects  which  are  idiosynchrotic  to  a 
particular  program.  For  internal  use,  data  at  this  high  level  of  detail 
are  essential;  to  interested  persons  external  to  the  project,  these  may 
be  cumbersome  and/or  unnecessary  for  their  purposes.  Therefore,  most  of 
these  specific  types  of  data  are  presented  in  the  Appendices  and  only 
referred  to  in  the  text  or  summarized  in  tables  within  the  body  of  the 
report. 
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Purpose 


The  purpose  of  the  pilot  tests  of  the  "Doing  It  in  Deutschland" 
programs  was  to  provide  a  data  base  on  which  to  make  decisions  concerning 
program  modification/improvement.  Pilot  tests  with  small  numbers  of 
participants  drawn  from  the  desired  target  group  (in  this  case,  first 
term  enlistees  who  lack  the  skills  being  caught)  generate  information  on 
user  pre-  and  post-program  performance,  within-program  process/progress, 
and  user  attitudes/opinions  of  the  program  and  its  content,  h  of 
these  types  of  data  has  implications  for  revision  decisions.  The  "ideal" 
program  provides  instruction  through  which  users  procede  without  di.fi- 
culty,  from  which  they  achieve  the  pre-specified  objectives,  and  about 
which  they  have  positive  attitudes  and  feelings.  When  any  of  these 
criteria  are  not  met,  there  is  a  need  to  modify  one  or  more  aspects  of 
the  program. 

Evaluation  Questions 

The  overall  purpose  of  obtaining  data  on  which  to  make  program 
revision  decisions  was  operationalized  by  seeking  the  answers  to  several 
specific  evalution  questions.  These  were: 

1.  How  instructionally  effective  was  the  program? 

a.  To  what  extent  did  the  participants  achieve  the  program's 
objectives  as  measured  by  pre-  and  post-program  tests  of 
knowledqe/skills? 

b.  In  what  ways  did  the  program  affect  the  participants' 
future  behavior  in  real  life  as  measured  by  self-reports  of 
anticipated  behavior? 
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2.  What  types  of  affective  reactions  did  the  program  produce? 

a.  How  effective  was  the  program  in  gaining  and  maintaining 
interest? 

b.  What  were  the  participants'  reactions  to  specific  aspects 
of  the  program  (plot,  characters,  content,  activities, 
etc.)  and  what  was  the  impact  of  these  reactions? 

3.  How  well  were  the  participants  able  to  procede  through  the 
materials?  With  which  parts  of  the  program  were  difficulties 
encountered? 

Pilot  Test  of  the  Prototype  Program: 

"The  Munich  Connection" 

Method 

In  order  to  diagnose  areas  of  weakness  and  to  improve  the  pilot 
program  through  subsequent  revision,  three  general  categories  of  forma¬ 
tive  evaluation  data  were  collected.  First,  data  concerning  program 
effects  were  obtained;  i.e.,  user/outcome  performance,  both  anticipated 
and  unanticipated.  Second,  data  regarding  the  instructional  process  were 
collected;  i.e.,  how  the  program  operates,  and  the  adequacy  of  the 
presentation,  sequence  and  format.  Third,  user  reactions  to  the  program 
were  solicited;  i.e.,  their  attitudes,  feelings,  and  other  affective 
measures  regarding  the  program  and/or  its  content. 

The  data  sources  for  the  prototype  tryouts,  the  materials  and 
instruments  used,  and  the  procedures  followed  are  described  in  this 
section. 

Participants .  The  pilot  program  was  administered  to  47  first  term 
enlisted  soldiers  in  six  USAREUR  battalions.  Battalions  were  selected  to 


represent  a  cross  section  of  unit  types  and  variations  in  geographic 


locations.  The  types  of  units  included  armor,  maintenance,  mechanized 
infantry,  engineering,  artilery  and  military  police.  Some  units  were 
located  in  or  near  cities  with  troops  who  have  access  to  a  variety  of 
types  of  public  transportation;  others  were  more  geographically  isolated 
with  minimal  access  to  some  forms  of  transportation. 

Table  3  presents  breakdowns  for  the  following  demographic  variables: 
grade,  sex,  age,  ethnicity,  education,  time  in  Germany,  MOS  and  place  of 
residence. 

Tryout  materials  and  instruments.  The  pilot  program  materials 
consisted  of  the  tryout  version  of  the  print  component  and  a  high-quality 
cassette  tape  of  the  radio  episode  both  of  which  are  submitted  with  this 
report. 

In  order  to  collect  background  information,  pre-  and  post-program 
performance  data,  and  user  reactions  to  the  program,  several  instruments 
were  developed. 

Appendix  D  contains  the  background  information  form.  Tn  addition  to 
demographic  variable  questions,  items  were  administered  to  determine  the 
extent  to  which  each  participant  had  used  various  types  of  public  trans¬ 
portation  in  Germany  and,  in  cases  of  infrequent  use,  reasons  for  little 
or  no  use  of  the  particular  type(s)  of  transportation.  Other  questions 
pertained  to  individual  patterns  of  reading  the  Stars  and  Stripes  and 
listening  to  AFN-radio.  These  USAREUR  experience  items  and  a  summary  of 
the  responses  are  included  in  Appendix  E.  Such  an  assessment  will  be 
useful  in  determining  broadcast  and  publication  days  and  times  for  the 
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Table  3 

Pilot  Program  Tryout  Participants 
(N  =  47) 


Grade 


Ethnicity 


E-1 

4 

(  8.5%) 

18 

7 

(14.9%) 

Black 

14  (29.8%) 

E-2 

10 

(21.3%) 

19 

14 

(29.8%) 

Native  American 

1  (  2.1%) 

E-3 

20 

(42.6%) 

20 

6 

(12.8%) 

Spanish  Surname 

3  (  6.4%) 

E-4 

13 

(27.7%) 

21 

12 

(25.5%) 

White 

29  (61.7%) 

22 

1 

(  2.1%) 

Sex 

Live  in: 

23 

2 

(  4.3%) 

Male 

38  (80.9%) 

24 

2 

(  4.3%) 

Barracks  43 

(91.5%) 

Female 

9  (19.1%) 

On  Economy  4 

(  8.5%) 

25 

1 

(  2.1%) 

28 

1 

(  2.1%) 

Time  in  Germany 

31 

1 

(  2.1%) 

Less  than  3  mos. 

5  (10.6%) 

— 

3  -  6  mos. 

17  (36.2%) 

x  = 

20 

.5 

7  -  9  mos. 

8  (17.0%) 

Education 

10-12  mos . 

9  (19.1%) 

High  School 
Diploma 

35  (74.5%) 

12  - 

18  mos. 

4 

(  8.5%) 

No  Diploma  ■ 

10  (21.3%) 

19  - 

24  mos. 

3 

(  6.4%) 

Some  College 

2  (  4.3%) 

25  - 

36  mos. 

0 

(  0.0%) 

More 

than  36 

mos . 

1 

(  2.1%) 

M. 

O.S. 

05B  2  (  4.3%) 

12B  5  (10.6%) 

19E 

8 

(17.0%) 

63H  2 

(  4.3%) 

76Y 

4 

(  8.5%) 

05C  1  (  2.1%) 

13B  4  (  8.5%) 

54E 

1 

(  2.1%) 

63Y  1 

(  2.1%) 

81 B 

1 

(  2.1%) 

1 1 B  5  (10.6%)  13C  1  (  2.1%)  63B  3  (  6.4%)  71L  4  (  8.5%) 

11C  2  (  4.3%)  6 3D  2  (  4.3%)  72E  1  (  2.1%) 
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programs  in  the  Doing  It  In  Deutschland  series. 

Alternate  tests  were  developed  as  pre-  and  post-program  assessments. 
Six  questions  pertained  to  reading  train  schedules  and  four  to  identi¬ 
fying  the  meaning  of  transportation  signs  and  symbols.  These  are 
included  in  Appendix  F. 

Tryout  procedures.  The  pilot  program  was  administered  to  small 
groups  of  soldiers  (between  four  and  eight)  by  two  HumRRO  staff  members 
during  approximately  three  hours.  After  a  brief  description  of  the 
project  and  the  need  for  their  assistance,  the  participants  answered  the 
demographic  questions  and  the  series  of  questions  regarding  their  past 
and  current  use  of  public  transportation,  the  Stars  and  Stripes  news- 
newspaper,  and  AFN-radio. 

The  ten-item  pretest  was  administered  next.  All  participants  were 
allowed  time  to  complete  this  instrument. 

Each  person  was  given  a  copy  of  the  Doing  It  In  Deutschland  news¬ 
paper  supplement  for  "The  Munich  Connection"  with  an  explanation  that  a 
similiar  insert  will  be  published  with  a  Sunday  edition  of  the  Stars  and 
Stripes.  Participants  were  instructed  to  read  the  first  page  and  com¬ 
plete  the  "Rate  Yourself:  Are  You  Fit  to  Be  a  Secret  Aqent?"  General 
instructions  which  apDlied  to  all  reading  activities  were  to  circle  any 
words  not  understood  and/or  to  write  comments  in  the  margins. 

Having  completed  page  1,  participants  answered  the  first  two  items 
on  the  Reactions  to  "The  Munich  Connection"  questionnaire  (see  Appendix 
G).  These  items  assessed  initial  reactions  to  the  program  and  interest 
in  going  on  with  the  print  and  audio  components  of  the  program. 
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Next,  participants  quickly  looked  over  pages  2  and  3  of  the  print 


supplement  containing  the  visuals  which  are  coordinated  with  the  radio 
program.  Instructions  on  page  2  tell  the  reader  to  follow  along  as  the 
episode  takes  place.  The  audio  tape  of  the  radio  program  was  played.  As 
the  participants  listened,  the  HumRRO  staff  members  made  notes  of 
observed  reactions  and  comments.  Immediately  following  the  tape,  ques¬ 
tions  3-7  of  the  Reactions  questionnaire  were  completed.  The  group  then 
took  a  15-minute  break. 

Because  only  three  hours  were  available  with  each  participant, 
activities  on  pages  4-8  were  prioritized  to  be  completed  in  sequence.  In 
this  way,  all  tryout  participants  completed  a  common  set  of  activities 
while  other  activities  were  completed  by  smaller  numbers  of  participants 
based  upon  their  personal  choice  and  the  amount  that  they  were  able  to 
complete  within  the  allocated  time. 

All  participants  studied  page  4  and  completed  "Doing  It  Yourself"  on 
page  6  (questions  1-9).  Most  completed  page  5  and  page  7  (The  Contest, 
"Was  1st  Los?,  Check  it  Out,  Can  you  Cope?)  Fewer  completed  "By  Bus  or 
Strassenbahn? " ,  "On  Your  Own  Turf"  (both  on  page  6)  and  the  Crossword 
Puzzle  (on  page  8). 

The  last  items  of  the  Reactions  questionnaire  were  completed  and  the 
posttest  was  administered. 

The  last  part  of  the  tryout  consisted  of  an  oral  discussion  in  which 
opinions,  suggestions  and  other  kinds  of  comments  not  previously  provided 
in  writing  could  be  given.  These  were  recorded  by  the  HumRRO  personnel. 
Participants  were  thanked  for  their  cooperation  and  dismissed. 
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Results 


The  results  of  the  formative  evaluation  of  the  prototype  program 
will  be  reported  by  the  three  main  evaluation  questions  which  concerned: 

1)  program  effects;  2)  user  affect  and  3)  instructional  process. 

Program  effects.  The  primary  measure  of  the  program's  effects  was 
the  test  administered  after  the  program  had  been  completed.  This  test 
included  items  which  sampled  the  desired  outcomes.  In  order  to  assess 
changes  in  knowledge  and  skills  which  resulted  from  participation  in  the 
program,  posttest  scores  were  compared  with  scores  on  the  parallel 
pretest.  These  tests  are  contained  in  Appendix  F.  Table  4  presents  the 
pre-  and  posttest  mean  scores  for  each  of  the  six  locations  and  the  grand 
mean  for  all  sites.  The  pretest  means  ranged  from  3C%  to  57.5%  correct 
with  a  mean  of  means  equal  to  35.6%,  while  the  posttest  means  ranged  from 
73.1%  to  87.5%  with  a  grand  mean  of  81.9%.  All  changes  in  mean  scores 
were  positive  with  increases  ranging  from  25  to  55  percentage  points  and 
an  average  increase  of  46.3.  These  two  sets  of  data  indicate  that 
regardless  of  the  pretest  score,  the  means  of  which  varied  almost  30 
percentage  points,  participants  completing  the  program  achieved  rather 
uniform  posttest  scores,  the  means  of  which  varied  less  than  15  points. 

Rather  than  establish  cut-off  scores,  the  tests  were  analyzed  by 
item  in  order  to  determine  for  which  skills/kncwledge  the  materials  were 
less  effective  and,  therefore,  poss.bly  in  need  of  modification. 

Table  5  presents  an  analysis  of  each  of  the  ten  pretest  and  ten 
posttest  items.  On  the  pretest,  item  #3  which  required  locating  the 
earliest  intercity  train  on  the  schedule  was  not  answered  correctly  by 
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Table  4 
Pilot  Program 

Pretest  and  Posttest  Scores 
(The  Munich  Connection) 


Location  # 

Pretest  X 

Posttest  X 

Change 

1 

57.5 

86 

+28.5 

2 

30 

85 

+55.0 

3 

31.3 

82.5 

+51.2 

4 

42.1 

73.1 

+31 .0 

5 

41.9 

87.5 

+45.6 

6 

52.1 

77.1 

+25.0 

Grand  means 

35.6 

81 .9 

+46.3 

Table  5 


Analysis  of  Pilot  Program 

Pre-  and 

Posttest  Items 

Item 

Description 

%  Participants  with  Correct 

Response 

PRE 

POST 

(n=46) 

(n=44) 

change 

#1  a 

Determining  between  which  2  cities 

60.9 

82.2 

+21.3 

b 

a  train  schedule  is  for 

54.3 

84.4 

+30.1 

#2 

Finding  fare  information 

39.1 

66.7 

+27.6 

on  a  train  schedule 

#3 

Finding  first/last  Intercity  train 

0.0 

44.4 

+44.4 

without  time  or  train  number  given 

#4 

Knowing  what  kind  of  train 

37.0 

77.8 

+40.8 

is  the  fastest 

#5 

Determining  arrival  time  when 

58.7 

84.4 

+25.7 

train  number  is  given 

#6  a 

Sign  for  baggage  locker 

52.2 

97.8 

+45.6 

b 

Sign  for  toilet 

39.1 

93.3 

+54.2 

c 

Sign  for  seat  reserved  for 

handicapped 

10.9 

95.6 

+84.7 

d 

Sign  for  bus  stop 

56.5 

97.8 

+41.3 

anyone.  The  item  answered  correctly  by  the  most  participants  (60.9%) 


called  for  determining  one  of  the  destination  cities  on  the  given 
schedule.  On  eight  items,  35-60%  of  the  respondents  were  correct.  The 
other  item  which  was  answered  correctly  by  very  few  people  on  the  pretest 
(10.9%)  required  recognition  of  the  sign  for  the  seat  which  is  reserved 
for  the  handicapped. 

On  the  posttest,  the  four  items  dealing  with  signs  were  answered 
correctly  by  almost  all  of  the  respondents  (93.3%-97.8%) .  The  two  items 
which  were  answered  correctly  by  the  fewest  people  called  for  finding 
fare  information  and  locating  the  last  intercity  train  leaving  a  given 
city  on  the  schedule.  The  latter  item  is  parallel  to  the  pretest  item 
which  was  answered  incorrectly  or  not  at  all  by  everyone.  The  remaining 
items  were  answered  correctly  by  between  77.8%  and  84.4%  of  the 
respondents. 

A  t-test  analysis  was  performed  on  the  matched  pairs  of  pretests  and 
posttests.  The  mean  scores  for  the  42  matched  cases  was  significant  at 
p  <  .001.  A  summary  of  this  analysis  is  presented  in  Table  6. 

One  activi^  /  within  the  program  served  as  a  measure  of  the  objective 
concerning  appropriate  and/or  legal  behaviors  on  public  transportation. 
The  Coping  Contest  required  that  five  examples  of  either  illegal  or 
inappropriate  behavior  be  identified  in  a  cartoon.  Of  the  40  people  who 
did  the  contest  (it  was  an  optional  activity),  almost  all  found  four  or 
five  of  the  behaviors.  Five  correct  answers  were  given  by  57.5%  and  four 
correct  answers  by  37.5%. 

All  of  the  objectives  of  "The  Munich  Connection"  cannot  be  measured 
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Table  6 


T-Test  for  Matched  Pairs  of 
Pilot  Program  Pretests  and  Posttests 


Number  of 
matched  cases 

Mean 

Standard  deviation 

Standard  Error 

Difference  (Mean) 

Standard  deviation 

Standard  Error 

Correlation 

2-tail 

Probability 

t  -  Value 

d.f . 

Significance 
2-tail  probability 


Pre  Test 


Post  Test 


42 

42.7 

22.9 

3.5 

-39.8 

22.7 

3.5 

0.356 

0.021 

-11.36 

41 

0.000 


82.5 

15.7 

2.4 


directly  after  completing  the  program.  In  addition  to  learning  the 
skills  and  knowledge  needed  to  use  public  transportation,  other  desired 
outcomes  are  that  soldiers  do,  in  fact,  apply  those  skills  when  actually 
using  public  transportation,  and  that  soldiers  who  previously  have  made 
little  or  no  use  of  public  transportation  will  increase  their  use  of 
buses/streetcars  and  trains.  In  the  limited  time  frame  during  which 
formative  evaluations  were  conducted,  it  was  not  possible  to  obtain 
measures  of  actual  behavior.  Anticipated  behavior  as  reported  by  the 
soldiers  offers  a  proximate  measure  of  future  use  of  public  transporta¬ 
tion.  Two  questions  were  asked  after  the  participants  had  completed  the 
program  to  elicit  their  perceptions  of  how  the  program  may  have  affected 
their  future  behavior. 

Table  7  shows  the  responses  to  the  item:  "Having  completed  this 
program,  are  you  now  more  likely  to  use  buses  and/or  strassenbahns?" 
Approximately  half  of  the  respondents  already  used  these  forms  of  trans¬ 
portation  regularly.  Of  the  remaining  participants,  64%  indicated  they 
were  more  likely  to  use  buses  and/or  strassenbahns,  while  9%  thought  they 
were  much  more  likely.  Six  people  indicated  they  probably  won't  increase 
their  use  of  these  forms  of  transportation  primarily  because  they  use 
other  means  of  getting  from  place  to  place. 

In  a  similiar  way,  Table  8  presents  the  data  for  anticipated  changes 
in  the  use  of  German  trains.  One-third  of  the  participants  considered 
themselves  to  be  regular  tra_n  users.  Of  the  others,  80%  thouqht  that 
they  would  be  more  likely  or  much  more  likely  to  use  the  trains  in  the 
future.  Six  people  would  continue  to  rely  on  other  types  of  transpor¬ 
tation,  including  walking. 
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Table  7 


Anticipated  Changes  in  Use  of  Buses  and/or  Strassenbahns 

Having  completed  this  program,  are  you  more  likely  to  use  buses  and/or  strassen¬ 
bahns?  (N=46) 


I  already  use  buses  and/or 
strassenbahns  regularly. 

I  am  more  likely  to  use  buses 
and/or  strassenbahns  now. 

I  am  much  more  likely  to  use 
buses  and/or  strassenbahns  now. 

No,  I  am  not  more  likely  to 
use  buses  and/or  strassenbahns 
now  because: 

I  ride  with  a  friend. 

I  have  transportation.  (2) 
I'm  getting  short. 

I  like  to  hitchhike. 

I  can  walk. 


n_  %  of  Total  %  of  Those  Not 

Already  Using 
Regularly 


24  52% 

14  30%  64% 

2  4%  9% 

6  13%  27% 
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Table  8 


Anticipated  Changes  in  Use  of  German  Trains 

Having  completed  this  program,  are  you  now  more  likely  to  use 
( N=46) 


n  %  of  Total 


I  already  use  German  trains  15  33% 

regularly. 

Yes,  I  am  more  likely  to  use  19  41% 

German  trains. 

Yes,  I  am  MUCH  more  likely  6  13% 

to  use  German  trains. 

No,  I  am  not  more  likely  to  6  13% 


use  German  trains  now  because: 

I  ride  with  a  friend. 

I  have  transportation  (2) 

I  don't  have  the  time. 

I  can  walk. 

I  seldom  travel  distances 
which  require  train  travel. 


German  trains? 

%  of  Those  Not 
Already  Using 
Regularly 

61% 

19% 

19% 


User  affect.  Data  were  also  collected  about  the  attitudes,  opinions 


and  feelings  that  the  program  either  intentionally  or  unintentionally 
developed  in  the  participants  toward  both  the  content  of  the  program 
and/or  aspects  of  the  program  itself  (e.g.,  media,  approach,  characters, 
or  difficulty  level). 

If  soldiers  are  to  learn  from  the  program,  it  must  gain  and  maintain 
their  interest.  In  order  to  assess  initial  reactions  to  the  program  as 
an  indicator  of  its  attention-gaining  effectiveness,  two  questions  were 
asked  after  the  participants  had  read  only  page  1  of  the  supplement. 
First,  they  were  asked  if  they  would  want  to  go  on  to  read  the  rest  of 
the  paper,  and,  second,  whether  they  would  want  to  listen  to  the  radio 
program.  The  responses  to  these  questions,  including  their  open-ended 
reasons  for  positive  and  negative  responses,  are  included  in  Appendix  H. 
Approximately  90%  indicated  that  they  would  both  go  on  to  read  the  paper 
and  listen  to  the  radio  program  (91.5%  and  89.4%  respectively). 

Another  set  of  questions  pertained  to  the  radio  program,  reactions 
overall  and  to  each  of  the  main  characters.  Appendix  I  contains 
reactions  to  the  program  overall.  The  most  often  selected  adjectives  to 
describe. the  program  were  "helpful:  (61.7%),  "useful"  (59.6%), 
"interesting"  (46.8%),  "well  done"  (38.3%),  and  "funny"  (36.2%).  Approx¬ 
imately  20%  thought  it  was  "fun",  while  20%  also  thought  it  was  "too 
long".  Between  six  and  nine  percent  thought  it  was  "boring",  "stupid", 
"dull",  or  "fantastic".  Only  one  person  "didn't  understand."  Most  of 
the  words  which  were  added  were  positive,  two  were  negative  ("tiring"  and 
"infantile"),  while  two  are  subject  to  interpretation  ("strange"  and 
"wild" ). 
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Almost  three-fourths  of  the  participants  would  have  listened  to  the 


program  on  their  own.  Most  of  those  who  said  they  would  not  have 
listened  cited  reasons  related  to  time  -  not  enough  of  their  own,  too 
much  time  needed  at  one  time,  etc.  Almost  60%  would  listen  to  the 
program  again  and  a  large  majority  (87%)  would  recommend  to  other 
soldiers  that  they  listen  to  the  program. 

Apoendiv  j  contains  the  reactions  written  about  the  principal 
characters  in  the  "Munich  Connection"  (Strac  Willie,  Dr.  Zap  and  Chester 
Boondoggle  in  that  order.)  These  reactions  indicated  that,  in  general, 
the  participants  viewed  the  characters  in  ways  similiar  to  what  was 
intended  in  their  portrayal  and  that  they  accepted  and/or  identified  with 
the  characters. 

The  last  pair  of  user  affect  questions  were  open  ended  and  asked 
respondents  which  aspects  of  the  entire  program  (audio  and  prim;)  they 
liked  the  best  and  the  least.  These  statements  are  presented  in  Appendix 
K.  While  some  people  mentioned  particular  parts  of  the  program  (e.g., 
the  tape  or  contest)  as  being  what  they  liked  best,  most  statements 
referred  to  learning  in  some  way.  Nine  people  said  that  there  was 
"nothing"-  they  didn't  like  about  the  program,  while  another  16  wrote  no 
comment  at  all  regarding  what  they  liked  least  (for  a  total  of  53%  indi¬ 
cating  no  negative  reactions).  Eight  of  the  statements  (17%)  referred  to 
the  length  of  the  program  as  a  least  like  aspect. 

Instructional  process.  Data  concerning  how  the  participants  inter¬ 
acted  with  the  materials  were  obtained  in  two  ways:  fj.rst,  through 
observations  while  they  worked  through  the  materials,  and  second,  by 
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analyzing  the  materials  after  they  had  completed  the  activities.  These 
data  are  summarized  in  Appendix  K. 

In  general,  users  were  able  to  procede  through  the  materials  with 
little  or  no  difficulty.  few  problems  were  evident,  however.  First, 
listening  to  the  tape  in  its  entirity  at  one  time  exceeded  the  attention 
and/or  interest  span  of  some  soldiers.  The  second  obvious  problem 
related  to  the  simultaneous  use  of  the  newspaper  with  the  tape.  Pages 
two  and  three  appear  to  have  too  much  information  presented  in  a  layout 
which  is  difficult  for  users  to  follow  when  hearing  the  tape.  The  text 
on  page  four,  while  written  at  an  appropriate  reading  level,  seems  to  be 
too  dense,  and,  therefore  discourages  some  soldiers  from  reading  it.  The 
editorial  errors  and  poor  formating  of  some  items  on  page  six  caused 
problems  for  some  users. 

Summary 

In  response  to  the  evaluation  questions  posed  on  page  23,  the 
following  conclusions  can  be  drawn. 

"The  Munich  Connection"  is  instructionally  effective  in  assisting 
users  to  achieve  the  program's  objectives  as  measured  by  the  pre-  and 
posttests  of  knowledge  and  skill.  This  is  evident  from  both  posttest 
mean  scores  and  average  improvement  from  pre-  to  posttest.  The  skill 
that  was  least  well  learned  involved  finding  specific  information  on  a 
train  schedule.  This  coupled  with  the  process  data  concerning  the  page 
on  which  this  skill  is  taught  indicates  an  area  for  program  revision. 

Self-reports  by  users  indicate  that  the  program  positively  affects 
their  intentions.  To  the  extent  that  intents  predict  actual  behavior, 
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the  program  may  encourage  soldiers  to  be  more  willing  and  feel  more  able 
to  use  public  transportation  in  Germany. 

The  program,  both  the  print  and  audio  components,  gained  and  main¬ 
tained  the  interest  of  most  of  the  pilot  test  participants  who  also 
indicated  an  interest  in  the  topics  of  the  program.  The  major  deterrent 
to  maintaining  interest  was  the  length  of  the  audio  tape. 

Reactions  to  the  various  aspects  of  the  program  were  generally  posi¬ 
tive.  The  plot  and  the  characters  were  acceptable  to  most  listeners. 

The  fact  that  a  large  majority  would  recommend  the  program  to  others  and 
thought  that  the  program  was  helpful/useful  and  interesting  indicates 
that,  overall,  the  affective  reactions  have  a  positive  influence  on  the 
use  of  and  results  from  the  program. 

Participants  proceded  through  the  materials  with  few  difficulties. 
The  need  for  revisions  was  indicated  in  terms  of  the  length  of  the  audio 
component,  the  density  of  some  text,  the  layout  of  some  pages,  and  the 
guidance  provided  in  some  activities. 

The  formative  evaluation  of  the  pilot  program  yielded  data  to  be 
used  for  two  purposes.  First,  the  information  provided  a  basis  on  which 
to  make  decisions  regarding  modifications  to  improve  "The  Munich 
Connection."  Second,  the  results  provided  guidance  in  the  development  of 
subsequent  programs. 

Formative  Evaluation  of  Programs  #2-5 

Results  of  the  formative  evaluation  of  the  pilot  program,  "The 
Munich  Connection"  indicated  that  the  general  features  of  the  program 
were  effective  instructionally  and  elicited  positive  user  affect.  There¬ 
fore,  the  evaluation  of  the  four  subsequent  programs  was  designed  to 


determine  if  these  positive  results  and  reactions  were  consistent  across 


all  of  the  programs  and  to  provide  program-specific  information  to  be 
used  in  making  revisions.  Answers  to  the  evaluation  questions  posed  in 
the  Introduction  on  page  23  were  sought  for  each  of  the  four  programs. 
Method 

The  method  used  to  try  out  and  formatively  evaluate  programs  #2-5 
was  very  similar  to  that  described  previously  for  "The  Munich 
Connection."  Some  modif ications  were  made  in  the  instruments  used  to 
collect  data  and  in  the  sequence  in  which  participants  worked  through  the 
materials.  These  are  described  in  the  sections  which  follow. 

Participants.  Each  of  the  four  programs  was  tried  cut  with  between 
18  and  23  first  term  enlistees.  The  points  of  contact  at  the  four  loca¬ 
tions  which  supplied  troop  support  were  requested  to  secure  first  term 
soldiers  with  a  year  or  less  time  spent  in  Germany,  but  there  were 
soldiers  in  each  group  with  more  than  a  year.  Those  with  more  than  18 
months  in  country  were  dismissed.  The  demographic  information  for  the 
participants  for  each  program  is  contained  in  Table  9. 

Tryout  materials  and  instruments.  The  tryout  versions  of  each 
program  consisted  of  newspaper-size  copies  of  the  eight-paqe  supplements 
and  cassette  audio  tape  recordings  exactly  like  the  materials  submitted 
with  this  report.  These  were  not  of  the  same  print  quality  as  were  the 
pilot  proqram  materials  which  had  been  printed  not  photo-copied.  It 
would  not  have  been  a  wise  use  of  money  or  time  to  print  the  small  number 
of  copies  needed  for  these  tryouts;  therefore,  galley  proofs  were  pulled 
from  copy  machines  at  the  Stars  and  Stripes. 
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Table  9 

Tryout  Participants 
Programs  #2-5 


#2 

The  Triple 
Treat 

#3 

The  Community 
Caper 

#4 

The  Goods 
To  Go 

#5 

The  SOFA 
Saga 

Number  of 
Participants 

23 

20 

20 

18 

Grade 

E-1 

00.0% 

15.0% 

5.0% 

00.0% 

E-2 

17.4 

15.0 

15.0 

5.6 

E-3 

56.5 

35.0 

50.0 

66.7 

E-4 

26.1 

30.0 

30.0 

16.7 

Civilian  * 

5.0 

11.1 

Mean  Age 

21  .04 

20.6 

20.55 

21  .78 

Sex 

Male 

30.4% 

60.0% 

60.0% 

50.0% 

Female 

69.6 

40.0 

40.0 

50.0 

Race/Ethnicity 

Asian-American  0.0% 

5.0% 

0.0% 

11.1% 

Black  (Negro) 

65.2 

20.0 

50.0 

27.8 

Native  American  0.0 
(American  Indian) 

0.0 

0.0 

5.6 

Spanish  Surname  0.0 
( Hispanic ) 

5.0 

15.0 

16.7 

White 

34. 8 

65.0 

30.0 

38.9 

Other 

0.0 

5.0 

5.0 

0.0 

Mean  Months 
in  Germany 

6.87 

7.80 

9.15 

10.72 

*  Family  member 

enrolled  in 

the  class  from  which 

one  group 

of  paitici- 

pants  were  obtained. 


42 


Table  9  (continued) 


#2 

The  Triple 
Treat 

#3 

The  Comm  mi  ty 
Caper 

#4 

The  Goods 

To  Go 

#5 

The  SOFA 
Saga 

Live  in: 

Barracks 

87.0% 

70.0% 

85.0% 

83.3% 

U.S.  Housing 
Area 

5.0% 

10.0% 

11.1% 

On  economy 

13.0% 

5.0% 

5.0% 

5.6% 

High  School 
Graduate 

100.0% 

90.0% 

95.0% 

72.2% 

Military 

Occupational 

Specialities 

15 

30.0 

19 

11.1 

36 

5.0 

57 

5.6 

63 

8.7 

10.0 

71 

30.4 

10.0 

35.0 

5.6 

72 

5.6 

75  • 

5.0 

76 

39.1 

5.0 

10.0 

22.2 

81 

17.4 

20.0 

40.0 

91 

25.0 

27.8 

92 

5.6 

94 

4.3 

5.0 

5.6 

Civil_an 

11.1 
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Several  instruments  were  developed  for  use  in  collecting  data 
concerning  program  effects,  user  affect  and  instructional  process.  Some 
of  these  were  the  same  for  all  four  programs;  others  were  program- 
specific.  The  same  demographic  data  were  collected  from  these  partici¬ 
pants  as  were  from  the  pilot  program  group  (see  Appendix  D). 

For  each  program,  items  were  written  to  determine  the  participants' 
previous  experiences  related  to  the  topics  of  the  program.  These 
concerned  types  of  experiences,  frequency  of  experiences  and/or  reasons 
for  limited  experiences.  These  instruments  are  included  in  Appendix  M. 

Alternate  forms  of  items  which  measure  a  sample  of  each  program's 
objectives  were  developed.  One  was  designated  as  a  pretest,  the  other  as 
a  posttest.  Each  test  consisted  of  ten  items,  some  of  which  required 
constructed  responses,  while  the  rest  called  for  selected  responses 
(matching,  multiple  choice,  and  true  and  false).  These  tests  are  con¬ 
tained  in  Appendix  N. 

Another  program-specific  set  of  questions  concerned  the  partici¬ 
pants'  perceptions  of  the  personal  consequences  of  having  completed  the 
program  in  terms  of  what  they  had  learned  and  the  likelihood  that  they 
would  be  more  apt  to  apply  the  skills  and  knowledge  in  real-world  situ¬ 
ations.  These  items  are  included  in  Appendix  0. 

Two  sets  of  items  were  used  for  all  four  programs.  One  was 
developed  in  order  to  obtain  reactions  to  the  audio  tape  and  newspaper 
supplement.  The  first  component  of  these  items  pertained  to  the  three 
ma^n  characters  in  the  programs  (Strac  Willie,  Dr.  Zap  and  Chester 
Boondoggle),  the  next  to  aspects  of  the  radio  program,  and  the  last  to 


aspects  of  the  newspaper  supplement.  These  items  are  included  in 


Appendix  P. 

Finally,  in  order  to  determine  participant  pre-program  knowledge  of 
and  interest  in  each  of  the  topics  currently  under  development  and 
proposed  for  future  development,  a  series  of  self-report  semantic 
differential  items  was  written.  These  are  contained  in  Appendix  Q. 

Tryout  procedures.  Each  program  was  administered  to  groups  of  four 
to  eight  soldiers  by  two  Life  Coping  Skills  project  staff  members. 
Approximately  two  and  one-half  to  three  hours  were  spent  with  the  parti¬ 
cipants.  Time  was  limited  both  because  of  the  activity's  imposition  upon 
regular  duties  and  the  length  of  time  soldiers  might  be  expected  to  apply 
themselves  to  the  tasks.  Table  10  presents  the  sequence  of  procedures 
which  was  followed,  with  minor  exceptions,  for  each  tryout. 

In  addition  to  the  data  obtained  from  the  participants  in  writing, 
two  other  types  of  information  were  collected.  First,  observed  behaviors 
and  comments  were  noted  by  the  HumRRO  personnel  as  the  participants 
listened  to  the  tape  and  worked  through  the  print  materials.  Second, 
opinions,  suggestions,  citations  of  errors,  etc.  made  during  the  tryout 
were  recbrded. 

Results 

The  findings  of  the  four  formative  evaluation  studies  are  reported 
in  th_s  section  in  an  integrated  manner;  that  is,  the  various  kinds  of 
data  collected  for  each  program  are  described  by  category  for  each  pro¬ 
gram  and,  where  applicable,  across  all  four  programs.  Results  are  pre¬ 
sented  in  the  order  of  the  evaluation  questions  to  be  answered: 


Table  1 0 

Sequence  of  Tryout  Procedures 
Programs  #2-5 


Approximate 

Time 

5  min. 

5-10  min. 


1 0  min. 

10-15  min. 

15-20  min. 

30  min. 

15  min. 

5  min. 

30  -  45  min. 

5  min. 

1  -  2  min. 

10  min. 

2-3  min. 

(143  -  176  min. 


Activity 


Introduce  HumRRO  personnel;  explain  project; 
describe  purpose  of  session;  secure  voluntary  par¬ 
ticipation. 

Complete  demographic  data  (Appendix  B);  complete 
items  related  to  previous  experiences  (Appendix  G); 
Respond  to  semantic  differential  items  regarding 
knowledge  of  and  interest  in  topics  (Appendix  K) . 
Demonstrate  the  use  of  a  semantic  differential  for 
participants . 

Do  the  Pretest  (Appendix  H). 

Pass  out  newspaper  supplement.  Explain  how  it 
will  be  broadcast  and  delivered  to  communities. 

Play  Part  I. 

Introduce  the  tape.  Explain  how  it  will  be  broad¬ 
cast  and  delivered  to  communities.  Play  Part  I. 

Read  and  study  pages  2  -  5  of  the  newspaper 
Supplement;  take  a  "stretch  break"  as  needed  for  a 
few  minutes. 

Play  Part  II  of  the  tape. 

Complete  reactions  to  the  radio  program,  including 
perceptions  of  the  characters  (Appendix  J). 

-■  •  •  :  ties  on  pages  6,  7  and  8  in  the  order 

a*  (Some  activities  everyone  should  do; 

othe  v-^u'vlties  should  be  done  based  upon 
interest  and  time). 

Complete  reactions  to  newspaper  supplement, 
.Including  rating  of  the  activities  (  Appendix  J). 

Complete  items  concerning  perceptions  of  results 
of  completing  the  program  (  Appendix  I). 

Do  the  Posttest  (Appendix  H). 

Thank  the  participants  and  dismiss. 


) 
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(1)  program  effects,  (2)  user  affective  reactions,  and  (3)  instructional 


process. 

Program  effects.  For  each  program  a  parallel  pretest  and  posttest 
assessed  a  sample  of  the  program's  objectives.  These  data  can  be 
examined  in  several  ways.  Comparisons  between  mean  scores  on  the  pre¬ 
tests  and  posttests  are  presented  in  Table  11.  Pretest  mean  scores 
varied  much  more  by  topic/program  than  did  posttest  mean  scores.  The 
pretest  ranged  from  31.7%  for  "The  SOFA  Saga"  (Program  #5  on  legal 
aspects  of  living  in  Germany)  to  63.5%  for  "The  Community  Caper"  (program 
#3  on  USAREUR  services).  Posttest  means  ranged  from  74.4%  on  "The  SOFA 
Saga"  to  88.5%  on  "The  Community  Caper".  Improvements  from  pretest  to 
posttest  ranged  from  25  to  42.7  percentage  points,  all  of  which  resulted 
in  t-values  significant  at  £  <  .001.  Except  for  Program  #3  which  had  the 
highest  pretest  mean,  the  mean  gains  from  pretest  to  posttest  for  the 
programs  were  about  40  percentage  points. 

The  frequency  distributions  of  posttest  scores  for  each  program  are 
presented  first  in  Table  12  and  also  graphically  in  Appendix  R.  Although 
all  four  distributions  are  skewed  sharply  to  the  right,  the  frequency 
patterns 'differ  from  one  program  to  another.  For  example,  the  percentage 
of  respondents  achieving  70%  for  programs  2  -5  respectively.  Those 
attaining  less  than  70%  were  26%,  0%,  25%,  and  17%.  Responses  were 
rather  widely  distributed  for  programs  #2-5  with  a  few  respondents 
doing  rather  poorly  (less  than  60%  correct),  some  doing  medium  (between 
60%  and  80%  correct),  and  most  doing  rather  well  (80%  correct  or 
better) . 

Figures  1  -  4  present  pretest  and  posttest  performance  in  yet 
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Table  11 

Pretest  -  Posttest  Comparisons 
(Programs  #2-5) 


Program 

# 

Pretest 

X 

Posttest 

X 

Change 

t -value 

Significance 

2 

51.3 

80.0 

+  38.7 

5.48 

.000 

3 

63.5 

88.5 

+25.0 

8.01 

.000 

4 

41.5 

79.0 

+37.5 

6.37 

.000 

5 

31 .7 

74.4 

+42.7 

8.72 

.000 
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Figure  1 


Comparison  of  Correct  Responses  to  Items 
on  Pretest  2  and  Posttest  2 
(The  Triple  Treat) 
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another  way  by  graphically  depicting  the  item  analyses.  Items  1  -  3  of 
"The  Triple  Treat"  concerning  types  of  German  eating  places  and  what  they 
serve  were  answered  correctly  by  a  large  percentage  of  the  respondents  on 
the  pretest  (65%,  74%  and  65%,  respectively)  and  an  even  greater  percen¬ 
tage  on  the  posttest  (87%,  96%,  and  83%,  respectively).  Items  4  and  5 
requiring  knowledge  of  German  menu  items  were  answered  correctly  by  few 
participants  on  the  pretest  (13%  and  26%)  and  by  many  on  the  posttest 
(91%  and  100%).  Items  6  and  7  involved  computation  of  bills  with  item  7 
also  demanding  menu  translations.  The  same  number  of  participants 
answered  #6  correctly  on  the  pretest  and  the  posttest  (74%),  while  only 
one  person  (4%)  answered  #7  correctly  on  the  pretest  and  seven  (30%)  did 
so  on  the  posttest.  Items  8-10  assessed  the  participants'  under¬ 
standing  of  common  German  phrases  and  signs  encountered  when  eating  out. 
These  were  answered  correctly  by  a  relatively  high  percentage  of  partici¬ 
pants  on  both  the  pretest  (61%,  70%,  and  61%)  and  the  posttest  (78%,  87%, 
and  74%). 

Figure  2  illustrates  the  item  analyses  for  the  pretest  and  posttest 
for  "The  Community  Caper"  (Program  #3).  The  first  five  items  required 
identifying  by  recall  an  appropriate  USAREUR  agency  for  each  of  five 
needs:  recreational,  training,  leqal,  counseling,  and  travel.  More  than 

one  right  answer  was  considered  acceptable  for  these  items  since  more 
than  one  agency  could  provide  the  indicated  services.  On  the  pretest, 
two  items  (#2  and  3)  were  answered  incorrectly  by  most  participants  (65% 
and  90%);  these  and  the  other  three  were  answered  correctly  by  90%  -  100% 
of  the  respondents  on  the  posttest.  The  last  five  items  for  "The 
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Community  Caper"  related  to  effective  and  ineffective  actions  when  using 
agency  services.  The  biggest  difference  between  pretest  and  posttest 
responses  was  for  item  #7  concerning  when  to  find  out  what  materials  are 
needed  to  obtain  the  desired  services  {10%  correct  on  the  pre  and  95% 
correct  on  the  post).  Fewer  people  answered  items  8  and  9  correctly  on 
the  posttest  than  did  on  the  pretest  (from  80%  to  60%  on  item  8  and  from 
95%  to  75%  on  item  9).  The  last  item  was  answered  correctly  by  almost 
all  participants  on  the  pretest  and  the  posttest  (90%  and  95%,  respec¬ 
tively)  . 

As  shown  in  Figure  3,  60%  -  75%  of  the  participants  in  "The  Goods  to 
Go"  were  able  to  match  the  type  of  goods  sold  by  each  of  three  German 
stores  on  the  pretest  and  between  85%  and  100%  were  able  to  do  so  on  the 
posttest.  On  both  the  pretest  and  posttest,  80%  to  90%  of  the  respond- 
dents  were  able  to  use  the  American-German  clothes  size  conversion  chart. 
Few  people  knew  the  meaning  of  c1  thing  care  symbols  on  the  pretest  (5% 
and  25%)  while  70%  and  95%  answered  items  6  and  7  correctly  on  the  post¬ 
test.  Two  items  required  computation,  #8  utilizing  the  given  exchange 
rate  and  #9  the  value  added  tax  rate.  Only  two  people  (10%)  were  able  to 
change  Deutsch  Marks  to  dollars  on  the  pretest;  13  (65%)  were  able  to  do 
so  on  the  posttest.  No  uce  answered  pretest  item  9  correctly,  but  one- 
half  computed  the  Mehrwerts Leur  (VAT)  savings  on  the  posttest.  Finally, 
no  one  knew  the  expression  "Kurzer  Samstag"  on  the  pretest,  while  80% 
correctly  explained  the  meaning  of  "Langer  Samstag"  on  the  posttest. 

One  question  on  "The  SOFA  Saga"  concerned  items  needed  to  register  a 
privately  owned  vehicle.  As  shown  in  Figure  4,  11%  answered  the  first 
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Figure  3 

Comparison  of  Correct  Responses  to  Items 
on  Pretest  4  and  Posttest  4 
(The  Goods  to  Go) 
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Figure  4 

Comparison  of  Correct  Responses  to  Items 
on  Pretest  5  and  Posttest  5 
(The  SOFA  Saga) 


55 


item  correctly  on  the  pretest  and  61%  did  so  on  the  posttest.  The  second 


and  third  items  required  converting  kilometers  per  hour  to  miles  per  hour 
and  vice  versa.  Three  participants  (17%)  were  able  to  do  each  of  these 
conversions  on  the  pretest;  16  (89%)  and  14  (78%)  were  able  to  perform 
the  computations  on  the  posttest.  Items  4  and  5  asked  about  the  juris¬ 
diction  of  German  and  U.S.  military  police  in  given  situations.  Half  of 
the  participants  recognized  the  jurisdiction  of  the  German  police  in 
traffic  situations  on  the  pretest;  89%  did  so  on  the  posttest.  Eighty- 
three  percent  correctly  identified  the  jurisdiction  of  the  German  police 
in  a  case  which  involved  both  soldiers  and  Germans  on  the  pretest,  100% 
knew  the  U.S.  military  had  legal  authority  in  a  case  involving  only  U.S. 
matters  on  the  posttest.  The  item  concerning  the  legal  limits  for  giving 
rationed  items  to  a  German  was  answered  correctly  by  39%  on  the  pretest 
and  by  72%  on  the  posttest.  Twenty-eight  percent  knew  about  mailing  bona 
fide  gifts  through  the  APO  on  the  pretest;  94%  knew  on  the  posttest.  The 
eighth  and  ninth  items  pertained  to  mandatory  and  recommended  speed  limit 
signs.  Two-thirds  gave  the  correct  meaning  for  the  "end  of  speed  limit" 
sign  on  the  pretest,  while  five-sixths  identified  the  mandatory  speed 
limit  sign.  No  one  recognized  a  recommended  speed  limit  sign  on  the 
pretest;  ten  (56%)  did  so  on  the  posttest.  Only  two  people  (11%)  knew 
the  German  emergency  phone  number  on  the  pretest;  four  (22%)  knew  the 
military  ambulance  number  on  the  posttest. 

In  addition  to  the  empirical  data  concerning  program  effects,  data 
were  collected  regarding  the  participants '  perceptions  of  the  results  of 
completing  the  programs.  The  information  for  programs  #2  -  5  is 


summarized  in  Table  13.  In  terms  of  knowledge  and  skills  learned, 


between  69%  and  95%  of  the  respondents  perceived  that  they  had  learned 
new  things  (the  first  and  second  items  for  each  program).  The  last  item 
for  each  program  related  to  anticipated  changes  in  actual  behavior.  In 
this  respect,  39%  were  more  likely  to  eat  out  on  the  economy;  65%  were 
more  likely  to  use  USAREUR  agencies;  47%  were  more  likely  to  shop  on  the 
economy,  and  83%  were  more  likely  to  go  to  the  Legal  Assistance  Office 
with  a  question  or  problem. 

User  affect.  Reactions  to  the  tape  of  the  radio  program  were 
obtained  for  five  dimensions  of  the  program  utilizing  a  seven-point 
semantic  differential  (1  is  low;  7  is  high).  The  results  for  each  of  the 
four  programs  and  across  all  four  programs  are  contained  in  Table  14. 
Participants  first  rated  the  amount  of  good  information  in  the  program. 
These  mean  ratings  ranged  from  4.75  for  "The  Community  Caper"  to  5.91  for 
"The  Triple  Treat"  with  a  mean  across  all  programs  of  5.58.  Mean  ratings 
for  the  programs'  helpfulness  were  between  5.33  and  6.18  with  the  same 
two  programs  receiving  the  lowest  and  highest  ratings  and  an  average  of 
5.79  for  all  four  programs.  This  pattern  repeated  itself  for  the 
"boring  -  interesting"  and  "dull  -  funny"  dimensions  also.  Program  #3 
was  the  least  interesting  and  funny  while  Program  #2  was  the  most 
interesting  and  funniest.  Program  #4  ("The  Goods  to  Go")  and  #5  (The 
SOFA  Saga)  were  rated  about  equally  on  the  amount  of  good  information 
they  contained  (X  =  5.65  and  5.61),  but  on  the  next  three  dimensions, 
program  #5  was  more  highly  rated.  These  relative  reactions  are  apparent 
in  the  mean  scores  for  the  overall  reaction  to  each  program  which  is 
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Table  13 

Perceptions  of  Results  from  Completing  the  Programs 
{Programs  #2-5) 

%  Responding 
"Yes" 


Program  #2  -  The  Triple  Treat 

1.  I  have  learned  some  words  and  phrases  I  can  use  when  87.0% 

I  go  to  a  German  eating  place. 

2.  I  have  learned  some  German  customs  and  ways  of  behaving  87.0% 

whan  eating  out. 

3.  when  I  go  to  a  German  eating  place,  I'll  feel  more  56.5% 

comfortable  because  I  have  more  knowledge  and  skills. 

4.  I'm  more  likely  to  go  to  German  eating  places  now.  39.1% 


Program  #3  -  The  Community  Caper 


1.  j.  know  more  about  the  services  available  to  me  from  95.0% 

USAREUR  agencies. 

2.  I  know  some  things  I  can  do  to  help  me  get  the  80.0% 

information  or  services  I  want  from  an  agency. 

3.  I  am  more  likely  to  use  USAREUR  agencies  now.  65.0% 

Program  #4  -  The  Gcods  To  Go 

1.  I  have  learned  some  words  and  phrases  I  can  use  when  76.5% 

I  go  to  a  German  store. 

2.  i  have  learned  some  German  customs  and  ways  of  behaving  68.8% 

when  shopping. 

3.  When  I  go  shopping  in  a  German  store,  I'll  feel  more  76.5% 

comfortable  because  I  have  more  knowledge  and  skills. 

4.  I'm  more  likely  to  go  shopping  on  the  German  economy  now.  47.1% 


Program  #5  -  The  SOFA  Saga 

1.  I  have  a  better  idea  of  my  legal  status  in  Germany.  88.9% 

2.  I  have  learned  some  new  knowledge  and  skills  that  will  88.9% 

help  me  to  do  things  legally/correctly. 

3.  I  have  a  better  idea  of  what  to  do  if  I  am  stopped  by  94.4% 

the  German  police. 

4.  I'm  more  likely  to  qo  to  the  Legal  Assistance  Office  if 
I  have  a  legal  question  or  problem. 


83.3% 


Table  1 4 

Reactions  to  the  Radio  Program 
(Programs  #2-5) 


Program  Number* 


2 

3 

4 

5 

2-5 

A. 

(7) 

Lots  of  good  information  - 

5.91 

4.75 

5.65 

5.61 

5.58 

(1) 

No  good  information 

B. 

(7) 

Helpful  - 

6.1  8 

5.33 

5.55 

5.89 

5.79 

(1) 

Not  helpful 

C. 

(7) 

Interesting  - 

5.57 

3.83 

4.20 

4.94 

4.75 

(1) 

Boring 

D. 

(7) 

Funny  - 

5.91 

4.16 

4.30 

4.67 

4.88 

(1) 

Dull 

E. 

(7) 

Too  short  - 

4.61 

3.33 

3.75 

3.72 

3.95 

(1) 

Too  long 

Total  Reaction  (A-D) 

5.88 

4.52 

4.93 

5.28 

5.25 

*  #2  is  The  Triple  Treat 
#3  is  The  Community  Caper 
#4  is  The  Goods  to  Go 
#5  is  the  SOFA  Saga 
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derived  from  the  four  dimensions.  In  descending  order  are  program  #2  (X 
=  5.88),  program  #5  (X  =  5.28),  program  #4  (X  =  4.93)  and  program  #3  (X  = 
4.52).  The  fifth  dimension  concerned  reactions  to  the  length  of  the 
programs.  In  this  instance,  the  midpoint  of  the  scale  (4)  would  be  most 
desirable,  a  higher  number  would  indicate  belief  that  it  was  too  short, 
and  a  lower  number,  too  long.  From  perceptions  of  longer  to  shorter,  the 
programs  were  rated  in  as  follows:  #3  (if  =  3.33),  #5  (3T  =  3.72), 

#4  (X  =  3.75),  and  #2  (X  =  4.61). 

In  a  similiar  manner,  participants  indicated  their  reactions  to  the 
newspaper  supplements  (see  Table  15).  The  informational  dimension 
received  mean  ratings  of  5.95  (program  #3),  6.10  (program  #4),  6.27  (pro¬ 
gram  #2),  and  6.44  (program  #5).  The  degree  to  which  activities  were 
helpful  ranged  from  5.70  for  "The  Community  Caper"  to  6.14  for  "The 
Triple  Treat".  The  appearance  of  the  print  materials  was  rated  5.47, 
5.50,  5.67  and  5.86  for  programs  #3,  4,  5,  and  2  respectively.  The 
overall  reactions  which  combined  these  three  dimensions  resulted  in  a 
rank  order  of  program  #3  (X  =  5.68),  #4  (X  =  5.80),  #5  (X  =  6.06)  and  #2 
(X  =  6.09).  The  ideal  difficulty  rating  would  be  the  midpoint  of  the 
scale  (4)  with  higher  ratings  for  a  tendency  to  be  too  easy  and  lower, 
too  difficult.  Difficulty  ratings  were  3.95,  4.11,  4.33  and  4.50  for 
programs  #3,  5,  2  and  4  respectively. 

The  combined  ratings  for  the  audio  and  print  components  of  each 
program  were  used  to  compute  a  mean  rating  for  overall  reaction.  These 
ratings  which  are  in  Table  16  ranged  from  5.31  for  "The  Goods  to  Go"  to 


5.94  for  "The  Triple  Treat 


Table  15 

Overall  Reactions  to  the  Newspaper  Supplement 
(Programs  #2-5) 


A. 

(7) 

Lots  of  good  information  - 

(1) 

No  good  information 

B. 

(7) 

Helpful  activities  - 

(1) 

Useless  activities 

C. 

(7) 

Too  easy 

(1) 

Too  difficult 

D. 

(7) 

Looks  good  - 

(1) 

Looks  bad 

Total  reaction  (A+B+D) 


2 

Program 

3 

Number* 

4 

5 

2-5 

6.27 

5.95 

6.10 

6.44 

6.19 

6.14 

5.70 

5.80 

6-.  06 

5.93 

4.33 

3.95 

4.50 

4.11 

4.23 

5.86 

5.47 

5.50 

5.67 

5.64 

6.09 

5.68 

5.80 

6.06 

5.90 

*  #2  is  The  Triple  Treat 
#3  is  The  Community  Caper 
#4  is  The  Goods  to  Go 
#5  is  the  SOFA  Saga 


Table  16 

Overall  Reactions  to  Programs 
(Program  #2-5) 


Program 

X  Score 

#2 

5.94 

#3 

5.37 

#4 

5.31 

#5 

5.51 

Overall 

5.57 
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Participants  also  rated  the  individual  activities  on  which  they 
worked  in  the  newspaper  supplement  from  "1"  equals  "awful"  to  "4"  equals 
"great".  The  mean  ratings  for  all  of  the  activities  of  programs  #2-5 
are  summarized  in  Appendix  5.  The  lowest  mean  rating  was  2.0  and  the 
highest  3.50,  with  most  means  between  2.5  and  3.0.  "Two"  on  the  scale 
was  designated  as  "okay";  hence,  all  activities  were  perceived  to  be 
between  "okay"  and  "great"  with  most  being  "good"  (3  on  the  scale). 

Several  items  were  open-ended;  these  results  are  also  displayed  in 
an  Appendix  T  by  participant  rather  than  by  item  in  order  to  present  a 
more  accurate  picture  of  the  proportion  of  respondents  who  had  positive 
and  negative  reactions  to  the  programs.  In  this  way,  it  is  possible  to 
ascertain  whether  it  is  the  same  person  giving  three  negative  comments  or 
three  different  people.  Reactions  to  "The  Triple  Treat"  were  quite 
positive.  Of  the  three  people  who  indicated  that  they  would  not  have 
listened  to  the  entire  program  on  AFN,  only  one  gave  a  reason  directly 
related  to  the  program.  This  was  also  the  individual  who  cited  the  tape 
as  the  least  liked  part  of  the  total  program.  Three-fourths  of  the 
participants  would  enter  the  Coping  Contest.  Most  of  the  positive 
comments  -mentioned  that  the  program  was  helpful  and/or  informative.  The 
three  program-specific  negative  comments  related  to  the  tape  ( 2)  and  the 
difficulty  level  of  the  materials.  Sixty-five  percent  of  the  respondents 
said  there  was  nothing  they  didn't  like  or  left  the  space  blank. 

The  radio  program  for  "The  Community  Caper"  would  have  been  listened 
to  entirely  by  42%  of  the  respondents  and  half  of  the  reasons  for  not 
listening  were  program-specific.  Five  of  the  people  who  would  not  have 


listened  to  the  program  on  AFN  would  not  enter  the  contest  either.  Most 


of  the  positive  comments  focused  on  the  information  provided  in  the 
materials  while  most  of  the  negative  remarks  concerned  the  tape. 

Although  55%  of  the  respondents  indicated  that  they  would  not  have 
listened  to  the  entire  program  for  "The  Goods  to  Go,"  seven  of  the  eleven 
reasons  were  not  specific  to  the  program.  Of  the  five  people  who 
wouldn't  enter  the  contest,  four  would  not  have  listened  to  the  tape 
either.  The  best  liked  features  concerned  the  helpful  information.  Four 
of  the  eight  "least  liked"  comments  pertained  to  the  audio  tape. 

Almost  three -fourths  of  the  respondents  would  have  listened  to  "The 
SOFA  Saga"  entirely  on  their  own;  only  two  of  those  who  would  not  have 
cited  program-specific  reasons.  Most  would  enter  the  Coping  Contest. 
Positive  comments  included  the  informative,  helpful,  interesting  and 
enjoyable  aspects  of  the  program.  Of  the  five  people  who  mentioned  least 
liked  aspects,  three  commented  on  the  tape  and  of  these,  two  had  indi¬ 
cated  they  would  not  have  listened  to  the  entire  tape. 

Participants  were  asked  to  list  the  people  to  whom  they  would  recom¬ 
mend  listening  to  the  AFN  broadcast.  Their  responses  were  coded  into  the 
categories  contained  in  Table  17.  The  individual  programs  would  be 
recommended  most  frequently  to  new  people  to  German  and  anyone  who  wants 
to  learn  about  the  topics  of  the  programs.  Fewer  people  thought  everyone 
in  Germany  should  listen.  Not  many  distinctions  based  upon  rank  were 
made . 

The  perceptions  the  participants  had  of  the  three  main  characters 
were  elicited  in  two  ways.  First,  each  of  twelve  descriptions  were 


Table  1 7 

To  Whom  Participants  Would  Recommend  Programs 


#2 


1 . 

Enlisted  Members 

8.7 

2. 

NCOs 

0.0 

3. 

Officers 

4.3 

4. 

Family  members 

4.3 

5. 

New  people  to  Germany 

34.8 

6. 

Anyone  who  wants  to 

21  .7 

learn  about 

7. 

Everyone  in  Germany 

39.1 

8. 

Younger  people 

4.3 

- 1 - - — —  ■  ■ 


Percent  Naming  Each  Category 


#3 

#4 

#5 

2-5 

5.0  - 

0.0 

0.0 

2.5 

5.0 

5.0 

0.0 

2.5 

5.0 

0.0 

0.0 

2.5 

10.0 

5.0 

11.1 

7.5 

20.0 

20.0 

50.0 

32.5 

20.0 

30.0 

44.4 

31  .0 

5.0 

20.0 

11.1 

19.7 

0.0 

5.0 

11  .1 

5.0 
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assigned  to  Strac  Willie,  Dr.  Zap  or  Chester  Boondoggle.  Then,  the 
respondents  assigned  a  military  rank  to  each  character.  These  data  can 
be  found  in  Appendix  U.  Strac  Willie  was  seen  most  often  as  getting 
excited  easily,  conceited,  and  going  off  "half-cocked".  Dr.  Zap  was 
viewed  most  frequently  as  "easy  going",  "a  good  source  of  knowledge", 

"the  leader  of  the  group",  "not  very  energetic",  and  "kind  of  formal". 
Chester  Boondoggle  appeared  to  many  participants  to  be  "easily  excita¬ 
ble",  "not  too  swift",  "a  loyal  buddy",  "absent-minded"  and  a  "person  who 
tries  hard".  These  reactions  are  generally  congruent  with  the  intended 
portrayals. 

Chester  Boondoggle  was  given  a  rank  of  from  E-1  to  E-3  by  78%  of  the 
participants.  Dr.  Zap  was  most  frequently  assigned  an  0-2,  0-3,  E-6  or 
E-7  rank,  while  Strac 's  ranks  were  more  widely  distributed  with  about 
half  of  the  respondents  giving  him  ranks  of  E-4  to  E-7  and  20%  of  1st  or 
2nd  lieutenant.  Again,  the  characteristics  perceived  by  the  listeners 
matched  those  intended  by  the  developers. 

Instructional  process.  Data  about  how  the  participants  proceded 
through  the  materials  were  collected  in  several  ways:  HumRRO  staff 
observed' as  participants  used  the  programs,  participants  discussed  their 
reactions  and  staff  reviewed  the  activities  in  the  returned  newspaper 
supplements.  These  data  are  outlined  in  Appendix  V  of  the  four  pro¬ 
grams  . 

With  a  few  exceptions,  participants  were  able  to  work  through  the 
materials  for  each  program  with  little  difficulty.  The  types  of 
revisions  Indicated  are  mainly  "technical"  *n  nature  -  that  is,  refor¬ 
matting  the  layout  and  correcting  errors.  Some  text  will  be  changed  and 
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more  structure  provided  in  some  examples  and  activities.  Based  upon  how 


well  users  were  able  to  procede  through  the  materials,  "The  Triple 
Treat,"  "The  Goods  to  Go,"  and  "The  Sofa  Saga"  will  need  only  minor 
modifications;  "The  Community  Caper"  will  need  more  extensive  revisions. 
Summary 

In  response  to  the  evaluation  questions  posed  on  page  23,  the 
following  conclusions  can  be  drawn  about  programs  #2  -  5  of  the  Doing  It 
in  Deutschland  series. 

The  extent  to  which  participants  achieved  a  program's  objectives  and 
improved  as  a  result  of  completing  the  program  varied  from  program  to 
program.  Statistically  significant  differences  between  pre-  and  posttest 
mean  scores  were  obtained  for  all  four  programs.  More  important,  how¬ 
ever,  for  program  improvement  decisions  are  the  item  analyses  which  indi¬ 
cate  on  which  objectives  participants  did  least  well.  These  data  identi¬ 
fy  potential  areas  for  revision  activities. 

For  those  programs  which  dealt  with  USAREUR  topics  ("The  Community 
Caper"  and  "The  SOFA  Saga"),  the  majority  of  soldiers  indicated  that  they 
anticipated  positive  changes  in  their  behavior  (65%  and  83%  respec¬ 
tively).-  The  other  programs  which  dealt  with  host  nation -related  topics 
("The  Triple  Treat"  and  "The  Goods  to  Go")  elicited  fewer  anticipated 
changes  in  behavior  (39%  and  47%  respectively).  Since  these  areas  would 
require  the  soldier  to  move  outside  his/her  immediate  environment  and  to 
spend  money  on  things  which  can/might  be  obtainable  within  that  immediate 
environment,  these  findings  are  not  unusual  nor  do  they  indicate  program 
deficiencies . 
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Overall  affective  reactions  to  the  programs  were  positive  (all  com¬ 


posite  mean  scores  above  5.3  on  a  7-point  scale).  However,  as  presented 
in  the  previous  sections  and  the  Appendices,  there  were  some  negative 
reactions  which  need  to  be  addressed  in  planning  for  the  revisions. 

Similarly,  although  most  participants  were  able  to  procede  through 
the  materials  with  little  difficulty,  some  modifications  will  facilitate 
the  use  of  these  programs. 

General  considerations  for  program  revisions  are  discussed  in  the 
next  section. 
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DISCUSSION 


The  purpose  of  this  section  is  to  discuss  in  general  terms  the 
results  of  the  formative  evaluation  and  how  the  data  will  be  used.  It  is 
beyond  the  scope  of  this  report  to  describe  in  detail  the  specific 
revisions  for  each  program.  These  modifications  will  be  made  between  1 
October  and  1  January  under  contract  to  the  Army  Continuing  Education 
Services  (ACES)  prior  to  the  operational  field  test  which  will  evaluate 
the  mass  media  delivery  system  as  well  as  the  individual  programs. 

The  overall  findings  for  programs  #2  through  5  were  consistent  with 
the  results  for  the  pilot  program  and  permit  the  following  conclusions. 
First  term  enlistees  are  interested  in  learning  more  about  the  topics  of 
the  program.  The  media  and  format  are  capable  of  gaining  and  maintaining 
attention,  and  the  approach  is  effective  instructionally.  In  general, 
the  participants  reacted  positively  to  the  materials  and  were  successful 
in  acquiring  new  skills  and  knowledge.  Therefore,  it  will  not  be 
necessary  to  revise  media,  formats  or  approaches  in  any  substantial  way. 

Data  specific  to  each  program  will  be  used  to  modify  various  aspects 
of  the  given  program.  Priority  will  be  given  to  the  extent  to  which  a 
program  achieved  the  desired  effects  and  then  to  considerations  of  user 
affect. 

The  fact  that  the  procedures  and  conditions  of  the  formative  evalu¬ 
ation  activities  differed  in  several  ways  from  the  intended  use  of  the 
programs  must  be  considered  when  interpreting  the  results  of  the  eval¬ 
uation  study.  The  materials  were  not  designed  to  be  completed  in  one 
short  block  of  time;  rather,  it  is  anticipated  that  users  will  take  as 
much  time  as  they  need  when  they  can  and  want  to  work  on  the  programs. 
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The  programs  are  intended  to  be  self-paced  and  flexible.  The  constraints 
imposed  by  the  time  frame  for  data  collection  activities  (2  1/2  -  3 
hours)  did  not  permit  the  materials  to  be  used  in  this  manner.  It  is 
probable  that  given  more  time,  posttest  scores  would  be  better  than  those 
achieved  under  the  tryout  conditions.  Affective  reactions,  as  well, 
might  be  more  positive  when  people  choose  when  and  where  to  use  the 
programs.  For  example,  the  length  of  the  program  may  not  be  a  problem 
when  the  two  parts  of  the  radio  program  are  heard  at  different  times  and 
completion  of  the  print  component  is  spaced  over  a  week.  Although 
participants  were  informed  of  the  voluntary  nature  of  their  involvement, 
most  soldiers  would  interpret  being  told  by  their  first  sergeant  to  take 
part  in  an  activity  as  mandatory.  With  few  exceptions,  the  degree  of 
cooperation  and  the  effort  expended  to  complete  the  tasks  were  very  high. 
On  the  one  hand,  it  might  be  expected  that  truly  voluntary  participants 
would  apply  themselves  to  a  self -chosen  task  even  more,  while,  on  the 
other  hand,  those  participants  in  the  tryout  activities  who  had  less 
personal  interest  in  the  program  would  be  inclined  to  put  forth  less 
effort  on  their  own. 

Modifications  of  the  print  material  will  be  of  two  types:  technical 
and  substantive.  Technical  changes  include  correcting  typographical  and 
spelling  errors,  revising  layouts,  and  improving  the  visuals.  For 
example,  in  "The  Munich  Connection,"  pages  2  and  3  require  a  change  in 
design  in  order  to  facilitate  their  use  during  the  broadcast.  Substan¬ 
tive  changes  will  involve  presenting  different  content  or  presenting 
content  in  a  different  way.  For  example,  more  examples  and  practice 
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activities  will  be  developed  for  math-related  objectives  since  computa¬ 


tional  items  were  difficult  for  a  number  of  participants.  Information 
which  was  presented  in  dense  text  will  be  presented  in  alternative  ways 
where  possible  (e.g.,  understanding  train  schedules). 

Almost  all  of  the  negative  comments  across  the  five  programs  con¬ 
cerned  three  critical  reactions.  The  programs  were  perceived  by  some 
participants  to  be  too  long,  too  childish  and/or  not  interesting.  These 
are  not  independent  criticisms.  For  example,  a  program  may  seem  too  long 
to  someone  because  he/she  thinks  the  topic  or  the  plot  is  uninteresting. 
These  criticisms  were  more  frequent  for  some  programs  than  they  were  for 
others,  and  they  were  made  in  reference  primarily  to  the  audio  component. 
Because  the  major  planned  delivery  system  will  rely  on  voluntary  partici¬ 
pation,  positive  learner  affect  is  crucial.  However  effective  a  program 
might  be  instructionally,  if  it  does  not  gain  and  maintain  the  voluntary 
users'  interest,  it  will  not  be  completed.  Therefore,  revisions  will  be 
made  which  address  these  negative  reactions. 

The  issue  of  program  length  was  considered  in  switching  from  a  one- 
part  program  as  originally  developed  for  "The  Munich  Connection"  to  a 
two-part  program  as  developed  for  the  next  four  topics.  Further 
revisions  regarding  length  will  be  made.  "The  Munich  Connection"  will  be 
divided  into  two  parts  and  the  opening  montage  eliminated.  Programs  #2 
and  5  ("The  Triple  Treat"  and  "The  SOFA  Saga")  received  few  negative 
comments  in  this  regard,  and  87%  and  72%  of  the  participants  indicated 
they  would  have  listened  to  the  entire  programs  on  their  own.  Of  those 
who  would  not  have,  most  cited  reasons  that  were  not  program-specific 
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(e.g.,  I  don't  listen  to  AFN).  Program  #4,  "The  Goods  to  Go"  is  amenable 


to  editing  which  will  shorten  the  time  considerably  without  sacrificing 
instructional  content  or  the  plot.  There  are  scenes  and  parts  of  scenes 
which  can  be  cut  and  other  parts  which  can  be  tightened. 

With  "The  Community  Caper",  the  issues  of  length  and  interest  are 
more  complex.  The  audio  component  was  perceived  to  be  less  informative 
and  helpful  than  the  other  programs  as  well  as  less  interesting,  less 
funny  and  too  long.  The  types  of  knowledge  and  skills  emphasized  in  this 
program  differ  from  those  in  the  other  programs.  In  the  others,  many 
facts  and  procedures  are  presented  at  a  faster  pace.  In  "The  Community 
Caper,"  an  attempt  was  made  to  provide  examples  of  effective  and  ineffec¬ 
tive  behaviors  when  using  community  resources.  It  may  be  that  for  some 
listeners  this  was  too  subtle,  for  others  too  preachy,  and  for  others 
either  unnecessary  or  an  over -kill.  It  is  probable  that  rather  than 
revising  this  program,  major  work  will  be  done  to  re-analyze  the  objec¬ 
tives  and  redesign  the  plot.  This  will  require,  then,  a  complete  cycle 
of  scripting,  rehearsing,  taping  and  editing. 

All  participants  saw  the  newspaper  supplement  before  they  heard  the 
radio  program.  From  observations  and  verbal  comments,  it  appears  that 
for  some  of  the  participants  who  thought  the  program  was  childish,  their 
perceptions  were  influenced  by  the  cartoons.  The  character  who  elicited 
this  response  most  often  was  Chester  Boondoggle.  Therefore,  alternative 
ways  of  depicting  him,  and  perhaps  the  others,  are  being  considered. 

How  interesting  an  episode  is  to  people  is  determined  by  numerous 
factors,  many  of  which  are  beyond  the  manipulation  of  the  program 
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developers.  Interest  in  the  topic,  preferred  modes  of  learning,  taste  in 
style  of  humor /entertainment,  and  contemporaneous  activities  or  problems 
all  can  influence  a  person's  receptivity  to  a  program.  For  example, 
there  were  positive  correlations  between  expressed  interest  in  the  topics 
"Using  military  community  services"  and  "legal  aspects  of  living  in 
Germany"  and  overall  reactions  to  the  programs  which  addressed  those 
topics,  £  =  .4747,  £  =  0.017,  and  £  =  .3048,  p  =  0.109  for  program  #3  and 
#4  respectively.  Two  sessions  with  "The  Community  Caper"  and  one  with 
"The  Goods  to  Go"  were  conducted  on  Friday  afternoons.  This  time 
obviously  contributed  to  negative  reactions  at  one  location  (with  Program 
#3). 

In  summary,  the  results  of  the  formative  evaluation  will  be  used  to 
modify  selected  aspects  of  the  Doing  It  In  Deutschland  programs.  The 
revised  versions  of  the  print  and  audio  components  will  be  used  to 
evaluate  the  mass  media  (AFN-radio  and  Stars  and  Stripes  newspaper) 
delivery  system.  One  aspect  of  that  evaluation  will  be  directed  to  the 
extent  to  which  the  findings  of  the  formative  evaluation  concerning 
program  effects  and  user  affect  reported  herein  are  replicated. 
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APPENDIX  A 


OBJECTIVES 
PROGRAMS  #1-5 


USING  PUBLIC  TRANSPORTATION 


Objectives 


The  soldier  will  be  able  to: 

1.  Calculate/compare  the  cost  of  using  available  forms  of  public 
transportation  in  the  host  nation. 

2.  Select  the  mode  of  travel  (tour,  POV  or  public  transportation) 
which  best  meets  personal  needs. 

3.  Know  what  agencies  provide  services  related  to  travel  in  the 
host  nation. 

4.  Select  appropriate  behavior  while  working/traveling  on  duty 
status  on  the  economy. 

5.  Know  the  location  of  train  stations,  Strassenbahn  stops,  bus 
stops  and  taxi  stands. 

6.  Read  a  map  to  see  where  buses  and  Strassenbahns  go. 

7.  Read  a  German  train  schedule. 

8.  Read  the  Strassenbahn  and  German  bus  schedules. 

9.  Calculate  the  fastest  way  to  get  where  you  are  going. 

10.  Calculate  the  cheapest  way  to  get  where  you  are  going. 

11.  Plan  a  trip  from  where  you  live  to  another  city  in  Germany. 

12.  Calculate  how  long  it  will  take  to  get  to  another  city. 

13.  Read  signs  that  are  used  on  trains,  buses,  and  Strassenbahns. 

14.  Know  the  rules  and  regulations  when  using  trains,  buses, 
Strassenbahns  and  taxis. 

15.  Know  terms  in  German  that  are  used  with  transportation. 


EATING  OUT  ON  THE  GERMAN  ECONOMY 


Objectives 


The  soldier  will  be  able  to: 

1.  Describe  for  each  type  of  eating  place  found  in  Germany  (restaurants, 
gasthaus,  cafe,  bierteller,  weinstube,  schnell  imbiss  and  ratskeller) : 

a.  the  types  of  food  and  drink  usually  served. 

b.  its  unique  characteristics  (e.g.,  location,  atmosphere,  price). 

2.  Discuss  at  least  three  sources  of  information  helpful  in  selecting 
a  place  to  eat  (to  include  posted  menus,  restaurant  guide  books, 
restaurant  advertisements,  handouts  from  U.S.  agencies,  and  word- 
of-mouth)  . 

3.  Read  common  signs  found  outside  eating  places  to  determine: 

a.  hours  of  operation. 

b.  closing  day  (Puhetag). 

c.  whether  open  (geoffnet)  or  closed  (geschlossen) . 

d.  meals  served. 

4.  Translate  menu  items  from  German  to  English: 

a.  most  common  terms  without  aid. 

b.  other  items  with  aid  of  German-English  menu  guide. 

5.  Compute  and  compare  the  costs  of  different  item  combinations/meals. 

6.  Exhibit  appropriate  behavior  when  entering  a  restaurant  and  being 
seated. 

7.  Ask  in  German  to  sit  at  empty  seat  or  partially  occupied  table 
when  all  tables  are  occupied,  and  interact  appropriately  with 
other  people  at  the  table. 

8.  Read  and  interpret  common  signs  found  inside  restaurants  (Stammtisch, 
Reserviert,  Carderobe,  Toiletten  or  WC,  Ausgang,  Notausgang,  Telefon 
or  Fernsprecher) . 
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9.  Communicate  with  the  waiter/waitress  (speak  and  understand  spoken 
German)  in  order  to: 

a.  get  a  menu. 

b.  order  drinks. 

c.  order  food. 

d.  respond  to  waiter's/waitress's  greetings,  questions  and  comments. 

e.  request  other  services. 

f.  request  and  pay  the  bill. 

10.  Identify  differences  between  beverages  and  foods  typically  served 
in  American  and  German  restaurants  [e.g.,  in  German  places,  beer, 
wine,  soft  drinks  or  mineral  water  but  not  ice  (tap)  water,  milk 
or  coffee.] 

11.  Contrast  German  and  American  standards  of  eating  etiquette 
(waiting  for  all  to  be  served,  use  of  utensils,  toasting,  etc.). 

12.  Verify  correctness  of  check  obtained  from  waiter /waitress. 

13.  Distinguish  between  German  and  American  practices  related  to  paying 
for  a  meal  and  tipping  (e.g.,  tax  and  tip  included,  rounding  total 
up  to  next  DM  for  extra  tip,  and  paying  waiter  at  table). 

14.  Differentiate  between  legal  and  illegal  behaviors  in  German  eating 
places. 
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COMMUNITY  RESOURCES 


Objectives 


The  soldier  will  be  able  to: 

1.  Identify  the  types  of  community  services  provided  for  military 
personnel  and  the  methods  of  service  delivery. 

2.  Identify  eligibility  and  the  application/ref erral  procedures 
for  the  various  USAREUR  agencies. 

3.  Match  specific  needs/problems  with  appropriate  agency  or 
resource  to  obtain  needed  information,  counseling,  instruction, 
goods  or  other  direct/indirect  services. 

4.  Utilize  agency  directories,  community  handbooks,  and/or  orientation 
packets  to  locate  agency  services. 

5.  Demonstrate  knowledge  of  sources  of  information,  both  formal 
and  informal,  regarding  community  resources. 

6.  Recognize  and  articulate  one's  own  attitudes  and  expectations 
when  seeking  help  for  a  particular  need  or  problem. 

7.  Anticipate  problems  or  situational  constraints  which  may  hamper/ 
prevent  an  individual's  access  to  services  (i.e.,  transportation, 
duty  conflicts,  etc.). 

8.  Develop  alternative  strategies/suggest  solutions  for  difficulties 
commonly  encountered  in  attempting  to  utilize  agency  services. 

9.  Communicate  specifically  with  agency  personnel  the  nature  of 
problem  area,  need  or  request. 

10.  Recognize  the  parameters  of  the  client-helper  relationship  and 
monitor  own  reactions  and  priorities. 

11.  Recognize  and  empathize  with  the  demands  and  limitations  placed 
on  agency  personnel  in  the  performance  of  their  job  duties. 

12.  Choose  appropriate  strategies  for  dealing  with  unhelpful, 
uncooperative,  discourteous  personnel. 

13.  Know  complaint  procedures,  chain  of  command,  and  avenues  for 
solving  problems  encountered  in  receiving  services  or  information. 

14.  Take  advantage  of  follow-up  visits  or  contacts  initiated  by  agency 
personnel  or,  if  necessary,  initiated  by  client. 
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SHOPPING  ON  THE  GEKMAN  ECONOMY 


Objectives 

The  soldier  will  be  able  to: 

1.  Identify  stores  and  the  types  of  merchandise  they  sell. 

2.  State  the  usual  hours  of  operation  for  German  stores  on  weekdays, 
Saturdays,  Sundays  and  holidays,  including  variations  based  upon 
location  and  type  of  store. 

3.  Utilize  common  German  words  and  phrases  when  shopping  on  the 
economy. 

4.  Interpret  German  numbers  and  monetary  terms/signs  when  spoken  and 
written  and  speak  and  write  German  numbers  and  monetary  terms/signs. 

5.  Identify  coins  and  bills  of  German  monetary  system. 

6.  Use  the  metric  system  of  weights  and  measures  when  purchasing  food 
and  other  merchandise. 

7.  Determine  the  correct  German  size  in  clothing  and  shoes  by  using 
a  U.S. -German  size  conversion  chart. 

8.  Read  and  use  the  information  on  labels,  including  international 
symbols  for  clothing  care. 

9.  Obtain  value  added  tax  (Mehrwersteuer)  relief. 

10.  Describe  the  purposes,  procedures  and  consequences  of  German  sales 
contracts. 

11.  Display  appropriate  personal,  social  and  business  behaviors  when 
shopping  on  the  economy. 


LEGAL  ASPECTS  OF  LIVING  IN  GERMANY 


Objectives 


The  soldier  will  be  able  to: 

1.  Explain  the  purposes  and  general  provisions  of  the  NATO  Status 
of  Forces  Agreement  (SOFA)  as  they  relate  to  individual  U.S. 
personnel  in  Germany. 

2.  Identify  the  U.S.  agencies  which  provide  legal  assistance  to 
American  personnel  in  Germany  and  list  the  services  they  perform. 

3.  Differentiate  between  correct  and  incorrect  statements  regarding 
the  jurisdiction  of  German  police  over  U.S.  personnel  and  the 
powers  granted  to  them  in  dealing  with  Americans  serving  with 
the  U.S.  Forces. 

4.  Distinguish  between  legal  and  illegal  transfers  of  goods  purchased 
at  U.S.  sales  facilities  in  Germany. 

5.  Complete  required  customs  tag  when  mailing  goods  through  the 
APO  system  and  list  items  which  are  illegal  to  mail  through 
APO  channels. 

6.  Describe  the  documents  needed  for  travel  outside  Germany  and 

for  import  of  tourist  purchases  from  other  countries  into  Germany. 

7.  Describe  the  eligibility  qualifications,  procedures,  and  legal 
requirements  for  registering  a  privately-owned  vehicle  (POV) 
in  Germany. 

8.  Describe  the  eligibility  qualifications,  procedures,  and  legal 
requirements  for  obtaining  a  USAREUR  POV  operator's  license. 

9.  Assess  the  safety  and  legal  consequences  of  mixing  driving  with 
drinking  alcoholic  beverages. 

10.  Distinguish  between  legal  and  illegal  (safe  and  unsafe)  situations 
involving  driving  speeds  in  Germany. 

11.  Respond  legally  and  appropriately  if  involved  in  a  traffic 
accident . 

12.  Outline  the  rights  and  services  granted  to  U.S.  service  members 
who  are  arrested/accused  of  a  crime  and  to  those  who  are  confined 
in  a  German  prison. 
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APPENDIX  B 


Content  Outline  for 
Eating  Out  on  the  German  Economy 


EATING  OUT  ON  THE  GERMAN  ECONOMY 
Content  Outline 

Choosing  a  Place  to  Eat 

A.  Types  of  Restaurants 

1.  Restaurants 

2.  Gasthaus,  Gasthof,  Gaststube,  Gastwirtschaf te 

3.  Cafe 

4.  Bierkeller  and  Brau 

5.  Weinstube 

6.  Schnell  Imbiss,  Schnell  Gaststatte,  Imbisstube 

7.  Ratskeller 

B.  Match  your  Taste  and  Money  with  the  Menu 

1.  Menu  posted  outside  each  eating  place 

2.  Variety  of  kinds  of  food 

3.  Range  of  prices 

a.  a  la  carte 

b.  all-inclusive  meals  (Gedecke) 

C.  Restaurant  Guides 

1 .  VARTA 

2.  Michel in 


3.  Advertisements 


D.  Other  Factors 


1.  Ruhetag — day  on  which  restaurant  is  closed 

2.  Hours  open  (usual  hours) 

3.  Meals  served 

a.  Fruhstuck 

b.  Mittagessen 

c.  Abendessen/Abendbrot 

d.  Snacks 

e.  beverages  only 

II.  Entering  a  Restaurant  and  Being  Seated 

A.  Entering 

1.  Men  enter  first,  before  women 

2.  Coat  and  hat  room  or  rack — Gar derobe 

B.  Being  Seated 

1.  Most  often,  you  seat  yourself  (rather  than  being  seated 
by  waiter /waitress) . 

2.  Alx  tables  occupied — ask  to  sit  at  one  not  fully  occupied. 

a.  asking 

b.  interacting  with 

3.  Table  reserved  for  regulars — Stammtisch 

4.  Other  reserved  tables — Reserviert 

III.  Ordering  Food  and  Drinks 

A.  The  Menu 

1.  Asking  for  a  menu 

2.  Common  words 

3.  Using  a  menu -mas ter 
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B.  Ordering 

1.  Drinks  usually  ordered  first 

a.  common  drinks  with  meals 

(1)  beer 

(2)  wine 

(3)  soft  drinks  or  fruit  juices 

(4)  mineral  water 

b.  don't  expect  with  meal 

(1)  ice  (tap)  water 

(2)  milk 

(3)  coffee 

2.  Ordering  a  meal 

a.  common  phrases 

b.  bread  and  butter  usually  not  included  *(ask  for  and 
pay  extra  if  wanted  except  with  eggs/wurst/soup) 

IV.  Eating  Etiquette — German-Style 

A.  Being  Served 

1.  Expect  slow  service — be  patient 

2.  Meals  served  when  ready,  not  necessarily  for  all  at  table 

at  same  time.  (Therefore,  don't  wait  until  all  are  served.) 

3.  If  you  need  service: 

a.  Herr  Ober  (waiter)  or  Fraulein  (waitress) 

b.  getting  his/her  attention 

4.  Take  your  time — you  won't  be  rushed 

Waiter  or  waitress  will  say  something  like:  Zum  wohl, 
Mahlzeit,  Guten  apetit. 
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5. 


B.  Eating 


1.  No  hands  in  lap;  instead,  hands  (not  elbows)  resting 
on  table  beside  plate 

2.  Germans  hold  fork  in  left  hand  and  knife  in  right — don't  switch 
from  hand  to  hand  (not  necessary  for  you  to  do  the  same) 

3.  Eating  utensils 

a.  plate  -  der  Teller 

b.  cup  -  die  Tasse 

c.  pot  -  die  Kanne 

d.  knife  -  das  Messer 

e.  fork  -  die  Gabel 

f.  spoon  -  der  Loffel 

g.  napkin  -  die  Serviette 

4.  Toasting  phrases — Zum  Wohl,  Prost  (no  clinking  except  special 
occassions  with  wine/champagne) 

5.  Impolite  to  smoke  at  table  where  others  are  eating 
C.  Finishing  your  Meal 

1.  Placement  of  knife  and  fork  to  show  you're  through 
(side  by  side  on  plate) 

2.  Waiter  will  say:  "Hat  es  gut  geschmeckt?" 

3.  Reading  materials  (newspapers,  magazines)  often  available 
in  cafes  and  small  Gasthaus — you  can  take  your  time 

Paying  for  your  Meal 

A.  Getting  your  Check 

1.  Must  ask  for  it  (Zahlen,  bitte) 

2.  Waiter/waitress  may  ask  you  what  you  had 

3.  Waiter/waitress  adds  bill  at  table  usually 

4.  German  numbers 

a.  one  and  seven 


b.  comma  and  period 


B.  Paying  the  bill 

1.  Check  the  figures 

2.  Tax  (13%)  included 

3.  Service  charge  (tip/gratuity)  also  included — 15% 

4.  Usual  to  round  off  to  next  highest  DM;  e.g.,  total  DM  15,75, 
give  DM  16 

5.  Pay  waiter/waitress  at  table 

6.  If  additional  tip  is  given,  hand  to  waiter/waitress — don't 
leave  on  table 

7.  Paying  together — "Alles  zusammen";  paying  individually — "getrennt" 
VI.  Legal  Aspects 

A.  Manager  Has  Right  to  Refuse  Service  to  Anyone 

B.  Permission  is  Needed  to  Bring  in  Liquor 

C.  Liquor  Purchased  Must  be  Consumed 

D.  If  Under  the  Influence,  More  Alcohol  Won't  be  Served 

E.  No  Loitering  is  Allowed 

F.  No  Gambling  Allowed  Unless  Specifically  Allowed 

G.  No  Taking  of  Property  Without  Asking  Permission  (exception: 
beer  mats) 

H.  No  Loud  Noise;  e.g.,  Tape  Players 

I.  Cash,  Not  Items,  to  be  Used  for  Payment 

J.  Must  Adhere  to  Closing  Times 
VII.  Terms  and  Phrases 

1st  hier  frei?  Is  this  place  free? 

1st  diese  Platz  frei?  (May  I  sit  here?) 

Herr  Ober  Waiter  (to  call  him) 

Fraulein  Waitress  (to  call  her) 
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Speisekarte 


Menu 


Was  Mochten  Sie  trinken? 
Ich  mochte  .  .  . 

Zum  wohl! 

Guten  appetit! 

Hat  es  gut  geschmeckt? 

Zahlen,  bitte 

Die  Rechnung,  bitte. 

Danke  sehr 
Sehr  gut 
Alles  zusaramen 
Getrennt 
Kleingeld 
Grosses  geld 

Kann  ich  in  Dollar  zahlen? 
Wieviel? 

Ruhetag 
Garderobe 
Kein  Eingang 
Notausgang 
Geoff net 
Geschlossen 
Die  Toilette 
WC 

Stammtisch 


What  do  you  want  to  drink? 

I  would  like  .  .  . 

To  your  health! 

Good  appetite 
(Enjoy  your  meal) 

Did  you  enjoy  your  meal? 

May  I  pay,  please? 

The  check,  please. 

Thank  you  very  much 

Very  good 

All  together 

Individually 

Small  change 

Large  bills 

Can  1  pay  in  dollars? 

How  much? 

Day  closed  (for  rest) 

Hat/coat  room 

No  entrance 

Emergency  exit 

Open 

Closed 

Toilet 

Toilet 

Table  reserved  for  regulars 


Telefon,  Femsprecher 


Telephone 


Fur  Gard erode  wird  nicht  gehaftet. 

der  Teller 

die  Tasse 

die  Kanne 

das  Messer 

die  Gabel 

der  Loffel 

die  Serviette 

Fruhstuck 

Mittagessen 

Abendessen 

Abend  brot 

Gedeck  (Tageskarte) 

Bedienung  inclusiv 
Mehrwertsteuer  (MSW) 

End  preis 


We  are  not  responsible  for 
articles  left  in  the  coat 

Plate 

Cup 

Pet 

Knife 

Fork 

Spoon 

Napkin 

Breakfast 

Lunch 

Supper 

Light  supper 
Full  meal 
Service  included 
Added  Value  Tax 
Total  price 


Menu  terms:  (to  be  included  in  a  menu  translation) 
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Tryout  Versions 
Programs  it  1-5 


'Doing  it  in  Deutschland1-! 


WHAT’S 
it  ALL 
ABOUT 


Sneak  Preview 


:  7 


/:y 


Here’s  your  ehaace  to  net  some  iaside  information!  This 
episode  or  “DOING  IT  IN  DEUTSCHLAND”  is  called 
THE  MUNICH  CONNECTION.  The  characters  ia  this 
caper  are: 

Strac  Willie 

You  probably  know  someone  like  Willie.  He’s  always 
ready  for  an  adventure.  In  fact,  he’ll  jump  in  with  both 
feet  before  he’s  sure  of  what  he’s  doing!  So,  of  course,  he 
immediately  accepts  a  secret  mission  from  "Contact.” 

&  Doctor  Zap 

r 

!  A  fella  like  Doctor  Zap  is  a  good  friend  to  have  around! 

!  He’s  a  fountain  of  knowledge  with  all  the  facts  at  his 
fingertips  —  that  is  w!  a  he  can  find  them  in  his  satchel! 
Luckily  for  Strac  Wn.ie,  Zap  could  help  them  make 
I  their  Munich  Connection. 

Chester 

Boondoggle 

We  all  have  a  little  Chester  Boondoggle  in  us!  He  man- 
i  ages  to  get  himself  into  a  mess  every  now  and  then  —  but 
he’s  a  good,  loyal  friend.  He  also  likes  to  take  every 
opportunity  to  get  away  (TDY?)  —  thus  his  nickname 
k  “Boondoggle.”  lie  couldn’t  turn  down  a  trip  to  Munich, 
could  he?  Even  if  he  didn’t  know  why  he  was  going! 

You  will  meet  this  fearless  threesome  and  find  out 
about  tbeir  secret  mission  on  AFN  radio. 

Listen  to  THE  MUNICH  CONNECTION  and  find 
out  all  you  need  to  know  to  get  around  ia  Germaay.  As 
you  listen,  use  tbe  pictures  and  information  which  follow. 
I  When  tbe  program  is  over,  tbe  other  iaformation  and 
activities  will  help  you  become  an  expert  oa  usiag  public 
transportation  wherever  you  live  in  Germany. 

Schedule  of  AFN  Broadcasts  I 


The  || 
Munich 

Connections®'^ 

Tbe  MUNICH  CONNECTION  is  one  of  a  series  of 
programs  about  DOING  ir  IN  DEUTSCHLAND.  Each 
episode  is  about  a  different  “IT.”  Have  yon  ever  needed  or 
wanted  to  do  the  following  tbiags  ia  Germaay?  Use  public 
transportation  . . .  Shop  on  tbe  economy  ...  Eat  out  on 
the  economy  . . .  Interact  witb  host  nation  citizens  . . .  Use 
community  resources  . . .  Take  advantage  of  educational 
and  traiaiag  opportunities  . . .  Manage  your  money  and 
me  military  financial  services  . . .  Understand  the  legal 
aspects  of  living  ia  Germaay.  If  your  answer  is  “YES,”  be 
sure  to  listen  to  the  AKN-radio  broadcast  and  use  the 
Stars  and  Stripes  insert  for  eneb  episode.  It  won’t  be  long 
before  you’ll  be  “Doing  IT  ia  Deutschland”  too! 

You  Hava  To  Copo  To  Win! 

Listen  to  THE  MUNICH  CONNECTION  on  AFN 
radic  and  complete  the  following  pages.  Then  ENTER 
THE  COPING  CONTEST.  You  can  be  a  winner!  You 
might  be  one  of  10  people  who  win  a  "DOING  IT  IN 
DEUTSCHLAND”  T-shirt.  Or  you  could  be  one  of  250 
winners  who  receive  a  "DOING  IT  IN  DEUTSCH¬ 
LAND”  buttoa.  The  T-shirt  design  and  the  button  will 
look  like  the  picture  above. 

See  page  7  for  the  Coping  Contest  rules. 


■Rate  Yourself  Are  You  Fit  To  Be  A  Secret  Agent? 

Find  out  your  "007”  rating.  To  be  a  secret  agent  you  must,  be  able  to  gel  around.  Can  you  find  your  way  around  Germany? 


1.  Can  you  find  a  Strassenbahn,  bus.  and  _ 

taxi  when  you  need  one?  Q  Q 

2.  Do  you  know 

where  the  Bahnhof  is?  □  tD 

3.  Can  you  read  a  map  to  see  where  _ 

buses  and  Strassenbahns  go?  Q  D 

4.  Can  you  read  a  German  train 

schedule?  Q  Q 

5.  Can  you  read  the  Strassenbana  and 

German  bus  schedule?  !“]  H 

6.  Do  you  know  the  fastest  way  to  get  _ 

where  you’re  going?  □  □ 

7.  Do  you  know  the  cheapest  way  to  get 

where  you’re  going?  □  □ 

8.  Can  you  plan  a  trip  from  where  you  _ 

live  to  another  city  in  Germany?  □  □ 


9.  Do  you  know  where  to  go  to  get  help 
or  information  about  getting  around 
in  Germany? 

10.  Can  you  figure  out  how  much  it  costs 
you  when  you  use  the  train,  bus, 
taxi,  and  Strassenbahn? 

1 1 .  Can  you  figure  out  how  long  it  will 
take  to  get  to  arothe.  city? 

12.  Do  you  know  what  the  signs  mean 
that  are  used  on  trains,  buses,  and 
Strassenbahns? 

13.  Do  you  know  the  rules  and 
regulations  when  using  trains,  buses, 
Strassenbahns  and  taxis? 

14.  Do  you  know  how  to  act  when  using 
public  transportation? 


live  to  another  city  in  Germany?  □  □  public  transportation? 

For  each  "Yes"  you  marked,  give  yourself  I  point.  Add  up  your  score  and  find  out  your  ”007”  rating. 


You  need  help  fast  — be  sure  to  listen  to  the  radio  program.  Use  the  information  and  activities 
which  follow  for  help 

You’re  getting  the  bas’es  but  you  need  more  practice  — keep  trying.  The  radio  program  and  the 
foliowing  information  will  help  you  a  lot. 

You’re  doing  okay  On  a  train  you  can  probably  make  it.  Listening  to  the  radio  program  and 
going  over  the  following  information  will  increase  your  ability  to  get  around. 

You’re  almost  qualified  to  be  on  your  own.  But,  why  don’t  you  see  what  else  you  can  pick  up 
from  the  radio  program  and  the  following  information. 

You’re  ready  for  your  own  secret  mission!  See  if  you  can  catch  any  mistakes  the  secret  agents 
in  the  radio  program  have  made.  Can  you  do  all  of  the  following  activities .* 


Toul  Points 

Score 

0-  2 

000 

3-  5 

001 

6-  8 

003 

9-11 

005 

,  12-14 

007 

c-i 


1 


'Doing  it  in  Deutschland’-! 


'Doing  it  in  Deutschland’*! 


Street  Cars  and 

[20 

Richtung :  Schwetzlngcn  -  Plankstadt  -  Eppelheim 

B 

Buses 

montoga  -  troftags 

RlcMung :  Eppelheim  -  Pfaffengrund  -  Bismarck platz 

-* 

.  • 

Validating  Your  Ticket 


In  many  cities  you  must  validate  your  ticket  You  usual¬ 
ly  do  this  by  using  a  machine  found  on  the  bus  or  streetcar 
It  is  called  the  Emwerten.  Just  push  your  ticket  into  the 
slot  of  the  machine.  Usually  a  bell  will  ring  when  the  ticket 

has  been  stamped.  r - - - 

Keep  your  ticket  until  the 
end  of  your  trip.  You  must 
have  a  valid  ticket  at  all  times,  y  ▲  V 

If  an  inspector  asks  you  for  a  /  \ 

ticket  and  you  do  not  have  one.  J  Y 

you  must  pay  a  fine.  The  One  I  ' 

can  be  DM  40  — nr  more! 


Schwetting  ScfiloSpI  ab  -  -  0512  - 

✓  II  Hefiogstrafle  Ab  -  -  0515- 

Aug  -Neubaus-Slr  ab  -  -  0516- 

JAJteoheim  ah  -  -  0517  - 

Plank  sisdt  Rathuus  ab  -  -  0518- 

~i  EisanbabnstraSe  ab  -  -  0519  - 

2  Eppelheim  Fnedholstr  ab  -  -  0525  - 

Eppem  Kirchtv  Sir  an  -  -  0527  - 

- Umsi - 

2Eppeih.  Kirchh.  3 *r  eb  0510  -  0530  -  0550 

Eppeiham  Ratheus  ebOSM  ■■  0531  -  0551 

Eppeineim  JakobsQ.  ab05i2  -  0532  -  0552 

9  Krantchwag  ab  0513  -  0533  -  0553 

C  Plaffengrund/SlOtZ  ab05l5  -  0535  -  0555 

c  MarktatraSa  ab  0515  -  0535  -  0555 

*£  industnestraB#  ab  0516  -  0536  -  0556 

2  Czemybnjcke  Sud  ab  0519  -  0539  -  0559 

k  Czarnybojcke  ab  0520  -  0540  -  0600 

e  Betnebshof  ab  0522  0536  0542  0556  0602 

2  MtRerma.ersirafte  ab  0523  0537  0543  0557  0603 

OT  BluntschliStraSe  ab0524  0538  0544  0558  0*04 
HomerstraSa  ab  0525  0539  0545  0659  0605 

Hallenbad  ab  0526  05*0  0546  0600  0606 

Bismarck plal2  an  0527  0541  0547  0601  0607 


Umal  -  Umsteigen  in  Eppeiheim  von  Bos  3uf  StraSenbahn 


0552  - 

0612  - 

0632 

1932  - 

0555  - 

0615  - 

0635 

| 

1935  - 

0556  - 

0616  - 

0636 

| 

1936  - 

0557  - 

0617  - 

0637 

2 

1937  - 

0558  - 

0618  - 

0638 

o 

1938  - 

0559  - 

'"19  - 

0639 

1939  - 

0605  - 

I*'', 

0645 

= 

1945  - 

0607  - 
Umst  —  ■ 

0647 
—  Umst 

1947  - 
Umst  — — 

0600  0610 
0601  0611 
0602  0612 
0603  0613 
0605  0615 
0605  0615 
G606  0616 
0609  0619 
0610  0620 
0612  0622 
0613  0623 
0614  0624 
0615  0625 
0616  0626 
0617  0627 


0620  > 
0621  0631 
0622  0632 
0623  0633 
0625  0635 
0625  0635 
C6?6  0636 
0629  0639 
0630  0640 
0632  0642 
0633  0643 
0634  0644 
0635  0645 
0636  0646 
0637  0647 


'640  0650 
0641-  0651 
0642  0652 
0643  0653 
0645  0655 
0645  0655 
0646  0656 
0649  0659 
0650  0700 
0652  0702 
0653  0703 
0664  0704 
0655  0705 
0656  0706 
0657  0707 


1950  2000 

1951  2001 

1952  2002 

1953  2003 
1955  2005 

1955  2005 

1956  2006 
1959  2009 
2000  2010 
2002  2012 

2003  - 

2004  - 

2005  - 

2006  - 
2007  - 


To  get  from  Schwetzingen  to  the  Hauptbshnbof,  Willie  and  Chester  took  bus  #20  and  Strassenbabn  #2.  Remember, 
Willie  told  Chester  about  “alle  10  Minuten." 


vN'VS**  x*i 


Ahfahrt  Departure  Depart 

Zait  Zuo-Nr.  Rlchtunji 

hoi 


VIA  VA  W.  V,%  W.  VV.  V.*.  W.  VA  VA  VA  VA  W.  VA  VA 

(HD  Heidelberg  Hbf. 


Cia 

■ 


7333  Ebarbach  15*2  —Moabach  (3d)  18.07 

a/Hlfftm—n  nieM  ant  ill.n  Bahnh°.f.n 


E  2278  Wainhaim  15.28  —  Darmatadt  15.50  Frankfurt  (M)  18.12 

_ 7  033 _ 


□X  15.31 


rTT.n 


15.40  JA-  613 
15.43  E  3405 
15.45  D  417_ 


Mannhaim  1527{ie  170  Frankfurt  16  17  —  Hannnover  19.43  — 
Hamburq-Altona  21.25)  —  Mainz  16.11  —  Bonn  17.35  —  Koeln  1757  — 
Duaaaaldorf  16.25  —  Eaaan  18.52  —  Dortmund  19.17  —  auaaar 
nicht  24.-26.  Xlt,  31.  XR.-2.1..  9  -11.  tV.  Muanatar  19.51  — 

Braman  21.19  —  Hcmbwrg-Altona  22.36. 


Stuttgart  16.46 


Mannhaim  15.59  —  Ludwigahatan  18.22  —  Kaiaaralautarn  17.22 

ab  Mannhaim  ala  Ellzuq _ 

Stuttgan  16.51  —  Ulm  17.53  —  Augsburg  16.36  —  Muanchan  19.10 

Bruch— f  16.06  —  Karlaruha  16.22  —  Orenburg  17.19 _ 

Nackaraiz  16.26  —  Haibronn  16.49  —  Stuttgart  17.34  —  Ulm  18.47  — 


_ ?  COD  Augaburg  19,46  —  Muonchan  20.26 _ 

Here  is  part  o!  the  schedule  that  our  friends  used.  Can  you  find  the  train  they  took  to  Muenchen? 
D.ut.ch.  Bunda.bahn  No  Smoking  Allows  I  „  / 


Nichtrauchar 


m 


%/• 


Lockor 

G«p»aekaufb»wahrung  Smoking  Allowod 

^  .. Rnuchttr 


Information/ 

Auakuntl 


Q 


Don’t  drink  tha  Watnr 


n  wc 


The  display  board  looked  pretty  bif  to  Chester.  Once  sou 
kam  how  to  read  it.  it's  really  not  »ery  hard. 


MORE  SIGNS!  These  are  the  ones  Strac  Willie  and 
his  companions  saw  at  the  Rahnhof  and  on  the  train, 
l-ook  (or  them  the  next  time  you  use  the  l)B! 


AllA?  Now  you  see  how  Strac  was  able  to 
back  on  the  train.  Qi<i!f  an  umbrella,  i\*'t  it! 


get  (  better 
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DECODING  TRAIN 
SCHEDULES  . . . 

There  are  two  types  of  train  schedules 
you  should  be  able  to  read.  (Remember.  Dr. 
Zap  used  z  schedule  bookie!  which  listed  all 
of  the  trains  arriving  at  and  departing  from 
Heidelberg.  Then,  at  the  Bahnhof  the  three¬ 
some  looked  at  the  larger  posted  time  table 
for  departures.)  Both  kinds  of  schedules  use 
the  same  symbols  and  key  words.  The  dif¬ 
ferences  between  the  two  types  of  schedules 
arc  the  way  in  which  they  are  arranged  and. 
of  course,  their  sizesr$$> 

Let’s  look  first  at  the  kind  of  schedule 
you  will  find  posted  in  every  Bahnhof.  If 
you  need  information  about  trains  leaving 

trjtofHrt  bat  .  wuL  L*  IV  U  M 

posters  which  say  ABFAHRT-DEPAR- 
TURES  at  the  top.  If  you  want  to  know 
StK/Ot  W4jTlS  ®OUf!  WWk  KXA 

for  the  WHITE  posters  which  are  titled 
ANKUNFT-ARRiVALS.^ 

Both  Abfahrt/ Departure  and  Ankunft/ 
Arrival  schedules  have  four  columns  of  in¬ 
formation.  The  first  column  is  labeled  Zeit 
which  means  "time.”  The  German  train 
system  uses  the  24-hour  clock  just  like  the 
U.S.  Army.  The  trains  are  listed  in  chro¬ 
nological  order.  50  the  first  tram  listed 
will  be  the  first  train  to  depart/arrive  after 

Ui  n  !  *  ■'  •  t  t  ■ 

be  the  last  train  to  depart/arrive  before 
midnight.  The  times  are  giv-r.  to  the  exact 
minute  —  example:  6.43.  Remember.  Ger¬ 
man  trains  leave  on  time,  so  be  there  early! 

The  second  column  is  headed  Zug  Nr. 
tte.  e  you  wfrt  fu.fl  u .iiu  iruiiAfei.  Oftfch 
there  will  be  a  letter  in  front  of  the  num¬ 
ber.  This  tells  you  the  type  of  train  it  is. 
Refer  to  “Understanding  Train  Sched¬ 
ules”  on  this  page  for  the  different 
types  of  trains.  Remember,  the  “secret 
agents”  took  an  1C  train  which  was  a  fast 
intercity  train  for  which  they  paid  an  extra 
charge.  If  a  train  has  no  letter  in  front  of 
its  number,  it  is  a  local  train.  This  train  is 
slower  because  it  makes  more  stops.  An¬ 
other  clue  to  how  fast  a  train  makes  its  trip 
is  given  on  the  YELLOW  ABFAHRT- 
/DEPARTURE  schedules.  RED  ink  is 
used  for  fast  trains  which  do  not  stop  at 
each  station  along  the  route.  BLACK  ink 
means  trains  stop  at  each  station  along  the 
way  whether  they  are  listed  on  the  sched¬ 
ule  or  not$S> 

The  thfrd  column  of  the  Abfahrt/De- 
parturc  schedule  tells  you  where  the  train 
is  going.  The  Ankunft/Arrival  schedule 
lists  the  places  the  train  has  come  from. 
On  the  YELLOW  schedule,  in  Richtung 
means  “in  the  direction  of.“  On  the 
WHITE  schedule,  aus  Richtung  means 
“from  the  direction  of.”  Look  at  the  exam¬ 
ple  schedules.  On  the  Abfahrt  schedule, 
E3550  (Eilzug  train  #3550)  leaves  the  na¬ 
tion  at  21.24  (9  24  p.m.)  It  wu!  step  10 
Fricdberg  at  21.45  and  then  at  each  of  the 
itw  VlAJE:  Hup*  JJ  ijg  tUM  f* 

the  Ankunft  schedule,  train  D626  arrives  at 
13.20  It  will  have  passed  through  Muen- 
chen  at  8  43  and  ihe  other  places  lisicd 
under  am  Rich  tun*  at  the  given  limes.  Sfr 

The  last  column  lists  the  track  or  (ileis 
where  the  train  departs  or  arrives.  E2550 
leaves  from  Gifts  12  and  D626  arrives  at 
G«i$  7  Other  information  is  sometimes 
give*  hi  ihe  column  to  the  left  of  the  Zeit 
(t.me).  Resmctions  or  limitanons  on  when 
tre  train  operates  are  giver  here.  For  ex¬ 
ample.  some  trains  operate  only  on  work¬ 
days  (Monday-Saturday).  If  you  were 
traveling  on  Sunday,  you  would  have  to 
know  that  1  *.ie  symbol  of  the  crossed  work¬ 
er  lools  means  that  a  train  docs  not  run 
on  Sunday.  These  symbols  are  shown  at 
the  bottom  of  every  schedule.  They  are 
expltincd  in  "Underhand ing  Train  Sched¬ 
ule: '  Don’t  find  yourself  waiting  for  a 
train  ihat  won'?  come  when  you  expect  it 
bec.  usc  you  didn’t  notice  that  it  doesn  t 
run  ifc  •.}  dav*‘:l> 


THIS  WILL  HELP  YOU  DO  IT! 


To  the  far  right  in  the  third  column,  you 
will  see  symbols  which  indicate  the  kinds 
of  accomodations  on  the  train.  Does  it 
have  a  dining  car,  a  buffet  cart,  or  no  food 
at  all?  Are  there  sleeper  ears,  convertible 
seats  for  sleeping,  or  only  regular  upright 
seats'?  You’ll  want  to  know  these  things  — 
particularly  on  longer  trips.  So  learn  to 
recognize  the  symbol  shown  in  that  sec¬ 
tion  of  “Understanding  Train  Schedules  ’* 
Many  times  people  need  schedule  infor¬ 
mation  before  they  get  to  the  train  station. 
The  large  schedule  posters  would  be  too 
exr^nsive  and  very  inconvenient  to  give  as 
mteffwei It*  ttWflen  IVimm,lfltlX} 

publishes  handy  little  booklets  for  major 
cities.  These  booklets  provide  information 
*9,  A  m  tiiwt  V.  Mrt  Jepftmrre. 
from  the  particular  city.  The  symbols  and 
key  words  are  the  same  as  those  used  on 
the  posted  schedules  at  the  Bahnhof.  How¬ 
ever,  the  arrangement  of  the  information 
is  different.  You  recall  that  all  of  the 
trains  are  listed  in  chronological 
order  on  the  large  ANKUNFT  and 
ABFAHRT  schedules.  The  Staedteverbin- 
dungen  (tne  city  connections  booklet) 
gives  you  all  of  the  arrivals  and  departures 
r  *  -  •  -  5  *  -  m  i* 

by  location.  For  example,  a  booklet  for 
Kaiserslautern  contains  on  one  page  all  of 
the  trains  between  K-Town  and  Bad 
Duerkheim.  On  other  pages  you'll  find 
schedules  for  trains  between  Kaiserslau- 

l-l  It  Mild  &ptytl,  KriloC*.*!.  dffclH  lid 

Wuerzberg,  and  so  on.  There  is  an  index  in 
the  front  of  the  schedule  booklet  which 
indicates  the  page  (Seite)  number  for  each 
destination. 


Von  Kaitorsloutern  nach 


Paris-Est  und  zuruck 


in?  0 
1 1« » 0 
11 11 0 


2S2  ! 


7  29  * 


3104  I  1152  jj$14r0i«CM«7 
r  1521  14  85 
254  1/11  7 

25$  I  21  85  7 
25*  22  54  7 


*  7uKMaq  *ut  SNCFShKAtn 
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INI  259 1  II  JS? 

9  31  0  257  !  14  2*  7 

Xll  03  0  233  !  II  «  XS)M«?  fflSMrtrt  7 

UNO  255  1131  7 

1/ li  <cr  153 !  21  37’ 

•  1149  0  1019  |  23M.7  SSuirucUn 

23  N  0  253  9  31 


CITY  CONNECTION  BOOKLETS 

Let's  take  a  look  at  an  example  from  the 
ixjMtt  U*  «r.u  it 
headed  “Paris-Est  und  Zurueck.”  This 
means  you’ll  find  information  on  trains 
1  A.  rtfft 

back.  At  the  top  of  the  schedule  to  the 
right  you  will  see  fare  information.  A  one¬ 
way  2nd  class  ticket  to  or  from  Paris  costs 
DM  68,30;  a  1st  class  ticket  costs  DM 
I02.70.;$> 

The  schedule  is  divided  down  the  middle 
by  a  heavy  line.  To  the  left  are  trains  from 
Kaiserslautern  to  Paris.  To  the  right  are 
trains  (rom  Pans  to  Kaiserslautern,  bach 
half  has  four  columns.  The  first  column  on 
4MM4RNmii4M4ivni*-lui  iMlIlw 
ing  K-Town  for  Paris.  The  next  column 
gives  you  the  train  numbers  and  types  of 
train.  In  the  third  column  you’ll  find  infor¬ 
mation  about  train  accommodations  and 
whether  you’ll  need  to  change  trains.  The 
igm  aloe  oi  iU  dCituuie  pioviOL.  i'iit 
same  kind  of  information  for  the  return 
trip  from  Paris  to  Kaiserslautern.  Do  you 
see  that  there  is  one  intercity  train  in  each 
direction  daily 


2*§*IC  152  leaves  K-Town  at 

S  *%  (  VA  lAk'V  U  '  \ 

leaves  Paris  at  17.15  and  arrives  Kaisers¬ 
lautern  at  21.37.  What  trains  would  you 
ttAx  T.  7 \A.  wwrred  ^  ton*!  jrt*of>  *>. 

you  travel?  D  252  which  leaves  Kai- 
serslauten  at  0.47  and  arrives  in  Paris  at 
7.20  has  both  sleeper  cars  and  convertible 
seats.  So  does  the  train  that  returns  from 
Paris  between  23.00  and  5.30.  Can  you  tell 
which  trains  have  food  and  drinks  avail¬ 
able?  What  trains  run  only  on  workdays? 
If  vou  don't  want  to  change  trains,  what 
trains  should  you  avoid 
Well,  that’s  it  for  reading  and  undcr- 
•  frcfrrtc.  ?  >  »  *o f AT?  *7i» 
right  track  beeause  each  track  is  clearly 
marked.  Once  there,  you'll  find  a  sign  with 
information  about  the  next  train  to  depart. 
When  the  train  arrives,  you'll  see  similar 
information  on  the  identification  signs  at 
"Both  enus  oi  each  tar.  £o,  you  have  iwo 
chances  before  you  get  on  a  train  to  be 
sure  that  you  will  be  going  where  you  want 

logo 


SAMPLE  TRAIN  SCHEDULES^ 


ruoicuAi  DMnrmwr _ _ ..  - ^  _ _  _ _ _ 

yellow  uamjHTgjri  iiaflLii  i  i  n  i  i  mxi/toMH 

Abfahrt  —  Ovprtuf  —  D«prt  "  ■  r~-  ■  ■  »-■ .  1SSJ 


Z«it 

Zug-Nr. 

In  Aichtung 

Glais 

(time) 

(train) 

(departs  tor) 

(train) 

21.24 

E  3550 

Friadbarg  21.4S  —  Bad  Nauhaim  21.50 

Qisaasn  22.10  —  Siagan  23.59 

12 

WHITE 

Ankunft  —  Arrivals  — 

Arivaa 

Zsit 

Zug-Nr. 

aua  (dchtung 

Gfaia 

(tims) 

(train) 

(arrivst  (rom) 

(track) 

1120 

D  824 

Musnehsn  8.43  —  Ingoiatadt  9.28  —  Nusmbarg  10.48 
—  Wusrzburg  11.54  —  Aachattanburg  12.52 
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UNDERSTANDING  TRAIN  SCHEDULES 

tYPR-u9ttt*tMS 


Tra ns-Europ- Express  €82>  — 

—  1st  class  only;  reservations 

Samstag  (5) 

Saturday  only. 

_  1st  &.  2nd  class.  Fast  train  of 

Son  n  tag  (J) 

Sundav  oniy. 

Woikaays  except  Saturday 

the  Intercity-System. 

Werktagen  anssero  a 

Supplementary  ticket 

Taeglich  except  b 

Daily  except  Saturday 

required  (DM5  extra 
charge). 

»'  und  t 

Saturday.  Sunday,  and 
holidays. 

Schnellzug  D  -  - 

■  ■  Fast  train  supplementary 

ACCOMMADATIONS 

ticket  required  for  distances 
less  than  50  Km. 

Liegewagen 

Car  with  convritible  seats 
for  sleeping 

Filzug  E 

-  1st  &  2nd  class.  Semi  fast 

Schlafwagen  fc* 

Sleeper  car. 

train  without  supplementary 
ticket. 

Buefettwagcn  iX 
Spcisewagen  (/ug- 

Buffet  cart  (cold  meals  only) 

RESTRICTIONS  ON  OPERATING  TIMES 

Restaurant)  X 

Dining  car. 

Zug  vcrkchrt  nur  X 

Workdays  only.  (Monday- 

Speiscn  und  Gctraenke  im 

Werktage 

Saturday) 

Zug  erhaclilich  Y 

Snacks  and  drinks  available 

Zug  v^rkehrt  nur  an 

Sundays  and  National 

on  train. 

Sonn-  und  Feiertagen  + 

holidays  only 

Kurswagen  C9 

Coach  will  only  go  to  the 

Momag  <D 

Monday  only 

city  designated  on  the 

Dicnstag  CD 

Tuesday  only 

outside  of  the  car. 

Mittwoch(3) 

Wednesday  only. 

OTHER  SYMBOLS 

Donnersiag® 

Freitag 

Thursday  only 

Friday  only. 

Umsieigen  (2 

You  must  change  trains. 

'Doing  it  in  DeutscMandM 


The  German  word  for  taxi  sounds  like  the  English  word  A  cab  or  taxi  is  "das  Taxi."  You 
can  hail  a  moving  taxi  by  calling.  "Taxi,  bitte!"  Or  you  can  go  to  a  taxi  stand.  Do  you 
remember  the  sign  for  a  taxi  stop.’  The  sign  is  shown  with  the  signs  for  bus  and  Strassen- 
bahn  stops  on  page  2.  if  there  is  more  than  one  taxi  at  a  taxi  stand,  you  should  take  the  one 
first  in  line. 

The  taxi  driver  is  "der  Taxifahrer."  Tell  him  or  her  where  you  want  to  go.  You  can  just 
say  your  destination  —  such  as  Rose  Barracks  Or  you  can  say.  *’ Ich  mocchtc  zur  Ro^-c 
Barracks,  bitte."  If  you  want  to  stop  before  you  reach  your  destination,  say  "Bute  haltcn 
Sic  hicr!"  (Please  stop  here.)  Or  Germans  will  understand  if  you  say.  "Stop  here,  please!” 

How  much  you  will  pay  for  a  ride  in  a  taxi  will  depend  on  several  things: 

1.  the  town  you  are  in 

2.  the  time  of  day 

3.  how  many  passengers  there  arc 

4.  how  much  baggage  you  have 


SPRECHEN  SIE  DEUTSCH? 

These  are  German  words  you  heard  as  you  listened  to  THE 
MUNICH  CONNECTION.  You’ll  hear  them  —  and,  hopefully,  use 
them  —  as  you  travel  in  Germany. 


Von 

From 

Nach 

To 

Muenchen 

Munich 

(ab)  Abfahrt 

Departures 

Zug 

Train 

Entwerten 

To  validate  (a  ticket) 

Hauplbahnhof 

Main  train  station 

Strassenbahn 

Trolley,  tram,  cable  car 

“Alle  10  Minuten” 

“Every  10  minutes" 

Schwerbehindert 

Handicapped  (reserved  for) 

Hall  —  Fahrgastwunsch 

Passenger  Stop  button 

Deutsche  Bundesbahn  (DB) 

German  Federal  Railroad 

Eine  Quittung 

A  receipt 

Auskunft 

Information 

Ankunfl 

Arrival 

Speisewagen 

Dining  car 

Zeit 

Time 

In  Richtung 

In  the  direction  of 

Gleis 

Track 

Phrases 

Eine  Quittung,  bitte 

A  receipt,  please 

Sprechen  Sie  onglisch? 

Do  you  speak  English? 

Hin  und  Zurueck 

Round  trip  (there  and  back) 

Vielen  Dank 

Thank  you  very  much 

1st  dieser  Platz  frei? 
Muessen  wir  umsteigen? 

Is  this  seat  available? 

Do  we  transfer  (to  another 
train,  bus,  Strassenbahn)? 

COPING  CORNER 

A  good  idea  is  to  ask  before  you  leave  what  the  fare  will  be.  You  can  say.  ’‘Wicvicl  kostet 
diese  Kahn?"  (How  much  does  this  ride  cost  .’)  Also  be  sure  that  you  have  Deutsche  Mark 
to  pay  for  the  ride  You  may  not  get  a  good  exchange  rate  if  you  pay  in  donai»,  or  tV 
driver  may  not  take  dollars. 

And  did  you  know  that  there  is  a  law  which  limits  how  many  passengers  may  ride  in 
one  taxi  —  only  four!  So  don't  plan  to  pile  in  with  a  bunch  of  your  Iricnds! 

Cheek  the  meter  when  you  reach  your  destination.  If  you  need  a  receipt,  ask  for  "die 
Quittung.  bitte." 


With  A  Little  Help  From 


Dear  Coping  Corner: 

The  other  night  five  buddies  and  myself  decided  to  take  a  taxi  to  a  local  hangout  When 
we  tried  to  get  in  the  taxi,  the  driver  insisted  that  two  of  us  get  into  another  taxi.  This  really 
made  me  mad,  but  don't  worry,  I  didn’t  cause  a  scene.  Instead,  when  we  arrived.  I  calmly 
asked  both  drivers  for  a  Quittung  just  like  I  read.  Now  I’m  going  to  my  first-shirt  and  tell 
him  the  score  Just  thought  you’d  like  to  pass  this  on  to  my  fellow  service  members 

Mr.  Kool 

Dear  Mr.  Kool: 

Bravo!,  for  staving  calm.  If  there  really  hrd  been  a  problem,  then  you  acted  just  right. 
But  listen  up.  Did  you  know  that  the  number  of  passengers  a  taxi  can  carrv  is  limited  bv 
law?  Usually  three  in  the  back  scat  and  one  n  the  front  —  that  makes  four,  bo  count 
yourself  and  your  buddies  before  going  to  the  TOP 


MINI-GROUP:  For  groups  traveling  together,  not  less  than  31  km;  two  adults  pay 
normal  lare,  each  additional  person  pays  nail  lare. 

GROUP  TRAVEL:  For  groups  ol  six  or  more,  reduction  ol  30%  lo  60%  depending 
on  time  ol  travel  and  group  sue. 

TOURIST  CARO:  For  non-citizens  ol  Germany,  nine  days  unlimited  travel.  2nd 
class  tor  DM  2 16  or  16  days  lor  DM  304 

TRAMPER  MONTHLY  TICKET:  For  those  under  23  years  old,  one  month  unlim¬ 
ited  travel  on  all  German  rail  lines  (DM  198). 

INTER-RAIL’  For  those  under  26  years  old.  unlimited  travel.  2nd  class  lor  one 
month  m  21  European  court*'***. 

JUNIOR  PASS:  For  those  under  22  years  old  o.'  students  under  27.  a  pass  good 
lor  a  year  which  allows  a  50%  discount  on  normal  lares  lor  trip*  o*er  51  km. 

FAMILY  PASS:  For  lamities  with  children  up  to  17  years  old.  singles,  and 
couples,  a  one-year  pass  good  lor  a  50%  discount  on  trips  ol  51  km  or  more 
(DM  t90) 

VACATION  TICKET:  Discounts  ol  about  15%  on  tickets  lor  round  trips  of  over 
201  km, 


A 


'  .«•'  .«•*  .«!■'  Av'  4 


^^Save  $-DM  When  You  Travel 
German  Federal  Railroad  (DB) 
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'Doing  it  in  DeutscMandM 


KalsanUutarn  u"d 


Suppose  you  and  some  friends  want  to  go  to 
a  Queen  concert  on  Friday  evening.  You 
volunteer  to  be  the  Doctor  Zap  for  the 
group. 

What  arc  some  of  the  things  you  eed  to 
know  to  accomplish  the  mission? 
MISSIONS: 

A.  Get  yourself  and  three  friends  from 

Kaiserslautern  where  you  are  stationed 
to  Friedrich  Ebert  Halle  in  Ludwigs- 
hafen  in  time  for  the  concert. 

B.  Get  those  same  people  back  to  Kaisers¬ 

lautern  in  good  condition.  (Be  sure  to 
read  the  section  "Decoding  Train 
Schedules”  before  you  begin).  You 
want  to  get  to  that  concert  in  plenty  of 
time.  One  way  to  plan  your  trip  is  to 
work  backwards.  The  concert  begins  at 
2000  hours.  Let’s  say  you  want  to  get 
there  45  minutes  to  an  hour  before. 

1.  Friedrich  Ebert  Halle  is  in  Ludwigsha- 

fen.  Strassenbahn  Sir.c  #59  runs  be 
tween  the  Hauptbahnhof  and  the  park. 
We  have  printed  a  portion  of  the  sched¬ 
ule  for  Line  #  1 9.  Down  the  left  are  the 
stops  which  the  Strassenbahn  makes 
and  the  distances  from  the  first  stop 
(Luitpoldh«fen)  to  each  stop.  What 
slop  is  closest  to  Ebert  Park?  (Look  at 
the  schedule  in  the  next  column  ) 

2.  How  far  is  it  from  the  Ludwigshafen 

Hbf.  to  Fichtestrasse?  (Hint:  Fichte- 
strasse  is  4  6  km  from  Luitpoldhafen 
and  the  Hbf.  is  2.9  km  from  Luitpold- 
hafen). 

_ km 

3.  You  could  decide  to  walk  the  1 .8  kilome¬ 

ters  from  the  tram  station  to  the  park, 
if  you  decided  to  lake  the  Strassen- 
bahn,  find  the  time  you  should  catch  it 
at  the  Hbf.  in  order  to  get  to  the  park 
at  approximately  1915  (715  pm). 
The  numbers  across  the  top  of  the 
schedule  refer  to  the  times  on  the  24- 
hour  clock.  So.  16  equals  1600  hours  or 
4.00  p  m  and  so  forth  through  0  which 
is  midnight.  Each  section  under  the 
hour  numbers  has  several  columns. 
These  tell  you  the  minutes  after  the 
hour.  In  the  first  column  under  the 
“16"  is  a  '*48”  This  stands  for  16  48  or 
4  48  pm  In  the  next  column  is  "00” 
under  the  ”17”  section  That  would  be 
1 7  00  or  5  00  p  m  Read  across  the  line 
from  ” Fichtestrasse  to  the  time  in  the 
"19"  block  closest  to  1915  Then  read 
up  that  column  to  the  Hbf  line  What 
time  should  you  catch  the  Strassen- 
bahn  at  the  Hbf.  in  order  to  arrive  at 
the  park  at  1916? 

4  How  long  does  it  take  io  ride  from  the 
Hbf  tothc  park'*  (1910-1916) 
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5.  You  need  to  get  to  the  Ludwigshafen 
Hbf.  in  time  to  take  the  Strassenbahn 
to  Ebert  Park.  Use  the  schedule  shown 
for  Ludwigshafen/ Mannheim  to  Kai¬ 
serslautern  and  back.  We  show  only 
the  right  half  of  the  schedule  (Be  sure 
you  have  read  the  section  which  ex- 

Elains  how  to  read  train  schedules ) 
ook  in  the  2nd  column  in  the  right 
half.  It  is  headed  ”Lu  an  "  This  shows 
the  times  trains  arrive  in  Ludwigshafen 
from  K-Town.  Trains  listed  arrive  at 
18.49  and  19  05.  What  does  the  symbol 
in  front  of  the  19  05  train  mean?  Could 
you  take  this  train  on  a  Friday  eve¬ 
ning1 


9. The  regular  one-way  fare  between  Kai¬ 
serslautern  and  Ludwgshafen  for  2nd  class 
seats  is  DM  1 1. 

How  much  will  it  cost  for  all  four  of  vou 
ONEWAY?  (Well  help  you  this  time.) 

a.  2  adults  at  regular  fare:  2x11 . DM 

b.  2  adults  at  half  fare:  2  x.. . DM 

c.  Total  one-way  (add  a  and  b) . DM 

What  is  the  total  ROUND  TRIP  fare? 

Multiply  (c)  by  2 . DM 

How  much  will  each  person  have  to  pay? 

Divide  your  answer  for  the  total  round 
trip  by  4 . DM 

IF  YOU  NEED  HELP  THE  NEXT  TIME 
You  may  be  able  to  plan  this  kind  of  trip 
all  by  yourself.  But  if  you  can't,  there  arc 
some  places  you  can  go  to  get  help  and 
information.  Look  at  section  “WITH  A 
LITTLE  HELP  FROM  YOUR 
FRIENDS."  The  USO.  ITT.  RTO.  and 
Bahnhof  are  good  places  to  go  for  help  in 
planning  this  kind  of  trip. 

Answers  are  on  page  7. 

By  Bus  Or  Strassenbahn 

Strac  Willie  and  Chester  Boondoggle 
used  the  HSB  map  ot  bus  and  stras¬ 
senbahn  lines  on  page . to  decide 

how  to  get  trom  Schwetzmgen  to  the 
Hauptbahnhot.  Use  the  same  map  to 
decide  how  you  would  get  trom  one 
place  to  another. 

1.  Bismarckplatz  is  a  good  place  to 
go  shopping.  How  would  you  get 
theie  from  Handschuhsheim? 

.  bus  or  .  strassenbahn.  line 


6.  What  time  does  the  train  which  arrives  in 
Ludwigshalen  at  18.49  leave  Kaisers¬ 
lautern’  (Look  in  the  first  column  in 
the  right  half  under  ”ab”.) 

You  will  have  to  get  from  where  you  live 
in  K-Town  to  the  Hbf  in  time  to  catch  the 
17.48  train.  But  now  that  you  have  had 
practice  in  reading  maps  and  schedules, 
that  should  be  cass!  To  get  home,  you'll 
have  to  reverse  the  process.  You  know  what 
to  look  for  to  make  the  right  connections! 

7  Of  course,  your  buddies  will  want  to 
know  how  much  this  is  going  to  cost 
them*  The  main  expense  will  be  the 
train  fare  How  much  is  a  regular  one¬ 
way  (are.  second  class  between  Kai¬ 
serslautern  and  ludwigshafen’  (Re¬ 
member  to  look  at  the  top  right  and  left 
sides  of  the  schedule.) 

DM _ 

8.  Maybe  you  can  \ase  some  mones  See 
the  section  called  "Save  S  and  DM 
When  You  Trasel  ”  Is  your  group  eli¬ 
gible  for  mini-group  tickets  ’ _ 


A  Schloss  is  a  castle.  To  visit  the 
Heidelberg  Schloss.  what  kind  ot 
transportation  would  you  take  up 
the  hill? 


The  zoo  is  always  interesting.  It 
you  arrived  at  the  Hauptbahnhof. 
how  would  you  get  to  the  zoo? 

.  bus  or  .  strassenbahn.  line 


ON  YOUR  »» 
OWN  TURF 

If  you  don't  k-  'w  the  answers  to  these 
questions,  it’s  time  iO  find  out.  You  can  find 
out  on  your  own.  or  you  can  go  to  someone 
who  has  the  information  —  ITT.  USO. 
RTO.  Headstart.  American  Express  Travel, 
ACS.  etc 

I.  What  types  of  public  transportation  are 
there  where  you  live? 


Strassenbahn _ 

•  U-Bahn _ 

2.  Where  do  you  buy  tickets  for  the  bus  or 
Strassenbaim? 

Vending  machines _ _ 

Kiosks  (booths) _ 

Dr  ive  r /Cond  uctor _ 


3.  Do  you  have  to  validate  tickets  on  the 
bus  or  Strassenbahn  where  vou  live? 


4  How  can  vou  get  from  where  you  live  to 
downtown  using  public  transportation? 


5.  How  much  docs  it  cost  you  to  get  down¬ 
town? 

Taxi _ 

Strassenbahn _ 

Bus _ 


6.  From  where  you  live,  how  far  is  the. 

nearest  taxi  stand _ 

nearest  Strassenbahn  stop _ 

nearest  bus  stop _ 


How  can  you  gel  to  the  Bahnhof  from 
where  sou  live? 


DOING  YOUR  OWN  THING 

1  Go  to  the  Bahnhof  and  see  what  information  sou  can  get  about  traveling  out  of  sour  city 
or  town  Pick  up  schedules  and  brochures  (io  to  the  mlorm.it ion  counter  ami  ask  tor 
materials  in  English  II  there's  a  Tourist  Information  Office,  gather  more  materials 
there 

2  Check  community  and  German  newspapers  to  find  oc'.  about  a  local  concert,  sports 
event,  or  anv  other  happening  you're  inicrcsicd  in  Use  the  best  form  ol  iransfvriaiion  — 
German  buses.  Mrassenbahn  —  to  get  to  the  csem.  Think  about  distance,  lime,  and  cost 

3  Go  to  the  ITT  otfice.  RTO.  or  the  mtornution  counter  .it  ihc  Bahn  hoi  I  tnd  out  about 
tram  tours  to  places  in  Germany  Take  one  ot  the  tours  and  take  along  some  friends  tit's 
cheapen 


'Doing  it  in  Deutschland’-! 


Check  It  Out:  Can  You  Cope? 

A.  You  ire  stationed  in  Mannheim.  You  just  received  a  tetter  from  your  mother.  She 
says  your  favorite  cousin  has  just  been  assigned  to  Karlsruhe.  You  decide  to  go  see 
her.  Yon  don't  have  a  car,  but  you  can  take  the  train. 

If  you  leave  Saturday  morning  to  spend  the  day 
with  your  cousin,  what  is  the  earliest  intercity 

train  to  Karlsruhe,  - 

and  what  is  the  latest  intercity  train  returning  to 
Mannheim? 

About  how  much  less  time  does  an  intercity  train 

take  than  a  regular  train?  — - 

What  is  the  surcharge  for  an  intercity  train  one 
way?  (Hint:  See  the  section  Sprechen  Sie 

Deutsch?  Look  at  “Intercity")  - 

How  much  will  a  round  trip  2nd  class  intercity 
ticket  cost?  (Hint.  Fare  information  is  at  the  top 

of  the  schedule  at  the  left  and  the  right)  - 

B.  The  other  day  in  the  gym  ooe  of  the  regulars  asked  you  to  shoot  a  few  baskets.  Since 
you're  a  good  player  they  told  you  about  the  German-American  basketball  team.  They 
acid  .ary  torn*  «*  «jot  «n  turn  tnemum  *u6  yv  *  wait  ftHWl 
Friday  night  at  the  Sportzentnim  Nord. 

You  live  at  130th  Hospital  it.  Rohrbach  (Heidelberg).  You  don’t  have  a  car  so  you 
will  have  to  thumb  a  ride  or  use  public  transportation. 

Use  the  HSB  map  that  Strac  and  Chester  used  on  their  secret  mission  to  answer 
these  questions.  (See  page  2) 

Find  Rohrbach  on  the  map.  What  two  Strassen- 

bahn  lines  go  through  Rohrbach?  _ 

Which  Strasnnbahn  line  would  you  take  to  go  to 

the  Sportzentrum?  - 

Would  it  take  you  all  the  way?  Yes _ No _ 

If  not.  vhat  would  you  change  to? 

a  bus  Yes _ No _ 

a  Strassenbahn  Yes _ No _ 

What  line  number?  - 


C.  You  and  two  friends  have  a  3-day  pass  and  would  like  to  see  some  of  Germany.  You 
need  help  in  planning  your  trip.  You'd  like  to  go  to  Cologne  for  Fasching  (Carnival). 

Where  could  you  go  to  see  if  there  is  an  organ¬ 
ized  tour?  - 

jxja  gi  .  Tfdnrwnor.  twt' 

ing  with  your  small  group  by  train?  - 

D.  Here  are  some  of  tbe  signs  you'll  see  as  you  travel.  Do  you  know  what  they  mean? 
Jot  down  tbe  meaning  of  eaeb  sign  • 


-Cut  Here  - 


THE  COPING  CONTEST 


WAS  1ST  LOS? 

CAN  YOU  FIND  5  THINGS  WRONG  IN  THIS  PICTURE? 

Study  this  picture.  Thsrs  art  lin  things  that  the  riders 
inappropriate  or  illegal.  Can  you  find  Ihom? 


i  doing  that  are 


* 

if sf&k 


O 


*J\ 


CONTEST  RULES: 

1.  List  tho  5  things  that  are  wrong  in  the  "WAS  1ST  LOS?"  picture  In  the  spaces 
provided  below. 

2.  Answer  thu  questions  In  the  section  called  "NOW  —  GIVE  US  A  PIECE  OF 
YOUR  MINDH"  (on  the  next  page). 

3.  Write  your  name,  rank,  and  mailing  address  in  the  spaces  provided. 

4.  Cut  out  the  contest  lorm.  Fold  on  the  dotted  lines  so  that  the  ARI  address  is 
on  the  front.  Staple  or  tape  closed  in  one  place. 

5.  Drop  in  any  APO  mall  box.  NO  STAMP  IS  NEEDED. 

8.  Ten  T-shirt  winners  and  250  button  winners  will  be  drawn  Irom  the  contes¬ 
tants  who  have  correctly  listed  the  5  things  wrong  in  the  picture  and  com¬ 
pleted  the  "GIVE  US  A  PIECE  OF  YOUR  MIND"  questions. 

7.  To  be  eligible,  entries  must  be  received  not  later  than  *wo  weeks  Irom  the 
date  ol  the  last  AFN  broadcast  of  "MUNICH  CONNECTION."  (See  me  sched¬ 
ule  information  on  page  t). 

WRITE  YOUR  ANSWERS  HERE 


ANSWERS 
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'Doing  it  in  Deutschland*-! 


CROSSWORD  PUZZLE 


PUZZLE 

If  you  need  help  with  this,  use  the  “Sprechen  Sie 
Dcutsch"  section  or  a  German-English  dictionary.  A  (G) 
means  you  need  to  write  a  German  word;  an  (E)  means 
it’s  an  English  word.  Answers  will  appear  in  the  next 
“Doing  It  in  Deutschland"  program  insert. 


ACROSS 
2.  from  (G) 

4.  der  Zug  (E) 

5.  direction  (G) 

7.  Mehrwertsteur-added 

value  - 

8.  main  train  station  (G) 
12.  Auskunft  (E) 

15.  Nachmittag  (E  ab- 
brev.) 

1 6.  dieser,  diese,  dieses  ( E) 

17.  workday  (G) 

21.  no  smoking  (G) 

23.  foreign  country  (G) 

25.  one  (G) 

26.  ticket  (G) 

29.  what?  (G) 

30.  to  change  (trains)  (G) 


DOWN 

1.  to,  towards  (G) 

2.  to,  on  (G) 

3.  also  (G) 

4.  cab  (G  and  E) 

6.  Be  sure  to  - your 

bus  ticket. 

9.  departure  (G) 

10.  die  Zeit(E) 

11. an(E) 

12.  Intercity  (abbrev.) 

13.  Trans  European  Ex¬ 
press  (abbrev.) 

14.  daily  (G) 

18.  arrival  (G) 

19.  toilet  (abbrev.) 

20.  train  (G) 

22.  trip  (G) 

24.  track  (G) 

27.  wie?  (E) 

28.  from  (G) 


THIS  PROGRAM  . . . 

This  program  has  been  brought  to  you  by 
The  Human  Resources  Research  Organiza¬ 
tion  (HumRRO)  under  contract  to  The 
Army  Research  Institute  (AR1) 

The  Life  Coping  Skills  in  USAREUR 
Project  staff: 

Richard  L.  Miller,  Project  Director 
Rosemary  Dawson.  Task  Director 
Chaille  Maddox,  Script  writer 
and  Audio  Director 
Mollie  Kerr,  Design  and  Layout 
Jeanne  Hebein 
Kathy  Brocks 
Malachi  Fullard 
Olivia  Halbert 

HQ  USAREUR  &  7th  Army 
ODCSPER,  Box  1789 
APONew  York  09403 
(MM)  2131-7635/6386 
(Civ)  0621-730-7635/6386 

CAST  OF  CHARACTERS: 

Narrator  -  Josephine  Perkins 
Dr.  Zap  -  George  Walter 
Strac  Willie  -  Richard  L  Miller 
Chester  Boondoggle  -  Benjamin  Lawe 
Contact  —  William  A.  Marsh 
Recording  by  Wolfgang  Gareis 
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•  Cut  Hera 


NOW  GIVE  US  A  PIECE  OF  YOUR  MIND!! 


When  did  you  listen  to  THE  MUNICH  CONNECTION? 


1st  time _ 

(Day)  (Time) 

2nd  time _ 

(Day)  (Time) 

Where  did  you  listen  to  THE  MUNICH  CONNECTION: 

- barracks  - in  class  (specify - ) 

_ home  _ on  duty  (in  the.  _ ) 

_ LRC  _ other  (specify  ) 

Check  all  of  the  words  below  which  tell  what  you  thought  of  the  program,  THE  MUNICH  CONNECTION. 


_ _ interesting 

_ stupid 

_ didn’t  understand 

_ fun 

_ useless 

_ boring 

_ funny 

_ toe  long 

_ too  short 

_ dull 

_  helpful 

_ useful 

_ fantastic 

_ good 

_ terrific 

If  you  didn’t  listen  to  the  program,  why  didn’t  you? 


Which  of  the  following  activities  did  you  do  in  this  newspaper'*  What  did  you  think  of  the  activities?  Check 


the  activities  you  completed  Circle  the  rating  you’d  give  the  activity. 
Check  the  activities  you  did 

Rllinf 

Awful 

OUy 

Good 

Great 

_ Art  You  Fit  to  be  a  Secret  Agent*  1 

2 

J 

4 

- Doing  It  Yourself  1 

2 

3 

4 

- On  Your  Own  Turf  1 

2 

) 

4 

- Doing  Your  Own  Thing  1 

2 

J 

4 

- Check  It  Out:  Can  You  Cope?  1 

2 

J 

4 

- Was  1st  Lot?  1 

2 

3 

4 

- Crossword  Puzzle  1 

W'hat  did  you  like  best  .bout  the  program  and  activities* 

2 

3 

4 

UJ 

cr 

UJ 

X 

o 


W'hai  did  you  like  least  about  the  program  and  activities* 


NAME _ RANK _ 

MAILING  ADDRESS _ 

Unit  APO 
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WHAT’S  if 
ALL  ABOUT 


The  Triple  Treat 


Here  is  some  inside  information  about  i  his  weeks  episode 
of  '‘Doing  It  in  Deutschland."  The  characters  you  will 
meet  in  THE  TRIPLE  TREAT  include: 

Strac  Willi* 

Strac  has  an  opportunity  in  extract  information  from  an 
Eastern  agent  over  a  late  date  at  the  Ratskcller.  Howev¬ 
er,  since  she’s  a  lady,  he’s  more  interested  in  impressing 
her  and  in  getting  a  second  dale.  Unfortunately,  he  leaks 
sensitive  information  to  her  before  the  end  of  I  he  eve¬ 
ning. 

Doctor  Zap 

Zap's  knowledge  of  good  food  and  local  history  not  only 
impresses  an  Eastern  agent,  but  also  makes  it  easy  to  get 
vital  information  from  her.  Zap  is  on  top  of  things,  as 
usual,  figuring  out  a  way  to  get  the  woman  s  fingerprints 
and  stretch  Contact's  budget  at  the  same  lime 
/ 

Chester  Boondoggle 

An  evening  out  with  a  female  secret  agent  reveals  Ches¬ 
ter's  skills  as  an  interrogator  and  his  appeal  with  the 
ladies.  His  “special"  style  wins  him  a  second  dale  with  a 
dangerous  woman. 

Eastern  Agents 

Sandy.  Mi«s  Fredricks  and  Ale* a  arc  the  charming  Fast, 
ern  agents  that  our  three  heroes  .ire  assigned  in  extract 
information  from.  Our  friends  succeed  in  their  mission,  but 
arc  in  Tor  a  surprise  when  the  real  identities  of  the  agents 
are  revealed. 


|  The  Triple  Treat 

THE  TRIPLE  TREAT  is  the  second  in  a  series  of  pro- 
-•  ims  about  DOING  IT  IN  DEUTSCHLAND.  Each 
sodc  is  about  a  different  “IT."  This  week's  “IT'  is 
ing  out  in  Germany.  In  the  first  program  you  learned 
-W  to  use  public  transportation  In  prngram.s  to  follow 
this  one  you  will  learn  how  tn  use  community  resources, 
shop  on  the  economy  and  understand  legal  aspects  of 
jng  in  Germany  Be  sure  to  listen  to  the  A FN- radio 
iaacast  and  use  the  Stan  and  Stripes  insert  for  each 
pode.  If  you  miss  an  episode,  try  your  local  learning 
".source  center.  They  will  have  a  copy  of  the  tape  and 
the  newspaper  insert.  After  using  these  episodes  it  won't 
be  long  before  you’ll  be  "Doing  It  In  Deutschland"  loo! 


Schedule  ot  AFN  Broadcasts 


WINNERS  CAN  COPE! 

v,yi  Can  be  s  winner  m  THF  COPING  (’I)NTI  SU  Ju\l 
tn  to  TIIF  TRIP!  E  I  RE  AT  >n  Al  N  radio,  then  read 
|  in  forma  turn  and  do  the  activities  in  the  Stars  and 
a  pan  supplement  You'd  be  reo«t>  to  enter  I  III  l  OP- 
INt*  CONTES  T  on  pare  ^  You  mirhl  be  one  of  10 
pcopte  ssha  a  “DOING  |1  tN  1  >1  I  INI  III  AND’ 
jhirt  Or  v**u  could  be  one  ol  '*-0  vtmnm  who  icccive 
[DOING 'IT  IN  |>l  I  rSClII  \ND"  button  >  our  T- 
ti  or  button  Milt  S|rjt  Withe.  lbui*.r  Zap  and 

*Mer  ll< ww toggle  "I bung  ti  In  Dcui wht.mil  ” 


. . .  You  A  FOUR  STAR  Restauranteer  (CHOWHOUND)?  ' 

How  do  you  "thipa  up“  In  I  ho  food  doporlmonl?  Rala  youraotl  on  Gtrmon  Bating  Kabila. 

Yes  No 

t.  If  vnu  are  in  a  harry  ;ind  want  a  quick  meal,  ihe  best  place  lo  gel  <1  is  al  a 

2  The  b<si  ‘'dent'*  (tow  price)  for  a  full  meal  in  a  (iatlhof  or  resiauram  is  lo  outer 

the  Tjgcse%sen  -  - 

l  tf  sou  order  a  Vnrcpcisc.  >1  will  come  after  ihe  main  dish  -  ■  - 

4  The  Ruhelag  for  a  restaurant  is  the  d.iy  4  «s  closed  — - -  — — 

J  Reslaur.tnis  •*  Germany  usually  pwl  a  menu  outside  for  you  to  check  prices 

and  Ivpcsof  fond  ■—  —  ■  ■  —  - 

t>  You  wit!  usual! v  find  a  R.isisiaetie  in  small  ullages  .  - ...  ..  — — 

7  Mitlapesscn  it  served  from  PfiO-.MOO  m  most  restaurants  . .  ■  — ....  . 

*  You  tip  waiters  tn  Germany  Ihe  sjmc  wav  vow  dn  hank  home  . .  ■  . .  ■ 

tn  a  erowitrd  restaurant  m  Germany,  ii  is  okay  in  sil  al  a  table  *nh  strangers  . .  . . — ■ 

in  Alwats  wait  in  be  seated  in  a  German  restaurant  or  G.tslhaus  .  .  ■  »  — - - — 

It  The  Sl.rmmitseh  in  a  Gaohaus  o  a  i.tbic  reserved  f<H  rryular  cusiiuners  ■  ■ 

I  ’  If  unt  w ant  to  see  a  menu,  sou  ask  the  waitress  1  -r  a  "Spcoek.xrie  '  '  "  ■  . 

I  '  You  can  gel  informal**!  about  eating  out  in  Germans  from  Mu. helm  Guides 

and  Menu  Masters  . 

i  4. T l>r  waitress  mas  sa s  Guien  Appel m  when  vou  pas  Ihe  bill  - -  ■  ■  ■ 

I  v  Totskf.wtheb.il  sow  can  sas  "/ahlen  Kite  ”  -  - 

Ih  It  s  ok  is  m  a  German  rest.iu;  mi  to  «».«ri  eating  when  soar  l.cd  ,i*«r»,  even  if 

no  one  else  al  v»a»r  » able  has  been  served  — — — 

I  ?  The  three  meals  sersrd  e*crs  >us  ill  Germany  ate  Abetsdcsvm.  I  ’uehstuctk  and 

*4.  i  tv  ressen  11  1  ■  ■  — 

IX  You  tan  espret  Ihe  waller  ls>  bring  bread,  bullet  a«d  waier  without  having  |.i 

ask  f**e  ii  —  ■  1 

I**  If  s.«u  wmi  v  miced  sitad  btt»oc  dinner  si*v  u)  f.K  i  'I  icmiv  hlrr  s  *1  ti  *  —  .  .  — — 

.'n  If  \ow  warn  iuiG  hu\  hen  or  ,Swe«s.\{u;i«en  sou  v  m  go  to  a  L  on  l*i. mvi  .w  Cafe  — ■  ■■  . . 

I  k.s)  siwi  mswers  (.rr  pipe  T)  A  rnrmi  answer  is  worth  w*r  fuuni  rone  answers  .>r  "ISm  i  h  *  *w  »r  *  Mh  o  \d,|  up  * 
inswers  i.<  vre  d  sou  re  i  ih..« hound 


Tol»l  Points 


>  ou  nsesl  help1  11  s>*u  e.in  •  n«  ike  <1  Ka*  k  lo  ihe  oh'ss  h.tll  .*•  s  >(.  tetM  vnu  oof hi  si  n  *e  lo  .1*  •!**  I  •  .1  c  foil  .»>* 
1 1  mis  .msl  .uIimK*  I'P  iss.sI.iihc 

■  \  I  la-  .Si  s.«u  u  I's  'ST  I  nl.'ss  s  s,  ie  >**s  i  die!  th.rt.fU  .  .hi  msf  III  w  ml  lit  I  .>.,1  .Hal  »*>•  w.  .  **w,|  ■ . . 

iii  M  V  i*4  tmssfsisis'  ihe  ■>  i.s.i*. 

•  •  \  .hi  .  'hs  -Hi  sis  h  O  ,  1 1 1,  .1  'Ml  '.."H  •••  lt:v'  I.S  ll  .(SO*  |I  <•  HJ  m  Ini  |.l  j*.l  Ihs  avl  s»  (..Sal  .  1  •  it  a  .  . 

I  hv  I.dla.W.Uf  ■.!•*  .I'.rtl  tail  “S.nte** 

•  •  •  V  ‘*u  are  wvM  .*n  s.*wf  w  as  t.«  t*«  mf  j  restaur  !«,•<■»  t ..  r«  it.  s  i  s.n»>  sk  .1'  !••*«•  S  l  '■  *4  i 

'■•ll.vwt*r  Hl.s.liv  s 

•  ••  V  .sa-hsMHasish.si  .  sirn  «••«/  w  *v  ih*.s«fh  1  ••  »*•  ms  ».■  <  n«<s.  •  <»s  t  .  »  <  N  t  *»  -  -t  • 

sasss  se  iss.  i  as,  I  h.|Sf  f  hen  I  a«,  ll»  hIs  Ilf  >H«.»  I  •  -Ml  »  slh  ■  «>  .  .  SI  I  •.  >  Si 


I 


'Doing  it  in  Deutschland’-^ 


Hava  you  ever  gone  lo  your  favorite  restaurant  and  seen  this  sign? 


i  When  you're  In  a  hurry  or  want  something  simple  to  eat,  a  Schnell- 
imblss  is  just  the  place. 


In  Germany  it  is  customary  to  hang  up  your  coat  and  hat  rather 
than  put  them  on  your  chair. 


Many  Germcn  restaurants  have  a  traditional,  lolksy  atmosphere 
where  you  can  really  en|oy  yourselt 
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'Doing  it  in  Deutschland’  ~  2 


Entering  and  Being  Seated 

wr _  f  _  _» _ _  rrl  _  i _ > _ .  «*  /•' _ i  j _ 


pHBASE^,^^- - fij 


Koennen  wir  einen  Tlsch  haben  . 

isthier  frei? 
a.bittesehr? 


Hi*  Menu 

die  Speiskorte 
Ilerr  Ober  (Fraulein. 

die  Spelsekarte,  bitte?) 
Fruehsturek 
Mittagessen 
Abendetsen 
Abend  brol 
Tageskarte  or  Gedrrk 

Bedienung  ineluslr 
Mehrwert.il '  uer  (MSW) 

1  Vorspeisen 

Suppen 

Fiseb  gerlehte 

Houptgerichte 

Gefluegel  und  Wild 

Kolb 

Schwela 

Rind 

Lamm 

Gemuete 

Beilogen 

Naehtlsrhe/Snest 
Spelise  n 
Getroenke 


Ordering  the  Meal 

Herr  Ober 
Frauelein 

Was  moecbien  Sir  trinken  ?  lessen) 

Jeb  moeebte. . .  Ilch  bate  gern . . .) 
Was  at  das' 

'Jlaben  Sir  ...f 
Was  emptehlen  Sic ? 

■  haben  wir  nicht. 

Bitte  geben  S it  mir . . . 


EATINQ  THE  MEAL 

Zun»  wohlt 
Proatl 

Gutan  Appwtltl 
Danka  aahr 
Danka.  gWichtatla 
dar  Tatlar 
dla  Taaaa 
dla  Kanna 
daa  Maaaar 
dia  Gabla 
dar  Loafial 
dia  Servian* 


Could  we  have  a  table . . .? 
Is  this  seat  unoccupied? 
Yes,  please  sit  down. 


Menu 

Waiter  (Waitress). 

the  menu  please. 
Breakfast 
Lunch 
Supper 
Light  supper 
Full  meal  — 

Special  nf  the  day 
Service  Included 
Added  Value  Tax 
Appetizers, 

First  Courses 
Snups 
Fish  dishes 
Main  courses 
Fowl  and  wild  game 
Veal 
Pork 
Beet 
Lamb 
Vegetables 
Other  Supplemental 
Dishes 
Desserts 

Beverages 


Walter 

Waitress 

What  do  you  want  to  drink?  (to 
cat?) 

1  would  like. . . 

What's  this? 

Dn  you  have . . . 

What  do  you  recommend? 

V.'e  haven't  got . . . 

Please  give  me  a/an/some . . . 


To  your  health!  (Toasts) 

En|oy  your  meal. 

Thank  you  very  much 

Thank  you,  the  same  to  you, 

Plate 

Cup 

Pot 

Knife 

Fotk 

Spoon 

Napkin 


If  There’s  a  Problem 

Das  babe  icb  niebt  bestellt.  t:h 


Das  Fleiscb  ist. . . 
zu  stork  gebraten 


Das  ist  zu  . . . 
bitter /sauer 
salzig/suess 
Das  Essen  ist  kalt. 
Das  ist  nicht  sauber. 


That's  not  what  I  ordered.  I 


The  meal  is . . . 


underdone  (loo  rare) 


too  tough 
This  is  too  . . . 


sally /sweet 
The  food  is  cold. 


This  Isn’t  clean 


FINISHING  THE  MEAL 

Het  ea  gut  geachmeckt? 
Danka,  ee  hat  gul  geachmeckt. 
Dee  Eaaen  wer  eehr  gul. 
Moechlen  Sle  elwaa  Mehr? 
Nein  danka,  nichta  mehr. 

Ya,  ich  moechta  Nachtiech. 


Paying  the  Bill 

Herr  Ober  tFYaulein).  Zablen  bitte. 

Die  Rechnung.  bitte. 

End  preis  (Mebrwertstouer  und 
Bedienung  inclusiv) 
zusammen  lAlles  zusammen ?) 

getrennt  I Wir  moechte gvtrennt 
bezahlcn ) 

Klein  geld  (I  la  ben  Sie  Kleingeld ?) 

Grosses  Geld  ilch  habe  nur  Grosses 
Geld.) 

Kann  teh  in  Dollar  zahlen? 

IS’ein.  nur  in  Deutsche  Mark. 

Das  marht  zuanzig  Mark  I'-enfzig 
Hiersmd  cm  und  zwantg  Mark. 
Stimmtso 

Signs 

Ruhrtif 

Grnrllnrl 

GrsrMntsen 

(iifdrrehr 

Fur  f.arrlrrrshr  teiril  nirhl 
(rhillrl 
Krm  I  <n cant 
NaiiH«ein( 

Dir  TiMlctlr 

W (nr  on 

Damm  i  IH 

llrrrrn  (II I 

Rptrriirrl 

Slimmliw  h 

Trlrf.m  i  i  ro\|»ri*rttr r 


Did  it  tasle  good? 

It  lasted  good,  thank  you. 
That  was  a  very  good  meal. 
Do  you  want  somethng  more? 
Nothing  more,  thanks 
Yes,  I  would  tike  dessert. 


Waiter  (Waitress),  the  hilt, 
please. 

The  check,  please. 

Total  price  (Tax  and  service 
included) 

together  (Do  ynu  want  to  pay 
all  together?) 

separate  (\\'e  would  like  to 
pay  separately.) 

Small  change  (Do  you  have 
change?) 

Large  hills  (I  have  only 
large  hills.) 

Can  l  pay  in  dollars? 

Nn.  only  in  Denlsrhe  Mark. 

That  will  he  DM  20. V) 

Here  is  DM  21.  Keep  the 
change. 


n«v  flnxrd 

Oprn 
f  loti'll 

Hat  >*  ml  room 

Mr  arr  mil  rrkpnnstMr  lor  aril 
rtrx  lrl|  in  (hr  r«ai  room 


\  mrr*rnr»  oil 

Tmlrt 

Tnilrl 

•  Ami  n  s  loilrl 
m  rn  x  Intlr  | 
fr'f r  v  rrt 
Tafilr  retm,  .1 
Trlipltunr 
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'Doing  it  in  Deutstiiland’~2 


Frische  Chompignons  gebocken 
*  (Fresh  baked  mushrooms) 

Gefuellre  Artischccken  mit  Gornelen 
(Sruffed  ortichokes  with  gornish) 

Portion  Oliven 
(Serving  of  olives) 


Zwiebelsuppe  mit  Koese  uebetbocken 
(Onion  soup  with  boked  cheese) 

Housgemochre  Rohmsuppe 
(Creom  soup  of  rhe  house) 


SPEZ1ALITAETEN 

(Specrolifies) 

♦  Wiener  Schnitzel  vom  Kolb 

mit  Lyoner  Kortoffeln  und  Solotteller 
(Veol  cutlet  Vienese- style 

with  pororoes  Lyonoise  ond  o  solod) 

♦  Rlnderbroten  mit  Spoetzle  und  Gemuese 
(Oeef  pot  roost  with  noodles  ond  vegerobles) 

*  Schweinekorelette  in  Popnkorohmsouce 

mit  Kroketten  und  gemischtem  Solot 
(Pork  chop  in  poprrko  creom  souce 

with  pototo  croquettes  ond  o  mixed  safod) 

*  Fischrogouf  "noch  Grossmurter  An" 

mit  Petersilie-KortoHeln  und  Kopfsolot 
(Fish  stew  "grondmother  s  style" 

with  porsley  pototoes  ond  lettuce  solod) 


NACHTI5CH 

(Dessert) 

Gemischres  Eis  mit  Sohne 

(Mixed  ice  creom  with  whipped  creom) 

Pfirsich  Melbo 

(Vonillo  >ce  creom  peoch.  rospberry  souce. 
ond  whipped  creom) 


Alle  Preise  sind  Endpreise  inkiusiv  Mwst  und  Oedienung 
(AH  prices  ore  totol  prices  including  fox  ond  service 
chorge  ) 


Qentlamen  First 

Americons  often  wonder  whot  hoppened  to  "todies  first" 
when  they  see  that  men  precede  women  m  entering  o 
German  resiourom  This  custom  dares  from  times  when  rhe 
mon  wos  rhe  one  to  decide  whether  the  restaurant  was 
akoy  far  rhe  woman  ro  enter.  Once  inside,  you  will  usuolly 
be  expected  to  find  your  awn  toble  To  ovoid  standing 
around  feeling  owkword  if  no  one  comes  to  seot  you.  walk 
over  ond  take  o  toble 

Hang  It  Up 

Germons  do  not  leove  their  coots  on  alter  entering  a 
restouront.  nor  do  they  put  them  aver  the  back  of  a  choir  at 
their  toble  They  usuolly  toke  off  their  coots  and  hong  them 
on  coot  hooks  or  hongers  ploced  conveniently  oround  the 
restaurant.  In  foncier  restouronrs  there  moy  be  o  coat  check 
(Gorderobe)  when  you  come  in  the  door. 

Pick  Your  Spot 

When  you're  looking  for  o  toble.  remember  thot  if 
there  is  none  empty,  it's  okoy  to  shore  o  toble  with 
strongers,  os  long  os  you  osk  permission  —  "1st  dieser 
Plot*  fret?"  —  (Is  rhis-ploce  free5).  Don't  be  surprised  if 
someone  osks  to  join  you  ot  your  toble.  It  is  the  custom 
to  toke  o  seot  wherever  one  is  vocont. 

Also  don't  be  surprised  to  see  Germons  bringing  their 
dogs  Into  o  restouront.  Most  restouronrs  allow  this.  The 
dogs  ore  usuolly  well  behoved  ond  often  you  moy  not 
even  notice  them  once  they  curl  up  quietly  under  their 
moster's  toble.  However,  unless  your  dog  is  eguolly 
used  to  dining  out.  it  would  problobly  not  be  o  good 
Ideo  ro  toke  it  olong. 

Coffea,  T«a  or  . . . 

After  you  hove  found  o  toble.  the  woiter  (Herr  Ober) 
or  wolrress  (Froeulein)  will  bring  a  menu  and  will  ask 
whot  you  wont  to  drink  —  "Wos  moechfen  Sie  trinken5" 
You  hove  o  voriety  of  drinks  to  choose  from.  Check  the 
Getroenke  poge  of  the  menu.  The  most  common  drinks 
to  Order  ore 

— Deer  (Dier)  which  is  usolly  drunk  with  meols  You 
will  see  thot  neorly  everyone  hos  o  gloss  of  beer, 
either  on  top  (vom  Foss)  or  from  o  bottle 
(Flosche).  for  it  is  the  notianol  drink 
— Wine  (Wein),  either  white  (Weiss)  or  red  (Rot),  is 
offered  by  the  gloss  os  well  os  by  rhe  bottle 
Purchosmg  by  the  gloss  is  on  excellent  woy  of 
tosrlng  the  vorious  wines  availoble  in  Germany 
— Coffee  (Koffee)  is  not  drunk  or  served  with  the 
meol  When  you  do  hove  o  cup  offer  o  meol,  it  is 
o  smoll  cup  (costing  obout  Si  00)  ond  stronger  rhon 
our  coffee 

— Worer  (Wosser)  is  not  served  ot  the  toble.  ond 
will  not  be  brought  to  you  unless  you  osk  for  it 
Then  you  will  get  mmrol  worer  (Mmerolwosser) 
unless  you  osk  for  Leitunqswosser  (top  woter) 

— Other  Deveroges  Milk  (Milch),  teo  (Tee)  con¬ 
ned  fruit  juice  (Soft),  soft  drinks  ond  colos  moy  clso 
be  ordered  with  meols 

Once  you  get  your  drinks  you  need  to  know  Ger- 
mon  customs  for  roosting  Common  roosrs  ore  "Zum 
Wohl"  and  "Prasr"  As  o  rule  Germons  clink  their  glosses 
only  when  wishing  eoch  other  luck  or  when  celebrormg 
some  special  event  os  o  birrhdoy  or  wedding  Usuolly 
only  glosses  with  wine  or  chompogne  ore  clinked  to¬ 
gether,  olrhouqh  beer  sometimes  is  Qovaria 


Key  ro  Menu  Symbols: 

*  Items  ore  listed  In  the  menu  in  the  order  thot  they  ore 
usuolly  eoten  oppenzer,  soup,  mom  course  ond  dessert 

OThe  price  Is  shown  to  the  right  of  or  below  eoch  Item  on 
the  menu 

This  price  Includes  the  tox  ond  the  service  chorge 

»  The  most  common  mom  dishes  m  Germon  restouronts 
ore  types  of  veol  (Kolb),  beef  (Rind),  pork  (Schwem)  or 
fish  (Fisch) 

,/Some  Germon  menus  hove  on  English  rronslonon  H  they 
don  t,  use  o  phrose  book,  menu-most er  or  osk  the 
wairer  for  helo 


HOW  TO  DO  it 

Foring  out  in  Germony  con  be  tun  if  you  know  the 
German  w  -.y  to  do  n  The  tailowing  information  tells  you 
how  ir's  done  from  the  time  you  reoch  the  door  of  rhe 
restouront  to  rhe  rime  yau  say  Auf  Wiedersehen  '  ond 
leove 

Plan  Ahaad 

When  you  reoch  rhe  door  at  rhe  earing  esroblishmenr 
you  hove  chosen  you  will  find  that  most  restouronrs  post  o 
copy  ot  their  Spenekorte  (menu)  or  rheir  Togeskorte  (doity 
menu)  outside  rhe  door  or  m  rhe  window  lor  yau  ro  took  ot 
This  allows  yau  ta  decide  whor  you  wont  ro  order  ond  see 
how  much  ir  will  cost  before  go*ng  *nro  rhe  resrnuronr 


Tak«  it  Easy 

Service  m  Germon  restouront*  is  much  slower  than 
whor  you  ore  used  to  m  the  Stores  One  woner/woitress 
moy  hove  to  serve  everyone  so  relox  ond  enjoy 
yourself  Don  r  leel  rhot  you  hove  to  rush  rhrough  your 
meol  Unlike  the  Srores,  once  you  sir  or  o  table  in  o 
Germon  restouronr  you  on  sroy  os  long  os  you  want 
The  wairer  will  almost  never  present  you  wirh  rhe  hill 
until  you  osk  for  it  In  foct.  it  isn  t  occeprable  oehovior  to 
try  to  hurry  the  wairer/ woitress  Resides  ir  won  t  do  ooy 
good  His/her  response  will  be  Ich  kommp  g letch  (I  II  be 
right  bock)  or  fs  kommr  sotort  (it  (the  food]  is  coming 
ond  you  will  be  served  os  soon  as  they  have  time  ) 


'Doing  it  in  DeutscMand’~2 


1  What's  For  DinnarT 

Vhen  ordering  your  meot.  you  moy  tlod  ir  eosier  to  I 

Btrom  the  Togeskorte  since  this  Is  usuolly  o  com-  ■ 
meol  or  o  reosonoble  price  Ordering  this  woy  Is 
is  difficult  os  ordenng  individuol  dishes  such  os  soup, 

.  main  dish  and  desert  separately  It  olso  is  usuolty 
less  expensive.  A  menu  master  or  traveler  s  guide  book 
wirh  foods  listed  come  in  handy  when  you  wont  to 
bre  oul  whor  the  different  toods  ore.  It's  o  good  idea 
jcorry  one  of  these  with  you  untif  you're  tomilior  with 
t  names  for  Germon  foods 

Eating  Etiqustta 

,Vhen  your  food  arrives.  the  woiter  moy  soy  ’  Guten 
•petit  or  “Mohlzeti"  which  meons  enjoy  your  meat. 

|u  moy  be  surprised  ro  find  rhor  everyone  is  not 
„.Ved  or  the  some  time.  Since  the  food  is  freshfy 
prepored,  il  is  brought  to  rhe  table  when  it  is  reody  As 
o  result,  it  is  Germon  custom  to  begin  eating  whenever 
b  ore  served  Don't  wolr  for  everyone  or  the  table  10 
served  os  you  would  in  rhe  Stores  or  your  food  moy 
t  very  cold. 

tike  masr  Europeans,  rhe  Germans  hold  the  fork  In 
the  left  hand  ond  rhe  knife  in  rhe  right  while  eoiing. 
There  is  no  switching  of  the  fork  tram  lett  ro  right  after 
►  meot  hos  been  cut  When  not  being  used,  o  hand  Is 
Id  beside  ihe  plate. 

In  Germany  It  Is  not  considered  proper  to  sit  of  o  I  able 
with  your  hoods  In  your  lop  Rest  your  hands,  nor  your1  * 
elbows,  on  the  tobie. 

If  you  ore  still  eoting  but  wish  to  set  your  knife  ond 
k  down  cross  them  on  your  plore  When  you  ore 
Ished  lay  your  fork  ond  knite  side  by  side  on  your 
sre.  This  tells  the  woiter  rhor  you  ore  finished  eotlng  so 
he  con  dear  the  tobie 

Pay  Up  " 

If  you  need  the  woiter /woirress  while  eoring,  get 
/her  ortemion  by  colling  —  Herr  Ober  or  Froeulein 
When  you  ore  reody  to  pay  tor  dinner,  ger  rhe  woiter's 
orrenrtoo  ond  soy  "Zohlen  blue"  ro  tet  him  know  you 
ont  the  check.  The  woiter  will  frequently  soy  ’  Hot  es 
ft  geschmeckt*'  (Hid  you  enjoy  your  meoP)  At  mow 
stouronts  you  poy  the  bill  directly  to  rhe  woiter.  Ger 
mon  low  requires  rhor  oil  restouronts  ond  drinking  estab¬ 
lishments  Include  rox  ond  ihe  service  chorge  in  ihe  price 
“*  eoch  item  on  the  menu  Thus,  rhe  price  listed  for  ony 
«h.  meof.  course,  or  drink  is  oil  inclusive  with  10  to  15 
»r  cent  for  service  (Dedienung)  ond  10  per  cent  for 
volue-odded  ro*  (Mehrwertsreuer)  included  In  the  price 
An  extra  tip  is  not  necessary,  although  most  people  do 
*  jnd  Ihe  bill  off  to  ot  leost  ihe  neorest  Mork.  occordmg 
rhe  omouni  ra  be  poid  ond  the  service  provided  Foi 
tonce.  if  rhe  check  omounrs  ro  DM  11.05  you  moy  soy 
ZwoeW  Mark  bitte* "  io  the  woirer.  ihus  mdicotlng  ihot 
you  expect  chooge  only  for  twelve  morks  ond  rnor  rhe 
*si  is  for  him  The  tip  is  thus  given  directly  to  the  water 
►on  poying  ond  is  not  lett  on  rhe  tobie  when  leoving 
e  pioce  Out.  to  repeot.  you  ore  under  no  obligation 
ro  give  on  oddirionoi  up  Poying  rhe  bill  In  o  resrourart 
with  o  personal  check  or  credit  coed  Is  not  yet  common 
■  Germany  ■ 


WHEN  TO  DO  it 


FRUEHSTUECK  (BREAKFAST)  7-K)  o  m  Oreaklosr 
usuolly  consists  ol  bread,  rolls,  jom  buner.  and  coffee  (or 
reo).  but  oddirionoi  items  such  os  eqgs  (nor molly  solr-‘ 
boiled),  cold  sousoge  or  cheese  con  be  ordered  Frequent¬ 
ly.  in  smoller  horels  the  price  ot  the  hotel  room  includes  o 
simple  breokfost  Hotels  ore  the  best  ploces  io  ger  break¬ 
fast.  since  very  few  restouronrs  offer  the  morning  meol 


WHERE  TO  DO  it 

RESTAURANT:  offers  complete  food  ond  drinks 
ATSKELLER:  Is  excellent  tor  regional  specialties 
nd  traditional  Germon  food.  One  is  located  In  the 
attar  of  the  Rathaus  (city  hafl)  ol  many  towns  in 
Germany.  The  Ratskefiers  are  usually  hiqh  quality 
restaurants,  althouqh  otten  reasonably  priced. 
iASTSTAETTE:  Is  simple  the  German  word  tor 
jsiaurant.  In  railway  stations  they  are  called 
AHNHOFSGASTSTAETTE.  They  serve  complete 
meals.  e 

GASTHOF:  Is  the  village  word  for  restaurant.  They 
erve  drinks  and  modest  to  complete  meals. 
lASTHAUS:  Is  the  same  as  Gasthol  —  a  restaurant 
t  more  or  less  modest  proportions.  It  otters  home 
cooking  and  a  tolksy  atmosphere 


MtTTAGESSEN  (LUNCH):  122  pm  ih.s  .s  .he  m0lr.  I 

meol  ol  the  doy  lor  mou  Germon*  ond  they  eot  heavily  ot  i 
this  time  In  locr.  rhe  doily  menu  is  trequemly  colled  the  I 
MITTAGSKAfXTE  (mid  doy  list)  msreod  ol  TAGESKAfUE  (do.ly  I 


ADENDESSEN  (DINNER):  twpm  some  restouronts  . 
stoy  open  os  lore  os  11  p  m  .  so  dinner  moy  be  hod  very  I 
lore  rf  you  wish  However,  the  Germon*  generally  eot  their  j 
evening  meol  eorly.  storting  about  Ppm  Sometimes  they  1 
hove  on  ADENDKAfUE  (evening  list)  which  is  much  more 
restricted  m  offerings  rhon  whoi  is  found  on  the  noon  menu 

There  ore.  in  oddmon  two  more  eating  limes  for  the 
Germon*.  one  obout  10  o  m  when  they  hove  their  breod 
ond  sousoge  with  beer,  or  o  postry  with  coffee  ond  then 
ogom  ot  obout  5-4  p  m  when  ihey  hove  KAffJE  (coffee) 
nh  postnes,  open-loced  pies  cokes  wirh  rich  frasrmgs  ond 
whipped  creom.  or  whipped  creom  os  o  seporare  dish  ice 
creoms  ond  sundoes 


FINDING  OUT 
ABOUT  it 


SCHNELIIMBISS  or  IMBISS:  Is  a  type  u!  snack  bar 
or  hot  doq  stand  offering  quick  snacks,  especially 
beer  and  wurst  (sausaqes). 

RASTSTAETTE  or  RASTHAUS:  Is  a  restaurant  or 
restaut ant-inn  along  the  AUTOBAHNS  (freeways). 
BIERSTUBE:  is  a  beer  parlor  much  like  an  English 
pub,  servinq  drinks  and  light  food. 

WEINSTUBE:  Is  a  wine  parlor  servinq  drinks  and 
fight  food. 

SCHNELLBUFFET:  ts  a  shod -order  or  cafeteria  eat¬ 
ery. 

SCHNELLGASTSTAETTE:  (  fast  restaurant  ')  is  a 
short  order  house 

CAFE:  is  a  coffee  shop,  but  besides  coffee,  you'll  be 
able  tc  aet  pastries,  snacks  and  drinks 
CONDITOREI:  is  a  pastry  shop  oltering  cakes,  ice 
errsm  and  coM-.*e 


. 

If  you  want  information  to 
Germany,  or  il  you  want 
with  a  group,  the  following 
M**d*t*rt/G»t*w*y 


Star*  A  Strip**  Bookitor* 


help  you  >n  eahnq  out  in 
an  opportunity  to  qo  out 
nqnncfes  can  assist  vnu 

Cus'omr  Ot'»m,sn  LAnqu.foe. 
Transuding  mentis 
Opportunities  to  *Mt  out  with 
Germans 

Onenl.Uion  tours  and 
inform  ifirn 

Customs  mmm  itmn  and 
pampMUns  on  tor.it  area. 
Rrfj'Ottli  vp*'  1  iIIh’S 
n*‘ti»r  I'Oi  *•  huokr.  Mirhrlin 
Guides 

Men*  1  M  v  |er.  Phi  asp  Re  'hs 


'Doing  itinDeutsdiland’-S 


Are  You  A  Menu  Master? 

The  foltowing  menu  (Speisekarte)  from  a  local  Gasthaus  is  not  complete  Use  the 
German  words  in  the  menu  choices  to  filt  in  the  blanks.  Simpty  place  the  letter  of  the- 
correct  answers  on  the  lines  provided.  You  can  use  the  Phrase  Guide  on  page  3,  the 
menu  on  page  4,  a  "menu  master"  or  a  German  dictionary  if  you  need  help. 


Gasthaus  zum  IT 

Vorspeiseh 


DtzJ  Sihntcktn 


Friitht  Champignons  gthatktn 


Hansgtmaihlt  Zu-iehthoppt 
Sthwathiuht  Bohntnmppt 
Ungariuht  Gnlaiihmpp t 

Spezialitaeten 

Spitsuhtn  nath  Art  dti  Hansts 
mil  Curry  Ret  i 
Wild  nhutmhraltn 

"OJrnu  arlJrr  Art  " 
Hanigemaihlr  Spar tz It 

(*) _ 

Sfhu'tinnltak  "  {  S} _ “ 

mil  Rntukartnfftln 


Vom  Kalb 

Cordon  Bln i  mil  Sthinkrn  and  Katlt 


Zutrnhrr  Sahntgtuhntiztllti 
mu  Knkttttn 


Sttzangt  mil  Krjhhrn,  Champignons 
and  Sahkanofft/n 

{7) _ in  Mandelhnllrr 

mil  Salzkartnffttn 


P,M  6  - 

DM  4  — 
DM  j.JO 


Beilagen  . 


Grntntr  Salat  dtr  Sanon 
Gemiuhirr  (R) _ dt *  Sanon 


t  Pori  Gt motif  dtr  Sail • 


_  Champignon 


a.  Salat 
k.  Naihmth 
e.  5 tffe 

d  "Slranhorftr  Art" 
t.  friu  hr 


Fnlorruhtn  (Frdhett) 
Sihokott  r  Sahnt 


Men*  Choices 


DM  i  u> 
DM  2  on 


/.  DM  22  >0 
g.  fortUt 
*.  Pro! 

i.  Vom  Sihunin 
f.  Pnmmti  fritrt 


Check  The  Check 


Use  the  menu  on  this  page  to  ligure  out  how  much  the  following  complete  meals 
trim*  wilt  cost. 

1  Fresh  Mushrooms  _ 

1  Onion  Soup  __ _ 

1  Shishkebob  with  Curry  Rice  _ _ _ 

1  Trout  in  Almond  Butter  _ 

with  Boiled  Potatoes 

1  Portion  of  Vegetables  _ 

T  otal: _ 

Now.  If  the  service  is  good,  round  off  to  the  nearest  DM  for  a  tip.  The  totat  amount 


On  Your  Own  Turf 


When  you  go  out  to  eat  on  the  economy  you  have  a  choice  of  many  types  of  restaurants. 
Match  the  type  of  restaurant  with  the  correct  item  in  “Where  to  go  if . . by  writing  the 
letter  of  the  restaurant  to  the  left  of  the  situation. 


Where  to  go  it . 


You  want  to  take  a  chow  break 
on  the  autobahn. 

You  develop  a  case  ol  the  munchies 
In  the  train  station 
You  want  a  "home  cooked  meal  in 
a  "local"  atmosphere. 

You  want  a  wide  choice  ol  wines  and 
a  light  meal 

You  want  a  quick  snack  on  the  run. 
You  lind  yoursell  starving  to 
death  at  city  hall. 

You  feel  like  having  cottee  and 
cake  in  the  allernoon. 


a.  Weinstube 

b.  Conditori 

c.  Rasthaus 

d.  Schnell  Imbiss 

a.  Ratskeller 
I.  Bahnholsgastaette 

g.  Gasthaus 


Doing  Your  Own  Thing: 


Saying  it  Right 


See  if  you're  ready  to  use  German  phrases  when  you  go  to  a  restaurant  on  the 
economy.  First,  match  the  responses  on  the  right  with  Ihe  questions  and  statements 
on  the  left  Then,  you  can  read  the  questions  or  statemenis  aloud  and  a  friend  can  say 
the  responses.  Finally,  try  to  say  the  questions  and  responses  from  memory. 


Ouestion/Statement 


2.  Was  moechten  Sie  trinken? 

3*  Hat  es  gut  geschmekt? 

4a  Was  moechten  Sie  zum  essen? 
5a  Guten  Appetit! 

&  Moechten  Sie  alles  zusammen 

L  Wo  is  die  Toilette? 

jk  Haben  Sie  klemqeld? 

3,  Herr  Ober.  zahlen  bitte. 

Q,  Kann  ich  in  Dollar  zahlen? 


•.  Nein.  wir  moechten  getrennt 
bezahien. 

b.  Danke  sehr 

c.  tch  hatte  qern  Gedeck 

Nummer  2. 

d.  Nein.  nur  in  Deutsche  Mark. 
•.  Brmqen  Sie  mir  em  bier. 

bitte 

I.  Ja.  bitte  sehr 
—  bezahien? 

j  Ich  komme  qleich  mit  die 
’  Rechnunq 

h.  Danke.  es  hat  gut  geschmekt 

i.  Geradeaus  wnd  dann  links 

j.  Nem.  ich  habe  nur  grosses 

Geld. 


C-14 


pheck  it  Out:  Can  You  Cope? 


111.  Writ*  ynur  respond*  in  G*rm*n  In 
the  fnllowing: 

A.  Was  mocchten  Sic  Irinken? _ 


II.  Answer  these  questions  without 
looltinp  at  paces  1-6. 

A.  Where  would  jdu  go  for  a  quick 

worst  and  soda? _ 

B.  Where  would  you  have  afternoon 

cake  and  coffee? _ 

C.  Where  would  you  have  a  light 

evening  meal  with  wine? _ 


.  Use  the  menu  nn  page  4  to  answer 
these  quest! '-ns. 

A.  Whal  is  me  special  soup  of  the 

restaurant? _ 

B.  What  comes  with  the  beef  pot 

roast? _ _ _ 

C.  Wh.»t  would  l he  bill  be  for  a 
mushroom  appetizer,  a  pork  chop 
in  paprika  cream  sauce,  and  ice 

cream?  DM _ 

D.  Docs  the  above  bill  include  the 

tan  and  service  charge? _ 


-MU**  I  ■•IJOI  9  'lajas  S  '■j*t«ids  >  't»*l»uips  t  'oddiwioqoiwz  z  »poo 
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THE  COPING  CONTEST 
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Contest  Rules 

On  (he  map  proviced  (ollow  Alexandra  Rastopov  Feodorovitches's  trail  to  uncov¬ 
er  the  name  ot  the  secret  rendezvous  point. To  do  this  follow  the  directions  pro¬ 
vided: 

1.  Follow  Sandy's  trail  on  the  map  using  the  numbers  by  the  diMerent  types  ot 
lood  or  drink.  Each  type  ot  (ood  or  drink  tits  inlo  a  specific  category  on  a 
menu 

2.  Identity  the  types  ol  lood  (e  g.,  strawberries)  and  decide  which  menu  category  i 
It  belongs  in  (e.g„  VORSPEISEN). 

3.  Put  the  number  ot  the  lood  or  drink  on  the  line  beloro  the  right  menu 
category. 

4.  One  letter  Is  underlined  in  each  menu  cateqory  (e  g.  VORSPEISEN.)  Using  the 
numbers  you  placed  on  the  line  beloro  the  categories,  put  the  underlined 
letter  in  the  correcl  order  In  the  boxes  provided  This  will  give  you  the  name 
ot  the  secrot  meeting  placo. 

5.  Answer  the  questions  in  the  section  called  "NOW  —  GIVE  US  A  PIECE  OF 
YOUR  MINDM"  (on  the  next  page) 

(.  Write  your  name.  rank,  anc  mailinq  address  in  the  spaces  provided 

7.  Cut  out  the  contest  lorn.  Fold  on  the  dotted  line  so  that  the  ARI  address  is  on 
the  Iron!  Staple  or  tnpe  closed  In  one  place 

8.  Drop  in  any  APO  mail  box.  NO  STAMP  IS  NEEDED 

9.  Ten  T-shirt  winners  and  ?50  button  winners  will  be  drawn  Irom  the  contes¬ 
tants  who  hove  written  the  correct  name  ot  the  rendezvous  poinl  in  thn  boxes 
and  completed  tho  "GIVE  US  A  PIECE  OF  YOUR  MIND"" 

10.  To  bo  eligible,  entries  must  be  received  not  later  than  two  weeks  Irom  the 
dato  ol  the  last  AFN  broadcast  ol  THE  TRIPLE  TREA1  (See  Ihe  schedule 
Intormation  on  page  1.) 


Mtnu  Category 


.  VORSPEISEN 
RIND 

SCMWEIN 
.  LAMM 

WtlDGERICMTE 
.  FISCH 


BEILAGEN 

NACHTISCM 

ALKOMQLFREIE  GETRANKE 
ENEMY  AGFNTS  RENDEZVOUS  POINTI 


123456789 


Look  up  th#  nam*  tor  tha  rand«xvnu*  point. 


CRYPTO-CODE 


Dr.  Zap  ordered  the  following  ilems  for  dinner.  Can  you  break  the  crypto-code  to 
discover  the  German  words  for  whal  he  ate?  Each  letter  of  the  elphabet  has  been 
replaced  with  another.  Here  are  a  few  hints  to  help  you  get  started . 

1.  Each  letter  is  the  code  for  its  code.  For  example,  H  =  S  end  S  =  H. 

2.  The  first  word  is  done  for  you.  Now  you  can  decode  ell  of  the  Y's,  R's.  V’s.  I's. 

3.  Take  it  from  there  on  your  own) 


1. YRVI  = 

2.  ADRVYVOHFXKV  = 

3.  HXSMRGAVO 

4.  HKZVGAOV 

5.  HZOZG 

6. GLIGV 

7.  PZUUVV 


German 

BIER 


English 

BEER 


-«Cut  Here  ■ 
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THIS  PROGRAM  .. 

This  program  has  been  brought  to  you  by 
The  Human  Resources  Research  Orgamza- 
lion  (HumRRO)  under  contract  to  The 
Army  Research  Institute  (ARI) 

The  Life  Coping  Skills  in  USAREUR 
Project  staff: 

Richard  L.  Miller.  Project  Director 
Rosemary  Dawson,  Task  Director 
Chaille  Maddox.  Script  writer 
and  Audio  Director 
Mollie  Kerr,  Design  and  Layout 
Jeanne  Hebcin 
Kath '  Brooks 
Malaihi  Fullard 
Olivia  Halbert 

HQ  USARF.UR  &.  7th  Army 
ODCSPER,  Box  1789 
APONew  York  09403 
(MM)  2131  7635/6386 
(Civ)  062 1 -730- 7635/6386 

CAST  OF  CHARACTERS: 

Narrator  —  Josephine  Perkins 
Dr.  Zap  —  George  Waller 
Strac  Willie  —  Richard  L.  Miller 
Chester  Boondoggle  —  Benjamin  I  juve 
7/11  —  Janice  Gliddcn 
Contact  —  Lilburn  Dawson 

Recording  &  mixing  by 
Wolfgang  Gareis 


NOW  GIVE  US  A  PIECE  OF  YOUR  MIND!! 


When  did  you  listen  to  THE  TRIPLE  TREAT? 
1st  time 

(Day) 

2nd  lime 


(Time) 


(Day)  (Time) 

Where  did  you  listen  to  THE  TRIPLE  TREAT? 

_ barracks  _ in  class  (specify _ 

_ home  _ on  duty  (in  the _ 

_ LRC  _ Other  (specify _ 

Check  all  of  the  words  which  tell  whal  you  thought  of  the  program  THE  TRIPLE  TREAT 

_ interesting  stupid  _ didn't  understand  _ fun 

- boring  funny  _ too  long  _ too  short 

- helpful  useful  _ fantastic  _ good 

If  you  didn’t  listen  to  the  program,  why  didn't  you? 


) 

) 

) 


_  useless 

_ dull 

_ terrific 


Which  of  the  following  activities  did  you  do  in  this  newspaper9  What  did  you  think  of  the  activities?  Check 
the  activities  you  completed.  Circle  the  ratihg  you'd  give  the  activity. 

Check  the  activities  you  did  Rating 

Awful  Okay  Good  Great 

Raie  Yourself:  Are  you  a  Four  Star  Rcstauranter?  (pi)  I  2  3 

Are  you  a  menu  master1  (p  6)  1  2  3 

Cheek  the  check  (p.6)  |  2  3 

Doing  Your  Own  Thing  Saying  »l  Right  (p  6)  |  2  3 

On  Your  Own  Turf  (p.6)  |  2  3 

Check  It  Out:  Can  You  Cope  (p7)  I  2  3 

Coping  Contest  (p.7)  I  2  3 

Crypto  Code  <p  8) _ I  2  3 

What  did  you  like  best  about  the  program  and  artivities? _ _ 


tu 

tr 

UJ 

X 

Q 

_J 

O 

u. 


What  did  you  like  least  about  the  program  and  activities9 


NAME _ RANK _ 

mailing  address _ 

Unit  APO 
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'Doing  it  in  Deutschland’ -3 


WHAT’S  it  ALL  ABOUT 


L.'t1  ^ 

£&  /'wzt 


^4@ 


_  The  Inside  INFO 

\JSO  TOURS  am (SSk  I  Here  is  some  advance  inform*. inn  about  this  week's  cpi- 

X- — >*  oinn  I  in  nn\A/l  ^  -  sode  of  TXMNf.  1 1  IN  DEI  l'S(  III  AND.’’  You'!!  meet 

|  j  /vv  (  ^  the  following  characters  in ’!  HE.  COMMUNITY  (  APER. 

L  - \  ft"  Ji™  strac  Willie 

l  "^^7T7i  %^)  Strac  Willie  is  buck  again  and  as  always  be  manages  to 

I  J  ^  I  1=:'  )  involve  himself  m  an  adventure,  His  long-awaited  vacation 

V//-^  T  ^  I  \4v/\  ft  interrupted  and  he  and  his  colleagues  find  themselves  m 

I  \  IT*  )■  1  I  the  middle  of  a  scercl  investigation  even  before  he  has  all 

]  V  \  *"  wTfrV  *  —  M  /v*n  the  facts.  Strac  may  nave  jumped  to  some  hasty  conclu- 

V ^  \  \  sions.  as  you  will  see  in  this  episode 

hpy\  l  \  A/~  /■4j_^d±-iL  Doctor  Zap 

/  _ \.  \  ^  ,s  lurk>  f°r  Strac  Willie  and  Chester  Boondoggle  that 

/  \  Zap  ,s  teamed  up  with  them  They  often  need  Ins  .fo/icc 

f  >x^  \  He's  n  pood  source  of  knowledge.  and  Ins  satchel  is  like  an. 

encyclopedia.  However.  even  Doctor  /ap's  satchel  doesn't 
have  all  ihc  answers  to  the  "mystery”  that  our  friends 

|  stumble  onto  in  this  week’s  caper. 

_ , ___ __ ___ __ _ _ ___ mmmm — _______ _ _ __ __ .J  Chester 

Boondoggle 

■■■  — _ _  _ ■  ■  We  all  have  something  in  common  with  Chester  Booming- 

1  H  A  QWI  I  IBH  I W  n  .  2S  Ha  |Ql  tjr  glc  I  le'salwnvs  ready  in  undertake  a  new  job.  c.pcoallv 

E  lltr  wVlfllfl  Will  l  W  VC9|^Clf  it  involves  TOY,  a  or  In  this  episode  he 

tries  to  stay  on  task  as  our  friends  lake  on  the  assignment 

1  “T1IE  COMMUNITY  CAPER"  Is  one  of  •  series  of  proertms  nboul  DOING  IT  iN  DEtTSCUl  AND.  Each  episode  °r  sll0wl"?  3  ncw  '1j=  lerritorv  Uul  there  ire  some 
is  About  a  different  '‘IT."  This  week’s  “IT”  is  using  the  community  resources  Available  to  USAREUR  pcrsnnnc!  aim)  their  ^nespcctcd  events  in  store  for  Boondoggle  and  his  pals. 
lAimlies.  Other  programs  include:  Using  puhlic  transportation  ...  Shopping  on  the  cconnmy  ...  Ealing  out  on  the  “7/44 
economy  .  .  .  Directory  of  USAREUR  services  .  .  .  Understanding  the  legal  aspects  of  living  in  (iermany.  Be  sure  to  listen  *  *  ■  ■ 

l?p.lS^J5?.‘7£'nbr“llC“'  ,,,d  ”  ,h*  S,m  ,ml  Slrip”  inscr'  for  c*ch  ep'TOd'-  Y°"  *"'*  US  1X)INC  IT  IN  This  a  pent  is  a  smooth  operator,  confident  and  self  as- 

ptUTSCHLAND.  ,  '  sured.  and  with  p;*xt  reason  7/11  has  established  a  repu 

jAND  MOR  E  FOR  YOU  NEXT  WEEK  .  .  tation  as  one  of  the  best  in  the  business.  There's  a  big 


The  Community  Caper 


This  agent  is  a  smooth  operator,  confident  and  self  as¬ 
sured.  and  with  p;*xl  reason  7/ 1 1  has  established  a  repu 
tation  as  one  of  the  best  in  the  business.  There's  a  big 


DIRECTORY  OF  USAREUR  SERVICES  will  appear  in  next  week’s  Stars  and  Stripes.  It's  a  handy  reference  for  .surprise  for  our  three  Iricnds  though,  when  1  hcv  learn  the 


your  future  use.  You'll  also  learn  how  7/11  get  that  code  name. 


betting  What  You  Want  From  Agency  Services^ 


■*  "  '  v identity  of  7/11.  See  how  7/ 1  |  operates  in  the 

.  \v\^r\r\\A vT\f\V\\  ™*DiDnnnv  ttnil  becomes  mixed  up  in  .1 
Vv^\MTWVWYsvv\  \  ''mystery"  with  Slue  Willie,  Chester  and 
Sk  1  Doctor  Zap 


Do  you  always  get  what  you  need  from  USAREUR 
agencies?  Maybe  you're  one  of  those  lucky  people  that 
always  has  things  work  out  right  or  you  could  be  like 
Boondoggle  and  run  into  a  few  problems  every  now  and 
,hen.  Read  each  of  the  following  situations  and  circle  the 
inswer  as  you  wnuld  react  Then,  turn  to  page  2  for 
answers  and  comments. 

SITUATION  I:  You  want  to  see  a  counselor  for  some 
information  you  really  need.  You  know  that  an  appoint¬ 
ment  is  required,  but  your  questions  wiil  onh  take  a  few 
kninutes.  Wh*l  should  you  do?  Choose  the  approach 
that  you  think  will  be  most  successful 

•-  Go  to  the  agency  admin  office  and  emphasize 
the  importance  of  your  problem.  Exaggerate  if 
necessary;  that  should  get  you  some  extra  at¬ 
tention. 

1  b.  Go  directly  to  the  counselor's  office  and  de¬ 
mand  an  appointment.  You  can  l  wan;  you're 
going  to  the  field  tomorrow. 

C.  Explain  vour  situation  to  the  secretary  and  wait 
patiently  to  see  if  you  can  get  some  help  Offer 
to  drop  by  later  if  necessary. 

SITUATION  II:  Suppose  that  vou  are  unahlc  to  keep  an 
appointment  due  to  a  mixup  bxck  .at  the  c  wnp.inv 
You've  been  assigned  to  post  detail  What  should  sou  do 
about  vour  .appointment  * 

a.  Try  tn  talk  to  your  Platoon  Set  Maybe  he'll 
release  you  from  duly  t«*  keep  the  .appointment 

b.  Wait  anil  \ee  wh.n  happens  M.isbe  sou  il  vet 
to  keep  the  appointment  anvw.iv  The  agency 
won't  mini!  d  sou  don't  shviw 

C.  Call  the  agem  tml  let  them  know  that  sou 
can't  keep  v "i*  appointment  so  thev  van  sched¬ 
ule  someone  r  se 


SITUATION  III:  You  are  waiting  in  line  .at  the  Com¬ 
missary.  It's  crowded  and  you  .are  in  the  middle  of  a 
long  line.  All  of  a  sudden,  you  realize  that  you  need  to 
get  a  check  approved.  What  will  you  do-7 

a.  Pul  back  some  of  the  items  on  the  shelf  beside 
you. 

b.  Go  through  the  line  anyway,  and  then,  if  the 
price  is  oscr  the  amount  of  cash  you  have,  you 
can  always  return  a  few  items 

C.  You  might  as  well  go  ahead  .and  leave  the  line 
so  you  can  get  a  check  approved.  T hen  you'll  be 
sure  to  have  enough  money. 

SITUATION  IV:  You've  heard  about  a  concert  down¬ 
town  that  you  would  really  like  to  attend  You'.e  hern 
wondering  how  to  get  some  mire  information  What 
should  vou  consider  as  tvnsihiliiics  ’ 

a.  Ask  your  German  girlfriend  /bo»fncnd. 

b.  Check  with  your  I JXO  nr  I T  T  otl'tce. 

C.  Wait  around  outside  the  concert  and  sec  if 
anyone  wants  to  sell  their  hekeU 

SITUATION  V:  Y  viu've  gone  to  .an  agemv  office  during 
lunch  time  to  check  about  a  tour  You  onlx  have  Id 
minutes,  so  you  hope  they  can  answer  vour  questions 
right  aw.ay  The  'rouble  is.  the  iadv  behind  the  desk 
doesn't  have  any  information  The  person  with  all  the 
answers  is  out  to  lunch  What  should  vou  do* 

t.  Just  give  up  if  \i  11  can't  get  the  nr.'vcrs  right 
away 

b.  Get  the  phone  number,  the  stall  pcr\on  s  name 
who  is  organizing  the  lour  and  a  flier  or  * >t *ar r 
printed  rn.rcn.il  describing  it 
_ X-  Back  at  the  barracks  t;v  to  tmd  someone  who 

knows  about  the  t«?ur 


As  you  listen  tn  the  \EN  ridin  broadcast  of  flip 
COMMUNITY  CAPE  R,  ynu  will  meet  these  character^ 
And  leArn  mnre  infnrmAtinn  about  hnw  to  use  agencies  in 
your  enmmunity.  While  listening  In  the  program,  refer  !o 
the  fnllnwing  pigcs  for  more  information.  After  the 
prngram.  the  Activities  in  Ihis  punlication  and  the  DI¬ 
RECTORS  nf  I’SAREI'R  SERVICES  in  tomorrow's 
Stars  and  Stripe*  will  help  ynu  In  herome  an  expert  in 
utilizing  the  resources  nf  ynur  own  community. 

■■Schedule  of  AFN  Broadcasts  ■■■ 


If  You  Can  Cope,  You  Can  Win! 

YOU  can  tv  .1  a  inner  to  1  III  t  Of'tM  .  1  1  )\  I  I  N  I ' 
lust  listen  n  1  HI  l  DM  Ml  MH  !  M't  K  .-n  \l  N  1 
dm.  1  hen  re  id  ! In'  nil.'1  m  11  i-«i  nut  1!"  t *•  i*  u  'i'  »tn  >  m  1  his 
.Sf.irv  .in./ Sfnrrs  siipph'mmt  N  •n  il  !■**  1  b  r  10  •  ••mple'e 
Till  tOIMM.tnMIsl  -i  pire  '  T  ,■  t  v'-i 
of  1(1  wieners  oi  '  li(l|Nf|  |1  |\  I  it  I  I  “si  III  \M  1 

r  vfurt^  (>,  .....l.l  1.,'  .'I  "II  -  "l"'  ■-’l| 

receive  I'lilM,  I!  IN  Ml  INI  III  \M>  ",  ' 

N.n.r  |  .lift  or  -ci1!  ,r,v  .vll  -*  S':  ,  '  c  I'  *. 

Alp  1 ...  i  (  ..cl-,  H  ,  I  'I  'IN,,  II  l  N 

111  I  IM  I  I  \NI> 


Getting 
What  You 
Want  From 
Agency  Services 

Answers  to  questions  on  page  1. 


SITUATION  I:  Attempting  to  ask  a  question  of  the 

counselor. 

•.  This  approach  might  work  once,  but  it  isn't 
recommended  Give  yourself  0  points, 
b.  Yon  arc  persistent,  but  demanding  an  appoint¬ 
ment  is  not  the  route  to  take.  You're  probably 
interrupting  someone  clse's  time.  I  point  for 
effort. 

C.  BEST  CHOICE  —  You're  able  to  be  patient 
and  seek  information  from  the  right  source. 
This  strategy  has  the  best  chance  for  success.  4 
points  fo?  you. 

SITUATION  II:  Cancelling  an  appointment. 

ft.  You  better  take  off  those  rosy-tinted  glasses. 
Unless  you've  cleared  it  in  advance,  a  last-min¬ 
ute  change  of  duty  is  hard  to  get  Only  I  point, 
b.  Careful.  “No  shows"  are  a  big  problem  for 
agency  services,  and  you  wouldn't  want  to  be 
labeled  in  that  category,  would  you?  0  points. 

C,  BEST  CHOICE  —  If  you  learn  that  you  can't 
keep  an  appointment,  let  the  agency  know  at 
least  24  hours  in  advance,  so  someone  else  can 
use  your  appointment  time.  4  points  for  your 
consideration  of  others. 

SITUATION  III;  Deciding  to  cash  a  check. 

ft.  Oh  no!  You  won't  be  making  any  friends  at  the 
Commissary  by  doing  that.  Seo'S  yourself  0 
points. 

b.  It's  true  that  cashiers  may  allow  you  to  do  this, 
but  you  are  holding  up  the  line.  Only  I  point. 

C.  BEST  CHOICE  —  This  shows  some  thinking 
ahead.  The  cashiers  and  the  other  customers 
will  also  benefit.  4  points. 

SITUATION  IV:  Getting  concert  information. 

ft.  Yes,  your  German  friends  are  always  good 
sources  of  information  about  local  happenings. 
But,  suppose  that  you  have  to  manage  on  your 
own!  For  vour  popularity,  you  deserve  2  points, 
b.  BEST  CHOICE  -  Your  USO  and  ITT  offices 
have  concert  information  and  often  provide  dis¬ 
count  tickets  or  even  transportation  to  concerts. 
Enjoy  the  mus:c  and  give  yourself  4  points. 

C.  Waiting  around  outside  just  isn't  a  sure  thing. 

0  points, 

SITUATION  V:  Lunch-time  at  an  agency  office. 

ft.  You're  giving  up  too  easily  That  seems  to  be  a  , 
mistake,  and  it  doesn't  gel  you  any  answers  I 
either.  0  points. 

b.  BEST  CHOICE  —  Now  you're  thinking.  Even  | 
if  the  resource  person  isn't  there,  most  agencies 
will  have  written  information  about  upcoming 
events,  or  you  can  call  for  further  details.  4 
points. 

C.  Nice  try.  Maybe  someone  in  the  barracks  will 
know  some  info,  but  going  directly  to  the 
source  is  still  your  best  option.  You're  getting 
closer  2  points. 


How  Your  Behaviors  Rato 
With  Th«  Agencies: 

16-20  poinis  —  You're  a  real  success  in  dealing  wiih 
USAREUR  agencies.  The  receptionists  even  smile  when 
you  come  into  their  offices.  Your  consideration  and  plan¬ 
ning  ahead  is  well  rewarded,  too. 

10-15  points  —  You’re  able  to  get  around,  and.  sooner  or 
la'er,  you  get  things  done.  But.  sometimes,  your  approach 
just  doesn’t  work  in  ihese  pages  arc  some  tips  which  can 
increase  your  chances  of  success. 

Below  10  points  —  Good  luck1  With  your  approach,  you 
might  even  run  into  problems  ordering  a  hamburger  in  the 
snack  bar  Maybe  you  can  pick  up  a  lew  pointers  from  the 
article  on  this  page  “How  to  Get  Service  From  the  Scrv- 


How  To  Ask  The 
Right  Questions  . . . 

To  Get  The  Right  Answers 

Know  what  you  need  to  ask. 

Ask  the  right  person,  at  the  right  plaec,  at  the 
right  time. 

State  your  question  clearly. 

Explain  any  special  circumstances. 

Repeat  your  question  using  other  words  if  the 
person  doesn't  seem  to  understand. 


Kow  To  Get  Service 
From  The  Services 

Know  where  to  go  and  who  to  see. 

Make  an  appointment,  if  necessary. 

Get  to  the  appointment  on  time. 

If  you  can't  keep  an  appointment,  call  to  tell  the 
person. 

Acquire  any  necessary  authorization  and/cr  as¬ 
sistance  from  your  chain  of  command. 

Go  prepared.  Know  what  information/services 
you  need.  Take  all  required  papers/documents. 
Follow  the  agency's  operating  procedures  (e  g., 
take  a  number,  fill  out  an  application). 


Be  polite,  courteous  and  patient. 

But  be  assertive. 

Gel  all  the  information  you  can. 

If  you  don’t  understand  an  answer,  ask  for  an 
explanation. 

Know  when  your  question  has  been  answered. 

If  one  person  doesn't  have  the  answer,  find  out 
who  docs. 

If  you  might  forget  the  answer,  write  it  down. 


Be  polite,  courteous  and  patient. 

Be  assertive;  know  your  rights  regarding  services. 
Be  aware  that  one  agency  can  help  you  to  obtain 
services  from  another  agency. 

Recognize  the  problems  agency  personnel  might 
face:  understaffing/over  work/ peak  times,  such 
as  pay  days/ new  to  the  job. 

Realize  that  a  few  agency  personnel  may  be  in¬ 
competent.  lazy  or  uncooperative.  You  need  to  be 
skillful  logel  their  help. 

Keep  at  it  until  you  find  the  agency  or  person  who 
can  help  you. 

Be  considerate  of  other  clieni s/customers  sec- 
king/using  the  services. 

Show  your  appreciation  for  services  received 


Slrac'i  umbrella  comet  in  handy  a^ain!  Hut  his  actions 
d^n't  go  unnoticed. 


Strac  may  he  in  for  more  than  he  et peers 


C-18 


'Doing  it  in  Deutschland’ -5 


*  yen  though  you're  a  long  way  from  home,  you'll  find 
h  I  most  of  the  services  vou  were  accustomed  to  are 
’able  here  in  USAREUR.  Once  you  learn  where  the 
,e. .  tes  are  located,  you'll  want  to  concentrate  on  using 
hem  most  effectively  to  meet  your  needs.  Let’s  look  at 
:hc  steps  involved. 

|  ra  « |  ■  IDENTIFY  WHAT 

«  I  Cr  1  ■  RESOURCES  ARE 

AVAILABLE  IN  YOUR  COMMUNITY. 


S  ,rst.  you  need  to  find  out  what  services  may  be  lo¬ 
ci  d  in  yuur  community  Other  agencies  may  be  located 
n.-.by  if  you  live  in  a  smaller  community  or  sub-commu- 
nity.  A  special  DIRECTORY  OF  USAREUR  SERV- 
ICES  will  appear  in  Stars  and  Stripes  tomorrow.  This  is 
a  indy  reference.  A  copy  of  your  community's  hand- 
fc  c  or  agency  directory  could  also  prove  useful  these 
a  usually  available  from  ACS-Army  Community  Serv¬ 
ice.  In-processing,  newsletters  and  bulletin  boards  also 
provide  important  information  about  your  community. 


TEP  2: 


SELECT  APPROPRIATE 
SOURCES  OF 
I  ORMATION  ABOUT  AGENCY  SERVICES. 


I 


"formation  can  come  to  you  directly  or  indirectly  and 
t  m  formal  or  infurmal  channels.  The  type  of  informa- 
t  »  source  you  may  want  to  use  depends  on  the  informa- 
>  l  you  need.  Consider  the  types  of  things  that  you 
might  learn  from  each  of  the  following  sources 

A.  In-processing  —  Orientation  packets. 

B.  Agency  pamphlets  or  fliers 

2.  Disseminated  by  mail 

3.  Displayed  on  bulletin  boards,  newslet 
ters  or  through  other  print  media 

4.  Information  via  telephone 

C.  Community  directories 


D.  First  Sergeant,  commanders  or  other  links  in 
chain  of  command 

E.  Referral  by  another  agency 

F.  Community  publications 

G.  AFN  TV  or  radio 

H.  Bulletin  boards 

I.  Stars  and  Stripes 

X  Other  Army-sponsored  publications 
K.  From  other  soldiers 

6  "TED  Oa  CHECK  OUT  THE 
W  1  Cr  Oa  AVAILABILITY  OF 
SERVICES.  OPERATING  HOURS  AND  METHOD 
OF  SERVICE  DELIVERY. 


■  or  those  services  not  available  at  your  own  commu¬ 
nity  level,  check  at  the  next  larger  community  unit  or 
through  your  chain  of  command. 


W 


ith  your  schedule,  it  is  important  to  know  how  an 
agency  delivers  its  services.  Such  things  as  whether  ap¬ 
pointments  are  required,  how  sessions  are  scheduled,  etc. 
are  necessary  bits  of  information.  Consider  the  following 
methods  of  service  delivery: 

Parson-to-parson: 

1.  scheduled  appointments 

2.  on  a  walk-in  basis 
3  rcfer^l*  only 

4.  crisis  intervention 

5.  combinations  of  the  above. 

Parion-to-group: 

oa  ST0D.11  foist  ticnofl 

2.  small  group  sessions 

3.  training  or  briefings 

Mm  PREPARE  YOURSELF  - 
■  ■  ANTICIPATE  ANY 
PROBLEMS  YOU  MIGHT  ENCOUNTER. 


hen  using  or  attempting  to  use  agency  services, 
service  members  face  certain  unique  limitations  on  I  heir 
time.  These  limitations  include  such  common  problems 
as  difficulties  in  finding  transportation,  inflexibility  in 
the  manner  in  which  services  arc  delivered  and  the  many 
possible  events  which  may  interfere  with  a  suldici's 
scheduled  appointment  or  attempt  to  gather  information. 
Some  problems  commonly  encountered  arc  mentioned 
below.  It  might  be  helpful  to  you  to  consider  some  of  the 
ways  in  which  you  might  solve  these  difficulties. 

A.  Conflicts  of  duty  obligations  and  agcacy  oper¬ 
ating  hours. 

B.  Time  constraints  —  Some  services  are  often 
available  within  limited  time  periods  which 
must  be  scheduled  in  advance. 

C.  Bureaucratic  “red  tape"  —  So  called  "red 
tape.”  those  forms  which  must  be  completed  in 
triplicate  or  the  three  offices  which  you  must 
visit  in  order  to  get  an  answer  to  your  question. 

D.  Incomplete  information  about  available  serv¬ 
ices  and  how  to  obtain  them. 

E.  Negative  perceptions  of  the  agency  or  of  the 
service  it  provides. 

LEARN  HOW  TO  MAKE 
APPOINTMENTS  AND 
SEEK  REFERRALS  OR  FUR  l  HER  INFORMATION 


STEP  5: 


I  he  final  step  is  the  actual  contact  with  the  agency 
itself.  This  can  come  about  in  a  variety  of  ways.  One 
source  of  information  that  is  always  available,  even  in 
remote  sites,  is  your  chain  of  command  Your  NCOs  and 
officers  should  be  able  to  assist  you  in  making  agenev 
appointments  or  in  identifying  the  service  vou  need  I  hcv 
UTlfrailfc  A.  TT  VHClCe 

first  step  in  complaining  about  inadequate  sevices  should 
this  become  necessary. 

In  the  following  page*  of  this  issue,  you  will  find  other 
helpful  suggestions  and  activities.  Nou  may  want  to  refer 
back  to  this  page  later. 


A  Game  For  2,  3  or  4  Players 


THE  OBJECT  OF  TIIF.  GAME  is  to  be  the  first  player 
to  go  frnm  Square  #1  to  Square  #60. 

You  Will  Need 

dice  and  a  marker  for  each  plavcr  Yuu  can  use  coins. 
To  Play  buttons  or  other  small  bbjccts  as  markers. 

Throw  one  die  to  sec  who  starts  the  game  The  plavcf  throwing  the  highest 
number  moves  first.  Other  players  follow  m  turn  from  left  to  right 

2>  All  rlasers  start  their  markers  on  the  board  next  to  Square  *\  and  move  one 
square  for  each  number  on  the  face  nf  the  thrnwn  die. 

3*  Some  of  the  squares  have  pictures  T he  pictures  show  either  an  effective /help¬ 
ful  or  an  ineffcciivc/harmfulhch.iviitr  Helpful  pictures  arc  at  the  bottom  of  GRI  I  \ 
ARROWS  and  'cad  up  to  a  pictioe  ni  its  positive  consequence  Harmful  pictures 
arc  at  the  top  of  GRAY  ARRO'AS  and  lead  down  to  a  picture  nf  its  ncp.itivc 
consequences 


Should  sour  marker  Mop  on  a  square  at  the  bottom  ol  a  GRI  I  \ 
wimple.  Square  sou  move  IT  to  the  square  at  the  1  Ol*  ol  t 
ARROW.  Square 

Should  sour  marker  stop  on  a  square  at  the  I  OR  of  GR  AY  \RKOW 
Square  *111.  vou  move  DOWN  to  the  square  al  the  IUU  1  OM  ol  ilia 
ROW.  Square  #4 

Winning 
The  Gartner 

1 4  Square  must  be  reached  hv  an  nut  iluo. 

2  T!  :  r.rM  plavcr  in  reach  Square  *f.O  WINS  ||||  i<  \  MI 
successfully  dcmonMraied  helpful  -  {*>\n«vc  behaviors  in  iK  ilioe  "iih 

ami  has  won  111!  R 1  S( K  Hi  I  S  R  \(  ! 


\KR« 

ih.it  < 


.  for 
I  <  iR 


>U  f.,f 

:  K  I  I  N 
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ol  I  hi'  dll 


pt.nrr  has 
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PLUGIN! 

Attitude  Check 

It’s  time  for  an  attitude  irheck.  Think  about  your  ownd 
attitudes  toward  agency  services.  Sometimes  when  you  ti 
have  a  problem,  you  may  decide  not  to  seek  assistance  J 
from  a  USAREUR  agency.  Why?  What  do  you  think  is  j 
the  reason?  Consider  the  following  reasons  why  some 
soldiers  do  not  use  agency  services. 

You  don’t  know  which  agency  in  the  community  to 
turn  to  for  help. 

You  have  heard  negative  things  about  the  agency  from 
other  soldiers. 

Y  ou  prefer  to  solve  problems  on  your  own. 

If  the  military  finds  out  about  your  problem,  it  may  be 
used  against  you  (or  so  you  believe). 

Y  ou  don't  like  to  admit  that  you  need  outside  help. 

Whenever  you  have  used  agency  services  in  the  past,* 
you  haven't  been  completely  satisfied.  * 

Reconsider  your  attiiudes  toward  agency  services  I 
They  arc  here  to  help  you  meet  your  needs.  If  you- 
run  into  a  few  snags  or  problem  situations,  talk  to  some¬ 
one  in  your  chain  of  command.  Remember,  the  services 
offered  in  your  community  arc  made  to  be  used,  so  i 
advant*  ’c  of  them  Plug  into  the  system. 


COPINQ  CORNER 

Dost  Coping  Cor  nor. 

I  know  i here  are  a  lot  of  services  available  here  in 
USAREUR.  but  I  have  trouble  using  them  Whenever  I 
finally  get  time  to  drop  by  and  check  things  out  — 
they’re  busy  or  they  tell  me  that  I  need  to  make  an 
appointment  or  wor*  yet.  they’re  closed.  What  gives'* 

frtnlnlid 

D«ir  Frustrated: 

Many  USAREUR  agencies  have  a  busy  schedule  too 
Ideally,  opening  an«l  clmmg  times  arc  suited  to  meet 
your  needs  You  should  notice  that  many  activities, 
particularly  recreation  and  leisure  lime  activities,  arc 
also  conducted  during  off  duly  hours 
Part  uf  the  problem  may  be  your  approach  Try  tilling 
ahead  to  check  on  hours  of  operation  and  to  see  if  an 
appointment  is  needed  It'll  save  some  wear  and  tear  on 
you  and  on  the  person  behind  the  desk  as  well.  Prior 
planning.  Ok** 

Dmt  Coping  Cor  nor 

There's  nothing  to  do  here  I  have  tried  going  out  on 
the  economy,  bui  just  haven  t  had  a*y  luck.  Where  are 
all  the  eiciting  things  happening  —  the  ones  »  keep 
hearing  about  and  reading  about  * 

Borod  in  tho  Bsrrseks 

Door  Borod: 

There  arc  plenty  of  things  to  do  if  you'll  just  look 
around  If  yt»u'rc  interested  in  gelling  to  kr.ow  German 
all  sc  ns.  kONTAkl  is  an  organisation  designed  to 
build  friendships  between  German  *«d  American  young 
people  UNO  and  other  German  American  cluts  also 
provide  i his  type  of  interaction.  Nrx*i*  clubs,  such  as  ski 
club>  or  wandering  clubs  also  both  German  and 

American  members  You  can  irs  solksm.irchmr.  \»* 
ccr.  skiing,  swimming  or  any  of  a  vjriclv  of  activities 
Don't  hirgel  to  check  on  iocal  fests.  castles  and  other 
points  of  interest  You  can  organise  truss  with  sour 
friends  or  let  a  USA R El  R  agencs  such  ji  11  T  do  the 
kg- work  and  you  go  along  for  ihc  fun 


©OliMC  it  YOUKSELSF 

Mateh  lha  item*  in  Column  I  (Hsrs  ia  what  you  naad  . . . )  with  tha  itama  in  Column  II  (Hara  it 
whara  you  tind  il . . . ).  Wnta  lha  numbara  from  Column  II  in  tha  apaca  to  tha  laft  of  Column  I. 


Here  it  What  You  Need  . . . 

«•  You  want  to  rent  sleeping  bags  for  a  camping 
trip. 

b.  You  would  like  some  information  about  tours 
and  shopping  trips  to  factory  outlets  for  beer 
stems  and  cuckoo  clocks. 

e.  You  want  to  check  on  a  problem  situation  back 
home. 

d.  You  want  to  study  FMs,  TMs  and  other  publi¬ 
cations  for  your  job 

••  You  want  to  get  more  practice  in  your  hobby 
—  photography. 

.  f.  You  want  to  study  on  your  own  for  the  SQT. 
g.  You  would  like  to  learn  more  about  the  history 
of  Germany. 

h*  You  need  to  give  your  spouse  power  of  attorney 
while  you’re  in  the  field. 


Here  la  Where  You  Find  It . . . 

1.  ITT  and/or  USO 

2.  MOS  Library 

3.  Recreation  Center 

4.  Outdoor  Recreation 

0.  TEC  tapes  (Training  Extension  courses) 

6.  Red  Cross 

7,  Legal  Assistance  Office 

6.  Post  Libraiv 

9.  Army  Emergency  Relief 


If  you  want  some  spare  time  activities  on  post.  Mor¬ 
ale  Support  Activities  have  lots  of  options.  There’s 
)  the  Rcc  Center.  Craft  Shop.  Theatres,  the  Post 
Library,  Outdoor  Recreation,  the  Gym 
and  other  facilities.  As  you  can  sec.  there 
are  plenty  of  things  to  do.  Just  try  some  c 
these  possibilities. 


YOUR  POC 
IN  USAREUR 


7-1  I  was  confused  bv  what  she  called  the  alphabet  soup 
of  names  given  to  USAREUR  agencies  See  how  many  ol 
the  following  names  you  know  th*  meaning  of. 

Dear  Link  Brother: 

You’re  really  doing  well  in  school,  an  "A”  in  Comput¬ 
er  Programming  Well.  I’ve  been  busy  too  and  not  just 
learning  How  to  say  ’’Gutcn  Tag.”  or  ’’em  Bier  ”  Besides 
learning  German.  I  have  to  learn  Army  lingo  too  Let's 
sec  if  you  can  figure  them  out 
Since  I  PCScd  from  CONUS  tc  USARI  UR,  life  has 
been  very  hectic.  The  NAICO,  a  SGM  .ihout  to  ETS. 
really  knew  the  rbpes  lie  had  quite  a  dog  and  pony 
show.  In  fact.  the  MPs  had  their  canine  crew  and  we  saw 
slides  of  horseback  riding  at  At  HC. 

I  think  I  finallv  got  straight  the  difference  between 
ACS  and  ACES.  I  plan  to  go  to  the  A  EC  to  sign  up  for 
BSEP,  GEO  or  IISCP  classes.  Some  of  these  things 
really  change  fast.  I  learned  that  COAAC  is  now  (*C(‘. 
My  SCO  doesn't  know  that  yet  Maybe  if  I  have  uimr 
lime  I  can  check  out  TEC  tapes  at  the  I.RC  I  learned 
about  JAG.  too.  Let's  h*>pc  I  don't  need  to  use  that  into 
Of  course.  if  I'm  lucky.  I  may  go  TDY  Then,  it’s  smooth 
sailing,  or  so  I've  heard 

t  vc  been  learning  mv  way  around  here,  reading  SAN 
and  tuning  in  to  A I  N  USO  also  has  h  id  a  few  tips  I've 
even  started  shopping  around.  AAl  ES  has  more  thjn 
just  the  I'X  There  arc  concessions.  Sight  aud  Sound 
Ccnicr*  and  much  more. 

finances  here  aren't  as  complicated  as  I  cipcctcd  I 
have  the  ispiMWi  of  getting  SURIPAY  mv  check  sent 
uitcctlv  loihe  bank,  then  I  get  mv  I  I  S  Hanks  also  otter 
DM  and  other  foreign  currencies  f.  whenever  I  get  to 
travel  t  with  a  little  help  from  t>S()  . i  ’lit  And.  if  an 
emergency  ever  comes  up.  there's  alwas  I  R 

We!!.  I  had  heller  run  I  need  in  gel  »  u*  gsm  -  »*m 
getting  left  behind  in  PT  -  and  get  t H . .  cr  lu  A  1*0 
Ik  sure  lo  follow  ihc  SOP  in  addressing  ><  tellers  to 
me  and  don't  forget  mv  NS  AN  \krnc**»»n 

Your  POC  in  Germany 


ON  YOUR 
OWN  TURF 

What'8  Your  AKQ 

(Agency  Knowledge  Quotient)? 

You’ve  bftu  learning  how  to  use  agency  service*.  Let’- 
see  how  you  rale  by  answering  these  questions.  For  eac! 
question  to  which  you  already  know  the  answer.  j»is. 
yourself  5  points.  Score  yourself  3  points  if  you  can  fin* 
the  answer  using  the  insert  DIRECTORY  OF  USAKEl I 
SERVICES  which  will  he  in  tnmorrnw’s  Stars  and  Stripe* 
or  by  using  your  community's  handbook. 

1.  Where  can  you  obtain  a  directory  or  handbook  o- 
agency  services  available  in  your  community? _ 


2.  If  an  emergency  came  up  and  you  needed  som* 
quick  cash  to  fly  to  Ihc  States,  which  agency  could  yoi 
go  lo  for  help** 


3.  What  arc  the  operating  hours  for  the  gyu.nasium? 


4,  What  is  the  SOP  for  going  on  sick  call?_ 


8.  If  you  have  a  problem  in  understanding  your  Gcr 
man  phone  bill,  where  can  you  go1 

B.  Where  is  the  ITT  or  USO  office  located  in  you- 
community’ _ _ 

7.  What  are  the  military  emergency  numbers  for  th- 

MPs  _ _  .  for  reporting  a  fire  :  civu 

ian  emergency  numbers  lor  Poli/ei  (Poliec)  _ 

<nd  feuer  1 1  ire) _ _ _ _. 

8.  Wh.u  are  the  hours  of  operation  for  the  Militar 

Hanking  facility  on  your  pint’ _ _  . 

8.  I  lew  and  where  do  you  obtain  Vatw:  Added  Fa 
l Mchrwcristcur)  RclicP _ _ 

10.  Where  do  you  go  to  appoint  a  power  of  attorney* 


Scoring: 

If  stHj  scored  45-50  points,  you  are  well  inform*- 
about  vour  communils  resources  Fake  another  look  .» 
ihc  Community  Handbook  and  you  shoutil  be  reads  • 
help  new  persons  in- process  35-55  points  —  You'r 
learning,  but  yihi  need  a  little  more  informal  ion  Th 
IKK I  CTDRY  Of  AGENCY  SERVICES  vhoulu  be 
hi*  help  for  sou  Try  gelling  out  and  getting  inlormc. 
Bolow  34  poults  l  nlcss  vou'r*.  new  io  me  country 
stMi  mo-hi  he  labeled  as  a  "barracks  rat  ”  This  prograi 
should  ye»  sou  started  on  learning  sour  way  around 
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NS 


Check  it  Out:  Can  You  Cope? 


A.  7/11  had  her  own  style  of  dealing 
wuh  agency  services  She  knew  how  to  go 
about  getting  the  information  she  needed, 
How  about  you?  The  following  situations 
are  either  positive  or  negative  tn  the  ap¬ 
proach  taken,  Identify  the  approach  by 
circling  positive  or  negative. 

1.  Strac:  What  do  you  mean,  you  gave 
my  court  away?  You  can't  do  that.  I'm 
right  here  and  ready  to  play. 

Partner?  What  do  you  mean  my  partner 
didn't  show  up  either  Here  he  is. 

We  can't?  Ten  minutes  late!  We're  ten 
minutes  late  and  you  gave  our  court 
away! 

Positive  or  Negative 

2.  Boondoggle:  Good  morning.  Yes.  I'd 
like  to  make  an  appointment. 

No.  next  Friday  morning  isn't  good,  'cuz 
we  have  an  inspection.  How  'bout  before 
then? 

What  do  you  think  I  should  do?  All  right. 
I'll  check  about  cancellations. 

You  mean  there's  an  opening  this  af¬ 
ternoon?  Thanks.  I'll  be  there. 

Positive  or  negative? 


3.  Dr.  Zap:  Well,  while  we're  here,  let’s 
check.  We  need  to  find  out  sometime 
Here's  his  name  in  my  satchel 

Sure,  he's  busy,  but  so  are  we!  Just  tell 
him  that  Dr.  Zap  is  here,  he'll  make  time 
for  me. 

Positive  or  negative’’ 

4.  7/11:  Yes.  I  think  voit  can  help  me 
I'd  like  to  inquire  about  the  possibility  ol 
having  this  notarized  today 

Mornings  only?  Well,  it's  almost  noon. 
Am  I  too  late? 

No.  I  won't  mind  waiting.  You  mean  hr 
can  notarize  it  now?  Oh.  thank  you.  I 
really  appreciate  vour  help. 

Positive  or  nega'.ive ? 

B.  Answer  the  following  questions  re¬ 
garding  the  use  of  agency  services. 

1.  If  you  can't  keep  an  appointment, 

what  should  you  do? _ 

2.  If  you  are  unahlc  lo  get  your  question 

answered  by  the  first  person  you  ask  you 
could _ _ _ _ _ _ — - - 

3.  Name  three  problems  you  might  face 

in  using  agency  services  - 

4.  Name  at  least  one  source  of  informa¬ 

tion  about  agency  services  in  your  com¬ 
munity  _ 

,  — — — - ..—......Cut  Her#  - 


Information  Sources 

C.  You're  new  to  the  community  There  are  lots  of  sources  of  information,  but  you 
want  to  be  selective.  Match  the  information  needed  in  Column  I  with  the  best  sources 
of  knowledge  from  Column  il.  Write  the  number  of  the  information  source  on  the  line 
in  front  of  Column  I. 


Column  1 

.a.  Rental  of  athletic  equipment 
.  b.  Tours  or  other  trip  ideas 
„  c.  Overview  of  community  services 
.  d.  Information  on  how  to  make  an  agency 
appointment 

.  Popular  clubs  or  discos  in  your 
urea 

_f.  Information  about  emergency 
financial  assistance 


Column  2 

1.  ISO  or  other  link  in  the  chain 
of  command 

2.  In- processing 

3.  USO  or  ITT 

4.  APR  —  Army  Emergency 
Relief 

5.  Other  soldiers  in  your 
barracks 

6.  Ou i door  Recreation  or  the 
Recreation  Center 


TS-3E  CONTEST 


The  Community  Caper 


Contest  Rulos 

1.  On  the  map  provided,  trace  the  path  7/1 1  followed  in  visiting  agency  services.  Use 
the  clues  provided  Write  a  1 1)  in  the  circle  next  to  the  first  agency  7/11  visited 
Write  a  (2)  nest  to  the  second  agenev,  and  so  on.  lor  all  h  stops. 

2.  Answer  the  nest  ions  in  the  section  cjllcd  ’NOW  —  GIVI-.  US  A  PIECE  OF 
YOLK  MINI)'1 2 3 4 5"  (on  the  next  page) 

3.  Write  your  name.  rank,  jnd  mailing  address  in  the  spaces  provided. 

4.  Cut  out  the  contest  torm  I  old  on  ihe  dotted  line  so  that  the  ARI  address  is  on  the 
front  Staple  or  tape  closed  in  one  place 

5.  Drop  m  any  A PO  mail  box  NO  STAMP  IS  N I  I  DF  I) 

4.  Ten  1 -shirt  winners  and  2*>0  button  winners  will  be  drawn  from  the  contestants 
who  have  cnrrccllv  listed  the  agencies  and  completed  the  "GIVI-  US  A  PI  1C  I-  Ol 
YOUR  MINI)”"  questions. 

7.  To  be  eligible,  entries  must  be  received  not  Ijicr  than  two  weeks  from  the  date  of 
the  last  AIN  bncidcist  ol  II  IP  COM  MU  Ml  Y  C  API  K  (See  the  schedule 
information  on  pjp.e  I  ) 

Coping  Contest  Cluos 

Where  is  7/11? 

(Ik-sler  Booming  elf  and  Nirac  W'iIIm-  sre  suspicious  of  this  wonts  it  they  continue  in  see 
around  Ihe  community.  I  here  \erm%  In  he  »  mystery  here.  Vie  (.reps  sp|te«nn^  it  various 
•genes  ulficev  Ihev  aren’t  sure  where  she  w,||  pop  up  next  \nd  there's  mother  problem. 
I  hey  sliM  haven't  made  contait  with  7  1 1.  Sumeihing's  going  im. 

I  ntlnw  (Hester  Rowndnccle  and  Slrae  Willie  as  they  irv  in  solve  dns  mvslers  w»th  I  he 
/ap’s  help,  il's’rnmjj  in  the  \IN  broadcast  of  Mil  (  UMMI  Ml  I  i  \l*l  R  w»ll  provide 
yon  with  estia  clues  i  Irate  their  path  t>n  Ihe  map  provided.  I  x  these  dun  in  help  sou 

1.  Here  is  ihe  first  place  that  li«vindogglc  Stray  and  /  ip  .•mounter  'he  otvslriy 
woman  I  hey  wcie  wan. nr  in  meet  7/U  Start  here,  it  the  Shopping  X  enter 

2.  Imagine  that  you're  new  in  the  cosnmunits  I  v«-n  it  you  were  a  sex  ret  af  .  nt  you'd 
nerd  lo  know  sour  wjy  an  imd  I  ),is  agency  has  x  .immunity  H.iridU*.fcs  and 
Welcome  1'ivkets  (««r  you 

3.  Your  nnt  |«rv<iion  n  the  piase  where  you'  I  I  S  x.-mes  from  P.iv  problems  x.m  be 
fesoixrd  here.  hut  nmsl  |<opie  prefer  s  ishir-g  .hn  vs  or  timing  l»M 

4.  Some  jvopic  ham  d«*ul  ibix  .o'  ve  Vi  ,ium  of  Article  t  N  '  'it  had  a  dd!«.  nt 
reason  I  '  is  ol  fu  e  ol  ter*  ix  v  n  m !  or  m  '.onl.*- 

5.  t  bo  ollue  rcpresenl  .  .«  w».fd  «*»ih  orc.im/ai'-  n  I  ho  re  irv.  I»i  d  in  :s-.pir 

•eel  at  home  even  aw  tv  tr.rn  Home  I  ■  ms.  i  i lc < . i  sh.<*\  or  ml.  rr.jii"»i  are  '  'nr-'  >•*. 
loeir  sfvcs  tallies  and  SI  i x  \  is  then  .toM.c  mm: 

4.  II  ar.d  our  im*n«.'s  w»-nt  here  *oj*.jv  ia*uu»ifvi  I  1  n*  i  r. u»td*  r  other  utivn  r\ 
art  jvadab.e  l  I  be  d1  css  v«tc  vai  n  s.  1>i,i  a  sv  ri  n  .  i  ■  j  •  »l  i  •-■puiar  i 


Agency  Scramble 


Directions: 

Select  one  word  from  each  of  the  three  columns 
below  in  order  to  form  the  name  of  a  ISAkUiR 
agency  which  protidec  services  to  soldiers.  You  may 
use  a  word  more  than  once.  Some  words  should  nol 
be  used,  find  as  many  agency  names  as  you  can  and  write 
them  in  the  spaces  prodded.  An  example  is  shown  in  the 
first  space. 


1. 

2. 

3. 

American 

Assistance 

Activities 

Armed 

Community 

Bank 

Army 

Education 

Center 

Civilian 

Fmcrgency 

Club 

Class 

Forces 

Cross 

Credit 

Opportunity 

Facility 

Dependent 

Personnel 

Flight 

Equal 

Post 

Network 

Housing 

Red 

Office 

Information 

Referral 

Organization 

Learning 

Resources 

Program 

Legal 

Service 

Relief 

Morale 

Support 

Services 

Public 

Tours 

Station 

Rail 

Transportation 

Store 

United 

Youth 

Travel 

-•Cut  Here  ■ 


Army  _ Post _ Office 

2. _  _  _ 

3. _  _  _ 


4.. 


S.. 


7. _ 

8. _ 

»._ 

10.. 

11.. 

«•- 

13.. 

14.. 

15.. 
1C*. 


NOW  GIVE  US  A  PIECE  OF  YOUR  MIND!! 


When  did  you  listen  to  THE  COMMUNITY  CAPER? 
1st  lime 


2nd  lime 


(Day) 


(Time) 


(Day)  (Time) 

Where  did  you  listen  lo  THE  COMMUNITY  CAPER? 

_ barracks  _ in  class  (specif* _ ) 

_ home  _ on  duly  (in  the - ) 

_ LRC  _ other  (specify: - )  _ 

Check  all  of  the  words  below  which  tell  what  you  thought  of  the  program,  THE  COMMUNITY  CAPER  . 

_ interesting  stupid  _ didn’t  understand  - fun  useless 

_ boring  funny  _ too  long  _ too  short  - dull 

_ helpful  useful  _ fantastic  _ good  terrific 

If  you  didn’t  listen  lo  the  program,  why  didn’t  you? 


Which  of  the  following  activities  did  you  do  in  this  newspaper9  What  did  you  think  of  the  activities?  Check 
the  activities  you  con.olen**4  Circle  the  rating  you’d  give  the  activity. 


Check  the  activities  you  did 

Gelling  W  hat  You  Want 

Awful 

Okay 

Rating 

Good 

Great 

- From  Ageney  Services  tp.  Il 

1 

2 

3 

4 

- The  Resources  Race  tp.  4-5| 

1 

2 

j 

4 

- Doing  It  Yourself  tp.  6) 

1 

2 

3 

4 

_ On  \  our  Own  l  urf  tp.  6) 

1 

2 

3 

4 

_ (  heck  II  Out:  Can  \ou(  ope?  (p.  7) 

1 

2 

3 

4 

_ (oping  (  on  test  tp.  7| 

1 

2 

3 

4 

_ Agency  Scramble  (p.  Hi 

1 

2 

3 

4 

What  did  you  tike  best  about  the  program  and 

activities? 

What  did  you  like  least  about  the  program  and  activities? 

- 

namf 

RANK  _ 

MAILING  aDDRF.SS 

Unit 

AW) 

Ui 

£r 

UJ 

X 

o 
— 1 
o 


THIS  PROGRAM  . . . 

This  program  has  been  brought  to  you  by 
The  Human  Resources  Research  Organiza¬ 
tion  (HumKRO)  under  contract  lo  The 
Army  Research  Institute  (ARI) 

The  Life  Coping  Skills  in  USAREUR 
Project  staff: 

Richard  L.  Miller,  Project  Director 

Rosemary  Dawson.  Task  Director 

Chaille  Maddox,  Script  writer 

and  Audio  Director 

Mollie  Kerr,  Design  and  Layout 

Jeanne  Hebein 

Kathy  Brooks 

Malachi  Fullard 

Olivia  Halbert 

HQ  USAREUR  &  7th  Army 
ODCSPF.R.  Box  1789 
APONcw  York  09403 
(MM)  2131-7635/6386 
(Civ)  0621-730-7635/6386 

CAST  OF  CHARACTERS: 

Narrator  —  Josephine  Perkins 
Dr.  Zap  —  George  Waller 
Strac  Willie  —  Richard  L  Miller 
Chester  Boondoggle  —  Benjamin  Lauve 
7/11  —  Janice  Glidden 
Contact  —  Lilburn  Dawson 

Recording  &  mixing  by 
Wolfgang  Carets 
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The  “Doing  tt  In  Deutaehtand”  aeries 
ot  radio  programs  and  newapeper 
-•ipptamanla  will  halp  you  lo  do  many 
inga  In  Germany  —  uaa  public  trana- 
irlation,  ahop,  aat  out,  maat  and  gat  to 

iiow  Garmana,  follow  tba  tawa,  and 
make  uaa  ot  tha  aarvicaa  in  your  mili¬ 
tary  community.  But  lhara  ara  many 
mhar  waya  you  can  gat  hatp  In  Doing  tt 
;  Dautachland.  Throughout  USAREUR 
j  a  Army  provides  many  aarvicaa  to 
Mlary  and  civilian  paraornal  and  thalr 
I  family  mambara.  Not  tar  trom  whara  you 
I  ara  now  you  can  find  halp  In  maating 
'many  of  your  needs.  Thara  ara  aganciaa 
vch  daat  with  physical  and  ptyeho- 
J>c»t  haalth,  laiaura  and  racraation, 
jal  and  cilizanahip  mattara.  financial 

I  and  conaumar  affalra,  housing,  trans¬ 
portation,  aducation,  tamity  naada.  am- 
ploymant,  and  mora.  This  DIRECTORY 
USAREUR  SERVICES  tails  you  whaf 
u  can  expect  from  aach  ot  tha  agan- 
ta.  For  aach  c-  tha  38  aganciaa  liatad 
oalow,  you  w»tt  tind: 

-  WHO  THIY  ARE 

(the  name  ol  the 
agency) 

—  WHY  THIY’RI  HIRE 

(the  main  purposes)  ot 
i  Iho  Bqoncy) 

,  WHAT  TM«Y  DO 

(the  specific  services 
available) 

WHO  THIY  SERVE 

(the  eligibility  require 
menta  tor  making  use 
ot  ihe  agency's  serv 
i  'cas) 


Soma  aarvicaa  vary  trom  ona  commu¬ 
nity  to  anothar,  and  not  atl  aqanciaa  ara 
tocatad  in  avary  military  community.  To 
gat  mora  information  about  aganciaa  in 
your  community  or  lo  tind  out  whara  tha 
cloaaat  agancy  ottica  ia  to  you,  look  in 
your  installation  directory  or  catt  your 
naaraat  ACS  information  oHiea. 

Tha  people  nt  tha  aganciaa  in  this 
directory  ara  ready  to  aarva  you.  That  ia 
their  miaaionl  For  hatp  in  using  agancy 
aarvicaa,  ba  aura  to  tiatan  lo  AFN-rndio 
broadcast  ot  Tha  COMMUNITY  CAPER. 
A  schedule  of  broadcast  timaa  and 
eight  pagaa  of  hatptut  information  and 
activities  can  ba  tound  aa  a  aupplamanl 
to  yeatardny'a  Stars  and  Strip aa.  Find 
out  how  wait  Strac  Witlle,  Dr.  Zap.  and 
Cheater  Boondoggle  ware  nbie  to  maka 
uaa  ot  agancy  aarvicaa.  And  team  about 
the  mysterious  7/11.  If  you'd  lika  fo 
know  how  7/11  got  that  coda  nama,  turn 
fo  page  8  ot  thla  directory. 


Ba  aura  to  gat  pari  2  ot  this  directo¬ 
ry  ot  USAREUR  aarvicaa  with  tha  Stare 
and  Stripee  tomorrow. 


WHO  WE 
ARE  ■  ■ ■ ■ 

ARMED  FORCES 
RECREATION  CENTER 
(AFRC) 

WHY  WE’RE 
HERE  ... 

To  provtda  recreation  programs,  fa¬ 
cilities.  equipment,  sltas  and  billeting 
tor  use  by  authorised  personnel  within 
the  United  States  European  Command, 

WHAT  WE 
D  O  sea' 

Operate  challenging  Individual  and 
group  recreation  programs  through  e 
variety  of  outdoor  activities:  skiing, 
tennis,  golf,  hiking,  salting,  windsurfing, 
mountaineering.  Provide  billeting  tor 
families  or  individuals  at  Garmisch. 
Gerchtosgaden,  Chlemsee  and  Munir* 
Germany. 

WHO  WE 
SERVE  .  .  . 

-  U  S.  Military  and  Ctvtllan  personnei 
employed  by  the  U.S,  Forces,  their 
family  members  stationed  In  USEU- 
COM.  end  thalr  guests,  as  well  as.  U.S. 
citizen  civilians  and  Canadian  Forces 
personnel  stationed  In  the  FRO.  Other 
US.  military  stationed  outside  USEU- 
COM.  retired  U.S.  military  and  British 
Forces.  Germany,  are  authorized  space 
available  accommodations 


THE  DIRECTORY  OF 
USAREUR  SERVICES 


WHO  WE 
ARE  .... 

AMERICAN  FORCES 
NETWORK  RADIO 
&  TELEVISION  (AFN)  — 
EUROPE 

WHY  WE’RE 
HERE  .  .  . 

To  provide  the  U.S.  military  commu¬ 
nity  In  Germany,  Belgium  and  the 
Netherlends  with  a  radio  and  television 
service  of  Informetlon  and  entertain¬ 
ment. 

WHAT  WE 
D  O  e  a  e 

From  Its  headquarters  !n  Frankfurt, 
and  Its  nine  etllliate  stations  In  Bremar- 
haven.  Berlin,  Wuerzburg.  Nuernberg. 
Munfrh.  Stuttgart,  Kaiserslautern, 
SH.  -E  Belgium  and  Frankfurt.  It  pro¬ 
duces  end  broadcasts  radio  (AM  and 
some  FM  stereo)  and  television  to  e 
target  audience  ol  approximately  500,- 
000  Americans.  The  network  also  oper¬ 
ates  Mlnl-TV  lor  troops  In  remote  loce- 
tions.  _ _ 

WHO  WE 
SERVE  .  . . 

All  members  of  the  military  commu¬ 
nity  —  military,  clvlllens  and  family 
members. 


WHO  WE 
ARE  .... 

ARMY  COMMUNITY 
SERVICE 

WHY  WE’RE 
HERE  .  .  . 

To  provide  a  tocal  point  In  Ihe  mili¬ 
tary  community  tor  services  to  lamlllas 
as  well  as  sinqie  soldiers.  To  assist  the 
commander  In  Ihe  resolution  ot  per¬ 
sonal  problems  end  the  provision  ot 
other  services  as  needed  to  improve 
the  quality  ot  life  and  the  well-being  ol 
members  ot  the  command 

I 


WHAT  WE 
DO  .  .  . 

Essential  services  required  by  AR 
608-1:  1-lnformatlon,  reterral  and  fol¬ 
low-up  (referral  to  other  egencies  when 
required:  tollow-up  to  assure  essist- 
ence  Is  given):  2-Flnancial  planning  and 
assistance  services  (tinancial  planning, 
consumer  education,  budget  planning 
end  debt  liquidation):  3-Relocation 
services  (lending  closets,  tact  sheets 
describing  community,  welcome  pack¬ 
ets.  orientation/brieting  to  community); 
4-Army  Child  Advocecy  Program 
(ACAP-lnsures  services  to  children  are 
provided  to  Include  prevention,  identiti- 
cetlon.  treetmant  ot  child  abuse/neg¬ 
lect,  toster  care);  5-Handicapped  Fami¬ 
ly  Member  Assistance  Services 
(asslstence  to  assignment  authorities 
and  sponsors  In  obtaining  assignments 
to  locations  where  services  are  avail¬ 
able);  6-Child  Support  Services  (CSS) 
see  seperate  heeding. 

WHO  WE 
SERVE  .  .  . 

All  members  of  the  military  commu¬ 
nity  —  military  personnel,  civilians  and 
family  members. 


WHO  WE 
ARE _ 

AAFES  (ARMY  & 

AIR  FORCE 
EXCHANGE  SERVICE) 

WHY  WE’RE 
HERE  .  .  . 

To  provide  merchandise  and  serv¬ 
ices  ot  necessity  and  convenience 
which  are  not  furnished  trom  appropri¬ 
ated  lunds  to  authorized  patrons  at 
unllormly  low  prices.  AAFES  also  gen¬ 
erates  earnings  to  supplement  appro¬ 
priated  tunds  tor  the  support  of  Army 
and  Air  Force  Morale.  Weltare  and 
Recreational  programs. 

WHAT  WE 
DO  .  .  . 

AAFFS-Europe  Is  a  vital  link  with 
home  for  Army  and  Air  Force  commu¬ 
nities  trom  the  Atlantic  Ocean  to  the 
Persian  Gulf.  To  brmq  merchandise 

and  services  to  soldiers,  airmen  and 

- ■ 


e 
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|  Cont. 

famllltes.  we  operate  about  4,000  ac- 
tlvlt'es  including  large  department  . 
stores,  remote  site  exchanges,  cafete¬ 
rias  McCkjnak'VatTW  burner  bar,  I- 
Eleven-type  convenience  stores,  ga¬ 
rages  and  service  stations,  bar¬ 
bershops,  movie  theaters,  laundry  and 
dry  cleaning  services,  a  school  lunch 
program,  vending  machines  and  a  host 
of  other  services. 

AAFES-Europe  offers  a  military 
credit  program  known  as  Deferred 
Payment  Plan  (DPP).  We  support  field 
exercises,  large  and  small,  with  a  fleet 
of  mobile  retail  and  food  vans,  free 
movies,  mall  order  and  laundry  service. 

AAFES  gives  money  to  Army  and  Air 
Force  Morale,  Welfare  and  Recreation 
program*  not  supported  by  your  tax 
dollars.  Over  the  past  15  years,  AAFES 
gave  over  $1  billion  to  pay  for  libraries, 
scouting  programs,  unit  funds,  bowling 
lanes,  hunting  and  fishing  programs. 
Army  Community  Services,  Sports  and  . 
Dayroom  equipment  and  Photo.  Auto¬ 
motive  and  Hobby  shops. 

WHO  WE 
SERVE  ... 

All  members  of  the  military  commu¬ 
nity  (military,  civilians,  family  members) 
who  are  entitled  to  logistical  support. 


WHO  WE 
ARE  .... 

ARMY  CONTINUING 
EDUCATION  SYSTEM 

WHY  WE’RE 
•  HERE  .  .  . 

To  provide  a  full  range  of  education 
programs  from  functional  literacy 
through  the  graduate  level  which  are 
1  comparabla  to  programs  available  In 
tha  States  and  which  ara  responslva  to 
tha  needs  of  well-motivated  soldiers. 

WHAT  WE 
DO  .  .  . 

Full  counseling  and  testing  services; 
learning  support  for  SOT  and  ASVAB 
retests;  MOS-related  instruction;  a  full 
language  program;  Learning  Resourca 
Canter  activities:  Basic  Skills  and  high 
school  completion  programs;  a  multi¬ 
tude  of  undergraduate  and  graduata 
degree  programs  offered  through 
American  universities  and  colleges;  In¬ 
formation  on  grant  and  VEAP  pro¬ 
grams,  tha  Army  Apprenticeship  Pro¬ 
gram,  the  Sarvlcamembars 
Opportunity  College,  DANTES  and  al- 
_.lled  educational  Information. 

WHO  WE 
SERVE . . . 

All  active  duty  military  personnel 
and  eligible  civilians  (ID  card  holdars). 


vvnv  vy c 

ARE  .... 

ARMY  EMERGENCY 
RELIEF  (AER) 


Individual  checking  account  serv¬ 
ices.  savinqs  accounts,  certificates  of 
deposit,  cashiers  checks  and  drafts, 
money  orders,  travelers  checks,  U.S. 
saving  bonds  (sales  and  redemptions), 
sale  of  local  and  foreign  currencies, 
unsecured  loans,  check  cashing  for  au- 
mOj'uwt  cuSfurTveTS.  hartk  ft  dfiSTUrs,  re 
purchasing  of  local  currency.  _ 


Into  the  formal  school  system.  4)  Some 
communities  have  begun  to  register 
family  day  care  homes.  These  homes 
provide  for  infants,  6  weeks  to  6 
months,  as  well  as  older  children 
whose  parents  prefer  this  type  ol  care. 

WHO  WE 
SERVE  .  . . 

All  members  of  the  military  commu¬ 
nity  (military,  civilians,  family  members) 
who  are  entitled  to  logistical  support. 


WHY  WE’RE 
HERE  .  . . 

To  provide  financial  assistance  to 
Army  people  and  their  families  In  time 
,  of  emergency  need. 

WHAT  WE 
DO  .  .  . 

Provide  emergency  assistance  to 
Army  people  and  their  family  members 
when  faced  with  a  valid  emergency 
financial  need  and  assistance  to  wid¬ 
ows/widowers  and  orphans  of  de¬ 
ceased  Army  personnel.  Wa  have  an 
educational  assistance  program  which 
provides  loans/schotarshlps  for  unmar¬ 
ried  dependent  sons  or  daughters  of 
Army  people  —  active,  retired,  or  de¬ 
ceased. _ 

WHO  WE 
SERVE  .  . . 

Army  members  on  extended  active 
duty  and  their  dependents,  members 
of  the  Reserve  Components  of  the 
Army  (Army  National  Guard  and  U.S. 
Army  Reserve)  on  continuous  active 
duty  for  more  than  30  days  and  their 
dependents,  retirees,  wldows/widow- 
ars  and  orphans  of  eligible  Army  mem¬ 
bers. 


WHO  WE 
SERVE  .  .  . 

Active  duty  U.S.  military  personnel, 
U.S.  civilian  employes,  (amity  members 
of  military  and  civilian  personnel;  agen¬ 
cies,  a.id  non-appropriated  fund  Instru¬ 
mentalities  '•arryi'-g  on  functi-'ns  on  a 
DOD  Installation.  Also  other  individuals 
who  qualify  for  individual  logistic  sup¬ 
port. 


WHO  WE 
ARE  .... 

CHAPLAIN’S  OFFICE 

WHY  WE’RE 
HERE  .  . . 

To  provide  a  comprehensive  ministry 
to  ail  service  members  and  their  fami¬ 
lies  within  the  command,  to  include: 
worship;  religous  retreats;  workshops 
In  spiritual,  family  ard  personal  growth; 
pastoral  care  and  counseling. 


WHO  WE 
ARE  .... 

MILITARY  BANKING 
FACILITY  _  _ 

WHY  WE’RE 
HERE  .  .  . 

To  provide  banking  services  to  au¬ 
thorized  Individuals,  military  disbursing 
office,  nonapproprlated  fund  instru¬ 
mentalities  and  private  organizations 


WHO  WE 
ARE  .... 

CHILD  SUPPORT 
SERVICES  (CSS) 

WHY  WE’RE 
HERE  .  . . 

To  provide  an  alternative  source  of 
cara  In  the  military  community  for  chil¬ 
dren  of  working  parents. 

WHAT  WE 
DO  .  .  . 

Provtda  day  care  and  drop-ln  cara 
programs  for  children  aged  6  months 
to  12  years  and  preschool  programs 
for  children  3  to  5  years  old.  1)  Day 
care  provides  child  care  and  devel¬ 
opmental  services  for  children  of  work¬ 
ing  parents.  2)  Drop-In  care/hourly 
cara  providas  child  care  and  devel¬ 
opmental  servlcas  for  children  when 
parents  participate  In  community  fund- 
tons,  recreational  activities,  etc.  3) 
Halfday  CRre  (preschool)  providas  or- 


WHAT  WE 
DO  .  .  . 


Worship  experiences  are  developed 
to  meet  the  needs  of  personnel  within 
the  command.  Christian  education 
classes,  support  groups,  chapel  socials 
and  fellowships,  Bible  studies,  mar¬ 
riage  encounter  and  enrichment 
groups,  youth  activities,  opportunities 
for  lay  participation  in  chapel  min¬ 
istries.  chapel  choirs  and  music  pro¬ 
grams,  various  kinds  of  religious  re¬ 
treats. 


WHO  WE 
SERVE  .  . 


AH  members  of  the  military  commu¬ 
nity  —  military,  civilians,  family  mem¬ 
bers  and  retirees 


C-26 


Coiit. 

WHO  WE 

|R2£  ■  ■  ■  r 

CIVILIAN  PERSONNEL 
yFICF  _ 

YHY  WE’RE 
HERE  .  . . 

[To  provide  e  full  range  of  personnel 
jnegement  services  for  the  Depart¬ 
ment  of  the  Anny  civilian  and  local 
national  employees.  Including  recrult- 
snt  and  placemant.  position  and  pay 
an«cement,  management-employee 
latlons  and  training.  . _ 

WHAT  WE 
30  .  .  . 

Operate  the  Dependent  Hire  Pro¬ 
gram.  recruit  lor  and  fill  various  lower 
id  middle  grade  positions;  classify 
id  determine  appropriate  grade  and 
ty  for  all  positions;  provide  employee 
services,  such  as  processing  requests 
for  health  and  llle  Insurance,  providing 
■tlrement  Information  and  processing, 
atntatn  all  civilian  personnel  regula- 
>ns,  directives  and  files;  and  maintain 
civilian  personnel  records  for  all  em¬ 
ployees. 

WHO  WE 
, SERVE  .  . . 

Employees  and  those  eligible  to  ap- 
t  for  positions  with  the  Department 
the  Army. 


DO  .  .  . 

We  provide  rehabilitation  counseling 
services  lor  alcohol  and  drug  ebuse«s 
end  their  famities.  We  also  provide 
awareness  and  education  ctasses,  cri- . 
sis  interventions,  proqrem  information, 
end  referrats  for  medical  evaluations  if 
necessary.  .  „  _ 

WHO  WE 
SERVE  .  .  . 

Our  clients  Include  everyone  who  fs 
entitled  to  military  medical  services. 


im 


WHO  WE 


■WHO  WE 
.ARE  .... 

[CLASS  VI  STORE 

WHY  WE’RE 
|  HERE . . . 

To  provide  high  qualify  alcoholic 
averages  at  reasonable  prices  to 
SAREUR  authorized  personnel  end 
organizations. 

iWHAT  WE 


Establish  convenient  retail  outlets  to 
sell  alcoholic  beverages  by  rhe  bottle 
r  case.  Customer  demand  determines 
rends,  types  and  quantities  sold. 


COMMISSARY  _ 

WHY  WE’RE 
HERE  .  . . 

To  provide  quality  food  end  housed 
hold  Items  at  prices  comparable  to  or 
less  then  prlcesJrHheJJ.S.  _ 

WHAT  WE 
DO  .  .  . 

'Operate  seir-SAIYICB  supermarket- 
type  stores.  Food  items  and  other  sup¬ 
plies  are  stocked  from  the  States  and 
other  focatfons  In  order  to  provide  cus¬ 
tomers  with  queflty  and  economy.  Cig¬ 
arettes,  cottas,  end  tea  e.-o  rationed 
Items  which  require  a  velld  ration  curd 
for  purchase.  Baggers  are  not  empfoy- 
ees  of  the  commissary;  they  provide 
the  service  for  tips  only.  Requests  for 
new  or  out-of-stock  Items  may  be 
made  to  your  commissary  manager. 
Some  commissaries  Include  specialty 
shops,  such  as  delicatessens. 

WHO  WE 
SERVE  .  . . 

All  military  and  civilian  personnel 
and  their  femlly  members  who  have  a 
valid  ID  card. 


'V/) 

(JF  V) 


WHO  WE 
E  .... 

DEPARTMENT  OF 
DEFENSE  DEPENDENTS 
SCHOOLS  (DODDS) 

WHY  WE’RE 
HERE  .  .  . 

To  provide  an  educational  proqram 
comparable  to  that  ot  the  public 
schools  In  the  United  States  for  eligible 
minor  dependents  ot  U  S.  Delense  De¬ 
partment  personnel  in  overseas  loca¬ 
tions. 

WHAT  WE 
DO  .  .  . 

Offer  educational  services  In  tan- 
guege  arts,  mathematics,  science,  so¬ 
cial  studies,  foreign  language,  tine  arts, 
health,  physicat  education,  guidance 
and  counseling,  athletics,  special  ca¬ 
reer  and  Interculturai  education  and 
such  electives  as  sex  educati.  drug 
abuse  education,  black  studies,  com¬ 
puters,  host  notion  culture  and  com¬ 
munications. 


Who  we 
serve  . . 


WHO  WE 
ARE  .... 

COMMUNITY 
COUNSELING 
CENTER  (CCC) 
(formerly  Community 
Drug  and  Alcohol 
Aseiatance  Center 
—  CDAAC) .... 

WHY  WE’RE 
HERE  .  . . 


Ail  mltitary  personnel,  18  years  of  To  help  soldiers,  thetr  lamllles,  and 
nqe  or  older,  during  their  tour  of  duty  DA  civilians  so  they  are  better  able  to 
In  USAREUR.  Also  USAREUR  civilians,  llnd  satisfying  ways  ot  working  and 
*imlly  members  and  certain  non-U  S.  living  which  are  free  of  alcohol  and 


'ATO  personnel 


drug  abuse 


WHO  WE 
ARE  .... 

CREDIT  UNION 

WHY  WE’RE 
HERE  .  . . 

To  provide  a  co-operative  savings 
and  loan  association  with  the  dual  pur¬ 
pose  of  encouraging  thrift  and  offering 
members  e  source  of  crodit  at  low 
Interest  rates. 

WHAT  WE 
DO  .  .  . 

Encourage  members  to  accumulate 
savings  as  a  means  of  building  eco¬ 
nomic  security.  Provide  various  types 
of  loans.  Crodit  Unions  also  otter  their 
members  such  advantages  and  bene¬ 
fits  as  e  tavorabie  rate  of  return  ol 
sevings.  Insured  savings  accounts,  low 
cost  loans,  check  cashing  service,  bud¬ 
get  and  financial  counseling  and  life¬ 
time  membership. 

WHO  WE 
SERVE  .  .  . 

Military  and  civilian  porSonnet  and 
thfllr  tnmity  mnmbors  at  oortain  loca¬ 
tions  in  USAREUR  and  CONUS.  (Sno 
Individual  crodit  unions  tor  specific  m- 
tormntion  which  may  vary  from  on© 
credit  union  to  another  ) 


WHO  WE 
SERVE  .  . . 

Minor  dependents  —  child,  ward  or 
spouse  (under  21)  —  ot  DOD  military 
and  civilian  personnel  paid  from  appro¬ 
priated  funds  and  stationed  overseas 
Student  must  bo  5.  but  not  more  than 
21  years  ot  age  by  December  31  ol  the 
current  school  year.  Handicapped  stu¬ 
dents  may  anroll  at  age  3  in  DODDS 
pre-schoo'. 

WHO  WE 
ARE  .... 

DEUTSCHE 

BUNDESPOST 

WHY  WE’RE 
HERE  .  . . 

To  provide  Americans  with  the  same 
mall,  telephone  and  financial  services 
ottered  to  German  citizens  , 


WHAT  WE 


D 

Cont. 

The  Deutsche  Bundespost  Is  similar 
to  the  U.S.  Postel  Service.  It  also  In¬ 
cludes  the  equivalent  cl  our  leiephone 
companies  Many  mtlllary  Installations 
have  a  Bundespost  Office  with  English- 
speaking  employees.  Americans  may 
use  ott-posf  offices  as  well.  You  can 
arrange  lor  Installation  and  lerminallon 
of  home  telephone  service,  pey  phone 
bills,  purchase  stamps,  mail  letters  and 
packages,  and  pay  a  variety  of  other 
bills,  (o.g..  traffic  tlckats).  You  may 
make  phone  calls  of  all  types  from  the 
Bundespost  Office  —  local  and  long 
distance  throughout  the  world,  includ¬ 
ing  collect  and  person-to-person  calls. 
The  Bundespost  also  offers  some  serv¬ 
ices  typically  provided  by  financial  In- 
atltutlons  In  hie  U.S. 

WHO  WE 
SERVE  .  .  . 

Any  person  living  In  or  visiting  Ger¬ 
many. 


WHO  WE 
ARE  .  .  .  ■ 

DRIVER’S 

ORIENTATION  AND 
TESTING _ 

WHY  WE’RE 
HERE  .  . . 

To  prepare  applicants  tor  tha  written 
and  road  sign  tests  that  must  be 
passed  betore  receiving  a  license  to 
operate  a  motor  vehicle  In  Germany. _ 


WHAT  WE 
DO  .  .  . 

All  tests  (written,  roed  sign  and.  II 
applicable,  the  road  test)  are  adminis¬ 
tered.  a  temporary  driver's  license  Is 
Issued  and  Iho  necessary  documenls 
forwarded  to  USAREUR  lor  Issuance  cl 
a  permanent  driver's  license. _ 

WHO  WE 
SERVE  .  . . 

We  provide  service  to  those  person¬ 
nel  who  are  entitled  to  logistical  sup¬ 
port  under  the  Status  of  forces 
Agreement.  (Normally  personnel  who 
are  entitled  to  a  USAREUR  driver's 
license). 


SERVE 


U.S.  Army  military  and  civilian  per¬ 
sonnel.  their  family  members,  and 
members  of  other  services  for  certain 
financiel  services. 


service  and  other  communily  services 
available  In  the  area. 


WHO  WE 
SERVE  .  . 


WHO  WE 
ARE  .... 

EQUAL  OPPORTUNITY 
OFFICE 

WHY  WE’RE 
HERE... 

To  support  commanders  In  their  ef- 
f'jrt-i  aa  drt«/e  the  highest  state  of 
readiness  by  helping  to  Insure  fair  end 
Import lal  treatment  for  all  Army  per¬ 
sonnel  and  their  family  members. 

WHAT  WE 
DO  ... 

Develop,  coordinate,  disseminate 
and  supervise  Ihe  execullon  of  pol  cies 
pertaining  to  the  equal  opportunity 
program.  Conduct  continuous  analysis 
of  trends  regarding  the  racial  climate 
IrUJSAREUR.  _ 

WHO  WE 
SERVE  .  . . 

All  active  duty  personnel  and  their 
family  members  In  all  USAREUR/7lh 
Army  MACOMs. 


All  U.S.  military  and  their  family 
members,  and  all  eligible  DOD  civilian 
employees  and  their  tamily  members 


WHO  WE 
ARE  .... 

FINANCE  OFFICE 

WHY  WE’RE 
HERE  .  . . 

To  provide  financial  services  lo  U.S. 
Army  military  and  civilian  personnel 
and  their  lamiiy  members. 

WHAT  WE 
D  O  ■  ■ 

Cash  checks,  sale  of  local  currency, 
travel  payments  (civilian  and  military), 
temporary  lodging  allowances  (mili¬ 
tary).  In  and  out  processing  (military), 
advance  payment  (military  and  clvihnn). 
maintenance  of  military  pay  accounts 


WHO  WE 
ARE  .... 

HOUSING  REFERRAL 
OFFICE 

WHY  WE’RE 
HERE  .  . . 

To  provide  assistance  In  locating 
suitable  non-dlscrlmlnatory  off-post 
housing. 

WHAT  WE 
DO  .  .  . 

Obtain  and  maintain  housing  listings 
(vacancies):  counsel  and  provide  as¬ 
sistance  to  applicants;  provide  trans- 
porta  'on  to  vacant  listings4,  handle 
complelnts:  Inspect  rental  property; 
maintain  community  liaison:  ensure 
non-dlscrlmlnation,  (An  agent  may 
quality  property  lor  listing  wiht  HRO 
only  II  Ihe  agent  submits  a  suitable 
assurance  ol  non-discrlminatlon  ) 
Provide  applicant  with  general  Informa¬ 
tion  on  the  geographic  area  in  whlch- 
houslng  Is  desired,  to  Include,  as  ap 
propriate:  Inlormntion  on  public, 
private  and  parochial  schools;  trans- 


WHO  WE 
ARE  .... 

KONTAKT 

WHY  WE’RE 
HERE  .  .  . 

To  support  USAREUR  communily 
relatinns  objeclivns  nod  to  increase 
soldier  morale  And  welfare  by  promot¬ 
ing  off-duly  participation  in  KONTAKT. 

WHAT  WE 
DO  .  .  . 

Promote  interaction  between  U  5. 
soldiers  and  Germans  and  other  Turo 
peans  throuqh  International  KONTAKT 
groups  in  USAREUR  military  commu¬ 
nities.  Activities  and  programs  include 
recreation,  education  and  community 
action  projects 

WHO  WE 
SERVE  .  . . 

USAHFtJP  soldiers  and  lamiiies  w.th 
emphasis  on  sing'e  soldiers,  ages  tft- 
27.  lo  include  interaction  with  civilian 
host  nation  nli/onn  | 


C-2S 
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'Doing  it  in  Deutschland’ 


THE  DIRECTORY  OF 
USAREUR  SERVICES 


4  W 

\  fhl*  it  the  second  ptrt  ot  THE  01- 
'  CTORY  OF  USAREUR  SERVICES. 

{  ft  1  appeared  ••  •  four-paq* 

•upptement  to  ytttsrday’t  Stars  and 

Stripes.  Thit  DIRECTORY  tolls  you 
}  .St  to  taped  from  tht  many  tqtn- 
J  <t  which  providt  ttrvictt  to  USAR- 

•  'R  peraonntt  and  their  Umilie*. 
nithln  your  military  community  or  not 
much  farther  awty  you  can  find  help 
in  meeting  many  of  your  needs.  Do 
i  u  know  where  to  go  for  help  with 
)  yaicet  end  paycholopicet  heelfh,  lei- 

*  -#  and  recreation,  legel  end  cit- 
t  nehip  matter*,  tinenciet  end  con- 
ium«  etteire,  housing,  transportation, 
education,  family  needs,  end  employ- 

renl?  Find  out  about  the  services 
eilsble  to  you  by  looking  throuqh 
*•  directory.  For  eech  USAREUR 
ency,  you  will  find: 

—  WHO  THEY  AR* 

I  e  name  of  the 
*  oncy) 

—  WHY  THIY’RE  HERR 

e  main  purposed)  of 
)  agency) 

WMAT  THEY  DO 

(the  specific  services 
■■  ailablo) 

WHO  THIY  SERVE 

(the  eligibility  require¬ 
ments  for  making  us© 
the  agency’s 
rvices) 

Since  some  services  vary  from  one 
community  to  another,  end  not  all 
agencies  are  located  in  every  military 
-~mmumty,  you  may  need  to  get  mnre 
ormsfion  locally.  Look  in  your  in¬ 
flation  directory  or  cell  your  nearest 
:  S  office  for  help. 

Rernsmber.  too.  that  you  can  get 
help  in  coping  with  tite  in  Germany  by 
t  tenmq  to  I  he  AFN  radio  broadcasts 
.  "DOING  IT  IN  DEUTSCHLAND "  »nd 
|  mpleting  the  eight-page  Stars  and 
Stripes  supplements  which  qo  with 
A*71VT>ogram.  If  you  miss  e  program 
on  AFN  or  in  the  Stars  end  Stripes,  go 
^  your  locet  leef’hTATJ  Ttn*oU7£¥~C*n- 
|  There  you  II  he  able  to  listen  to  the 
1  -ves  end  study  Ihe  newspaper 
lupplemenla  Soon,  like  Strsc  Willie, 
Dr  Zap.  *nd  Cheater  Boondoggle, 
you'll  b«T>0lNG  !T  *N  DEUTSCHLAND; 


1-lssuance  and  control  of  privately 
owned  vehicle  operators  licenses  and 
registration  ol  POV’s  and  firearms.  2- 
Communlty  and  Installation  taw  en¬ 
forcement  operations.  3-Conhnement 
of  U  S.  prisoners.  4-Development  and 
Implementalion  of  crime  prevention 
programs.  5-Development  of  nuclear, 
chemical  and  conventional  security 
policies  and  programs.  6-Drug  sup¬ 
pression  operations. 

WHO  WE 
SERVE  .  .  . 

All  U.S.  military  and  civilian  person¬ 
nel  and  their  family  members. 


WHO  WE 
ARE  .... 

USAREUR  LAW 
ENFORCEMENT 
ACTIVITIES  _ 

WHY  WE’RE 
HERE  .  . . 

To  perform  combat  support,  law  and 
order,  physical  security,  criminal  Inves¬ 
tigations.  customs  and  confinement 
missions  In  support  ol  Ihe  USAREUR 
commander.  Ihe  soldiers,  000  civilians 
and  family  members 

WHAT  WE 
DO  ■  •  ■ 


a)  2d  Region.  United  States  Army 
Criminal  Investigation  Command  pro¬ 
vides  investigative  support  for  all  seri¬ 
ous  criminal  offenses  b)  42d  MP 
Group  (Customs)  enforces  all  U.S  cus¬ 
toms  laws  and  requtadons  lo  Include 
special  programs  tor  EUCOM-wldo  mil¬ 
itary  customs  Inspections  and  monitor¬ 
ing  of  blackmarketinq  acllvities  c) 
USAREUR  and  major  subordinate 
command  provost  marshalls  provide 


WHO  WE 
ARE  .... 

MEDICAL  SERVICES 
—  7th  MEDCOM 

WHY  WE’RE 
HERE  .  .  . 


JHM 
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WHO  WE 
ARE  .... 

LEGAL  ASSISTANCE 
OFFICE 

WHY  WE’RE 
HERE  .  . . 

To  provide  assistance  on  iegal  mat¬ 
ters  of  a  civil  law  nature  with  both 
military  and  German  authorities. 

WHO  WE 
SERVE  .  . . 

Alt  members  of  the  U.S.  military 
community  -  military  personnel,  civil¬ 
ians  and  family  members. 


WHAT  WE 
DO  .  .  . 

Assistance  Is  available  tor  such  mat¬ 
ters  as  adoption,  change  of  name,  nat¬ 
uralization.  citizenship,  divorce  and 
separation,  immigration,  insurance.  Is¬ 
suance  of  passports  to  persons  other 
than  US.  nationals,  civil  riqhts.  do¬ 
mestic  relations,  nonsupport  of  depen¬ 
dents.  personal  finances,  sales  con¬ 
tracts.  dehls.  taxes,  porsonal  property, 
power  of  atlorney.  wilts,  and  German 
law  In  some  offices,  a  Gorman  attor¬ 
ney  is  available  All  LAOr.  will  supply 
you  with  a  list  of  local  German  lawyers 
who  speak  English 


To  maintain  the  health  of  the  U.S. 
Army  In  Europe  and  to  conserve  its 
fighting  strength.  Care  is  provided  for 
the  sick  and  the  injured  in  peacetime 
and.  concurrently,  preparations  are 
made  for  health  support  of  USAREUR 
In  time  of  war. 

WHAT  WE 
DO  .  .  . 

Provide  a  full  range  of  medical  and 
dental  services.  Availability  of  services 
vary  at  any  of  the  two  medical  cneters. 
Ion  hospitals.  54  health  clinics.  11  den¬ 
tal  activities  and  their  90  dental  clinics. 
Limited  veterinary  services  are  avail¬ 
able  at  each  ot  the  medical  centers 
and  hospitals 

WHO  WE 
SERVE  .  . . 

Active  duty  members  of  the  Uni¬ 
formed  Services,  tho  r  family  members 
and  DOD  civilians  and  their  family 
members. 

WHO  WE 
ARE  .... 

MILITARY  AIRLIFT 
COMMAND  (MAC) 

—  SPACE  A  TRAVEL 

WHY  WE’RE 
HERE  .  . . 


M. 

Cont. 


To  provide  space  available  travel  on 
MAC  and  commercially  chartered 
flights  atter  those  lllqhls  have  first 
been  loaded  with  duty  passengers  and 
priority  cargo 

Within  Germany,  service  members 
and  their  families  may  catch  "hops  "  to 
end  Irom  destinations  throughout  Eu¬ 
rope,  es  well  as.  to  CONUS  Space 
eveltable  trevel  to  such  places  as 
Spain.  England,  Greece,  Turkey,  end 
Italy  ca  be  arranged  et  very  low  cosf 
(usually  a  $10.00  processing  charge). 
Service  members  must  be  In  uniform 
end  musf  heve  valid  leeve  orders.  ID 
card,  end.  In  some  cases,  their  Immu¬ 
nization  certlflcete  and  passport.  Fami¬ 
ly  members  must  have  (heir  necessary 
travel  documents  (pessport  end  visa, 
lor  non-U.S.  citizens).  Current  Intorma- 
tlon  on  destinations,  the  best  times  to 
depart,  the  frequency  of  flights  and 
procedures  fo  follow  ere  available  from 
(he  MAC  terminals  In  Frankfurt  end 
Ramsteln.  _  _ 

WHO  WE 
SERVE  .  .  . 

Active  duty  and  retired  military,  and 
family  members  accompanied  by  their 
service  sponsor  may  travel  Space  A  to, 
from  and  within  oversoas  areas. 


materials;  SPORTS  —  on/oll  duty 
compel itlons  for  teams  nnd  Individuals, 
conditioning;  OUTDOOR  RECREATION 

—  check-ouf  centers,  camping  and 
gardening;  BOWLING  —  pro-shop, 
snacks;  RECREATION  CENTERS/ITT 

—  Social,  cultural,  Informallon.  Tours 
and  Travel;  ARTS  &  CRAFTS  —  euto 
repair,  photography,  and  mulll-purpose 
shops;  MUSIC  &  THEATER  —  music 
Instruction,  HI  tie  theater.  louring 
shows;  YOUTH  ACTIVITIES  —  mini 
MSA  progrem  for  6  to  19  yeer  old 
family  members. 


WHO  WE 
SERVE  .  . 


Active  duty  end  retired  military,  eu- 
thorlzed  civiliens  and  their  temily  mem¬ 
bers,  (IAW  Table  1-1;.  AH  28-1  and  UH 
600-700  ) 


it 


WHO  WE 
ARE  ■  a  ■ ■ 

MORALE  SUPPORT 
ACTIVITIES  (MSA) 

WHY  WE’RE 
HERE  .  .  . 

To  provide  a  broad  ranqe  of  recrea¬ 
tional  and  leisure  lime  programs  for 
USAREUR  military  communities 
through  participation  In  physicol.  men¬ 
tal,  social  and  cultural  activities. 

WHAT  "fE 
DO  .  .  . 


WHO  WE 
ARE  ■  ■  ■  ‘j 

POSTAL  OPERATIONS 
!  DIRECTORATE/l  .S. 

ARMY  POSTAL  GROUP 
—  EUROPE _ 

WHY  WE’RE 
HERE  .  .  . 

To  provide  mall  service  Ihroughouf 
fhe  Theeter  Army  Europe,  B'  lglum  end 
Holland. 

WHAT  WE 
DO  .  .  . 

Exercise  command  end  control  over 
fhroe  Postal  Compenles  end  1  ’  Postal 
Detachments  located  In  Gerrm  iy  Bet- 
glum  and  Holland  to  Include  techmcel 
control  over  ell  postal  operations  with 
the  European  Theater.  Servi  os  Include 
salos  ol  stamps  and  mor  ty  orders, 
malting  ol  tlrst  class  letters,  Including 
registered,  certified  end  other  special 


services;  metllng  ol  parcels;  Air  mail, 
SAM  (Spece  Available  Mail),  or  PAL 
(Parcel  Airlift)  end  other  special  mail 
services,  (Your  APO  hes  available  pub¬ 
lications  describing  specific  guidelines 
regarding  customs  and  mailing  regula¬ 
tions.)  _  _ _ 

WHO  WE 
SERVE  .  . . 

All  U.S.  military,  eclive  duty  and  re¬ 
tired;  fheir  femlty  members  and  DOD 
civilians  and  family  members. 

WHO  WE 
ARE  .... 

PUBLIC  AFFAIRS  OFFICE 

WHY  WE’RE 

UCBfi 
TTErTTE  •  ■  ■ 

fo  provide  a  means  ol  Informing  the 
Internet  nnd  external  audiences  ol  vital 
official  intormetlon.  To  provide  guid¬ 
ance  In  declslon-meklng  processes  it  a 
proposed  action  Is  likely  to  etlrect  the 
attention  ol  locel  or  International  me¬ 
dia.  or  should  be  known  to  USAREUR 
military  end  civilian  members. 

WHAT  WE 
DO  .  .  . 

Public  Informetion  —  Responsible 
for  ell  official  Information  releyed  from, 
or  to.  public  media  which  includes  lo¬ 
cal,  national,  end  International  newspa¬ 
per,  magazine,  redlo  end  television  re¬ 
porters.  Responsible  for  medie  queries 
and  will  provide  guidance  in  release  of 
information  to  e  media  representative. 
Command  Information  —  Responsible 
for  keeping  all  members  of  our  internal 
audience  Informed,  responsibln  for- 
nAFRT  operations;  EurArmy  maqazine 
end  a  host  nf  community-level  newspa¬ 
pers  fhrouqhout  Europ. 

Community  Relations  —  Responsible 
for  matlers  affecting,  or  likely  to  influ¬ 
ence,  raletlons  with  our  local  host  gov¬ 
ernment.  CR  should  be  consulted  when 
problems  In  the  foltowlnq  fields  are 
observed  or  actions  Involving  these 
fields  are  considered  Pollulion.  sol¬ 
diers'  off-duty  behavior,  real-estate 
matters,  organizational  changes,  pnr- 
sonnet  changes,  and  U  S  Army's  par¬ 
ticipation  In  public  events 


WHO  WE 
SERVE  .  . . 

Alf  members  of  the  military  commu- 
nlty-milltery.  civilian  and  family  mem 
bers;  Hosf  Nahon  commumfy. 


I 


WHO  WE 
ARE  .... 

RECREATION  CENTERS 
—  INFORMATION, 
TOURS  AND  TRAVEL 
(ITT) 

WHY  WE’RE 
HERE  .  .  . 


To  provide  e  program/lacitity  to 
meet  multi-purpose  social  and  cultural 
needs  ol  the  military  community.  This 
Is  the  hub  ol  intormation  and  on-pcs. 
social  activities. 

WHAT  WE 
DO  .  .  . 

Programs  rango  from  drop-in  type 
(eg.,  TV,  billiards,  lable  tennis)  to 
scheduled  special  ©venls.  classes  eno 
theme  parties.  Rec  Centers  provide  the 
setting  for  clubs  and  olher  spcial  inter¬ 
est  groups  (e  g.  Economy  Wives.  Coin 
Collectors)  end  competitions  (e  q 
chess,  pool,  pinochle)  ITT  provides  in¬ 
formation  on  ectivities  in  Ihe  area,  tick¬ 
ets  tor  concerts,  travel  and  tours.  Trav 
el  opportunities  vary  from  one-day.  low 
cost  local  siqhts  to  week-long  visits  to 
Europe's  tourist  attractions 


|  TW 
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WHO  WE 
SERVE  .  . 


Active  duty  and  retired  military,  au¬ 
thorized  civilians  and  their  family  mem 
bers  (IAW  Tnbte  t-t.  AR28-1  and  UR 
600-7 OP  > 
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Cont. 
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WHO  WE 
ARE 

RED  CROSS 

WHY  WE’RE 
HERE  .  .  . 


WHO  WE 
ARE _ 

RE— ENLISTMENT/ 
CAREER  COUNSELOR 

WHY  WE’RE 
HERE  .  .  . 

To  provide  the  Individual  soldier  with 
asslstance/guldence  In  selecting  or  re¬ 
maining  In  current  MOS  tor  career  pro¬ 
gression,  obtaining  reenllstment,  and 
assignments/options.  To  edvlsa  com¬ 
manders  on  reellnstment  matters.  _ 


To  provide  direct  assistance  to  mili¬ 
tary  members  and  their  families.  The 
American  Red  Cross  and  Its  program 
pt  assistance  to  the  Armed  Forces  de¬ 
veloped  when  national  leaders,  both 
civilian  and  military  recognized  the 
yeed  tor  social  welfare  services  for  mll- 
tery  personnel  and  their  families.  The 
feed  was  formally  articulated  In  1881 
when  Clara  Barton  and  e  few  support¬ 
ers  from  the  Association  of  the  Red 
Cross.  In  1900  the  Congress  of  the 
Jnlled  States  chartered  the  organiza- 
lon  and  It  was  reincorporated  by  an 
Act  of  Congress  on  January  5,  1905. _ 


WHAT  WE 
DO  .  .  . 

Counsel  soldiers.  Assist  soldiers  with 
problems  associated  with  reenllstment, 
extensions,  specific  options,  etc.  Pro- 
vtde  advice  to  Ineligible  soidlors  on 
requirements  to  become  eligible  for 
reenllstment.  _ _ _ 


WHAT  WE 
DO  .  .  . 


COMMUNICATIONS  SERVICES  — 
'rovlde  a  means  of  communication  on 
jmlly  emergencies  to  members  of 
;rmed  Forces  and  their  families, 
worldwide  24  hours.  EMERGENCY  FI¬ 
NANCIAL  ASSISTANCE  —  In  case  of 
prteln  emergencies,  an  oulrlght  grant 
r  Interest-free  loen.  REPORTING  8 
EFERRAL  —  Counseling  for  personal 
or  family  problems  —  the  Red  Cross 
worker  helps  the  service  member  Iden- 
ly  and  understand  Ihe  problem,  find  a 
plutlon  and  Identify  other  resources  in 
te  community  to  help  resolve  prob¬ 
lems.  COMMUNITY  VOLUNTEERS  — 
serve  In  many  capacities  as  casework- 
s  at  clinics,  offices,  schools,  etc.  In 
ddltlon.  youth  services  utilizes  young- 
lers  as  volunteers  and  In  special  pro¬ 
grams  such  as  Clown  Corp  ,  Basic  Aid 
Tralnlnq,  etc.  HEALTH  8  SAFETY  — 
he  American  Red  Cross  teaches  skills 
|  first  aid,  water  safety,  small  cratl. 
>d  cardiopulmonary  resuscitation 
(CPR).  Courses  are  also  available  In 
Preporatlon  for  Parenthood.  Vital 
gns.  Super  Sitter  and  more 


WHO  WE 
SERVE  .  .  . 

1  N 

All  members  ot  the  military  eommti- 
ty  (military,  civilian  and  family  mem- 
Are  entitled  to  loqlstlcat  sup¬ 
port.  (Emergency  financial  assistance 
limited). 


WHO  WE 
SERVE  .  . . 

All  soldiers  eligible  for  reenllsfmenf. 

WHO  WE 
ARE  .... 

ROD  AND  GUN  CLUB _ 1 

WHY  WE’RE 
HERE  .  . . 

To  join  together  to  accomplish  mu¬ 
tual  Interests:  to  promote  the  Amerl- 
can-European  relations  through  local 
and  International  sporting  activities;  to 
coordlnete  Ihe  shooting,  tlshlng  and 
hunting  programs  for  members  ol  the 
clubs:  and  to  promote  educational  pro¬ 
grams  to  help  the  newcemer  enjoy 
field  and  stream  activities. 

WHAT  WE 
DO  m  •  m 

HUNTING  AND  FISHING:  Sponsor 
tlshlng  conlest  and  annual  hunting  and 
tlshlng  Instructors'  course.  Control  ot 
U.S.  game  quotes.  Furnish  training 
tests  and  materials  to  Hunting  and 
Fishing  Ottlces. 

SHOOTING:  Sponsor  teams  In  Interna¬ 
tional  and  German  style  hunting 
(Deutsche  Jaeger  Veroln  Club  -DJV) 
championships,  and  the  Armed  Forces 
skeet  shoot.  Coordinate  the  European 
shoot  program  and  schedule  tor  NSSA, 
ATA  and  NRA. 

GENERAL:  Maintain  tltm  library,  assist 
members  on  special  projects  and  or¬ 
ganization  ol  trips. 

WHO  WE 
SERVE  .  . . 


at 

-rfriO  utfic 

SERVE  .  .  . 

All  members  of  the  military  commu¬ 
nity  —  military,  civilians  and  tamily 
members. 


II 


WHO  WE 
ARE  .... 

STARS  AND  STRIPES 
BOOKSTORE  & 
NEWSPAPER 


WHO  WE 
ARE  .  . . . 

UNITED  SERVICE 
ORGANIZATION 

WHY  WE’RE 
HERE  .  .  . 


To  serve  the  spiritual,  social,  recrea¬ 
tional.  educational  and  entertainment 
needs  ot  U.S.  service  members  and 
their  tamily  members  worldwide. 

WHAT  WE 
DO  .  .  . 


A  wide  verlety  of  programs  and 
services  Is  provided  throuqh  eight  prin¬ 
cipal  USO  locetions:  Frankturt  Interna- 
tlonel  Airport.  Frankfurt.  Hanau.  Baum- 
hoider.  Kaiserslautern,  Mannheim, 
Stuttgart  and  Wiesbaden.  Services  and 


WHY  WE’RE 
HERE  .  .  . 

To  provide  a  daily  “home-away-. 
from-home  newspaper  tor  ll.S.  military 
perwsnnnel  end  their  families,  as  well 
as,  U.S.  civilians  stationed  In  Europe, 
the  United  Kingdom,  the  Middle  East 
and  North  Africa.  To  operate 
bookstores  et  military  Installations' 
throughut  these  areas.  The  newspaper 
can  be  purchases  al  Stars  &  Stripes 
booksloros,  some  military  dining  fa- 
ClIHtes  and  snack  bars  on  military  In¬ 
stallations.  Additonally,  Stars  &  Stripes 
opereles  a  job  printing  shop  that  offers 
service  to  U.S.  military  agencies  In  Eu¬ 
rope. 


U.S.  military  and  civilian  personnel 
and  their  Inmlly  members  and  active 
memhers  ot  the  Association  Associate 
membership  Includes  NATO  to:i.rS  mil¬ 
itary  and  civilian  components. 


proqrams  Include  interculturnl  under 
standing,  extensive  information  and  re 
terra!,  travel  assistance,  ink. mat  edu¬ 
cation.  community  Involvement 
recreation  activities,  orientation  to  (or 
elgn  cuituros.  USO  shows  and  assist 
anco  to  economy  families  throuqh  out 
reach  programs. 


WHO  WE 
SERVE  .  . 


All  members  of  the  U  S  military 
torces  and  their  tamily  members,  mem 
hors  ot  the  Reserve  Forces  and  Nation 
nl  Guard  while  on  active  duty  status 
military  personnel  of  other  nations  un 
dor  special  conditions.  U  S  govern 
ment  civilian  personnel  overseas  am 
thou  f  imtiv  members 
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WHO  WE 
ARE  ■  ■ ■ ■ 

Directory  of  USAREUR 
Services 

This  directory  has  been  brought  lo  you  by  the  Human  Resources  Research 
Organization  (HUmRRO)  under  contract  to  the  Army  Research  Institute  (ARI). 

The  Information  contained  In  this  directory  was  collected  from  representatives 
cl  each  of  the  agencies  and  compiled  by  Kathy  Brooks  and  Rosemary  Dawson  of 
the  Life  Coping  Skills  In  USAREUR  Pro|ect  Staff.  Layout  and  graphics  by  Mollle 

1  HumRRo 

I  HQ  USAREUR  &  7th  Army 
I  ODCSPER,  Box  1789 
|  APO  New  York,  NY  09403 
N  ^  (MM)  2131-7635/6386 

(Civ)  0621-730-7635/6386 


So  That’s  How  7711 
Qot  Hor  Cod#  Homo 


s 


ABC  DEF 


KLMNOPQ  RSTUVWXY 


•  rliS  'WtUH'tl 


•*rO 


«,»  »4UtA  C.«JP~  t?*  We  «*.ift*e  #J»<M  »■  » 


wmat’s  it  All 


.SUPER  SCHNUPPERi 


What  Are  They  Up  To  This  Time? 

If  You've  hc.ini  other  episode*  of  "DOING  l[  IN 
DLL' 1  SCI  II.  AND."  you  know  ( h:«t  Strut  Willie,  Chester 
Boondoggle.  and  Dr.  /.»p  .ire  IrcquenlN  called  upon  bv 
'  Contact''  to  take  p.irt  in  a  special  mission.  Well,  they're 
at  it  again  in  1  He  Goods  to  Go. 

Strac  Willie 

Strac  is  really  excited  about  this  mission  because  it's  in  the 
lie  Id  .and  top  secret.  In  his  enthusiasm,  he  contuses  a  veiv 
important  piece  of  information.  Because  of  this,  Strac  gets 
a  llucllc  for  his  00 K  Schirm. 

Doctor  Zap 

Dr.  Zap  knows  as  much  about  shopping  on  the  economy  as 
he  docs  about  eating  on  the  economy.  And  cvryone  knows 
how  well  he  can  cal'  Mis  German's  not  perfect,  but  he 
makes  himself  understood  and  helps  his  friends  with  the 
language,  lor  example,  he  tells  Strac  he  should  be 
"Druecken-ing”  instead  of  "  zichen- ing.” 

Chaster  Boondoggle 

Chester  has  picked  up  some  pointers  from  Dr.  Zap.  He’s 
learned  that  it  can  be  helpful  to  have  information  at  your 
fingertips  He  was  especially  happy  to  be  able  to  help  7/11 
during  their  mission  preparations. 

7/11 

As  you  may  know,  things  did  not  get  off  to  a  very  good 
start  when  7/11  first  joined  Strac,  Zap  and  Boondoggle. 
Fortunately,  they  seem  to  have  resolved  their  problems  . . . 
or  almost  all  of  them. 

Find  out  more  about  this  fop  secret  mission  that  was  so 
secret  even  the  "agents’*  didn’t  know  what  they  were 
doing.  Listen  to  The  Good  To  Go  on  AFN  at  one  of  the 
limes  listed  in  the  schedule.  Use  the  information  on 
pages  2  and  .1  during  the  broadcast,  t  hen  complete  the 
rest  of  the  pages  on  your  own  or  with  a  friend  or  family 
member.  You'll  soon  be  ready  (0  shop  on  the  Hauptv- 
trnsse  or  in  your  neighborhood  Metzgevei. 


The  Goods  To  Go 


tU»e  vou  seen  and  heard  the  other  DOING  IT  IN 
Dl  l  IN<  111  \Nl)  programs?  I  his  episode,  I  he  GooJx  In 
Go,  is  one  of  a  series  uf  programs  each  of  which  deals 
Mih  a  dtlferrnt  "11."  Whin  vou  have  finished  using  this 
stars  S,  Stripes  supplement  and  have  listened  to  the  AKV 
ad>o  broadcast  n!  the  Goods  ('<>  Go,  you  will  be  able  to 
shop  on  the  German  econo  cm.  Other  programs  are  about 
using  public  transportation,  rating  out  on  the  tononiv, 
using  military  community  resources,  interacting  with  host 
lainx*  tit i /ms,  and  understanding  the  legal  aspects  of 
iving  in  Germans.  Be  sure  to  participate  in  all  of  these 
.  rograim.  krmember.  if  you  ntivs  the  AkN  bruadcasis 
and  or  the  Mars  A  Stripes  invert v  vou  tan  go  to  your 
local  learning  Krsource  (miff.  I  hey  It  let  you  use  the 
rogranrs  you  misled,  so  that  you'll  vnon  he  “Doing  II  in 
Vuivchtand"  too! 

JOIN  THE  WINNERS! 

Have  you  seen  anyone  wearing  x  T  shirt  -*r  button  with  a 
>iyiurc  *>t  Strac.  Dr  /.ip  jr.J  Boondoggle  "IN  MM  i  If  IN 
>1  I  1st  III  \  N|> Well,  they  re  COI'IMj  «  ON  I  I  S! 
*  r.ncrs  >i»u.  h»>.  can  N*  a  w.nncr  l.carn  how  h>  reading 
,!,e  t  <  ping  t  i  virst  -ulrs  •'*.  pu.c  /  |hcn  listen  to  ihc 
nj  v.miplcic  the  following  pages  Imd 


CHICK  YOUKSILK  OUT:  See  How  Much  You  Know  About  Shopping  On  Tha  Economy. 

Put  a  chock  fA  in  tha  parentheses  next  to  the  answers  you  know. 

I  1.  —  Dc  you  know  the  German  n.imes  lor  various  merchandise,  such  as:  types  of  clothing  (  ),  household 
goods  { ).  beddmq  { ),  car  pans  (  ),  lood  items  (  )? 

2.  —  Do  you  know  the  metric  measures  tor  length  (  ).  weight  {  \  volume  (  ).  and  temperature  {  )7 

3.  —  Do  you  know  how  to  convert  your  clothing  sues  into  Germa  sues  <  )7 

4.  —  Do  you  know  the  German  name  for  store  {  ).  names  tor  various  types  of  stores  <  ),  and  the  particular 

types  ol  items  each  carries  (  )? 

5.  —  Can  you  explein  to  a  German  merchant  that  you  want  to  purchase  an  item  without  paying  the 

German  Value-added  Tax  (Mehrwerteteuer)  (  f;  then  follow  the  correct  procedures  for  obtaining  tax 
relief  (  )7 

6.  -  Can  you  properly  care  lor  items  purchased  on  the  German  economy  by  reading  and  understanding 

the  words  and  symbols  in  the  instructions  {  )7 

7.  —  German  customs  and  behavior  in  many  social  and  bustnoss  situations  are  different  from  American. 

Do  you  know  when  your  behavior  is  offensive  when  dealing  with  Germans  (  )? 

0.  —  Can  you  use  common  German  words  and  phrases  appropriately  when  shopping,  such  as- 

Wteviel  koetet  . .  .7  (  ),  Caban  Sia  mir  daa  da.  (  ).  Ich  moachta  . . .  (  )  and  Zergon  Sia  mire  daa  dort 
<) 

9.  —  Do  you  know  the  hours  German  stores  are  open  (  )7 

Par  each  check  f  ),  give  yauraatf  1  paint.  Add  up  your  ao ora  to  find  out  how  much  you  know  about 
shopping  on  tha  Gorman  economy. 
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almost  a 
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American-German 

Siie  Conversion  Chart 


CLOTHING  CARE  INSTRUCTIONS 


The  following  symbols  appear  on  European  clothing. 
Beside  each  symbol,  its  meaning  is  given. 

1  •  Hand  wash  only. 

2.  Garment  may  be  dry  cleaned.  Sometimes  this 
sign  is  combined  with  a  don't  wash  sign,  which 
means  it  must  be  dry  cleaned.  II  tha  don't 


i 

1  nan 


nan. 


WOMEN: 

Blouses  And  Sweaters 

32  34  .  36  38  40  42 

40  42  44  46  48  50 

Dresses  And  Suits 

10  12  14  16  16  20 

38  40  42  44  46  48 

Shoes 

4  6  6  7  8  9 

35  36  37  38  39  40 


c 

_ 

34 

36  38 

40  , 

42 

44 

•rman _ 

— 

44 

48  48 

so 

52 

54 

Shoes 

s  .  _ 

_ 

8 

9  10 

tl 

12 

13 

■rman _ _ 

39 

40  4  t 

42 

43 

44 

i 

Shirts 

?. 

14 

t4V> 

15 

15*4 

15v. 

16 

16% 

17 

•rman _ _ 

38 

37 

38 

39 

40 

41 

42 

43 

I 

,  Hints  For  Converting: 


t.  For  blouses,  add  8  to  U  S  sires  (e  g  .  U  S  34  •  German  421. 
?.  For  dressoa/sMris.  add  28  to  U  S.  size. 

3.  For  shoes,  add  31  t  U  3.  size 


wash  sign  is  absent,  the  consumer  has  the 
choice. 

3«  Do  not  dry  clean. 

4a  Machine  wash. 

3a  Do  not  bleach. 


3a  Do  not  hang  to  dry  dry  hat,  or  on  a  tramo. 


Ta  Drip  dry.  Hang  while  wet  for  best  resuits 


Ba  Tumble  dry  if  so  desired.  It  sign  is  in  green, 
high  heat  may  be  used:  if  amber,  use  low  heat. 

Ba  Warm  iron  One  dot  means  cool  iron;  three 
dots  mean  a  hot  iron 

10.  Dc  not  iron. 


ffaw  Strac  and  Boondoggle  found  jutr  thr  n^hf  rAmjp  for  thru 


i 


e 


e 


'Doing  it  in  Dentschland’~4 


German  Money 
Identification 


THE 


Colna  (Muenzen) 

a.  atn  Etapfpnntgahwcfc 

b. eki  Z»*iple«w<fitueck 

C.am  FkMfifptomttgetiMdi 
(«tn  Fudntor) 

4.  *fn  Zehn^fnfWgetuack 
(efoZehoer. 

•iflGrvKhM) 

t.  ein  FumftHipfawigilyecIi 
1  (•iaFuenfiigerl 
I.etnUnmirttfueck 
|  f.*idZ«*lm*rtetu«ck 
h.«fn  Fimifmirtitiiect 

i 

Bill*  (Geldtcheine) 

;  a.  aln  Fuanfmartiacham 
b.akiZehnmertecbein 
a.  ak>  Z»aatty»«di  echotw 
d.anFmntt>Qn»»rtiKheW 
a.  a*w  Hywdartwcti  >cha*w 


_  «  -  -  -  —  ■  -  _  i — 

w  1-^f  annig  piaca 
-  S-pfat^f  ptaca 

a  t^gfaealj  piece 


■  50  pfennig  ptaca 

-  1-mkcfcp**  c* 

-  1-mart  plaea 

■  5-mart  place 


•  KF-me*a  WP 

■  JO-marti  blit 

■  W^nariiMII 

■  tOO  marli  b*X 


Shoppin^^ 

With 


With 

Germa 

Money 


m 

Mm 


$  to  DM 

1.  To  change  U  S.  Dollars  into  Deutsche 
Marks: 

a.  Multiply  the  amount  ol  U  S  dollars  by 
the  amount  ol  DMs  In  one  U  S.  dollar. 

b.  Round  your  answer  to  the  nearest 
Pfennig. 

DM  to$ 

i  To  change  Deutsche  Marks  Into  US.  dol¬ 
lars: 

•-  Divide  the  total  amount  ot  DM  by  the- 
number  ot  DMs  In  one  U  S.  dollar 
b.  Round  your  answer  to  the  nearest 
cent. 

Examples 

(If  the  Exchange  Rate  Is  St  00  *  DM  2  30) 

1.  $  4  50  *  how  many  DM? 

4  50 
x  2  30 
13500 
_2Q2. 

10  35  ’DM  to  35 

2.  DM  150  •  how  many  dollars? 

65  217  •  $  65  22 
2  30/(56  flO  OOd 
138  0 
t200 
1 150 
500 
460 
400 
230 
1700 
1610 


SOLUTION  . . . 

How  To  Save  DMs.. 


Are  you  interested  in  saving  money?  Of  coursel 
Weil,  If  you  are  eligible  for  logistic  support,  you 
are  also  eligible  for  rslief  from  Geram  value-added 
tsi.  The  Mehrwertateuer  (Mwat.)  la  the  13%  tax 
which  is  added  lo  the  coal  of  the  goods  you  buy 
on  the  local  German  economy.  Usually  the  price 
on  the  merchandise  includes  the  Mwat. 

You  do  not  n««d  to  pay  thia  tax  if? 

—  you  ar«  eligible  (US  iictfvw  duty  mrniary,  US  civilian 
amoloyoe  ot  US  military  O'  family  m«wnb*rs  of  the  for¬ 
mer). 

—  the  value  of  your  purchase  Is  at  least  DM  50.  exdwd- 1 
log  the  tax. 

—  you  follow  the  procedure*  described  b*low  RPFORF 

your  purchase  Is  me  .  . 


Hara  la  a  step-by-stap  guida  to  saving 

DMs. 


Sivy  One:  Gel  specific  Informetlon  from  your 
iocal  Community  Morale  Support  Fund  (CMSF)  of¬ 
fice. 

Step  Two;  Select  the  goods  or  service  you  want 
from  a  merchant  who  wlii  accept  payment  through 
the  fax-relief  program.  Merchants  participate  In  the 
program  voluntarily. 

Step  Three:  Get  an  Invoice  (bill)  from  the  mer¬ 
chant  for  the  desired  goods  or  services. 

Step  Four  Purchase  a  DM  certified  bank  check 
made  payable  to  the  CMSF. 

Step  Five:  Take  the  Invoice  end  check  to  the 
CMSF  office 

Step  8hr  Complete  the  forms  at  the  CMSF  office. 
You  will  get  a  purchase  order  end  an  Abwlcklungs- 
scheln  (relief  certification) 

Step  T*k*  ttwi  chnck.  the  purchase  order 

and  Ahwtcklungeechefn  to  the  merchant  and  pick  up^ 
the  goods. 

Step  Sight:  Have  the  merchant  certify  payment" 
pn  the  purchase  order  and  return  It  to  you. 

Step  Mine:  Take  or  send  one  copy  ol  the  pur¬ 
chase  order  to  the  CMSF  office 

Step  Terr  En|oy  your  purchase  —  Tax  freei 


jWith  A  Little  Help  From  Your  Friends  i 

As  with  most  things  in  DOING  IT  IN  DEUTSCHLAND,  service  members  and  their 
families  can  get  help  from  several  agencies  before  they  go  shopping  on  the  econ¬ 
omy.  Here  are  some  shopping-related  services  provided  in  your  community. 
_  GO  TOi  ?!  FORs 


ITT,  USO  or  R«  Center 
^Community  Morale  Support  Fund  (CMSF) 
iJAG  or  Lef»l  Assistance  Offlee 
IlHilitary  Ranking  Facilities  or  Finance  Office 


(  Group  Shopping  tours  (transportation  provided) 

I  Tax  Relief  (Mehrwertsteuer) 

Interpretation  of  and  advireahout  sales  rontraets. 
ii  Exchange  dollars  for  DMs 


’Edueatlon  Center,  LRC.  Headstart  or  Gateway  or  !  German  language  and  customs  elasses 
’German  Volkshoehsrhule 

;Post  library,  Stars  &  Stripes  Bookstore  or  German  i  Helpful  hooks  on  what  to  buy,  where  to  find  what- 
jBuehhandlung  you  want,  how  to  eommunirate  with  storeperson- 

J  - —  ...  nel.etr. 


Army  Community  Service 


Intormaton  and  assistance  for  many  sprrts  ofshop- 
ping  - , — - 


Approximate  Equivalent*  of  Englith  and  Metric  Mtnanurw* 


SHIFT  TO  METRIC 


letm  •  OH  iff  ttff 
Itta  •  Hie 
tm  •  1  04  yd 

Ifa  •  )  ?*tl 

1km  •  ft?  rrw 


tws  -  3  *4  cm 
’«  *  3  m 

I  yd  -  «lm 
Tms  -  I  f  km 


MASS  (Weigh!) 


tg  ■  OT*  hi 
»*g  -  ?Jb 

Who  •  *  1 


CAPACITY 

(Liquid  Measurement) 


1  17 

1  Us«Mtp*v  by  5 
5  OMda  <*y  5 


1  UumpfybyV 
}  DMdakrl 
3  A4d  » 


tmf  •  03l»  oz 
u  •  mpi 

ft-  I  0*  Qt 
t  L  •  0?«  gad 


1f%oi  •  ?•  SF  mt 
1  pl  »  4  F  l 
1*t  -  44  t 

igai  •  3  F4  L 
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[¥oondoggie& 
SHOPPER’S 
PHRASE 
GUIDE 

XJTEEXPRESSlONSt  | 

CunrMnnr 
C.  atnabr 

Gu  tut  Tat* 

Goaaftmow 

Auf  Wlrdenthtir* 

GooAftysar 

Bint* 

PW*MpYoa'r*WT 

Danktm 


|  ASKINGS  QUESTIONS^: 

Wo/lndelth.../ 
Wkutaulfialt..  f ’■ 
KoemtmSIt  mlrhelfnf* 
CsayeaMpM/J, 

HabmSit .. .  ? 

KoemtnSle m/rr. . 
Cujwikmran..  1 
Wievltl  koslet  rif  s 
Howai«n>ntr. 


Gw  yee  •pMAnaaeaiewfyMt'‘: 

GEXTINCKSERVlCEtfei 

IckmorrktmiC. 

lnyr..M 

';<■  IckhaeUrgentt'... 

■  1 

Ich  kabtCratOtCi.... . 

■'  GthntSIt  mlr  dot  dtm< . 

/eft  artetrrns . 

• .  IlMtoiUk. 


GERMAN  STORES 
AND  WHAT  THEY  SELL 


AN71QUIT  AtTENH  ANDLUNG  . 
APOTHEKE - 

AUTO-HANDEL 

A  VERMIETUNQ _ 

AUTO-REP  ARATU  AEN - 

BAECKEREI _ 

BAST  UNO 

HEMWERKERGESCH  AEFT-. 


BETTEHOESCHAEFT _ 

BLUMENGESCHAEFT _ 

BUCHHANDLUNG _ 

DROGERIE _ 

DRUCKEREI _ 

EISENHANDLUNG _ 

ELEKTROGESCHAEFT _ 

FAHRRADGESCHAEFT - 

FARBENGESCH  AEFT _ 

FEINKOSTLADEN _ 

FOTOGESCHAEFT _ 

FRISEUR _ 

OARTENGESCHAEFT _ 

OARDINENGESCHAEFT _ 

GEMUESELADEN _ 

UESCHEHF  -BOUTIQUE _ 

HAND  ARBE/TSOESCHA  EFT . 


HAUSHALTSWAREN- 
OESCHAEFT _ 


-an  antique  store 

-a  pharmacy,  handles  only  prescription  and  non- 
prescrlptlon  drugs 

-car  dealers  and  rental 
-car  repairs 

-bakery;  breads,  rolls,  pasterles  and  other  latten- 
Ing  foods 

-hobby  &  craft  shop;  craft  supplies,  handyman 
supplies,  do-it-yoursell  home  repair  and  deco¬ 
rating  supplies 

-bed  shop;  beds,  sheets,  comforters,  blankets, 
pillows,  etc. 

-Itorlst;  Iresh  and  dried  flowers,  potted  plents, 
vases 

-book  shop;  books,  maps,  calendars 
-drug  store;  most  items  you  would  expect  to  find 
In  American  drug  stores  except  pharmacy  Items 
-printer,  mlsc.  printing.  I.e.  pamphlets,  letterhead, 
etc. 

—hardware  store;  similar  to  U.S.  hardware  stores; 

you  cen  usually  lind  rock  sell  here 
—electric  shop;  light  fixtures,  wiring  supplies, 
some  electric  appliances 
—bicycle  shop  (including  repairs  and  spare  parts) 
— pelnt  and  well  covering  shop;  paints,  wallpaper, 
supplies  lor  applying  wall  coverings 
—line  lood  shop;  imported  loot  items,  deli  Items, 
exceptional  wines  and  liquors 
—photo  shop,  cameras,  projectors.  Him,  meters. 

tens,  carrying  ceses,  tripods,  etc.  dim  processing 
—beauty  shop  (men.  women  &  children) 

—garden  shop;  seeds,  plants,  planters,  garden 
tools 

—all  sorts  ol  curtains,  drapes,  etc.  In  different 
shapes  and  sires 

—fresh  vegetables  and  Iruits  shop 
—gift  shop;  boutique  gifts  In  ail  price  ranges 
...needlework  shop;  needlepoint,  crochet,  knitting, 
tapestry 


HUTLADEN - - hat  shop 

HUT  UNO  REGENSCHIRM 

GESCHAEFT . —hat  and  umbrella  store 

KAUFHAUS  (WARENHAUS) _ large  department  shop 


KLEIDERGESCHAEFT _ 

KRAFTFAHRZEUGTEILE 

GESCHAEFT _ 

KUNSTHANDLUNG _ 

KURZWAREHGESCHAEFT 

MET2GEREI - 

MOEBELGESCHAEFT - 

MOTORRAO-GESCHAEFT. 

8CHMUCKWAREN- 

GESCHAEFT - 

SCHUMACHER _ 


For  Bargain  Hunters 

bltllg 

cheap 

teuer 

-  - - - 

expensive 

• 

prelswert 
budget  priced 

Sonderangebot 

' 

bargain 

Anqebot  $er  Woche 

This  week's  specisl 

Schiossverkaul 

Clesrance  tale 

* 

sparen 

save 

• 

—houseware  shop;  Items  lor  the  kltche,  chlnn  end 
pottery,  crystal,  pots  and  pans,  household  ac¬ 
cessories 
——hat  shop 


—.small  stand  soiling  nowpapers,  mnqiuines.  can¬ 
dy.  beverages  (some  sell  sandwiches  end  hot 
dogs) 

—clothing  store 

—.automotive  parts  store 

—art  shop:  paintings,  prints  and  Irnmes 

_ dry  goods  store  (n'l  sorts  of  sewing  not.ons) 

_ butcher.  Iresh  moat,  sausages,  ole. 

_ furniture  store 

—motorcycle  shop;  sale  and  reoalr  of  motorcvcles 


o  c^\ 


WAS  FARBEN,  BITTE? 


srhwarx 

blau 

braun 

gruen 

gr*u 

orangvn  farben 

rosa 

rot 

weiss 


Fabric  And 
Flbar  Mamas 


I  RriNrSfliuissItf 
t  ttnllr 
1  niiimeollf 

4  Srutc 

5  ktelhrllsflt 
*  Knrrt 

^  t  r rtrr 
«  Murgrlltrl 


QESCHAEFT,..— . . -..^...(wwalry  store 

SCHUMACHER — — — . shoe  ropair  shop 

eCHREtBWAREM-GESCHAEFT. stationary  Mom 

BPtELWAREN-CESCHAEFT _ toy  shoo;  toys  tor  children  of  rttl  nqos 

TABAKWAREN -  —Store  for  all  sort1;  o’  «;rr.okinrj  .».xof»norles.  o. 

Cigarettes.  cigars.  ciqanlloos.  pipe*.  liqhiorr>.  rtc 

TAPETEH-CE  SCHAEFT _  — w  nil -paper  shop,  various  types  of  w.tll-paprr  and 

wall -posters,  etc 

TTPPtrH-fiESCHAEFT -  rug  «hop;  all  sljos  and  shapes  of  ritqs.  r,hnqs, 

UHRENGESCHAEFT - .shop  tor  clocks  and  watches.  most  thorn  also 

do  repairs 


m 


i 

i 
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JJUUlg  lb  111  ISC  UbSUlUOilU 


It’s  Your  Turn 
To  Play  a  Role 


Here'#  your  chance  to  play  a  role:  ftret,  aa  a  ahoppor  (Kaaufor);  than,  a*  a  I 
Salaaparaon  (Varkaautarin).  You  will  need  another  person  to  take  the  other  role. I 
(Perhaps,  you  have  a  German  aquaintance  who  will  help  you).  Repeat  thej 
dialogue  vntil  you  think  you're  ready  to  t>e  recorded  in  an  episode  of  “DOING  IT) 
m  L4CU*  Sjtfh,  ANt "  x  until  pdfr  feel  i^eWUi  *«gP  to  go  iHo  J  laianj 
store  and  use  what  you  have  learnedt  | 


K  atm  far 

Vtrkaut  faring 

Katufar 

Vtrkatafariu 

Katufar 

Vtrkatufaring 

Katufa- 

Vtrkatuftri ■ 

Ki»/er 

Verkatufarim 

Kaeufar 

Vtrkaenfariu 

Katufar 

Vtrkatafariu 

Kaeufar 

Vtrkatufarim 


Culm  Ti*’ 

Gstrn  Tin!  Wat  dir(  m  jfln? 

Ich  moer hte  blt‘f  fin  Hemd  kanftn. 

Was  foer  fine  Groersf  and  Firbe? 

Melee  Groesse  Id  vierzl*  uod  die  Farbe  sell  welss  sele. 
Hier  1st  eio  sthoenei  llemd. 

Wievlei  kostet  ei? 

Einhundrrtiwanzic  Mark. 

Das  1st  sahr  teser  (Das  1st  mlr  zu  teaer). 

Hier. dieses  Hemd  kostet  nur  fuenfundfaenfzig  Mark. 
Gut.  das  is:  prHswert.  Das  nehme  leh. 

Zahitn  Sit  an  dtr  Kasst. 

WoistdieKass e? 
lm  Frdrfesrhosa. 

Vleiers  Dank.  Auf  Wledersehen. 

Bltte  setioen.  Auf  Wiedersehea. 


Be  sure  that  you  know  the  meaning  of  the  dialogue  above.  Circle  the  answer 
to  each  of  the  following  q^^stions. 

1  —  “Was  darl  es  sein”  means?  a)  What  would  you  like?  b)  May  I  help  you?  c) 
Would  you  like  to ...  ? 

2  —  When  Germans  use  the  word  "Farbe",  they  are  talking  about:  a)  color  b)  slacks 
c)  selection  d)  something  else 

3  —  How  would  "elnhundartzwanzlg  Mark"  look  written  out  In  numbers?  a)  DM  1,20 
b)  DM  1.20.00  c)  DM  120  d)  DM  1. 120 

4  —  "Teuer"  means?  a)  large  b)  small  c)  expensive  d)  cheap 

.5  —  "Erdgeschoss"  refers  to  the  a)  first  floor  b)  close  the  door  c)  ground  floor 


WasGibt’s? 


1.  The  steps  tor  obtaining  value-added  tax  relief  below  are  out  ol  order.  Find 
the  right  sequence.  Put  a  "1"  next  to  the  first  step,  a  "2"  next  to  the  second 
step,  and  so  on  tor  all  five  steps. 

—  s.  Take  the  Invoice  and  check  to  the  CMSF  office;  complete  the  necessary 
paperwork 

—  b.  Select  what  you  want  to  buy  and  get  an  invice  at  the  store. 

—  c.  Take  the  check,  the  purchase  order  and  Abwicklungaschein  to  the 
merchant  and  pick  up  the  goods. 

—  d.  Purchase  a  DM  certified  bank  check  made  payable  to  the  CMSF. 

—  a.  Ask  the  merchant  to  certf,  ,  a  ment  on  the  t-uirtaa  iuv  wjjO  m>*  a 
copy  ot  the  purchase  order  to  the  CMSF  office. 

2.  The  price  given  tor  the  following  Items  include  the  Mehrwertsteuer  (value 
added  tax).  How  much  would  you  save  by  getting  the  tax  relief?  How  much  would 
you  have  to  pay  the  merchant?  When  you  know  the  cost  Including  the  tax.  you 
multiply  the  total  cost  by  .115(11.5*/.) 


For  example: 


a.  eln  paar  Schuhe 

b.  Auto  Reparatursn 

c.  Herd 


eln  Mantel  =  DM  200  (incl.  Mwst.) 
tax  relief  =  DM  200  x  .115  =  DM  23 
Price  you  pay  =  DM  200  =  DM  23  =  DM  177 
Note:  13*/.  of  DM  177  =  DM  23) 


Price  (Inci.  Mwst.)  Tax  Reliel 

DM  110  _ 

DM  55  _ 

DM  429  _ 


Price  You  Pay 


Where  would  you  go  lo  buy  the  following  things?  Write  the  letter  of  the  German 
store  In  the  spece  provided.  You  may  use  Information  on  page  5  if  you  need  help. 

A.  APOTHEKE  1.  a  magazine 

B.  DROGERIE  2.  a  couch 

C.  EISENHANDLUNG  3.  a  pair  of  pants 

D.  KIOSK  4.  prescription  medicine 

E.  KLEIDERGESCHAEFT  5.  a  hammer  and  nails 

r  Mocnti  oonHMT-  _ 


Was  1st  Was? 

Here  la  a  chance  lor  you  lo  loam  what  la  Involved  In  shopping  on  the 
economy.  Use  the  Information  on  pagoo  2  through  S  lo  help  you  onswsr  thaee 
questions. 

1.  Kuraer  Simstag  raters  to - - - 

langar  Samateg  raters  to - which  Is 

the  first  Samateg  ol  the  month  when  stores  ere  open  until  1800  or  1830. 


How  Do  you  Measure  up? 


To  teat  your  metric  knowledge  and  knowledge  ol  German  words,  circle  the 
lull  111  answer  to  each  ol  These  five  questions.  Use  The  information  on  page  4 
II  you  need  help. 

1.  Which  of  these  Is  about  the  same  size  as  Boondoggle's  liter  Kentine? 
a.  1/2  gallon  b.  quart  c.  ounce  d.  centiliter 


2.  How  much  does  Boondoggle's  filled  Rucksack  weigh? 
a.  10  kilograms  b.  25  liters  c.  50  grams 


d.  5  meters 


3.  How  long  Is  Strac  Willie's  Schirm? 

a.  1  kilometer  b.  10  Inches  c.  1  meter  d.  5  liters  e.  long  enugh 

4.  If  the  temperature  outside  is  35  degrees  Celsius,  what  will  Strac  Willie  be  likely 
r  wear? 

a.  Pelz  Mantel  b.  Hemd  and  Hosen  c.  ski  |acket  d.  bikini 

5.  Whet  metric  unit  could  be  used  to  measure  the  length  ol  their  Zell? 

e.  gram  b.  hour  e.  cellus  d.  liter  e.  centimeter 


2.  Rater  to  the  "CLOTHING  CARE”  chart  on  page  3  snd  place  the  number  lor 
each  correct  symbol  by  Its  meaning 

a.  _  Drip  dry.  tor  best  re¬ 

sults  hang  while  wet.  <L _  Garment  mey  be  dry 

b.  _____  Do  no!  Iron.  cleaned. 

e. _  Do  not  bleach.  e. _  Hand  wash  only. 

W  ED  &  0 


Shop  For 
Yourself 

Be  prepared  when  you  go  shopping.  Jot  down 
ths  German  eizee  tor  yourself  end  your  spouse,  a 
parent  or  t  friend  ol  the  opposite  sax. 
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_ uomg  li  m  iiieuiscmaiiQ'  ~  % 

iheck  it  Out:  Can  You  Cope? 


Answer  th*  following  question*: 

1.  Tf<l  wtnled  (o  buy  a  pair  of  Batariao-stylc 
walking  pant*. 

a.  In  what  type  of  German  store 

would  he  find  them?  _ 

b.  He  wears  an  American  size  36. 

What  German  size  should  he 
try? _ 

C,  He  found  a  pair  he  liked.  The  label 
looked  like  this: 


Raina  Schur-Wolla 

© 


What  fabric  were  the  pants  made 
oH _ 

d.  How  should  Ted  keep  these  pants 

r  Irkin'? 

•.  The  price  lag  looked  like  this:  DM 
107,99. 

How  much  did  the  pants  cost? 
_ Marks  and  _ Pfennigs 

f.  How  much  Mehrwertsteucr  (Val¬ 
ue-added  tax)  was  included  in  the 
price?  _ 

g.  If  the  exchange  rate  were  SI  J  DM 
2.30,  how  much  did  the  pants  cost 
in  dollars  (including  the  tax)? 


Answers 


2.  Maria  and  Joe  are  going  on  a  picnic. 

Help  them  to  shop  for  what  they  need. 

They  want  ham  and  rolls  for  lunch. 

a.  Where  would  they  go  to  buy 

ham? - - - — - 

b.  What  is  the  German  word  for 

ham9 - 

C.  If  they  wanted  about  half  a  pound 
of  ham,  how  many  grams  should 
they  ask  for? _ 

d.  Where  would  they  go  to  buy 

rol Is ? - -  , 

•.  What  is  the  German  word  for 

rolls9 _ __ 

f.  If  they  wanted  to  buy  four  rolls, 

how  many  should  they  ask  for  in 
German?  - 

g.  If  it  is  Saturday,  June  1 9th.  what  is 

the  latest  time  they  could  go  shop¬ 
ping  for  their  picnic  food? _ 


tt'«  Your  Turn  To  Hay  A  Roi».  #  mt>!'a  VdJ,>.3.E;4.A;5.Cft.ft.  «  Air  You  Paotfy  To  Sm  DM  a  *  I  a.3,b1,c.4;dJZ.a.S  n  a.DMIS.eS  and  DM  *7.35.6.  not  ot*Qibto  tor  lax  rotiol  and  DM  55;  c.DM 

U  J4  and  DM  77*.**.  a  How  Do  You  Moaouro  UW7  l  b2.a,3.c.4.b,5  a  •  Cbock  It  Out:  Can  You  Cop*?  1a.KI»ldaqa achaott  or  Kaufhauo;b.45:c.Pura  naw  wooi;d.dry  claan  only;  do  not  waa  M.  107  mark  and  M 
pfanntgT  11.SX  of  DM  l07.t**DM12.42;*  M.M  SLaMiltflf*;b-achHkanx-»0  tramo.d.»aaefcarM;aJ^oa»cAa«>d.aiart|.batoro  1.-00  p.m.  ft  Waa  1st  Waa?  1.  Short  Saturday.  Long  Salurday^-a J;b.t;e.5:d j.-».4 j. 

1 3&M  J.40-,4  Jt-,5.4%*  J7. 


_ _ _ _ Cut  Her©  - 

THE  COPING  CONTEST 


Contest  Rules 

1.  Listed  below  In  the  Shopping  List  are  the  Ger¬ 
man  words  (or  the  Items  Strac.  Zap,  Boondog¬ 
gle,  and  7/11  bought  tor  their  mission. 

2.  All  ot  these  Hems  ere  pictured  In  the  advertisement 
at  the  left. 

3.  Find  the  German  word  tor  each  Item  and  put  its 
letter  in  the  circle  next  to  Its  picture. 

4.  Listen  to  the  radio  program  "The  Goods  to  Go” 
to  tlnd  the  answer  to  these  two  questions: 

a.  How  many  tents  did  they  buy? 

b.  What  color  jacket  did  Chester  buy? 

SHOPPING  LIST 


a.  Zelt 

b.  Topi 

c.  Bratpfnnne 

d.  Schlatsack 
a.  Rucksack 


I.  Decke 

g.  Sell 

h.  Lampe 

I.  Verband  Hasten 
|.  Jacke 


5.  Answer  the  questions  on  page  8  In  "Now-Give 
Us  a  Piece  ot  Your  Mind." 

B.  Write  your  name,  rank  and  mailing  address  in 
tho  spaces  provided 

7.  Cut  out  the  contest  torm.  Fold  on  the  dotted 
lines  so  that  the  ARI  address  Is  on  the  front 
Staple  or  tape  closed  In  one  place. 

B.  Drop  In  any  APO  mail  box  No  stamp  is  needed. 

9.  Ten  T-shlrl  winners  and  250  button  winners  will 
be  drawn  trom  the  contestants  who  have  all 
answers  correct  and  have  completed  "Now- 
Glve  us  a  Piece  ot  Your  Mind.” 

10.  To  be  eligible,  entries  must  be  received  not  later 
than  two  weeks  trom  the  date  ot  the  last  AFN 
broadcast  ot  'The  Goods  To  Go  " 
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THIS  PROGRAM  . . . 


Word  Search  Puzzle 

Directions: 

1.  Look  in  the  diagram  of  letters  fnr  the  German  words  for 
each  type  of  clothing  in  the  word  list.  Find  them  by  reading 
FORWARDS  and  DOWN. 

2c  Each  time  you  find  a  word  in  the  diagram,  circle  it  and 
cross  it  off  the  word  list.  The  first  word  is  done  for  yon 
(shirt  in  German  is  Hemdl 

3.  Yon  may  use  the  information  on  the  previous  pages  and  a 
German- English  dictionary. 

( Answers  will  appear  in  DOING  il  IN  DEUTSCHLAND  #5) 

A 


it] 

-Cul  Here 


R  O  C  K 
S  C  H  L 
S  H  L  E 
C  L  R  I 
i'll  EMU) 
I  V  A  T 
R  E  N  S 
M  R  T  C 
Z  G  E  H 
O  B  L  U 
R  E  T  H 
S  T  I  E 
E  T  R  I 
HAND 


A  N  J  E  L  H  R 
A  F  A  N  Z  U  C 
I  M  C  O  U  T  U 
B  A  K  S  R  H  E 
O  S  E  T  T  E  R 
A  T  T  R  S  I  T 
C  H  M  U  C  K  E 
R  O  A  M  H  R  L 
I  S  T  P  A  A  R 
S  E  P  F  L  W  E 
A  N  M  Q  T  A  N 
F  E  L  R  L  T  0 
C  K  S  I  K  T  V 
S  C  H  U  H  E  T 


WORD  LIST 

1-  shut 

2.  trousers 

3.  jacket 

4.  shoes 

5.  blouse 
&  skirt 

7.  dress 

8.  coat 

9.  sock 

10.  tie 

11.  belt 

12.  hat 

13.  umbrella 

14.  gloves 

15.  scarf 
18.  boot 

17.  pajamas 

18.  robe 

19.  jewelry 


NOW  GIVE  US  A  PIECE  OF  YOUR  MIND!! 

When  did  you  listen  to  THE  GOODS  TO  GO? 

1st  time 

(Day)  (Time) 

2nd  lime  n 

(Day)  (Time) 

where  did  you  listen  to  THE  GOODS  TO  CO? 

_ barracks  _ in  class  (specify _ _) 

- home  _ on  duty  (in  the _ ) 

- LRC  _ other  (specify _ ) 

Check  all  of  the  words  below  which  tell  what  you  thought  of  the  program.  TliE  GOODS  TO  GO. 

- interesting  stupid  _ didn’t  understand  _ fun  useless 

- boring  _ funny  _ too  long  too  short  _ dull 

- helpful  useful  _ fantastic  good  terrific 

If  you  didn’t  listen  to  the  program,  why  didn’t  you? 


This  program  has  been  hrought  to  you  by 
The  Human  Resources  Research  Orgam/a 
tion  (HomRRO)  under  contract  to  The 
Army  Research  Institute  (ARI) 

The  l  ife  Coping  Skills  in  USARFUR 
Project  staff 

Richard  I..  Miller.  Project  Director 
Rosemary  Dawson.  Task  Director 
Chaillc  Maddox.  Script  writer 
.  and  Audio  Director 

Mollie  Kerr.  Design  and  Layout 
Jeanne  I  Icbcin 
Kathy  Brooks 
Malachi  Fullard 
Olivia  Halbert 

IIQ  USAREUR  &  7th  Army 
ODCSPF.R,  Box  1789 
APO  New  York  0940} 

(MM)  2131-7635/6386 
(Civ)  0621- 730-7635/6386 

CAST  OF  C  HARACTERS: 

Narratnr  —  Josephine  Perkins 
Dr.  Zap  —  George  Waller 
Strac  Willie  —  Richard  L.  Miller 
Chester  Boondoggle  —  Benjamin  Ijiujc 
7/11  —  Janice  Cliddcn 
Contact  —  Lilburn  Dawson 

Recording  A  mixing  hy 
Wolfgang  Careis 


Which  of  the  following  activities  did  you  do  in  this  news 

paper'’ 

What  did  you 

think  of  the  activities’*  Check 

the  activities  you  completed.  Circle  the  rating  you'd  give  l 

fie  activity. 

Check  the  activities  you  did 

I  Awful 

Okiy 

Good 

Great 

—  Super  Schnupper  (p.l) 

i 

2 

3 

4 

—  It’s  Your  Turn  to  Play  a  Rnle  (p.6) 

i 

2 

3 

4 

—  Was  Giht’s?  (p.6) 

i 

2 

3 

4 

—  Are  You  Ready  tn  Save  DM?  (p.6) 

i 

2 

3 

4 

—  How  Do  Ynu  Measure  Up?  (p.6) 

i 

2 

3 

4 

-  w„  I,t  w.,? 

i 

2 

3 

4 

—  Shop  for  Ynurself  (p.6) 

i 

2 

3 

4 

—  Check  It  Out:  Can  Ynu  Cope?  (p.7) 

i 

2 

3 

4 

—  Coping  Contest  (p.7) 

i 

2 

3 

4 

.Word  Seareti  Puzzle  (p.8) 

i 

2 

3 

4 

5  a.  8 

3  oi  5 

■o  O  g 

•  °  o 

°  a 

£  u  * 

< 


Whit  did  you  like  least  about  the  program  and  activities? 
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'Doing  it  in  Deutschland’- 5 


WHAT’S  it  ALL 

ABOUT 


rsNf^ 


THE  SOFA  SAGA 


iii  week’s  episode  of  “DOING  IT  IN  DEUTSCH¬ 
LAND”  presents  some  of  the  legtl  aspects  of  situations 
encountered  by  USA REl1  R  personnel  living  in  Germany. 
Each  program  of  the  "DOING  IT  IN  DEUTSCHLAND” 
ries  gives  you  information  about  a  different  IT.  Some 
her  prngram  topics  include:  I  sing  public  transportation, 
ting  out  on  the  economy,  using  military  community 
resources  (including  a  Directory  of  USARF.L'R  Services) 

•  nd  shopping  on  the  economy.  If  you  have  missed  the  AFN 
broadcasts  and  the  Stars  and  Stripes  inserts  for  these 
ogrtms,  you  can  catch  up  on  them  at  your  learning  1 
source  (  enter.  Then,  you  can  join  us  in  “DOING  IT  IN 
FAJTSCHALAND." 

YOU  MAY  WIN  THIS  CONTESTI 

ivbc  you’ve  noticed  a  few  T-shirts  or  buttons  picturing 
rac  Willie,  Chester  Boondoggle  and  Dr.  Zap  “DOING 
IT  IN  DEUTSCHLAND. “  If  you  haven’t  become  famil¬ 
iar  *ith  these  characters  yet,  this  is  your  chance.  Von  can 
UMn  your  own  T-shirt  or  button  by  entering  the  Coping 
j  jnlcst  Read  the  contest  rules  on  page  7  to  see  how 
|  icn,  listen  to  the  AFN  hroadcast  and  complete  the  con- 
l  't  activity.  You  may  be  one  of  ten  T-shirt  winners  or  one 
of  the  250  persons  *ho  wins  a  button.  Join  the  other 
winners  "DOING  IT  IN  DEUTSCHLAND 


Schedule  of  AFN  Broadcasts 


THE  SOFA  SAGA 


AN  INSIDE  LOOK 

Arc  you  wondering  what  St  rac.  Zap  and  Boondoggle  will 
be  getting  intn  in  ihi.s  episode?  Here’s  an  inside  look.  Refer 
to  the  Schedule  of  AFN  Broadcasts  and  listen  to  their 
experiences  in  dealing  with  the  legal  aspects  of  living  in 
Germany.  Then  complete  the  following  pages  so  that  you'll 
know  where  you  stand  under  the  SOFA. 

STRAC  WILLIE 

Once  again  Strac  Willie  embarks  on  an  important  mission 
for  “Contact.”  This  adventure  takes  the  agents  outside 
Germany  into  Holland  in  an  attempt  to  intercept  a  smug¬ 
gling  ring.  S' rac  must  be  prepared  for  such  a  mission  and 
this  includes  learning  how  to  register  his  008  umbrella. 

DOCTOR  ZAP 

For  Dr.  Zap  a  mission  outside  Germany  provides  another 
opportunity  to  try  out  his  skills'  and.  of  course,  to  utilize  his 
cver-handy  satchel.  Dr.  Zayvs  knowledge  about  how  to 
register  POVs  and  other  legal  matters  docs  come  in  handy, 
but  he  still  seems  to  have  a  little  difficulty  keeping  every¬ 
thing  organized  in  his  satchel. 

CHESTER  BOONDOGGLE 

Chester  is  getting  in  on  the  action  fnr  this  mission.  First, 
lie  has  to  study  the  driver's  manual  in  order  to  get  his 
license.  As  usual.  he’s  in  charge  nf  supplies  for  the  trip. 
However,  this  lime  he  has  an  added  responsibility  as  driv¬ 
er.  Ttiis  leads  to  some  unexpected  experiences  including 
interaction  wiifi  the  Polizci. 


KNOW  WHERE  YOU  STAND  UNDER  THE  SOFA 

.  The  NATO  Stetus  ol  Forces  Agreement  (SOFA)  detines  the  legal  stetus  ot  the  American  Armed  Forces 
In  Germeny  end  other  NATO  countries.  It  sets  torth  the  rights,  privileges  and  responsibilities  ol  the 
U  S.  Forces,  end  ot  Individual  members  of  U  S.  Forces,  including  civilian  employees  end  lamily 
members  ot  both  mllltery  end  civilian  personnel.  SOFA  governs  the  relationship  between  the  U  S.  end 
lorelgn  countries  In  matters  ol  criminal  jurisdiction,  passports  end  visa  regulations,  end  other  civil  end 
legel  ’-tetters. 

Seperete  erticles  In  this  supplement  describe  what  SOFA  means  to  you.  They  are  not  comprehensive 
end  ere  meent  only  to  provide  generel  intormellon  II  you  need  specilic  inlormalion  or  edvice  on  any 
of  these  metters  concerning  SOFA  or  German  law.  go  to  en  expert.  See  your  legal  essislance  ollicer. 

PLAYING  THE  NUMBERS  —  LEGALLY 

Many  laws,  rules  and  ragulationa  involva  numbers.  In  THE  SOFA  SAGA,  you  will  learn 
tome  of  lhaae.  See  how  many  you  already  know.  Uaa  the  following  numbers: 

.6  .79  1  1-2  5  25  31  50  98  100  110  20C 

_ a-  The  mexlmum  speed  within  built-up  ereas  in  kilometers  per  hour  (km/h). 

_ b.  The  number  ot  miliigrems  ot  blood  alcohol  per  each  millimeter  ot  whole  blood  which  will 

result  In  suspension  of  your  driver’s  license  lor  90  deys. 

_ c.  The  maximum  dotlar  velue  ot  each  bona  tide  qitt  you  may  send  through  the  APO  duty  tree. 

_ d.  The  tee  lor  registering  a  POV.  obtaining  a  driver's  license  or  registering  a  lirearm. 

_ o.  To  change  kilometers  per  hour  (km-h)  to  miles  per  hour  (mph),  you  multiply  by  this  number. 

_ I.  The  phone  number  tor  the  military  police. 

_ g.  How  many  cigarettes  can  you  bring  into  Germany  duty  tree. 

_ h.  How  many  liters  ot  etcohoiic  beveraqe  may  you  give  a  German  es  e  gift  (not  more  than  once 

e  month). 

_ L  How  many  meters  awey  trom  your  vehicle  you  should  place  your  warning  triangle  on  e  two 

lane  highway. 

_ J.  The  German  civiian  emergency  call  phone  number. 

k.  A  service  member  can  t  take  leave  outside  ot  Germany  without  this  torm. 

_ I.  The  number  ot  times  a  person  can  be  tried  tor  the  same  crime. 

A*  you  work  throuqh  lh*  following  pngwt,  you  wilt  find  *11  ol  th»  corroct  numbort.  Chock  th»  on»»  you'v*  *tr*»dy 
written  *nd  writ*  in  th*  othtrt  ••  you  com*  *cro«*  lh*m.  Th*n  you  c*n  took  *t  th*  correct  *n*w*rt  on  p*g*  7. 
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Your  Path  To  A  POV 


Operator’s  License 


USAREUR 
PAM  190-34 
Driver's  Handbook 
and 

Examination 

Manual 


AE  Form 
3398 

Application 
tor  POV 
USAREUR 
•  Operator’s 
'  Manual 


Written 
Exam  &: 
Sign  Test 

_ •/. 


Driver’s  Orientation  > 
Class 

1000-1200  1 


Physical 

Exam: 

3  •  hearing 
vision 

•!  •  color  perception 
^•reaction  time 


Valid 

U.S.  driver’s 
license 


Driver's 

Performance 

Test 


It  E1-E4,  may 
need  military 
operator's  license 


Approved  u 
AE  Form  3398 


mmmi :  Temporary 

- USAREUR  POV 

operator's  license 


vS.\° 


Speed  Kills 

Irmy  records  show  that  in  most  tatat  automobile 
accidents,  the  driver  was  speeding.  Not  only  do 
people  exceed  posted  speed  limits,  but  they,  also, 
drive  too  last  tor  road  conditions. 

Germany  has  two  types  ot  speed  limits.  You  may 
see  posted  speed  limits  tor  30  km/h,  50  km/h,  80 
km/h.  100  km/h.  etc.  Often,  however,  limits  that 
apply  to  certain  types  of  highways  and  vehicles  are 
not  posted.  For  example,  in  cities,  towns,  and  vil¬ 
lages,  the  speed  limit  for  cars  ts  50  km/h  or  31  mph, 
unless  posted  otherwise.  Outside  built-up  areas  the 
limit  Is  about  100  km/h  or  62  mph.  Remember  that 
these  speed  limits  are  tor  clear  weather  and  road 
conditions.  An  exception  is  when  you  see  the  sign 
"Bel  Naesse”  posted  with  a  speed  limit.  This  is  the 
speed  limit  when  the  road  is  wet. 

Roads  which  have  no  speed  limit,  but  still  require 
common  sense,  caution  and  alertness  are  auto¬ 
bahns.  Often  the  recommended  speed  limit  is  pos¬ 
ted.  It  may  read  ”90-110  km”  or  "Nicht  schnetler 
130  km/h.” 

If  you  have  an  American  car,  the  odometer  Is 
calculated  In  miles  per  hour  (mph).  In  Europe,  speed 
Is  calculated  In  kilometer  per  hour  (km/h).  Here  are 
two  quick  conversion  formulas  tor  changing  miles  to 
kilometers  and  kilometers  to  miles. 

KM/H  to  MPH: 

Multiply  the  km/h  by  .6  and  drop  the  last  digit  of  the 
answer. 

Example:  90  km/h  x  .6  *  54.0  mph. 

MPH  to  KM/H: 

Multiply  miles  by  1.6  and  drop  the  last  digit. 
Example:  90  mph  x  1.6  =  144.0  km/h. 


Spaed  limit:  This  sign  with  black  num¬ 
bers  on  a  white  background  bordered 
with  red  Indicates  the  maximum  speed. 


POV  REGISTRATION 

A  '’OV  (prlvetety  owned  vehicle)  Is  a  car,  truck, 
trette  *  or  other  type  of  vehicle.  Regardless  of  the 
kind  of  vehicle,  It  must  be  registered  with  the  USAR- 
EUR  Registry  ot  Motor  Vehicles.  The  picture  shows 
what  matertets  are  needed  to  register  your  POV. 
USAREUR  Reguletlon  190-1  ei'd  USAREUR  Pam¬ 
phlet  190-34  describe  the  procedures  you  should 
follow.  Or  consult  your  local  MPs  or  the  Registry  of 
Motor  Vehicles. 


To  register  ■  POV,  you  will  need:  1)  proof  of  ownership,  2)  AE  Form  1598,  with  proof  of  vehlc'i 
Inspection.  3)  double  white  Insurance  card,  4)  USAREUR  driver's  license,  and  5)  $5  registration  fee.  You 
will  receive  your  AE  Form  89  Registration,  license  plates  and  expiration  date  decat. 


Recommended  speed:  This  sign  rec¬ 
ommends  that,  with  favorable  road 
conditions,  traffic,  visibility  and  weath¬ 
er,  you  select  a  speed  within  those 
Indicated.  This  sign  has  white  numbers 
on  a  blue  background  and  Is  seen  on 
the  autobahn. 


Autobahn  sign  which  advises  drivers  to 
drive  not  faster  than  130  km/h. 
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YOU, 

ALCOHOL 

IHi-PRiyiNii 

One  o  1  the  most  serious  offenses  under  both  Germon 
low  ond  the  Unfform  Cede  of  Mliirory  Justice  (UCMJ) 
moy  be  colled  driving  under  the  influence  of  otcohol.  or 
riving  while  intoxicoted  (DWI).  or  driving  tmpolred. 
/hotever  It  Is  colled,  when  you  get  right  down  to  It. 
i  nixing  oleobol  with  driving  con  result  In  severe  conse¬ 
quences.  These  con  Include,  but  not  be  limited  to:  con¬ 
viction  ond  imprisonment  lor  serious  criminol  chorges. 
nd/or  dlschorge  Irom  the  Army.  Penolfies  con  otso  be 
jsriy  in  sltuorions  where  no  one  Is  killed  or  hurt:  suspen¬ 
sion  of  driver's  license,  stiff  fines,  potentiolly  severe  lego! 
octlon.  concellorlon  of  Insuronce  coveroge  or  greotly 
tocreosed  insuronce  premiums,  olong  with  odmlnistrotlve 
ctlon  token  by  mllltory  commonders.  The  most  dire 
^sequences  ore  to  your  safety  ond  that  of  others, 
injury  or  deoth  often  result  from  DWI  Occidents. 

Much  hos  been  said  obout  the  omount  of  olcohol  o 
•verson  con  drink  before  becoming  drunk  or  legolly 
nder  the  Influence.  There  ore  mony  differences  omong 
sdfviduals  In  terms  of  the  omount  of  olcohol  ihot  con  be 
drunk  before  becoming  Intoxicoted.  Such  things  os 
health,  weight,  physlcol  stomino.  time  since  lost  meol. 
drinking  experience,  etc.  offect  o  person's  tolerance  In 
ef mony  you  ore  conx/dered  ro  be  under  ihe  Influence 
i  your  blood  olcohol  leve1  is  79  mg  or  greoter,  This  will 
>sulr  In  suspension  of  your  license  for  90  days  A  blood 
alcohol  level  of  1  0  milligrams  or  more  per  1  00  milliliters 
of  whole  blood  will  couse  your  license  to  be  revoked 

p  u*  texjii  ot.t  ye«j».  ftt'liriffbn.  ica>.  iikm  wrtt.i  you 

ibtolned  your  USAREUR  driver's  license,  you  gove  your 
•nplied  consent  ro  o  blood  olcohol  test  upon  the  request 
of  Germon  or  mliirory  police  personnel  You  ore  the 
person  who  con  do  something  obout  you.  olcohol  ond 
'riving.  It's  your  responsibility.  The  license  or  the  life  you 
Dve  mov  be  your  own* 


EMERGENCY  PHONE 
NUMBERS 

rom  Your  Local  Military  Pnona 

Military  Police 

luitary  Ambulance 

Military  Flra 

German  Emergency 
‘  (Notrul) 


Carman  Flra 

(Fauarwahr) 


(99)  112 


tdttt  9  ou*  Local  4'  lyHtort  Riona 

Military  Police 

(Mil.  accaaa  tt)  99 

Military  Ambulance 

(Mil.  accaaa  a)  97 

jllltary  Flra 

(Mil.  accaaa  0)95 

'f'tfmtr,  StyVnif 

TO 

(Notruf) 

irman  Fire 

112 

(Fauarwahr) 


IN  CASE  OF  ACCIDENT  . . . 

Every  driver  faces  the  possibility  of  being  involved  in  an  accident.  It  might 
be  just  a  fender  bender,  a  one  or  two  car  collision  in  which  no  one  is  hurt,  or  a 
fatality.  The  time  to  learn  what  to  do  in  the  event  of  an  accident  is  NOW.  As  a 
driver  involved  in  an  accident,  your  responsibilities  are  to: 

A.  Slop  Immediately. 

B.  Determine  the  extent  of  damage. 

C.  Take  the  following  steps  for  traffic  safety.  1.  (Minor  damage)  Move  vehicles  lo  side  of  road  2. 

Put  out  your  'Warning  Triangle"  al  least  100  meters  eway  from  the  scene  to  warn  oncoming 
traffic  (200  meters  on  the  Autobahn). 

D.  Assist  Injured  persons  and  call  for  medical  help  and  ambulance,  if  reguired.  Do  not  move 
seriously  ln|ured  persons  (unless  absolutely  necessary).  Give  first  aid  to  control  bleeding. 
Remember,  you  must  carry  a  first  aid  kil  at  all  limes.  Keep  person  warm  to  control  shock 

E.  Gel  names  and  addresses,  driver's  license  and  vehicle  registration  numbers  of  other  driver(s). 

F.  Remain  al  the  scene  of  the  accident  until  those  persons  involved  or  injured  determine  the 
Identity,  vehicles  and  nature  ol  Involvement  of  each  individual  concerned. 

G.  Do  not  remove  evidence  until  the  necessary  tactual  determinations  have  been  made. 

H.  Make  a  sketch  ol  the  scene,  measure  skid  marks  and.  If  possible,  take  photographs. 

L  Promptly  complete  Ihe  accident  report  form  provided  by  your  insurance  company. 

J.  Do  not  drink  any  alcoholic  beverages  tor  at  least  six  hours  alter  the  accident.  (To  protect 
yoursell  (rom  allegations  of  being  drunk  when  the  accident  occurred.) 

Fleeing  Ihe  scene  ot  an  accident  Is  a  serious  offense  under  bolh  German  law  and  the  Uniterm  Code 
of  Military  Justice  Only  under  the  following  circumstances  may  you  leave  the  scene  In  cases  ot  minor 
accidents  Involving  you  and  a  parked  unattended  vehicle,  you  must  make  an  effort  to  contact  Ihe 
owner/drlver  of  the  vehicle  you  hit.  For  example.  If  the  vehicle  Is  parked  In  a  residenlial  area,  knock 
on  doors  and  ask  about  the  owner  of  the  vehicle.  Remain  at  the  scene  lor  a  reasonable  lenglh  bl  lime. 
The  owner  mey  return  soon.  Then,  after  making  every  eltorl  to  conlacl  the  driver  ol  the  car.  leave  e 
note  on  the  windshield,  identifying  who  you  are  and  how  you  can  be  contacted.  Make  a  note  ot  the 
demage  you  caused,  end,  if  there  were  witnesses,  get  their  names  and  addresses.  Finally,  report  the 
accident  to  the  police^  , 

If  you  have  an  accident,  call  the  police  and  th3  police  do  not  arrive,  get  the  name,  address,  license 
'  plate  number,  driver's  license  number  and  Insurance  Information  ot  the  other  driver.  Estimate 
PMyrtVty  OutThfjif  tjr>0  rcu#t  I—  .all''"  ’  d,  yb.  ufl  uwj 

leaving _ _____  _ _ _ 

It  there  Is  no  other  means  ot  getting  police  or  ambulance  assistance,  ycu  can  leave  tc  call  or  take 
an  Injurod  person  to  the  hospital  You  shou'd  then  rbtirn  to  the  scene  ol  the  accident. 
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HAVE  DOCUMENTS,  WILL  TRAVEL 

1 0J 
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f  LaiI  winter  a  toldlar  had  to  laava  a  akr  but  et  tha  German  border  and  return  to  his  unit  hy  train. 
Ha  had  forgotten  hit  DA  Form  31.  A  family  wet  not  able  to  proceed  on  its  vecetion  trip  because 
they  did  not  have  thetr  green  inaurenca  card.  When  you  travel  to  other  European  countries,  be 
j  prepared.  Be  sure  you  have  the  following  documents  in  your  possession.  Some  or  all  ol  them  are 
J  required  by  particular  countriaa. 

1.  Request  and  Authority  for  leave  (DA  Form  31)  or; 

2.  Temporary  duly  orders  (DO  Form  1010)  or; 

3.  Passport  with  visas  as  required  by  some  countries 
If  you  j>  ve  a  cAi  tow i  tut  jpvs  fx.w  oti  e*.  te  Sv  e  yAu  have* 

1.  Title 

9  Rpqtsfraflon 

3.  tnsuranco  (gre,>n  card) 

4.  International  Driver's  license  (required  for  some  countries) 

5.  Identification  card 


/ 


A  valid  US.  passport  Is  normally  all  that  is  required  of  US  forces  family  members  and  UOD 
ci'HFimS.  tef  Wlfifr  tOurfHW'ffqww  WedHttri-wed  V  tiHi  n;  a  **  e 

t  required  crossing  Into  Iheir  boundaries. 
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'Doing  it  in  Deutsc3iland’~ 


The  Green  And  White: 
Die  Polizei 

It’s  nor  long  before  the  newcomer  to  Germony  Is  oble 
to  recognize  the  green  ond  white  vehicles  of  fhe  police 
or  Pollzet.  Most  of  us  will  spend  our  entire  tour  here 
without  needing  to  soy  more  rhon  “Guten  Tog”  to  o 
Germon  police  officer.  Out,  If  you  ore  Involved  In  o 
sltuorion  of  o  more  serious  noture,  you  should  be  pre¬ 
pored  to  ocf  opproptforely 

Germon  police  hove  outhorlry  over  service  members, 
dvlllon  employees  ond  the  fomlly  members  of  both 
Your  relationship  to  the  Germon  Polizei  Is  much  the 
some  os  It  is  to  the  police  In  your  home  town  Under  the 
Srotus  of  Forces  Agreement  (50FA).  Germon  police  con 
arrest  Americans  They  moy  seorch.  seize,  fingerprint 
ond  Toke  blood  samples.  If  you  ore  o  service  member, 
they  moy  detoln  you  until  you  ore  released  to  U.S. 
milltory  authorities.  If  you  ore  o  dvlllon.  they  may 
detoln  you  in  o  locol  joil. 

If  You  Are  Arrested  Or  Detained  By 
The  German  Police 

1.  Do  nor  resist  them. 

1.  Be  polite  ond  cooperative. 

3.  If  you  ore  o  service  member,  show  them  your 

L*gdl  f  a*54Allto»m  VW7  k 

I  Germon  that  requests  rhot  your  unit  commander  or 
!*  milltory  police  be  notified. 

4.  Identify  yourself  w**h  you'  C'wH.  Carry  o»  on 
•  rimes. 

5.  Cooperote  with  the  police,  but  bo  cautious  about 
what  you  soy.  Whot  you  soy  con  be  used  os  evidence 

i  ogolnst  you  later. 


I  If  You  Are 


V 

i  Accused  Of  A  Crime  m 

The  key  to  fhe  legol  status  of  on  Amerlcon  In  Ger 
!  mony  occused  of  o  crime  is  JURISDICTION.  Whether  o 
peison  a  neo  oy  t  wroy  x.ou>t-  onot  o*  h  o  G^  mor 
I  court  depends  on  which  country  hos  legol  ourhorify  or 
|  Jurisdiction.  Fot  offenses  rhot  ore  punishable  only  under 
;  the  Uniform  Code  of  Milltory  Justice  (UCMJ)  milltory 
authorities  hove  exclusive  Jurisdiction  (eg.  A  VOL.  dis¬ 
obeying  on  order,  etc.)  Germon  oufhoritles  hove  juris- 
j  diction  when  their  country's  lows  hove  been  violated. 

!  such  os  In  customs  vlolortons  or  trofflc  offenses,  In  some 
coses  there  Is  concurrent  Jurisdiction  where  o  service 
I  member  could  be  subject  to  either  Germon  or  milltory 
authorities.  Germon  authorities  hove  exclusive  Jurlsdic 
.  non  over  dvlllon  employees  ond  fomlly  members  of 
]  milltory  or  dvlllon  personnel. 

The  Army  hos  prlmory  Jurisdiction  over  Its  members  In: 
—  offenses  ogolnst  the  property  or  security  of  the  Unit 
I  ed  Stores. 

(  — offenses  committed  In  performance  of  official  duty, 
i  ond 

I  —  crimes  ogolnst  persons  or  property  of  onorher  U  5. 
t  service  member,  o  dvlllon  employee  or  o  fomlly  mem- 
;  ber. 

In  oH  other  offenses.  Germon  authorities  hove  prlmory 
Jurisdiction  ond,  If  convicted,  o  person  could  be  confined 
to  o  Germon  prison  In  some  Instances,  Germon  authori¬ 
ties  con  wolve  Jurisdiction,  or  U  5.  off  Idols  con  request 
rhot  the  cose  be  turned  over  to  them 

The  SOFA  also  provides  sofeguords  for  your  rights  os  o 
service  member,  dvlllon  employee  of  the  milltory  or 
fomlly  member  of  either,  If  you  ore  orrested  by  the 
Germon  police  you  hove  the  right  ro 

—  be  occorded  o  prompt  ond  speedy  friol 

]  — be  informed  In  odvonce  of  the  trial  of  charges 

ogolnst  you 

—  be  confronted  with  the  wirnesses  ogolnst  you 

—  compel  the  oppeoronce  of  witnesses  In  your  fovcr 

I  — hove  legol  counsel  of  your  own  choice  for  de¬ 
fense 


—  hove  o  representative  of  your  own  government 
present  or  the  rriof  (when  rules  of  the  court  permit). 

—  be  presumed  Innocent  until  guilt  Is  established 
beyond  reasonable  doubt. 

—  nor  be  tried  twice  for  the  some  crime  (double 
jeopordy)  A  soldier  connot  be  tried  for  the  some  crime 
by  both  Germon  ond  milirory  courts. 

—  hove  the  services  of  o  competent  interpreter, 

—  hove  on  Amerlcon  triol  observer 

—  payment  by  the  U  S.  government  of  counsel  fees 

ond  court  costs,  but  not  fines.  In  serious  coses  Involving 
service  members  (not  civilian  employees  or  fomlly 
members),  .  .  _ 


Teo 

Wines  ond  spirits 

500  groms 

2  liters  (import) 

Reosonoble  quontities 

Cocoa 

Chocolate  or  chocolate 
produos 

sufficient  for  troding 
purposes  (export) 

500  groms 

500  groms 

• 

Transfer  Ot  Goods:  Legal  Or  Illegal? 

_ ^  It  You  Need  Legal  Assistance 

Lowyers  rn  the  United  Stores  perform  mony  functions. 
The  Office  of  the  Judge  Advocote  Generol  (JAG)  offers 
mony  of  rhese  some  services  through  the  Clolms  Section. 
Admlnlsttotlve  Low  Section  ond  the  Legol  Assistonce 
Office.  The  Legof  Assistonce  Office  offers  old  to  US. 
Forces  personnel  including  service  members,  civilians 
ond  their  family  members. 

You  con  find  help  ot  your  Legol  Assistance  Office  for 
AlP  tki IWW*  An  fed!  o^igr  •» 

menrs.  domestic  relations,  divorce,  reporoflon.  child  cus¬ 
tody.  non-support  of  dependents,  personol  flnonce. 

tax**.  conv  goMon-e.  rontrrytuol 

ogreements/di3ogreemenrs.  powers  of  attorney,  cit¬ 
izenship.  Immigration,  naturalization,  personol  ond  civil 
rights,  wills.  Germon  low  ond  listings  of  English-speoking 
Germon  lawyers.  _  _ 

_ IN  and  OUT _ 

IMPORT:  To  bring  merchondise  into  one  country  from 

onother  country, 

EXPORT:  To  toke  merchondise  out  of  one  country  into 

onother  country. 

Germon  low  usuolly  requires  the  poyment  of  customs 
duty  on  imported  ond  exported  Items.  However,  under 
the  NATO  Srotus  of  Forces  Agreement  (50FA)  oil  mem¬ 
bers  of  the  US  Forces,  fhe  civilion  component  ond  their 
fomlly  members  ore  exempt  from  Germon  customs 
duty  on  Importotlon  or  exportorion  of  furniture,  outo* 
mobiles  ond  other  goods  intended  for  personol  use. 

There  ore  two  woys  you  con  Import  items  into  Ger¬ 
mony  If  you  know  exoctly  whot  you're  going  to  buy, 
complete  USAREUR  Customs  Form  AE  2075  before  you 
leove  Germony.  When  you  ore  crossing  bock  Into  Ger¬ 
mony  with  purchoses  mode  in  onorher  country,  this  form 
will  exempt  you  from  poying  customs  duty.  Or  you 
moy  hove  the  merchondise  shipped  to  Germony  by  the 
shop  where  you  moke  the  purchose  Complete  your  AE 
2075  when  you  return  to  Germony,  present  it  to  the 
Germon  outhorines  when  you  ore  notified  fhot  your 
goods  ore  here,  They  will  release  your  shipment  to  you 
duty  free. 

You  should  be  owore  rhot  you  will  need  on  AE  Form 
2075  for  eoch  shipment  ond  fhot  violorlon  of  customs 
lows  or  regulations  ore  grounds  for  judictol  oction  by 
,  Germon  or  US  Forces  outhorines  If  you  ore  not  sure  ot 
whot  to  do  In  porticulor  situorions,  check  with  the  42nd 
Milltory  Police  Customs  Office 

Some  Items  ore  limited  In  the  omounrs  which  moy  b*» 
>m ported  Additionally,  these  irems  moy  be  Imported/ 
exposed  not  more  than  twice  o  monrh  The  table 
below  shows  the  ollowoble  amounts 

Cigarettes  200  (import) 

600  (export) 

Other  tobocco  products  250  groms  (import) 

500  groms  (export) 

Coffee  500  groms 

or  pure  coffee  extrocts  125  groms 

or  mixed  coffee  extracts  250  qroms 


Hove  you  ever  wonted  to  give  your  Germon  land¬ 
lord  o  bortle  of  scotch  os  o  gift?  Do  you  hove  some 
Amerlcon  friends  who  ore  nor  ossociored  with  the  mili¬ 
rory  wf.  ^  love  to  ger  their  fovorite  U  S.  brands  from 
the  commissary5  Hove  you  ever  considered  giving  o 
corton  of  dgorertes  to  someone  in  o  foreign  country  os 
poyment  for  services?  Well,  only  in  the  first  insrooce 
would  the  tronsfer  of  goods  be  legol 
IT  IS  ILLEGAL  TO: 

—  sell,  trode  or  give  owoy  ANY  commissory  items  to 
onyone  not  outhorized  commissory  privileges 

—  to  poy  for  services  rendered  by  Germans  or  other 
unauthorized  persons  with  cigarettes,  liquor  or  other 
rationed  items. 

—  4wrm  tiovgt?  m  ^iRibei 

outhorlzotion  by  the  customs  officials 

—  give  os  gifts  ony  rationed  items  in  quantities  great¬ 
er  tK""  f^l-^wlrg- 

25  cigarettes  or  10  cigars  or  2. 1  oz.  smoking  tobocco 

17.6  oz.  coffee  or  4  4  oz.  instant  coffee. 

4.4  oz.  teo  or  1. 75  oz.  instonr  reo. 

one  bortle  alcoholic  beveroge  nor  more  than  12 
liters 

If  you  wont  to  sell  o  non-ex pendoble  item,  such  os  o 
cor.  refrigerotor,  or  stereo,  to  a  person  not  authorized 
under  the  SOFA,  you  moy  IF  you  meet  the  following 
requirements: 

1.  You  must  hove  been  in  possession  of  the  goods  for  or 

StX  (DiufTiJ 

2  You  must  obroln  prior  opprovoi  of  US  milltory  ond 
Germon  customs  authorities  Do  this  by  submitting 
AE  Form  2074  (Permit  to  Tronsfer)  to  the  42nd  MP 
Derochmenr 


In  Your  Absence: 
Power  Of  Attorney 


SGT  Conners'  son  Is  going  to  a  doy  comp.  He  must 
hove  o  power  of  ortorney  which  ws)  permit  doy  comp 
personnel  to  outhorlze  medicol  core 
PFC  Whitoket  Is  PCSing  He  needs  power  o<‘  ortorney 
which  will  ollow  his  buddy  to  sell  his  cor  for  him. 

CPT  Peters  will  be  on  extended  TDY  He  wonts  o 
generol  power  of  ortorney  for  his  wife  ro  be  oble  to 
conduct  oil  his  otfolrs  while  he  is  gone. 

Service  members  ond  civilion  personnel  moy  obroin  o 
POWER  OF  ATTORNEY  which  gives  onorher  person  rhe 
legol  power  to  do  almost  onyrhmg  rhe  individuol  con  do 
on  his/her  own  For  exomple,  o  power  of  ottorney  con 
be  given  to  permit  another  person  to  sell  or  buy  prop¬ 
erty  In  your  nome,  to  register,  ship  or  otherwise  deal 
with  your  automobile;  to  sign  for  ond /or  dear  your 
quarters,  ro  outhorlze  medicol  rreotmenr  for  your  fomily 
members  In  some  msronces.  you  moy  wish,  la  give 
someone  o  general  power  of  attorney  to  conduct  oil  ol 
your  oHoits  This  should  be  discussed  wirh  on  odvisor  or 
rhe  Legol  Assistonce  Office  (LAO)  first 

To  obtain  o  power  of  ottorney,  go  ro  your  locol  LAO 
Check  tfieir  hours  of  operonon  ond  find  out  if  on  ap¬ 
pointment  Is  necessory  You  will  complete  on  AE  Form 
573  for  o  generol  power  of  ortorney  or  one  of  rhe  st/tes 
of  AE  Form  16135  for  special  powers  of  ortorney  The 
form  will  be  executed  by  on  outhonzed  individual  If 
you  hove  quesrlons  obout  powers  of  ortorney.  osk  or 
your  l AO  or  consult  AR  600-11 


C-44 


AV  UA  «A# 


WSTOMS  AND  THE  APO:  MAILING  GIFTS 


l  Any  gift  moiled  through  the  APO  system  must  hove  o  ^  £ 1  t<9  FS  M  J3F 

customs  lobel  ortoched  storing  the  exocr  contents  end  R  BM  ■  fcfl  lM  B  fa 

1  —  H  your  gift  wos  made  In  the  United  Stotes.  no  Vy 

isrocm  duty  Is  charged.  On  the  cusroms  lobel  write  9 

Returned  US  Goods.  _ _  O 

—  H  your  gift  wos  mode  In  o  foreign  country  ond  jjy 

costs  more  thon  $25  00.  customs  duty  must  be  poid  on 

■e  entire  omounr,  nor  fust  that  parr  over  $25  00. 

—  If  a  foreign  mode  gift  cost  less  thon  $25.00,  no  PCS  and  APO 
jry  hos  to  be  pold,  Gifts  for  severol  persons  con  be  In 

one  box  and  sent  10  o  single  address  If  When  Vou  ,e,u,n  10  ,h*  u™'*d  S,0,es  on  per/nonem 

(1)  Each  gift  (s  separately  wrapped,  shows  the  name  change  of  storlon  (PCS)  orders,  you  moy  moll  personol 

Kf  address  of  Intended  receiver  ond  Is  marked  Dono  Pf°Pe"V  <#  unlimited  volue  duty  free.  On  the  PS  Form 
de  Gift  Nor  Exceeding  (25  00  In  valve  ‘  2ddt>-A  (Parcel  Post  Customs  Declorolion).  list  the  nems  In 

(2)  The  outer  parcel  shows  the  total  number  of  gifts  ,he  Pochoge.  Write  on  the  wropper  Free  Entry  Clolmed 
ond  their  value  on  the  address  side  Tor  example  a  Undet  Public  l0"  8g-4J6'  Movement  Orders  Inclosed  " 
parcel  containing  three  gifts  will  be  Indorsed  '  Three  Pkx,?  °  «>»Y  °f  your  PCS  orders  in  the  porcel  You  moy 

ono  Fide  Gifts  Enclosed  Each  Hot  Exceeding  (25.00  In  *n<s  bo,h  l,ems  YOU  brought  from  CONUS  ond  those 
0/ac,  •  you  bought  overseas  for  your  own  use. 

(3)  The  customs  declaration  form  Is  addressed  to  the 
person  to  whom  the  outer  poree/  is  addressed  Porcel 
contents  will  be  listed  on  this  farm  ond  show  the  person 

•cetvtng  eoch  gtft  In  the  porcel.  ■  i  W 

You  con  soy  o  pockoge  hos  no  volue.  but  you  must  I  ^  ^RQ9f  WP  IvHMlMNl 

eorly  describe  whof's  In  fhe  pockoge.  Including  whot  |  tjM  B I  ft  8  jj 

Its  mode  of  (eg.  cotton  shirt,  wooden  spoons,  crysroi  |  Qpfc  89  $9 

bowl)  Remember,  the  receiver,  not  the  sender  of  Ihe  fl 

ockoge  must  poy  ony  customs  duty 


PCS  and  APO 

When  you  return  to  the  United  Stores  on  permonenr 


you  bought  overseas  for  your  own  use. 


.  CUSTOMS  DECLARATION 
i  FORMS 

j  CUSTOMS  DECLARATION  FORMS 

PS  Form  2976  (Customs  —  Douone  Cl)  Is  green  In  color 
!  ond  must  be  completed  ond  placed  on  the  address  side 
of  eoch  lerter  or  letter  pockoge  conrolning  dutiable 
merchandise  (eg,  cassette  ropes)  ond  on  eoch  small 
1  pockoge 

PS  Form  2966-5  (Porcel  Post  Cusroms  Declaration  United 
•ares  of  America)  Is  white  Surface  or  oirmoll  porcel  cost 
nd  third  doss  surface  pore  els  must  hove  thb  form  ot- 
.  Pched  to  fhe  address  side  of  the  pockoge 
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DO  NOT  MAIL 

Items  that  may  kill  or  injure  a  person,  damage 
mail  or  other  property  may  not  be  mailed  through 
She  APO  ayatem.  Also,  it  is  illegal  to  mail  rationed 
items.  Some  of  these  items  are  shown  abova.  See 
your  APO  representative  if  you  have  any  ques¬ 
tions. 

Intoxicating  liquors  and  liquor  candies. 

Contraband  leg.,  switchblade  knives,  dairy 
products). 

Narcoitc  drugs. 

USA R I  UR  rationed  items  (i.c.,  coffee  and 
cigarettes). 

Poisonous  animals  (snakes). 

Explosives  and  flammable  material  that 
might  ignite  or  explode. 

Obscene /indecent  publications  or  films 
Conccalablc  firearms, 

Lottery  nr  fraudulent  matter. 

Radioactive  matter. 

Poison  or  poisonous  matter  (acids,  alkalies) 

Oxidising  materials  or  highly  flammable  soli¬ 
ds  likely  to  cause  fire  while  bang  trans¬ 
ported. 

Magnetic  material  having  enough  magnetic 
field  to  cause  appreciable  deviation  of  an 
aircraft  compass/scrising  device  at  15  or 
more  feet. 


'  PS  Form  2976  A  (Customs  Dnclorotton)  If  the  sender 
does  nor  wish  to  describe  the  contents  of  o  letter  or 
parcel  on  the  wropper,  the  sender  mov  pla  e  the  upper 
'  port  of  the  qreen  PS  Form  2976  on  the  address  y.dc  of 
the  on  tele  ond  complete  PS  Form  2976-  A  ond  place  it 
Ins  de  the  oochrx]e 
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On  The  Road 


Pagee  2  and  3  contain  a  tot  ot  information  about  operating  a  privately 
owned  vatiicta  in  Europe.  Saa  how  much  you  remember. 

A.  To  get  a  POV  operator's  license,  you  must  pass  several  exams. 

These  are: 


( I  TybCnaonTRave  a  valid  US  license) 

B.  To  register  a  POV  tor  the  first  time,  you  need  the  following  items: 
1 _ 


C.  Write  a  statement  which  might  serve  as  your  personal  rule  ree  ird- 
Ing  driving  and  alcohol. 


D.  What  two  items  are  required  In  ail  POV’s  so  that  they  can  be  used  In  case  of 
an  accident? 

■  1 _ 

2 _ 

E.  It  you  had  a  car  accident  while  traveling  in  a  part  of  Germany  with  US 

military  Installations,  what  number  would  you  call  for  the  police  or  an 
ambulance? _ 

F.  The  personal  and  POV  documents  required  for  entry  In  other  European 

countries  are  the  same  tor  all  countries.  True  or  False 


KM/H 


MPH 


When  you  are  driving,  you  won't  be  able  to  use  a  pencil  and  paper  or  a 
calculator  to  convert  from  kilometers  per  hour  to  miles  per  hour  and  vice 
.versa.  Try  to  do  these  conversions  In  your  head.  Use  the  formulas  on  page  2. 

a.  100  km/h  ■ _ mph 

b.  _ km/h  *■  lOOmph 

e.  50  km/h  =*  _ - mph 

d.  _ km/h  =  75  mph 

e.  40  km/h  » _ mph 


LEGALESE 


Who  Will  You  See  In  Court? 


Who  haa  excluaive  or  primary  turiadiction  (legat  authority)  in  each  ot  the 
following  cates?  Put  an  X  under  German  or  Military. 

German/Military 

1.  A  soldier  has  been  AWOL  for  three  days. 

2.  The  daughter  of  a  sergeant  has  been  accused  of  shoplifting  at  a  German 
department  store. 

3.  Two  Gis  beat  up  a  German  at  a  bar. 

4.  A  GS  9  DoD  civilian  ran  a  red  light. 

.  5.  A  PFC  fled  the  scene  of  an  accident. 


Lwgal  or  illogal? 

Read  each  statement.  Think  about  customs  regulations.  Mark  whether  it  ia 
lagat  or  illegal. 

Legal  tltegal 

1.  To  Import  two  pounds  ot  coffee  Into  Germany. 

2.  To  give  a  German  friend  a  carton  of  ciagrettes  as  a  present. 

3.  To  sell  a  stereo  bought  at  AAFES  and  owned  less  than  6  months  to  a  local 

national. 

4.  To  give  your  landlord  steaks  bought  at  the  commissary. 

5.  To  give  your  landlord  steaks  bought  at  AAFES-Foodland. 

6.  To  mail  your  mom's  favorite  tea  which  you  bought  at  the  commissary  to  her 

through  the  APO. 

7.  To  mail  $950  worth  of  personal  belongings  to  the  U.S.  duty  free  when  you 

PCS. 

8.  To  send  three  bona  fide  gifts  worth  $23,  $15  and  $18  In  one  box  duty  free. 


Complete  the  numbered  sections  of  the  PS  Form  2966A  below  as  if  you  were 
mailing  a  gift  ot  one  lambswool  scarf  from  England  to  your  mother,  sister  or 
girlfriend.  The  sweater  is  worth  less  than  $25.00. 


f  ARCEL  POST  CUSTOMS  DECLARATION-UNITED  STATES  OF  AMERICA 


It  aeema  that  lawyers  have  a  language  all  their  own.  Write  the  latter  ot  the 
correct  meaning#  In  front  of  the  numbered  worda  below. 

_ 1.  Power  of  Attorney  _ 6.  SOFA 

_ 2.  Jurisdiction  _ 7.UCMJ 

_ 3.  Customs  Duty  _  8.  Import 

_ 4.  Bona  Fide  _ 9.  Custody 

_ 5.  Implied  Consent  _ 10.  Black  Market 

a.  To  bring  merchandise  from  one  country  Into  another  country. 

b.  A  tax  or  fee  charged  for  bringing  goods  from  one  country  Into  another 

country. 

c.  A  legat  document  which  allows  another  person  to  act  In  your  place. 

d.  illegal  transfer  of  goods:  for  example,  selling  rationed  Items  to  non-autho- 
,  rl/ed  people. 

a.  The  NATO  agreement  which  defines  your  legal  status  while  stationed  In 

Germany 

I.  Legal  authority  over 
■  g.  True,  real,  authentic 

h.  The  laws  and  regulations  of  the  US  Armed  Services. 

,  I.  Being  held  or  detained  by  the  police. 

!■  Agreement  or  permission  given  as  in  agreeing  to  submit  to  a  blood  alcohol 

test  when  you  get  a  USAREUR  POV  license. 


("pY  SENDER'S  INSTRUCTIONS 
'<A>rSPOSlTIONS  DE  L  EXPEDITEUR 
If  item  ft  undciiverable: 

Au  cat  d(  nonlivratson : 

O  Return  to  lender.  (Sender  guir- 
inteet  return  chirfes.) 

Rrnvovi  3  I'orirfnr. 

□  Forward  to: 

Rfexptdii  i-  -  -  - 


Q  Abandon. 
AbanJonne. 


Tht  undcritfned  certifies  that  the  p«r- 
titulars  (tlvcn  in  Ihli  declaration  ire  cor¬ 
rect  «nd  that  this  item  doci  not  contain 
any  danreroui  irtlclet*)  prohibited  hy 
porta!  refutations. 


DETAILED  LIST  OF  CONTENTS)  VALUE 
{Typi  Of  Ballpoint)  |  (U  S.  II 
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PS  Form  2966  A.  July  1981 


lnttl*l«  1  Iniurtd  V«tu«  tU.S.  I) 
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imuig  jli*  in  i^uuyouiiiaim 


eck  it  Out:  Can  You  Cope? 

I.  Rationed  Hems:  In  Ihe  boxes  betow,  write  the  amount  ol  each  Item  which  can 

be  A)  given  lo  a  German  as  a  gift,  B)  sent  Ihrough  the  APO,  and  C)  Imported 

llo  Germany.  Indicate  Ihe  unit  o(  measure  e  g  ,  oz.  gr,  I.  ql,  lb.,  pckg,  or 
Idlvldual  pieces 


Gilt  lo  Gwman 


_  Mail  throuqh  APO  .  Import  tnlo  Germany 


II.  Fill  in  the  blanks  with  the  correct  word  or  phrase. 

e.  The  legal  status  of  US  sorvices  members  in  Germany  is  governed  by  the 


b.  The  legal  status  of  family  members  of  Army  personnel  in  Germany  i*/is 
not  the  same  as  the  legal  status  of  their  sponsor. 

c.  If  you  want  a  friend  to  sell  your  POV  lor  you  after  you  PCS.  you  will  need 

e _ 

d.  If  cusloms  duty  Is  due  on  a  mailed  package,  who  must  pay  it:  The  sender 

or  the  receiver? _ 

e.  If  you  dialed  Ihis  number  from  a  military  phone,  who  would  you  be  calling: 

99-110? _ 

III.  Speed:  Whal  Is  the  speed  limit  if  nol  posted  otherwise: 

a.  in  towns  end  cities? _ km/h  or  about _ mph. 


b.  on  highways  outside  built  up  aroas?_ 

c.  recommended  on  autobahns? _ 


_ km/h  or  about  _ mph. 

_km/h  or  about _ mph. 
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THE  COPING  CONTEST 


What's  Missing? 


Contest  Rules 

1.  The  si*  pictures  al  the  left  each  have  one  thing 
mlssino 

2.  Write  what  Is  missing  Irom  each  picture  in  the  spaces 
provided 

3.  Answer  Ihe  questions  in  the  section  called  ‘NOW  GIVE 
US  A  PIECE  OF  YOUR  MIND”  on  the  next  page, 

4.  Write  your  name.  rank,  and  mailing  address  in  Ihe 
spaces  provided. 

5.  Cut  out  the  contest  lorm  Fold  on  the  dotted  lines  so 
that  Ihe  ARI  address  is  on  the  front  Staplo  or  tape 
closed  In  one  place. 

8.  [>op  In  any  APO  mail  box  NO  STAMP  IS  NEEDED. 

T.  Ten  T-shirt  winners  and  250  button  winners  will  be 
drawn  from  the  contestants  who  have  correctly 
Identified  the  si*  missing  things  and  completed  the 
“GIVE  US  A  PIECE  OF  YOUR  MIND”  questions. 

8.  To  be  eligible,  entries  must  be  received  not  later  than 
Iwo  weeks  Irom  the  date  of  the  last  AFN  broadcast  of 
Ihe  SOFA  SAGA  t?ee  Ihe  schedule  on  page  t.) 
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FRACTURED  PHRASES 


The  arrangement  ol  the  letters  and  oictures  in  each  box  represents  a  phrase.  For  example,  the  letters  in  the  first 
box  suggest  the  phrase  “Swear  under  oath”  because  the  word  “SWEAR”  is  under  the  word  “OATH.”  Try  to  solve 
the  other  boxes.  The  answers  are  on  page  7. _  _ 


•  Cut  Here 


'<! 

) 

) 


I 

\ 

! 


THIS  PROGRAM  . . . 

This  program  has  been  brought  to  you  hy 
The  Human  Resources  Research  Orgam/a 
lion  (UumRRO)  under  contract  to  The 
Army  Research  Institute  (ARl) 

The  Life  Coping  Skills  in  USAREUR 
Project  staff 

Richard  L.  Miller.  Project  Director 

Rosemary  Dawson.  Task  Director 

Chaillc  Maddox.  Script  writer 

and  Audio  Director 

Mollie  Kerr,  Design  and  Layout 

Jeanne  Hcbem 

Kathy  Brooks 

Malacht  Fullard 

Olivia  Halbert 

HO  USAREUR  &  7th  Army 
ODCSPER.  Box  1789 
APONcw  York  09403 
(MM)  2131-7635/6186 
(Civ)  0621-730-7635/6386 

CAST  OF  CHARACTERS: 

Narrator  —  Josephine  Perkins 
Dr.  /.ap  —  George  Waller 
Strac  Willie  —  Richard  L.  Miller 
Chester  Boondoggle  —  Benjamin  Lauve 
7/11—  Janice  Clidden 
Contact  —  William  A.  Marsh 

Recording  &  mixing  hy 
Wolfgang  Gareis 


NOW  GIVE  US  A  PIECE  OF  YOUR  MIND!! 


When  did  you  listen  to  THE  SOFA  SAGA? 
1st  lime 


2nd  time 

(Day) 

(Time) 

(Day) 

(Time) 

Where  did  you  listen  to  THE  SOFA  SAGA? 

_  barracks 

— 

in  class  (specify 

) 

LRC 

1 

Check  all  of  the  words  below 

which  tell  what  you  thought  of  the  program.  THE  SOI'A  SAGA 

_ interesting  _ 

_ stupid 

_ didn't  understand 

_ fun 

_  useless 

_ boring  _ 

_ funny 

_ too  long 

_ too  short 

_ dull 

_ helpful  _ 

_ useful 

_ fantastic 

- good 

_ terrific 

If  you  didn't  listen  to  the  program,  why  didn't  you? 


Which  of  the  following  activities  did  you  do  tn  this  newspaper'’  What  did  you  think  of  the  activities?  Check 


the  activities  you  completed.  Circle  the  rating  you'd  give  the  activity 
Check  the  activities  you  did 

Awful  Okay 

Ruling 

Good- 

Great 

_  Playing  the  Numbers  (p  i )  1 

2 

3 

4 

_  On  the  Road  (p  6)  1 

2 

3 

4 

-  KM/H  — MPHfpb)  1 

2 

3 

4 

_  Legalese(p6)  1 

2 

3 

4 

_  Who  Will  You  See  in  Court  ?(p  6)  1 

2 

3 

4 

_  Legal  or  Illegal?  (p  6)  1 

2 

3 

4 

_  Send  a  Bona  fide  Gift  (phi  1 

•» 

3 

4 

_ Check  it  Out  Can  You  Cope  *  (p  7)  1 

2 

3 

4 

_ The  Coping  Contest  t  p  7 )  1 

2 

3 

4 

_ Fractured  Phrases  (p  K)  1 

2 

3 

4 

ID 
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LU 

X 

o 

-J 

o 


Wh*k  Jid  you  like  best  about  the  program  and  act 


What  did  you  like  least  about  the  program  and  activities’’ 


NAME _ RANK _ 

MAILING  ADDRESS _ _ _ 

Unit  A  1*0 
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APPENDIX  D 


Demographic  Variable  Items 
(Programs  it  1-5) 


Last  4  SSA  # 
Program  # 


What  is  your  grade? 

_  (1)  El 

_  (2)  E2 

_  (3)  E3 

_  (4)  E4 

_  (5)  E5 

What  is  your  duty  MOS?  _ 

How  old  are  you?  _ years 

What  is  your  sex? 

^ _  (1)  Male 

_  (2)  Female 

What  is  your  raci al /ethni c  background? 

_  (1)  Asian-Ameri can 

_  (2)  Black  (Negro) 

_  (3)  Native  American  (American  Indian) 

_  (4)  Spanish  surname  (Hispanic) 

_  (5)  White 

_  (6)  Other 

How  long  have  you  been  in  Germany?  _ months 

Where  do  you  live? 

_  (1)  barracks 

_  (2)  IJ.S.  housing  area 

_  (3)  on  the  economy 

Are  you  a  high  school  graduate? 

_ Yes  _ No  _ highest  grade  completed 
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APPENDIX  E 


USAREUR  Experience  Items 
for 

Pilot  Program 


E 


How  many  times  in  the  past  month  have  you  used  a  public  German  bus? 


_  (1)  0 

_  (2)  1-2 

_  (3)  3-4 

_  (4)  5-8 

_  (5)  9-12 

_  (6)  13-16 

_  (7)  17-20 

_  (8)  more  than  20 

If  you  used  public  German  buses  4  times  or  less  during  the  past  month,  why 
do  you  rarely  use  this  form  of  transportation?  Mark  all  of  the  choices  below 
that  are  true  for  you. 

_  (1)  I  have  a  car. 

_  (2)  There  are  no  public  buses  in  this  community. 

_  (3)  I  don't  know  how  to  use  public  German  buses. 

_  (4)  I  walk  to  the  places  I  need/want  to  go  to. 

_  (5)  I  take  0. S.  military  transportation. 

_  (6)  I  hitch  hike  where  I  need  to  go. 

_  (7)  I  ride  with  friends  where  I  need  to  go. 

_  (8)  German  buses  cost  too  much  to  use. 

_  (9)  Other  reason(s).  Please  write  .  s: 
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How  many  times  in  the  past  month  have  you  used  a  public  German  streetcar 
( Strassenbahn )? 

_  (1)  0 

_  (2)  1-2 

_  (3)  3-4 

_  (4)  5-8 

_  (5)  9-12 

_  (6)  13-16 

_  ;')  17-20 

_  (8)  more  than  20 

If  you  used  public  German  streetcars  4  times  or  less  during  the  past  month, 
why  do  you  rarely  use  this  form  of  transportation?  Mark  all  of  the  choices 
below  that  are  true  for  you. 

_  (1)  I  have  a  car. 

_  (2)  There  are  no  streetcars  in  this  community. 

_  (3)  I  take  the  public  German  bus  where  I  need/want  to  go. 

_  (4)  I  don't  know  how  to  use  the  streetcar. 

_  (5)  I  walk  to  the  places  I  need/want  to  go  to. 

_  (6)  I  take  U.S.  military  transportation. 

_  (7)  I  hitch  hike  where  I  need  to  go. 

_  (8)  I  ride  with  friends  where  I  need  to  go. 

_  (9)  German  streetcars  cost  too  much  to  use. 

(10)  Other  reason(s).  Please  write  your  reasons: 


How  many  times  in  the  past  month  have  you  taken  a  taxi? 

_  (1)  0 

_  (2)  1-2 

_  (3)  3-4 

_  (4)  5-8 

_  (5)  9-12 

_  (6)  13-16 

_  (7)  17-20 

_  (8)  more  than  20 

If  you  have  taken  a  taxi  2  times  or  less  during  the  last  month,  why  do  you 
rarely  use  this  form  of  transportation?  Mark  all  of  the  choices  below  that  are 
true  for  you. 

_  (1)  I  have  a  car. 

_  (2)  I  don't  know  how  to  use  a  taxi. 

_  (3)  I  take  a  bus  or  streetcar  where  I  need/want  to  go. 

_  (4)  I  take  U.S.  military  transportation. 

_  (5)  I  hitch  hike  where  I  need  to  go. 

_  (6)  I  ride  with  friends  where  I  need  to  go. 

_  (7)  Taxis  cost  too  much. 

_  (8)  Taxi  drivers  try  to  "rip  you  off." 

_  (9)  Other  reason(s).  Please  write  your  reasons: 


How  often  have  you  traveled  on  the  German  Federal  Railway  (train)  since  you 
have  been  in  Germany? 


_  ( 1 )  Never 

_  (2)  1-2 

_  (3)  3-4 

_  (4)  5-10 

_  (5)  11-15 

_  (6)  16-20 

_  (7)  20-25 

_  (8)  more  than  25  -  How  many  times?  _ 

If  you  have  used  the  train  4  times  or  less  since  you  have  been  in  Germany, 
why  do  you  rarely  use  this  form  of  transportation?  Mark  all  of  the  choices 
below  that  are  true  for  you. 

_  (1)  I  have  a  car. 

_  (2)  I  don't  want  to  travel. 

_  (3)  I  don't  have  the  time  to  travel. 

_  (4)  I  don't  know  how  to  use  the  German  trains  (read  schedules, 

buy  tickets,  find  the  train,  etc.). 

(5)  It  costs  too  much. 


(6)  I  hitch  hike  or  ride  with  friends. 

(7)  Other  reason(s).  Please  write  your  reasons: 


How  often  do  you  read  the  Stars  and  Stripes? 

_  { 1 )  Never 

_  (2)  Once  or  twice  a  monfc 

_  (3)  Once  a  week 

.  (4)  Twice  a  week 

_  (5)  Three  times  a  week 

_  (6)  Four  times  a  week 

_  (7)  Five  times  a  week 

_  (8)  Six  times  a  week 

_  (9)  Seven  times  a  week 

Do  you  read  the  Sunday  edition  of  the  Stars  and  Stripes?  (Not  necessarily 
on  Sunday) 

_  Yes 

_  No 

How  often  do  you  lister  to  AFN-radio? 

_  ( 1 )  Never 

_  (2)  Once  or  twice  a  month 

_  (3)  One  day  a  week 

_  (4)  Two  days  a  week 

_  (5)  Three  days  a  week 

_  (6)  Four  days  a  week 

_  (7)  Five  days  a  week 

_  (8)  Six  days  a  week 

_  (9)  Seven  days  a  week 

_  (10)  More  than  once  a  day 
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During  what  times  do  you  listen  to  AFN-radio? 

_  (1)  0600-0800  _ 

_  (2)  0800-1000  _ 

_  (3)  1000-1200  _ 

_  (4)  1200-1400  _ 

(5)  1400-1600 


Check  all  that  are  true  for  you.  • 

(6)  1600-1800 

(7)  1800-2000 

(8)  2000-2200 

(9)  2200-2400 


»•'  -  ' 
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Use  of  German  Buses 


many 

times 

in  the 

past  month  have  you 

used 

a  public 

German 

11 

(1) 

0 

6 

(5) 

9-12 

2i 

(2) 

1-2 

1 

(6) 

13-16 

4 

(3) 

3-4 

0 

(7) 

17-20 

3 

(4) 

5-8 

1 

(8) 

more  than 

20 

If  you  used  public  German  buses  4  times  or  less  during  the  past  month,  why 
do  you  rarely  use  this  form  of  transportation?  Mark  all  of  the  choices  below 
that  are  true  for  you. 

2  ( 1 )  I  have  a  car. 

2_  (2)  There  are  no  public  buses  in  this  community. 

^(3)  I  don't  know  how  to  use  public  German  buses. 

V7  (4)  I  walk  to  the  places  I  need/want  to  go  to. 

6  (5)  I  take  U. S.  military  transportation. 

1_  (6)  I  hitch  hike  where  I  need  to  go. 

j)(7)  I  ride  with  friends  where  I  need  to  go. 

2  (8)  German  buses  cost  too  much  to  use. 

(9)  Other  Reason(s).  Please  write  your  reasons: 

Take  a  cab  ( 4 ) 

Take  a  train  (3) 

Take  a  strassenbahn  (7) 

Ride  a  bike  ( 1 ) 

They  don't  run  when  I  need  them.  (1) 

They  don't  go  the  places  I  want  to  go.  (1) 

I've  been  in  the  field.  (2) 


Use  of  German  Streetcars  (Strassenbahns ) 


How  many  times  in  the  past  month  have  you  used  a  public  German  streetcar 
(Strassenbahn)? 


12 

(1  ) 

0 

9 

(5) 

9-12 

4 

(2) 

1-2 

2 

(6) 

13-16 

8 

(3) 

3-4 

0 

(7) 

17-20 

8 

(4) 

5-8 

4 

(8) 

more  than  20 

If  you  used  public  German  streetcars  4  times  or  less  during  the  past  month, 
why  do  you  rarely  use  this  form  of  transportation?  Mark  all  of  the  choices 
below  that  are  true  for  you. 

1_  ( 1 )  I  have  a  car. 

6^  (2)  There  are  no  streetcars  in  this  community. 

4^  (3)  I  take  the  public  German  bus  where  I  need/want  to  go. 

4  (4)  I  don't  know  how  to  use  the  streetcar. 

1_3  (5)  I  walk  to  the  places  I  need/want  to  go  to. 

5^  (6)  I  take  U.S.  military  transportation. 

1_  (7)  I  hitch  hike  where  I  need  to  go. 

9^  (8)  I  ride  with  friends  where  I  need  to  go. 

0  (9)  German  streetcars  cost  too  much  to  use. 

(10)  Other  reason(s).  Please  write  your  reasons: 

Ride  a  bike  ( 1 ) 

Take  a  taxi  (2) 

I've  been  in  the  field.  (1) 
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Use  of  German  Taxis 


How  many  times  in  the  past  month  have  you  taken  a  taxi? 


9 

(1) 

0 

4 

(5) 

9-12 

5 

(2) 

1-2 

0 

(6) 

13-16 

8 

(3) 

3-4 

2 

(7) 

17-20 

18 

(4) 

5-8 

1 

(8) 

more  than  20 

If  you  have  taken  a  taxi  2  times  or  less  during  the  last  month,  who  do  you 
rarely  use  this  form  of  transportation?  Mark  all  of  the  choices  below  that  are 
true  for  you. 

( 1 )  I  have  a  car. 

£  (2)  I  don't  know  how  to  use  a  taxi. 

S3  (3)  I  take  a  bus  or  streetcar  where  I  need/want  to  go. 

1^  (4)  I  take  U. S.  military  transportation. 

(3  (5)  I  hitch  hike  where  I  need  to  go. 

5_  (6)  I  ride  with  friends  where  I  need  to  go. 

1 1  (7)  Taxis  cost  too  much. 

A  (8)  Taxi  drivers  try  to  "rip  you  off." 

(9)  Other  reason(s).  Please  write  your  reasons: 

I  walk  ( 1 ) 
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Use  of  German  Trains 


How  often  have  you  traveled  on  the  German  Federal  Railway  (train)  since  you 
have  been  in  Germany? 


18 

(1) 

Never 

4 

(5) 

11-15 

7 

(2) 

1-2 

2 

(6) 

16-20 

1_ 

(3) 

3-4 

2 

(7) 

20-25 

6 

(4) 

5-10 

1 

(8) 

more  than  25 

many  times? 

If  you  have  used  the  train  4  times  or  less  since  you  have  been  in  Germany, 
why  do  you  rarely  use  this  form  of  transportation?  Mark  all  of  the  choices 
below  that  are  true  for  you. 

_1_  ( 1 )  I  have  a  car. 

0  (2)  I  don't  want  to  travel. 

1 3  (3)  I  don't  have  the  time  to  travel. 

6  (4)  I  don't  know  how  to  use  the  German  trains  (read  schedules,  buy 

tickets,  find  the  train,  etc.). 

4  (5)  It  costs  too  much. 

2  (6)  I  hitch  hike  or  ride  with  friends. 

(7)  Other  reason(s).  Please  write  your  reasons: 

I  felt  no  need  to  venture  further  from  Mainz. 

There's  nothing  I  really  want  to  see. 

I  only  travel  distances  which  require  trains  once  in  a  great 


whi le . 


Listening  to  AFN  Radio 


How  often  do  you  listen  to  AFN-radio? 

S_  ( 1 )  Never 

(2)  Once  or  twice  a  month 

( 3 )  One  day  a  week 

1 0  ( 4 )  Two  days  a  week 

(5)  Three  days  a  week 
4  (6)  Four  days  a  week 

6  (7)  Five  days  a  week 

2^  (8)  Six  days  a  week 

]_  (9)  Seven  days  a  week 

1 2  (10)  More  than  once  a  day 

During  what  times  do  you  listen  to  AFN-radio?  Check  all  that  are  true  for  you 


20 

(1) 

0600-0800 

1_2 

(2) 

0800-1000 

6 

(3) 

1000-1200 

1_4 

(4) 

1 200-1400 

11 

(5) 

1400-1600 

11 

(6) 

1600-1800 

11 

(7) 

1800-2000 

11 

(8) 

2000-2200 

17 

(9) 

2200-2400 

1  (10)  2400-0100 


Reading  of  Stars  and  Stripes 


How  often  do 

you  read  the  Stars  and  Stripes? 

1 

(1) 

Never 

11 

(2) 

Once  or  twice  a  month 

6 

(3) 

Once  a  week 

5 

(4) 

Twice  a  week 

6 

(5) 

Three  times  a  week 

5 

(6) 

Tour  times  a  week 

7 

(7) 

Five  times  a  week 

4 

(8) 

Six  times  a  week 

2 

(9) 

Seven  times  a  week 

Do  you  read  the  Sunday  edition  of  the  Stars  and  Stripes?  (Not  necessarily  on 
Sunday ) 

28  Yes 
19  No 
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APPENDIX  F 


Pretest  and  Posttest 
for 


Pilot  Program 


ine  Munich  Connection 


PRE-PROGRAM  QUESTIONS 


-VonHeidelbergnach  i 


I.  Kl  U.- 

2.41  D  208  5.58 
3  31  D  216  6.21 
5.40  £  3190  8.29  [Cl  Mainz  #4= 
5.40  E  3190  8.59  0  Momz  D  7 
7.14/4=692  9.35  0  Mannhtim 
7.2S  7404  10.16  s  Mannhaim  0 

Q  8.14  ICS 535  10.35 
8  200  21811.11  ? 
9.14/4=61611.35 
10.14/4=614  12.35 
10.29  £££  10  12.44 
< 3  11.14/4=51813.35 

12.14  /4=690  14.35  0  Monnhalm 
12  400  714  15.50? 

&  12.54  tf£?18 15.05 
13.14/4=61015.35 
14.14/4=61216.35 
15.14/4=51617.35 
16.14/4=514  18.35 
17.100  21019.47  HI 

o  17.14/4=59819.35  ®  Mannh#im 

&  18  09 \Hggi  8  20.20 
18.14/4=116  20.35 
G  19  14/4=51221.35 

20  14  44=596  22.35  0  Mannhaim 
O  21.14/4=510  23 J5 


Bonn  und  zuruck 

0.14  D 


209  3.22 

8  0.51  D  7114.14? 

6  17/4=511  8.38 
7.17/4=105  9.39  0  Monnhalm 
7.43  0  211  10.17 
&  8  08  3S3*  910.21 
8.17/4=117  10.38 
8460  71311  24  S 

O  9.17/4=5131138 
<•*10  17/4=50712  39  B  Monnhaim 
10.58  0  715  13.59  ? 

11-09  7 13.38  E  Monnhaim 

11.17/4=51513.38 
12.17/4=517  14  38 
13.17/4=61315.38 
14.17/4=61116.38 

§14  46^/^1917.00 
li.17  #4=519  17.38 
16.17/4=615  18.38 
17.08  £<*11 19.24 
17.17/4=10919.39  fBI  Monnhaim 
17  40  0  71920.44  ? 

18  17/4=53020  38 
19.08  0  205  22.13  ?  B  Monnhaim 

019.17/4=534  21.38 

20.17  #4=132  22  42  B  Monnhaim 
23.51 0  217.2.39 


Look  at  the  schedule  above.  Answer  the  questions  below. 


Between  what  two  cities  is  this  schedule  for? 


and 


2.  How  much  does  a  one-way  2nd  class  ticket  cost? 


DM 


3.  What  time  is  the  earliest  intercity  train  from  Bonn  to  Heidelberg? 


4.  Which  type  of  train  is  the  fastest? 

_ D  _ E  _ IC 

5.  What  time  does  the  D210  arrive  in  Bonn  from  Heidelberg? 


ruo  i -rr\uurwi  uuco  i  iumo 


Farnverkehr 


Von  Heidelberg  riach 


►  1.  W  47.— 


I.11IE3J31U 

8.20  D  71811.35'? 


4.32  ft*  i-d 
6  23  ft*  i-d 

6.46 

(W„,  8.51  i  Mainz  MT 
:692;  9.57  @  Mannhaim 
53510  57 


'  1214  ICS 690:14^57!  @  Mannhaim 
12.40  D  7  It  16.17)7 
©  12.54  1815.26 

13.14/CT610 15.57, 

13.43  D  41616.48)7 
14.14 /£=6 1216.57 

15.14  ttSTSl 6 17.57] 

15.51  D  71219.121  S3 

16.14  MT  51  %  18.57 
17.10  D  21020.11  SI 

©  17.14  fcr  59819.57  [5]  Mannhaim 
©  1609«as>  820  41 
18.14 /&  16[20.57 
0  1914  /fir  51 221.57 

20  14  /CT59Cr22.57  ®  Mannhtim 
©  11.14  ar 510123.57. 


KOIn  und  zurQck 

1©  D.29  D 
1.51  D 
G  5.57/1 
6.57/1 
7.21  D 


1.  KJ  71.- 


711!  4.14  ft*  7 
219  4.551 
'511!  8.38 

'105:  9.39  ®  Mannhtim 

_  2111D.17iSl 

©  7.49  910  21 

7.57  /fiT  117 10.381 
8.24  D  71311.24  S 

G  8.57 /*r 5 13 11.38 

9  26ID  70513.151  CS3  ®  Mannhtim 
0  9.571/fiT 507)12.3910  Mannhtim 
10.57!  ICT  5 1 5 13.381 
1137/CT517  14.38] 

12.32  D  41715.33!? 

12.57 /*T  613 15.381 
13.57!/£76U|16.38 
014.27,  «/»19il7.0a 
©14.571/CT  519117.381 

15.57  ICS  61 5 18.381 
16.49 1119  24 

16.57  /cr  109 19.39. 0  Mannhtim 
17.17  D  71920.44  7 
17.57|/cr  530  20.38 

18.45  D  205  22.1 3  7®  Mannhtim 
©18.57 /CT  534  21.38 

19.571  ICS  132  22  42  S  Mannhtim 
23.52  D  209,  3.22  ft* 


Look  at  the  schedule  above.  Answer  the  following  questions. 


1.  Between  what  two  cities  is  this  schedule  for? 

and 


2.  How  much  does  a  one-way  1st  class  ticket  cost? 

DM  _ 

3.  What  time  is  the  last  intercity  train  from  Heidelberg  to  Koln? 


4.  Which  type  of  train  is  the  fastest? 

_ D  _ E  _ IC 

5.  What  time  does  the  TEE  9  train  arrive  in  Heidelberg  from  Koln? 


c. 


d. 
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APPENDIX  G 


Items  Used  for  Reactions 
to 

The  Munich  Connection 


G 


THE  MUNICH  CONNECTION 


1.  After  reading  page  1,  would  you  want  to  go  on  to  read  the  rest  of 
the  paper? 

_ yes  Why? _ 

_ no  Why? _ 

2.  After  completing  page  1,  would  you  want  to  listen  to  the  radio  program? 

_ yes  Why? _ 

no  Why? _ 

STOP!  DO  NOT  ANSWER  THE  FOLLOWING  QUESTIONS  UNTIL  YOU  ARE  TOLD  TO  DO  SO. 

3.  Check  all  of  the  words  below  that  tell  what  you  thought  of  the  radio 
program  for  The  Munich  Connection. 


interesting 

stupid 

didn't  understand 

boring 

funny 

too  long 

helpful 

useful 

fantastic 

fun 

dull 

well  done 

:  other  words 

would  you  use 

to  describe  the  program? 

4.  Would  you  have  listened  to  the  entire  program  on  your  own? 
_ yes 

_ no  (If  not,  why?) _ 


5.  Would  you  want  to  listen  to  the  program  again? 

_ yes 

no 


6.  Would  you  recommend  to  other  soldiers  that  they  listen  to  the  program? 

_ yes 

no 


7.  What  did  you  chink  of  the  characters  from  their  pictures  on  pages  1-3 
and  from  the  radio  program? 

ST RAC  WILLIE : 
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CHESTER  BOONDOGGLE: 


STOP!  DO  NOT  ANSWER  THE  FOLLOWING  QUESTIONS  UNTIL  YOU  ARE  TOLD  TO  DO  SO. 

Having  completed  some  of  the  activities  in  the  program,  answer  the 
following  questions. 

8.  Would  you  enter  the  COPING  CONTEST? 

_ yes 

_ no  Why  not? _ 

9.  What  did  you  like  BEST  about  the  program? 


10.  What  did  you  like  LEAST  about  the  program? 


11.  Having  completed  this  program,  are  you  now  more  likely  to  use  buses 
and/or  strassenbahns? 

_  I  already  use  buses  and/or  strassenbahns  regularly. 

_ Yes,  I  am  more  likely  to  use  buses  and/or  strassenbahns  now. 

_ Yes,  I  am  MUCH  more  likely  to  use  buses  and/or  strassenbahns  now. 

_ No,  I  am  not  more  likely  to  use  buses  and/or  strassenbahns  now 

because _ . 

12.  Having  completed  this  program,  are  you  now  more  likely  to  use  German 
trains? 

_ I  already  use  German  trains  regularly. 

_ Yes,  I  am  more  likely  to  use  German  trains  now. 

_ Yes,  I  am  MUCH  more  likely  to  use  German  trains  now. 

_ No,  I  am  not  more  likely  to  use  German  trains  now  because 


APPENDIX  H 


Participant  Reactions  to 
The  Munich  Connection 
Print  Material 


Initial  Reactions  to  Pilot  Program  Print  Materials 


After  reading  page  1,  would  you  want  to  go  on  to  read  the  rest  of  the  paper? 

91.5%  YES  8.5%  NO 


Reasons  why: 

1.  Looks  like  it's  going  to  put  out  a  lot  of  good  information. 

2.  I'm  shaky  on  public  transportation — on  how  to  get  around. 

3.  The  front  page  interested  me. 

4.  It  seems  like  a  good  paper. 

5.  Thought  I  might  learn  a  little  bit  more  about  speaking  and  understanding 
Deutsch. 

6.  Some  of  the  things  I  read,  I  didn't  know  on  the  rating  scale. 

7.  I  want  to  find  out  what  it  is  all  about. 

8.  It  sounds  very  interesting. 

9.  Seems  fun  to  answer  questions  and  it's  something  new. 

10.  I  think  there  is  a  lot  in  the  paper  I  could  learn. 

11.  I  may  pick  up  some  useful  information. 

12.  To  find  out  how  much  I  am  like  the  characters. 

13.  There  may  be  something  else  interesting  on  the  next  couple  of  pages. 

14.  I  may  find  something  that  I  don't  know. 

15.  See  what's  happening. 

1 6.  Why  not? 

17.  To  find  out  if  I  can  do  this. 

18.  It  seems  pretty  interesting. 

19.  Curious  about  what  else  it  would  say. 

20.  Gives  a  lot  of  information  I  need  to  know. 

21.  Because  I  would  like  to  learn  as  much  as  possible  about  using  public 
transportation. 
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APPENDIX  I 


Reaction  to  Radio  Program 
The  Munich  Connection 


I 


Initial  Interest  in  Pilot  Program  Radio  Program 


After  reading  page  1,  would  you  want  to  listen  to  the  radio  program? 

89.4%  YES  10.6%  NO 


Reasons  why: 

1.  To  find  out  more  on  how  to  get  around  cheaper  and  easier. 

2.  I'll  try  anything  one  time — why  not? 

3.  To  see  what  it's  all  about.  , 

4.  They  speak  German  that  could  help  you. 

5.  To  see  how  the  characters  act. 

6.  Might  get  something  out  of  it. 

7.  I  could  learn  a  lot  from  that  and  learn  how  to  read  a  train  schedule. 

8.  To  listen  to  the  behavior  patterns. 

9.  To  learn  more  about  transportation  because  there  are  still  a  few  more 
things  I  need  to  know. 

10.  Because  I  wouldn't  have  to  read. 

11.  I  might  learn  something, 

12.  So  I  can  learn  about  getting  around. 

1  3.  Why  not? 

14.  To  brush  up  on  my  knowledge  of  the  German  transportation  system. 

15.  To  find  out  what  happens  next. 

16.  May  learn  to  read  a  train  schedule  again. 

17.  I  could  learn  a  lot  of  things  from  it. 

18.  It  sounds  interesting,  instead  of  just  a  boring  commercial. 

19.  They  make  the  new  information  more  clear. 

20.  To  find  out  what  I've  missed. 


21.  Sounds  entertaining  from  what  I've  read. 

22.  To  learn  how  to  travel  in  Germany. 

23.  Why  not?  Is  there  something  wrong  with  the  program? 

24.  To  see  what  it  is  all  about. 

25.  It  seems  like  it  would  be  wild  to  listen  to. 

26.  It's  getting  warm  and  I  should  be  traveling  a  little  more  than  I  am  now. 
Therefore,  reading  and  tips  from  AFN  would  be  very  educational  for  me, 

27.  I  might  learn  more. 

28.  To  see  how  they  would  present  the  program. 

29.  To  find  out  more  information. 

30.  It  doesn't  really  matter. 

31.  Informative. 

32.  Easier  than  reading  the  paper. 

33.  I  like  listening  to  things  rather  than  reading  them. 

34.  It  would  help  me  learn  more  of  what  I  don't  know. 

Reasons  why  not: 

1.  Can't  listen  to  that  on  the  radio;  better  to  read  it;  easier  to  comprehend 
by  reading. 

2.  Because  I  would  fall  asleep  (unless  I  had  nothing  else  to  do). 

3.  I  can  get  around  fine. 

4.  No  time. 

5.  There's  nothing  I  wart  to  know  about  Germany. 
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Reactions  After  the  Pilot  Program  Radio  Program 

Check  all  of  the  words  below  that  tell  what  you  thought  of  the  radio  program. 

(N  =  47) 

Interesting  -  22  (46.8%)  Useful  -  28  (59.6%) 

Boring  -  4  (8.5%)  Dull  -  3  (6.4%) 

Helpful  -  29  (61.7%)  Didn't  Understand  -  1  (2.1%) 

Fun  -  8  (18.2%)  Too  Long  -  9  (19.1%) 

Stupid  -  3  (6.4%)  Fantastic  -  3  (6.4%) 

Funny  -  17  (36.2%)  Well  Done  -  18  (38.3%) 

What  other  words  would  you  use  to  describe  the  program? 

Very  Good  Tiring  All  Right  (2)  Strange 

A  Lot  Of  Skill  Terrific  (2)  Infantile  Wild 

Creative  (2)  Adventure  Informative  (2) 

Would  you  have  listened  to  the  entire  program  on  your  own? 

Yes  -  33  (73%) 

No  -  12  (27%)  Why  not?  Didn't  hold  my  attention;  too  long  (2);  Not  for 

mature  audiences;  Not  enough  time  (4);  If  broken 
into  parts  (3);  Not  interested 

Would  you  want  to  listen  to  the  program  again? 

Yes  -  27  (57%) 

No  -  17  (36%) 

Maybe  -  3(6%)  (WRITTEN  IN  RESPONSE) 

Would  you  recommend  to  other  soldiers  that  they  listen  to  the  program? 

Yes  -  41  (87%) 

No  -  6  (13%) 


f 
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APPENDIX  J 


Reactions  to  Characters  in 
Pilot  Program 


J 


I 

1 . 

2. 

3. 

4. 

5. 

6. 

7. 

8. 
9. 

i  10. 

1 1 . 

;  12. 

f 

!' 

1  3. 
14. 

;  15. 

i  16. 

1  7. 
18. 

19. 

20. 
21. 

n  O  O 

c.  c.  • 

23. 


Reactions  to  Strac  Willie 

Played  a  good  lead  part;  intertwined  story  with  public  transportation  info 
well. 

His  voice  didn't  sound  the  way  he  looks.  He  didn't  seem  like  the  leader. 
He  was  the  smartest  of  the  3  which  put  a  touch  to  the  tape. 

Well,  I  didn't  think  much  of  him.  He  knew  most  about  things  going  on. 

I  think  he  acts  like  a  new  soldier  that  just  came  to  Germany. 

He  acts  like  he  is  the  leader  of  the  group. 

He  was  a  good  portrayal  of  a  soldier. 

He  was  very  funny  and  knew  his  part  very  well. 

He  wasn't  too  smart  but  was  there  when  you  needed  him. 

Good.  Average  GI.  Good  character. 

Jumping  to  do  everything  he  could. 

Smart,  helpful,  knowledgeable  as  a  detective. 

Jumped  to  conclusions  too  fast. 

Cute. 

He  seems  to  know  the  basic  knowledge  to  get  around. 

A  little  weird.  Has  a  bit  of  common  sense,  is  able  to  figure  things  out 
on  his  own. 

Comes  well  prepared,  always  in  a  hurry. 

Seemed  smart  enough  to  make  heads  or  tails  out  of  his  situation. 

Good  character  for  the  story. 

He  seemed  like  the  type  who  was  interested  in  learning  from  Dr.  Zap. 

He  looks  pretty  young  to  be  a  secret  agent. 

He  seems  to  know  what  he's  doing. 

Great! 
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24.  Bright,  knew  a  little  bit  about  what  he  was  doing. 

25.  Interested  in  learning. 

26.  Good. 

27.  He  knew  a  little  bit  about  what's  going  on. 

28.  Semi  -  Bogart-ish, 

29.  He  was  like  someone  who  was  always  saying,  "Do  this,  do  that;  don't  make  a 
scene. " 

30.  He  seemed  like  he  knew  it  all. 

31.  He  played  a  pretty  good  role. 

32.  Pretty  good. 

33.  Typical  guy  looking  for  excitement. 

34.  He  was  smart  and  knew  what  to  do. 

35.  He's  like  me  -  always  ready  to  learn  something  new. 

36.  He  was  crazy. 

37.  Helpful  -  a  little  mixed  up  at  times. 

38.  Good. 

39.  Good,  (all  of  the  characters  fit  like  a  group  of  real  people). 

40.  Okay. 
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Reactions  to  Dr.  Zap 


a 

V  ^ 


I 

I 

t 

* 

[ 

r 

1 

t*- 

\ 

I 
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1 .  Pretty  good.  Seemed  to  talk  too  much  about  nothing  important. 

2.  He  seemed  to  run  the  operation. 

3.  He  overdoes  a  good  thing  bringing  everything  with  him. 

4.  He  was  very  sharp.  He  thought  about  how  to  "get  over,"  get  his  money's 
worth. 

5.  I  think  he  was  very  helpful  when  they  were  traveling  around. 

6.  He  knows  what  he  is  doing. 

7.  Picture  and  actions  fit  his  character. 

8.  Dr.  Zap  helped  both  Chester  and  Strac  to  learn  about  the  train  schedule. 

9.  The  names  are  a  little  uncommon. 

10.  He  knew  what  was  going  on  at  all  times. 

11.  Good  character.  Important  character  -  informative  (voice  of  authority). 

12.  Scholarly  person  with  a  great  sense  of  the  country  and  language. 

13.  Wise,  knowledgeable,  respected  by  Strac  and  Boondoggle. 

14.  He  was  alright  -  very  helpful. 

15.  He's  cute. 

16.  Willing  to  learn. 

17.  Pretty  intelligent,  a  bit  unorganized. 

18.  Always  ready  to  go/always  needs  a  beer. 

19.  Not  very  involved. 

20.  Looks  like  he  sounds.  He  fits  the  part. 

21.  An  interesting  character  who  knew  about  public  transportation  and  took 
time  to  teach  the  other  two  and  was  always  learning  more  and  more. 

22.  Pretty  neat.  He  looks  like  a  grasshopper  with  those  two  hairs  on  his 
head. 
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Great 


24.  Smart,  alcoholic. 

25.  A  person  willing  to  teach  others. 

26.  Good. 

27.  He  knows  very  much  about  Germany. 

28.  Absent-minded  professor. 

29.  A  person  who  really  just  wanted  to  get  a  beer. 

30.  He  seemed  like  that  to  himself  he  was  smarter  than  anybody  else. 

31.  Somewhat  knew  what  the  deal  was  on  trying  to  help  dur: ng  the  little  mission 
with  his  booklet. 

32.  Good. 

33.  A  guy  that  has  used  the  transportation  system  a  lot. 

34.  He  had  everything  figured  out,  but  used  his  books  and  schedules  to  help 
him. 

35.  Someone  who  understands  Germany. 

36.  He  was  clumsy. 

37.  Very  smart,  helpful. 

38.  Good. 

39.  Good. 

40.  Okay. 
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Reactions  to  Chester  Boondoggle 


Best  character.  Has  good  comedy  routine.  Should  bring  it  out  more. 
Different  from  the  others  -  made  program  humorous. 

He  is  the  one  who  is  so  ridiculous  that  he  sheds  light  on  the  subject. 

He  just  did  what  he  felt  like  doing  -  didn't  think. 

Not  a  good  portrayal  of  a  soldier. 

Chester  wanted  to  fool  around. 

Strange  person. 

He  was  funny  and  always  got  into  things . 

A  necessary  character  (unfortunately).  Someone  had  to  ask  the  questions 
Slow  learning  person  that's  always  trying. 

Wild. 

He'll  do. 

He's  funny. 

Out  to  lunch. 

Not  too  smart;  makes  everything  sound  harder  than  it  is. 

A  little  slow. 

The  typical  newbee  -  he's  very  unfamiliar  with  Germany. 

Also  fits  the  part  -  looks  screwy  just  like  he  sounds. 

He  was  slow  but  he  tried  to  learn  to  do  ri.,nt. 

Funny  looking. 

He  was  the  stupid  one. 

Great. 

Stupid,  no  one  I  would  hang  around  with. 

He  looks  silly  and  he  acts  silly,  too. 


25.  Confused 


26.  Good. 

27.  Knows  very  little  about  Germany,  but  he  is  willing  to  learn. 
23.  Jerry  Lewis  type. 

29.  He  didn't  know  too  much,  but  was  alright. 

30.  He  seemed  to  be  a  little  troubled  at  times. 

3 1 .  Good . 


32.  A  new  guy  to  Germany  and  confused  about  the  transportation  system. 

33.  He  would  be  totally  lost  on  his  own  and  get  into  all  kinds  of  trouble 

34.  Not  very  educated  on  Germany. 

35.  He  was  always  in  a  hurry. 

36.  Spaced  out  -  but  he's  making  an  effort  to  understand. 


37.  Good. 
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Least  and  Best  Liked  Aspect 
of  Pilot  Program 
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Best  Liked  Aspects  of  the  Pilot  Program 


1.  Learning  about  getting  around.  Learning  some  new  definitions  on  train 
travel. 

2.  It  gave  information  in  detail  but  in  a  round  about  way. 

3.  Liked  the  complete  program. 

4.  German  terms  and  information. 

5.  I  have  now  learned  to  use  the  train  schedule  and  s trass  list.  Thank  you 
very  much. 

6.  How  to  read  the  schedules  and  maps. 

7.  The  information  that  they  were  trying  to  get  across  to  people  that  need 
it. 

8.  It  had  good  information  a  lot  of  the  troops  don't  know. 

9.  What  I  learned  about  using  buses  and  strassenbahns. 

10.  Everything. 

11.  Answering  questions  is  a  mind  blower. 

12.  I  think  this  is  a  good  course  because  of  the  people  on  the  tape.  You  can 
learn  a  lot  by  the  way  they  make  you  think. 

13.  The  information  presented  was  useful  and  pertinent  to  enjoying  my  stay  in 
Germany. 

14.  The  newspaper. 

15.  The  contest. 

16.  Learning  more  about  riding  transportation. 

17.  It  teaches  you  a  lot  about  a  strange  place. 

18.  It  shows  you  how  to  get  around  -  useful  information. 

19.  All  the  information  I  didn't  know  before. 

20.  It  was  interesting.  I  like  working  theproblems, 

21.  It  taught  you  to  read  different  signs. 
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22.  It  is  informative  and  will  be  good  for  those  individuals  just  arriving  in 
Germany. 

23.  Learned  some  new  things  I  wasn't  too  sure  about. 

24.  It  explains  in  detail  and  in  an  interesting  way  how  to  use  public 
transportation. 

25.  Learning  how  to  use  maps. 

26.  The  program's  great.  It  should  be  done  more, 

27.  It  explains  everything  easily. 

28.  Learning  a  little  more  about  transportation. 

29.  Literature. 

30.  I  learned  a  lot  of  things  I  didn't  know  about  Germany  in  just  a  few 
minutes. 

31.  The  program  as  a  whole  was  quite  entertaining. 

32.  It  helped  me  understand  buses  and  a  little  more  about  the  trains. 

33.  The  tape  recording. 

34.  The  questions  and  broadcast,  the  train  schedule  and  the  information  about 
the  how  of  going  about  it. 

35.  Helped  me  plan  a  trip  a  little  easier. 

36.  The  tape  story. 

37.  Very  educational/very  helpful. 

38.  The  characters. 

39.  The  tape. 

40.  The  creatures. 

41.  It  was  very  helpful.  I  learned  some  new  things.  And  if  I  can  do  it, 
anyone  can. 
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Least  Liked  Aspects  cf  Program 


1.  The  only  complaint  -  a  little  long. 

2.  The  length  of  the  program. 

3.  The  length  of  the  tape.  It  should  be  broken  into  parts. 

4.  Too  long. 

5.  Listening  to  the  tape. 

6.  Nothing. 

7.  The  way  they  have  the  people  play  it. 

8.  Too  long  -  needs  to  be  broken  into  parts. 

9.  I  don't  understand  too  many  German  words. 

10.  Nothing,  this  was  a  fun  program. 

11.  Some  of  the  questions  are  hard. 

12.  Nothing. 

13.  Too  much,  too  fast. 

14.  The  radio  show. 

15.  Too  much  concentration  has  to  go  into  studying  this  program. 

16.  Everything  was  alright  to  me. 

1 7 .  Too  long . 

18.  Tape  kinda  childish. 

19.  All  the  questions. 

20.  Realizing  I  didn't  k,.ow  as  much  as  I  thought  I  did. 

21.  The  coping  contest. 

22.  Wasn't  anything  I  didn't  like  about  it. 

23.  Nothing, 

24.  Nothing. 
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25.  Nothing 


26.  The  reading. 

27.  The  dull  humor. 

28.  Nothing. 

29.  The  story. 

30.  Tape  a  little  long. 

31.  Tape  a  little  long. 

( 1 6  wrote  no  comments ) 
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APPENDIX  L 


Summary  of  Observation  of 
Instructional  Process 
Pilot  Program 


•  • 


L 


Instructional  process.  Data  concerning  how  the  participants  inter¬ 


acted  with  the  materials  were  obtained  in  two  ways:  first,  through 
observations  while  they  worked  through  the  materials,  and,  second,  by 
analyzing  the  materials  after  they  had  completed  the  activities.  These 
data  will  be  presented  in  the  sequence  of  the  program  materials. 

Page  1 :  Observations  were  consistent  with  the  initial  reactions 
reported  in  Table  9  and  10.  Almost  all  of  the  participants  appeared  to 
read  the  first  page  with  interest,  and  46  of  the  47  completed  "Rate 
Yourself  -  Are  You  Fit  to  Be  a  Secret  Agent?"  Scores  ranged  from  five  to 
fourteen  points  with  the  average  score  being  eleven  points.  It  would 
seem  that  people  tended  to  overrate  themselves  given  their  scores  on  the 
pretest  which  assessed  several  of  the  skills  in  "Rate  Yourself"  (numbers 
4,  10,  and  12). 

Pages  2  and  3:  The  second  and  third  pages  were  intended  to  be  used 
during  the  broadcast.  The  visuals  are  those  used  by  the  characters  in 
the  episode  (e.g.,  the  schedules,  maps  and  signs)  or  else  they  depict  the 
characters  in  several  scenes  from  the  episode.  The  visuals  appear  in 
script-sequence,  however  many  tryout  participants  either  didn't  under¬ 
stand  that  they  were  to  follow  along  or  were  not  able  to  follow  along. 
There  was  some  confusion,  for  example,  as  to  which  of  the  train  schedules 
to  look  at  first.  The  signs  were  not  as  problematic.  During  the  de¬ 
briefing  sessions,  several  suggestions  regarding  the  format  of  these 
pages  were  made  and  will  be  discussed  in  the  last  section  of  this  report. 

Page  4:  The  information  on  page  4  is  designed  to  teach  the  ret iar 
how  to  understand  two  types  of  train  schedules.  Two  generalizations  can 
be  made  concerning  participant  use  of  this  page.  First,  all  of  them  were 
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able  to  read  it;  that  is,  because  it  is  written  at  approximately  a  4.5 


reading  grade  level,  the  participants  had  the  skills  needed  to  read  it. 
Second,  some  of  the  participants  were  not  willing  to  read  the  page. 
Without  reading  it,  a  person  would  not  know  that  it  was  easy  to  read. 

Some  of  the  individuals  were  intimidated  or  turned  off  by  the  density  of 
the  text.  In  the  controlled  environment  almost  everyone  did  read  page  4, 
but  some  did  so  reluctantly.  The  other  common  difficulty  was  in  locating 
the  symbols  in  "Understanding  Train  Schedules"  because  of  their  location 
in  the  layout. 

Page  5:  This  is  also  an  informational  page.  There  was  very  little 
difficulty  with  any  aspect  of  page  5.  It  was  referred  to  in  order  to 
complete  activities  on  page  6  and  for  doing  the  Crossword  Puzzle. 

Page  6:  Practice  activities  which  range  from  very  structured  to 
open  and  experiential  appear  on  page  6.  "Doing  It  Yourself"  was  worked 
on  by  all  participants,  most  did  "By  Bus  or  Strassenbahn" ,  and  some  did 
"On  Your  Own  Turf."  Question  #1  of  "Doing  It  Yourself"  should  not  have 
been  included  in  this  version  of  the  materials  because  the  map  needed  to 
answer  it  does  not  appear  anywhere  in  the  paper.  The  major  difficulties 
encountered  related  to  the  arithmetic  skills  needed  to  answer  questions 
#2,  4  and  all  of  9.  Some  participants  did  not  know  which  operation  to 
apply  and/or  which  numbers  to  use.  Others  did  not  refer  back,  to  page  5 
for  help  in  answering  the  questions.  Those  completing  "By  Bus  or 
Strassenbahn"  had  few  problems  with  the  main  one  being  identifying  the 
Bergbahn. 

Page  7:  The  top  of  page  7  contains  "Check  It  Out:  Can  You  Cope?" 
Because  an  alternate  form  of  the  pretest  which  included  items  similar  to 
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A  and  D  was  administered,  most  participants  did  not  complete  this 


section.  The  way  in  which  the  train  schedule  is  divided  confused  some 
people . 

Scores  for  The  Coping  Contest  (bottom  of  page  7)  are  presented  in 
Table  6.  Although  40  people  chose  to  work  on  the  contest,  only  34  said 
that  they  would  enter  the  contest.  Table  18  presents  the  data  regarding 
reactions  to  The  Coping  Contest.  Several  people  indicated  that  they 
would  do  the  contest  questions  but  not  send  it  in  to  enter  the  contest. 
Some  of  the  people  who  would  not  enter  the  contest  gave  reasons  not 
specific  to  the  contest  (e.g.,  I  don't  enter  contests  or  I  never  win) 
while  others  did  not  like  the  prizes  or  thought  they  wouldn't  have  time. 

Page  8 :  Primarily  because  of  time  constraints,  only  twelve  people 
worked  on  the  Crossword  Puzzle  which  was  an  optional  activity  during  this 
tryout.  Crossword  puzzle  "bufrs;;  went  to  it  as  soon  as  possible,  and 
several  came  close  to  completing  it.  Others  did  not  have  time  to  do 
much.  Most  of  those  who  had  begun  it  did  not  want  to  have  to  turn  it  in 
at  the  end  of  the  session.  In  oraer  to  complete  the  puzzle,  readers 
should  have  a  German-English  dictionary. 

Because  a  different  evaluation  form  was  used,  participants  were  not 
asked  to  complete  "Now  Give  Us  a  Piece  of  Your  Mind!"  Six  did  anyway 
either  because  they  wanted  to  give  positive  ratings  or  because  they 
wanted  to  enter  the  contest. 
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APPENDIX  M 


Items  Concerning  Previous  Experience 
Related  to  the  Topics 
of  Doing  It  in  Deutschland 
and 

Responses 


The  Triple  Treat 


How  often  do  you  usually  eat  out  on  the  German  economy? 

_  everyday 

_  a  few  times  a  week 

_  once  a  week 

_  a  few  times  a  month 

_  once  a  month 

_  once  every  two  or  three  months 

_  a  few  times  a  year 

_  once  a  year 

_  never 

What  kinds  of  German  eating  places  do  you  go  to?  Put  a  "1"  next  to  the  type  you 
go  to  most  often,  a  "2"  next  to  the  one  you  go  to  next  often,  and  a  "3"  next  to 
the  type  you  go  to  the  next  often. 

_ Restaurant,  including  gasthaus,  gasthof  and  ratskeller  '(a  place 

for  complete  meals) 

_  Schnell  Imbiss  (snack  bar,  quick  food) 

_  Bierstube  or  Weinstube  (beer  or  wine  with  light  food) 

_  Cafe  or  Konditorei  (coffee  and  pastry  shop) 

If  you  marked  "once  every  two  or  three  months"  or  less  often,  why  do  you  rarely 
go  to  German  eating  places?  Put  a  "1"  next  to  the  most  important  reason,  a  "2" 
next  to  the  second  most  important  reason,  and  a  "3"  next  to  the  third  most 
important  reason. 

_  I'm  satisfied  eating  all  my  meals  elsewhere  (messhall,  home,  and/or 

American  facilities). 

_  I  don't  like  German  food. 

_  I  have  some  problems  reading  the  menu,  ordering  and/or  paying. 

_  I  think  it  is  too  expensive  to  eat  out. 

_  I  have  had  a  bad  experience  eating  out  in  a  German  place. 

Explain:  _ 


Other  reason:  Explain 
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C  (Space  Available 
avel )  Flight 


RS  (Military  Affiliate 
dio  Station) 


litary  Police/Provost 
rshall 


enl i stment/Career 
lunselor 


ars  &  Stripes  Bookstore 


avel  &  Tours  Office  (ITT 


;0  (United  Service  Organi 
zation) _ 

hide  Registration _ 


For  those  agencies  you  have  used  4  or  less  times  since  you  have  been  in  USAREUR, 
what  are  your  reasons  for  limited  use?  (Circle  the  numbers  of  all  that  are  true 
for  you). 

1.  I  do  not  need  their  services. 

2.  I  do  not  know  about  their  services. 

3.  I  do  not  know  how  to  apply  for  their  services. 

4.  I  have  heard  some  bad  things  about  their  services. 

5.  I  tried  to  use  their  services,  but  was  not  satisfied. 

6.  I  don't  want  the  Army  to  find  out  about  my  problems. 

7.  I  get  all  the  help  I  need  from  family,  friends  and/or 
other  peopl e. 

8.  Their  services  are  not  available  here. 

9.  Other  [Please  write  your  reason(s)  here.] 


Last  4  SSA# 


The  Goods  To  Go 


How  many  times  in  the  past  month  have  you  shopped  on  the  German  economy? 

_  (1)  0 

_  (2)  1-2 

_  (3)  3-4 

_  (4)'  5-8 

_  (5)  9-12 

_  (6)  13-16 

_  (7)  17-20 

_  (8)  more  than  20 

If  you  shopped  on  the  Germany  economy  4  times  or  less  during  the  past 
month,  why  do  you  rarely  shop  there?  Mark  all  of  the  choices  below  that  are 
true  for  you. 

_  (1)  I  don't  know  which  items  are  sold  in  each  type  of  German  store. 

_  (2)  I  am  not  able  to  understand  the  German  signs  or  sales. 

_  (3)  I  am  confused  by  the  German  money  system  and  exchange  rates. 

_  (4)  I've  had  problems  explaining  to  sales  clerks  what  I  need  or  want. 

_  (5)  The  operating  hours  of  German  stores  are  not  convenient  for  me. 

_  (6)  Shopping  on  the  German  economy  is  too  expensive. 

_  (7)  The  metric  system  of  measurement  confuses  me. 

_  (8)  Transportation  to  the  shopping  district  is  a  problem  for  me. 

_  (9)  I  meet  all  my  needs  using  American  shopping  facilities. 

_ (10)  Other  reasons.  Please  write  your  reasons. 
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Last  4  SSA# 


The  SOFA  Saga 


Answer  each  of  the  questions  below  about  yourself.  Circle  either  T  for  True 
or  F  for  False. 


T  F  1.  I  have  a  USAREUR  POV  operator's  license. 

T  F  2.  I  have  a  privately  owned  vehicle  (POV)  registered  in  my  name. 

T  F  3.  I  have  had  some  legal  questions/problems  since  I've  been  in 

USAREUR. 

T  F  4.  I  have  been  to  the  Legal  Assistance  Office  at  JAG  for  help  since 

I  have  been  in  Germany. 

T  F  5.1  have  been  in  a  situation  in  which  the  military  police  have 
helped  me. 

T  F  6.1  have  been  in  a  situation  in  wnich  I  thought  the  military 

police  hassled  me. 

T  F  7.  I  have  been  in  a  situation  in  which  the  German  police  have 

helped  me. 

T  F  8,  I  have  been  in  a  situation  in  which  I  thought  the  German  police 
hassled  me. 

T  F  9.  I  have  mailed  gifts  to  the  U.S.  through  the  APO. 

T  F  10.  I  have  traveled  to  European  countries  outside  West  Germany. 


Experience  Eating  Out  on  the  German  Economy 


How  often  do  you  usually  eat  out  on  the  German  economy? 

%  Reporting 
(  n  =  23) 

everyday  4.3 

a  few  times  a  week  17.4 

once  a  week  17.4 

a  few  times  a  month  30.4 

once  a  month  00.0 

once  every  two  or  three  months  21.7 

a  few  times  a  year  4.3 

once  a  year  0.0 

never  4.3 

What  kinds  of  German  eating  places  do  you  go  to? 

Restaurant,  including  gasthaus,  gasthof  and  ratskeller  91.3 

(a  place  for  complete  meals) 

Schnell  Imbiss  (snack  bar,  quick  food)  73.9 

Sierstube  or  Weinstube  (beer  or  wine  with  light  food)  60.9 

Cafe  or  Konditorei  (coffee  and  pastry  shop)  34.8 

Reasons  for  infrequently  eating  out  ("Once  every  two  or  three 
months"  or  less  often) 

I'm  satisfied  eating  all  my  meals  elsewhere  (messhall,  17.4 

home,  and/or  American  facilities). 

I  don't  like  German  food.  8.7 

I  have  some  problems  reading  the  menu,  ordering  and/or  17.4 

paying. 

I  think  it  is  too  expensive  to  eat  out.  4.3 

I  have  had  a  bad  experience  eating  out  in  a  German  place.  8.7 
Other  reason.  0.0 
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Experience  in  Using  USAREUR  Agencies 


. 


i 

i 


► 


B 


I 
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How  many  times  since  you  have  been  in  USAREUR  have  you  used  the  services  provided 
by  each  of  the  following  agencies? 


Percent  Reporting  (n=20) 


None 

1-2 

3-4 

5-8 

9-12 

13-16 

17-20 

More  than  20 

Armed  Forces  Recreation 

Centers  (AFRC) 

65 

30 

5 

• 

Army  &  Air  Force  Exchange 
Services  (AAFES) 

5 

■ 

5 

5 

85 

Army  Community  Service  (ACS) 

55 

25 

5 

10 

5 

Army  Bnerqency  Relief  (AER) 

90 

'  10 

Banking  Facility 

30 

5 

5 

10 

10 

35 

Chaplain's  Office 

80 

15 

■ 

5 

Class  VI  Store 

30 

25 

20 

10 

10 

5 

Commissary 

10 

25 

5 

■ 

55 

Community  Counseling  Center 
(CCC-  formerly  CDAAC) 

95 

■ 

5 

■ 

■ 

Credit  Union 

75 

15 

S 

5 

Deutsche  Bundespost-  Civilian 
Telephone  Service  fi  Hail 

40 

10 

15 

10 

5 

5 

15 

Driver's  Orientation  & 

Testing 

45 

45 

10 

m 

Education  Center  Services 

25 

30 

25 

15 

5 

Enlisted  Member's  Club 

40 

10 

5 

10 

5 

30 

Equal  Opportunity  Office 

90 

5 

5 

Finance 

20 

35 

10 

5 

20 

10 

KONTAKT 

.100 

1 

Legal  Assistance  Office  (LAO) 

90 

5 

5 

1 

1 

mmmm 

1 

Medical  Services 


30 


15 


10 


10 


None 

1-2 

3-4 

5-8 

9-12 

1  3-16 

1  7-20 

More  than  20 

MAC  (Space  Available 

Travel)  Flight 

80 

20 

MARS  (Military  Affiliate 

Radio  station) 

85 

15 

■ 

■ 

■ 

Military  Police/Provost 
Marshall 

80 

15 

5 

■ 

■ 

■ 

Postal  Services  (APO) 

15 

10 

10 

! 

15 

5 

45 

Rail  Transportation 

Office  (RTO) 

85 

10 

■ 

■ 

5 

Recreation  Center  Services 

20 

25 

10 

1 

10 

5 

30 

Red  Cross 

85 

5 

10 

Reenlistment/Career 

Counselor 

70 

25 

5 

■ 

|  | 

Stars  S  Stripes  Bookstore 

15 

5 

n 

m 

15 

10 

5 

35 

Travel  &  Tours  Office  (ITT) 

40 

5 

10 

5 

5 

USO  (United  Service  Organi¬ 
zation  ) 

100 

I 

i 

Vehicle  Registration 

75 

25 

For  those  agencies  you  have  used  4  or  less  times  since  you  have  been  in  U3AREUR, 
what  are  your  reasons  for  limited  use?  (Circle  the  numbers  of  all  that  are  true 
for  you). 

%  Reporting 


1.  I  do  not  need  their  services.  75 

2.  I  do  not  know  about  their  services.  45 

3.  I  do  not  know  how  to  apply  for  their  services.  10 

4.  X  have  heard  some  had  things  about  their  services.  0 

5.  X  tried  to  use  their  services,  but  was  not  satisfied.  5 

6.  I  don't  want  the  Army  to  find  cut  about  my  problems.  5 

7.  I  get  all  the  help  I  need  from  family,  friends  and/or  20 

other  people. 

8.  Their  services  are  not  available  here.  15 

9.  Other  [Please  write  your  reason(s)  here.]  20 


Experience  Shopping  on  the  Economy 


How  many  times  in  the  past  month  have  you  shopped 

on  the  German  economy?  %  Reporting 


(n  =  20) 

0 

10.0% 

1-2 

30.0% 

3-4 

30.0% 

5-8 

15.0% 

9-12 

15.0% 

13-16 

0.0% 

17-20 

0.0% 

more  than  20 

0.0% 

If  you  shopped  on  the  Germany  economy  4  times  or  less 
during  the  past  month,  why  do  you  rarely  shop  there? 

I  don't  know  which  items  are  sold  in  each  type 
of  German  store. 

I  am  not  able  to  understand  the  German  signs  or  sales. 

I  am  confused  by  the  German  money  system  and  exchange 
rates. 

I've  had  problems  explaining  to  sales  clerks  what 
I  need  or  want 

The  operating  hours  of  German  stores  are  not  convenient 
for  me. 

Shopping  on  the  German  economy  is  too  expensive. 

The  metric  system  of  measurement  confuses  me. 

Transportation  to  the  shopping  district  is  a  problem  for  me. 
I  meet  all  my  needs  using  American  shopping  facilities. 

Other  reasons. 


10.0% 

15.0% 

0.0% 

20.0% 

55.0% 

20.0% 

10.0% 

20.0% 

5.0% 

20.0% 
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Experience  Related  to  Legal  Aspects  of  Living  in  Germany 


%  Reporting 


(n  =  18) 

I  have  a  USAREUR  POV  operator's  license. 

11.1% 

I  have  a  privately  owned  vehicle  (POV)  registered 
in  my  name. 

11.1% 

I  have  had  some  legal  questions/problems  since 

I've  been  in  USAREUR. 

38.9% 

I  have  been  \.o  the  Legal  Assistance  Office  at  JAG 
for  help  since  I  have  been  in  Germany. 

22.2% 

I  have  been  in  a  situation  in  which  the  military 
police  have  helped  me. 

5.6% 

I  have  been  in  a  situation  in  which  I  thought  the 
military  police  hassled  me. 

11.1% 

I  have  been  in  a  situation  in  which  the  German 
police  have  helped  me. 

11.1% 

I  have  been  in  a  situation  in  which  I  thought  the 
German  police  hassled  me. 

0.0% 

I  have  mailed  gifts  to  the  U.S.  through  the  APO. 

66.7% 

I  have  traveled  to  European  countries  outside 

West  Germany. 

44.4% 

The  Triple  Treat 


PRE  Last  4  SSN#  _  _ 

Match  the  name  of  the  type  of  German  eating  place  on  the  right  with  the  kind 
of  food  you  would  get  there. 

_  1.  Conditori  a.  a  quick  snack,  like  a  wurst 

_  2.  Gasthaus  b.  a  full  meal;  moderate  cost 

_  3.  Schnell  Imbiss  c.  cake  and  coffee 

Use  the  menu  on  the  next  page  to  answer  these  questions. 

4.  Which  item  is  an  appetizer? 

_  2  _  5  _  9  _  12 

5.  Which  item  is  veal? 

_ 4  _  6  _  8  _  10 

6.  How  much  would  your  bill  be  for  it 2,  10  and  14? 

DM  _ 

7.  How  much  would  your  bill  be  for  baked  mushrooms,  roast  wild  pig,  and 
mixed  ice  cream? 

DM  _ 

Match  the  statement  on  the  right  with  the  German  on  the  left. 

8.  Zahlen,  bitte  a.  A  sign  you  might  see  in  a 

restaurant 


9.  Garderobe  b.  What  a  waitress  might  say 

when  you've  finished  eating 

10.  Hat  es  gut  geschmekt?  c.  What  you  might  say  when 

you  finish  eating 
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The  Triple  Treat 


POST  Last  4  SSN#  _ 

Match  the  name  of  the  type  of  German  eating  place  on  the  right  with  the  kind 
of  food  you  would  get  there. 

_  1.  Cafe  a.  a  quick,  cafeteria-like  meal 

_  2.  Gasthof  b.  a  full  meal  served  to  you  at 

a  modest  cost 

_  3.  Schnell  buffet  c.  coffee  and  pastry 

Use  the  menu  on  the  next  page  to  answer  these  questions. 

4.  Which  item  is  a  soup? 

_  1  _  5  _  10  _  13 

5.  Which  item  is  beef? 

_  3  _  7  _  9  _  11 

6.  How  much  would  your  bill  be  for  #7,  9  and  13? 

DM  _ 

7.  How  much  would  your  bill  be  for  onion  soup  with  baked  cheese, 
trout  with  almond  butter,  and  an  ice  cream  sundae? 

DM  _ 

Match  the  statement  on  the  right  with  the  German  on  the  left. 

_  8.  Guten  Appetit  a.  A  sign  you  might  see  in 

the  window. 

_  9.  Heulte  ist  Ruhetag  b.  What  you  might  say  when 

you  enter  a  restaurant. 

_  10.  Ist  hier  frei?  c.  What  the  waiter  might  say 

when  he  serves  you. 


SPEISEKARTE 


Vorspeisen 


1/2  Dtzd.  WeinbergrchnecKen 

DM 

7.00 

Gef lugelsalat  "Bur gtraulein" 

DM 

10.50 

Frische  Champignons  gebacken 

DM 

9.50 

Gefullte  Artischocken  mit  Garnelen 

DM 

14.00 

Suppen 

Hausgemachte  Zwiebelsuppe  mit  Kase  uberbacken 

DM 

5.00 

Fasanenkraf tbruhe  mit  altem  Sherry  Kasestange 

DM 

4.50 

Hausgemachte  Rahmsuppe 

DM 

3.80 

Spez ialitaten 

Kalbsnieren  "Monsier" 

Rahm-Champignon-Cognac 

S  chwenkkar  tof  f  eln 

DM 

15.50 

Rumpsteak  vom  Rind  "Burgritter  Art"  mit  Edelkase 
uberbacken,  Lyonerkartof f eln 

DM 

13.50 

Wildschweinbraten  hausgemachte  Spatzle, 
Preiselbeeren 

DM 

17.80 

Forelle  in  Mandelbutter ,  Salzkar tof f eln 

DM 

19.00 

Nachtische 

Gemischtes  Eis  mit  Sahne 

DM 

3.80 

Pfirsich  Melba 

DM 

5.50 

Eisbecher  Spezial 

DM 

6.00 

PRE 


Last  4  SSA# 


THE  COMMUNITY  CAPER 


What  agency  in  the  military  community  would  you  go  to  if: 

1.  You  want  to  learn  more  about  and  get  more  experience  in  your  hobby  of 
photography? 


2.  You  want  to  prepare  for  your  promotion  board  by  studying  FM's,  TM's, 
TC's  and  other  Army  publications? 


3.  You  want  your  spouse  to  be  able  to  use  your  DPP  account  while  you're  in 
the  field? 


4.  You've  been  very  depressed  lately  and  would  like  someone  to  help  you 


5.  You  need  information  about  taking  the  train  to  Hamburg  in  northern 
Germany? 


Which  of  the  following  actions  would  help  and  which  would  hurt  your  chances 

of  getting  the  services  you  want  from  an  agency?  Circle  HELP  or  HURT. 

HELP  HURT  6.  Repeat  a  question  or  a  request  using  other  words  if  an 

agency  person  doesn't  seem  to  understand  you. 

HELP  HURT  7.  Find  out  what  materials  you  need  to  get  the  service  you 

want  when  you  show  up  for  your  appointment. 

HELP  HURT  8.  If  an  agency  person  tells  you  that  something  can't  be  done, 

although  you  know  it  can,  leave  because  you  can't  get  him 
to  do  it. 

HELP  HURT  9.  Notify  an  agency  if  you'll  be  late  for  or  won't  be  able  to 

keep  an  appointment  as  far  in  advance  as  you  can. 

HELP  HURT  10.  Go  to  another  person  at  the  agency  or  to  the  manager/super- 

visor  when  you  have  a  bad  experience  with  a  particular 
agency. 
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POST 


Last  4  SSA" 


THE  COMMUNITY  CAPER 


What  agency  in  the  military  community  would  you  go  to  if: 

1.  You're  going  camping  and  want  to  rent  a  tent? 


2.  You  want  to  prepare  for  your  SOT  by  studying  TEC  lessons? 


3.  You  want  a  buddy  to  sell  your  car  for  you  after  you  PCS  to  CONUS? 


4.  You're  having  financial  problems  and  want  counseling  to  help  you  solve 
them? 


5.  You  want  to  take  a  tour  to  Paris? 


Which  of  the  following  actions  would  help  and  which  would  hurt  your  chances 
of  getting  the  services  you  want  from  an  agency?  Circle  HELP  or  HURT. 


HELP 

HURT 

6. 

If  an  agency  person  doesn't  understand  what  you  want, 
leave  because  he  probably  can't  help  you. 

HELP 

HURT 

7. 

Find  out  what  materials  (forms,  money,  etc.)  you  need 
to  obtain  a  service  before  you  go  for  an  appointment. 

HELP 

HURT 

8. 

Be  assertive.  Know  what  your  rights/privileges  are  and 
don't  take  "NO"  for  an  answer. 

HELP 

HURT 

9. 

If  you  can't  keep  an  appointment,  go  in  the  next  soonest 
day  you  can. 

HELP 

HURT 

10. 

If  you  have  a  bad  experience  at  a  particular  agency,  don 
go  back. 
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6. 
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American-German  Size  Conversion  Chart 


WOMEN: 

BLOUSES  AND  SWEATERS 


u.s. 

German 


32  34  36  38  40  42 

40  42  44  46  48  50 

DRESSES  AND  SUITS 


U.S.  10  12  14  16  18  20 

German  38  40  42  44  46  48 

SHOES 

U.S.  4  5  6  7  8  9 

German  35  36  37  38  39  40 


MEN: 

SUITS,  COATS,  SLACKS  AND  JACKETS 


U.S. 

German 


34  36  38  40  42  44 

44  46  48  50  52  54 

SHOES 


U.S. 

German 


8  9  10  11  12  13 

39  40  41  42  43  44 


SHIRTS 


U.S. 

German 


14  14-1/2  15  15-1/2  15-3/4  16  16-1/2 

36  37  38  39  40  41  42 


Hints  for  Converting: 


I.For  blouses, add  8  to  U.S.  sizes  (e.g.,U.S.34  =  German  42) 
2. For  dresses/skirts,  add  28  to  U.S.  Size. 

3. For  shoes, add  31  to  U.S.  size. 


PRE 


Last  4  SSA# 


The  SOFA  Saga 


1.  To  register  a  privately  owned  vehicle  (POV)  for  the  first  time,  you  need 
the  following  items.  One  item  is  missing.  Write  it  in. 

a.  Proof  of  ownership 

b.  $5.00  registration  fee 

c.  USAREUR  operator's  license 

d.  double  white  insurance  card 

e.  AE  Form  1598 

f . 


Compute  the  estimated  conversions: 

2.  60  km/h  =  _ mph 

3.  _  km/h  =  60  mph 

Who  has  exclusive  or  primary  jurisdiction  (legal  authority)  in  the  following 
cases? 

4.  An  E-4  driving  his  POV  under  the  influence  of  alcohol. 

_  German  _  U.S.  military 

5.  Two  GIs  have  a  fight  in  a  German  bar  and  hurt  each  other  and  property  of 
the  bar. 


_  German  _ U.S.  military 

Decide  if  the  following  actions  are  legal  or  illegal  in  USAREUR. 

6.  To  give  a  German  friend  a  pack  of  cigarettes  you  bought  at  the  PX. 

_  legal  _  illegal 

7.  To  send  three  bona  fide  gifts  worth  $10,  $20,  and  $18  in  one  box  duty  free. 

_  legal  _  illegal 

What  do  these  signs  mean? 


9. 


NiCHT  SCHkleu_ER 
ALLfc-S 


130 


10.  The  German  Emergency  (Notruf)  phone  number  is 
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Last  4  SSA# 


The  SOFA  Saga 


1.  To  register  a  privately  owned  vehicle  (POV)  for  the  first  time,  you  need 
the  following  items.  One  item  is  missing.  Write  it  in. 


a.  AE  Form  1598 

b.  Proof  of  vehicle  inspection 

c.  USAREUR  operator's  license 

d.  $5.00  registration  fee 

e.  Proof  of  ownership 

f . 


Compute  the  estimated  conversions: 

2.  70  km/h  =  _ mph 

3.  _  km/h  =  70  mph 

Who  has  exclusive  or  primary  jurisdiction  (legal  authority)  in  the  following 
cases? 

4.  A  soldier  AWOL  for  3  days. 


German 


U.S.  military 


5.  A  PFC  who  fled  the  scene  of  an  accident. 


German 


U.S.  military 


Decide  if  the  following  actions  are  legal  or  illegal  in  USAREUR. 

6.  To  give  a  German  friend  a  liter  of  scotch  you  bought  at  the  Class  VI. 


legal 


illegal 


7.  To  mail  a  $250  cuckoo  clock  you  bought  in  Germany  for  yourself  to  the 
U.S.  duty  free  when  you  PCS. 


legal 


illegal 


What  do  these  signs  mean? 


100  '  no 


10.  The  military  ambulance  phone  number  is 
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The  Triple  Treat 


Check  the  statements  below  which  are  true  for  you.  As  a  result  of  completing 
this  program, 

_  I  have  learned  some  words  and  phrases  I  can  use  when  I  go  to  a 

German  eating  place. 

_  I  have  learned  some  German  customs  and  ways  of  behaving  when 

eating  out. 

_  When  I  go  to  a  German  eating  place,  I'll  feel  more  comfortable 

because  I  have  more  knowledge  and  skills. 

_  I'm  more  likely  to  go  to  German  eating  places  now. 


0-1 


Last  4  SSA# 


THE  COMMUNITY  CAPER 

Check  the  statements  below  that  are  true  for  you. 

As  a  result  of  completing  THE  COMMUNITY  CAPER, 

_____  1.  I  know  more  about  the  services  available  to  me  from  USAREUR  agencies. 

_  2.  I  know  some  things  I  can  do  to  help  me  get  the  information  or 

services  I  want  from  an  agency. 

_  3.  I  am  more  likely  to  use  USAREUR  agencies  now. 


0-2 


Last  4  SSA# 


The  Goods  To  Go 


Check  the  statements  below  which  are  true  for  you.  As  a  result  of  completing 
this  program, 


I  have  learned  some  words  and  phrases  I  can  use  when  I  go  to  a 
German  store. 

I  have  learned  some  German  customs  and  ways  of  behaving  when 
shopping . 

When  I  go  shopping  in  a  German  store,  I'll  feel  more  comfortable 
because  I  have  more  knowledge  and  skills. 

I'm  more  likely  to  go  shopping  on  the  German  economy  now. 


0-3 


The  SOFA  Saga 


Check  each  of  the  statements  below  which  are  true  for  you. 

AS  A  RESULT  OF  COMPLETING  THE  SOFA  SAGA, 

_  1.  I  have  a  better  idea  of  my  legal  status  in  Germany. 

_  2.  I  have  learned  some  new  knowledge  and  skills  that  will  help  me 

to  do  things  legally/correctly. 

_  3,  I  have  a  better  idea  of  what  to  do  if  I  am  stopped  by  the  German 

police. 

_  4.  I?m  more  likely  to  go  to  the  Legal  Assistance  Office  if  I  have  a 

legal  question  or  problem. 


APPENDIX  P 


Items  Used  for  Reactions 
to 


Programs  //2— 5 


What  did  you  think  of  the  tape  for  the  radio  program? 
in  each  line  that  is  closest  to  your  opinion. 


Place  a  check  in  the  blank 


lots  of  good  information 

helpful 

interesting 

funny 

too  short 


no  good  information 

not  helpful 

boring 

dull 

too  long 


If  this  program  came  on  AFN-radio,  would  you  have  listened  to  each  part  all  the  way 
through? 

Yes 


No  If  not,  why  not? 


Who  would  you  recommend  should  listen  to  this  program? 


P-2 


What  did  you  think  of  the  newspaper  supplement? 
line  that  is  closest  to  your  opinion. 


Place  a  check  in  the  blank  in  each 


lots  of  good  information  _  _ 

helpful  Activities  _  _ 

too  easy  _  _ 

looks  good  _  _ 

Would  you  enter  the  COPING  CONTEST? 
_ Yes 

_ No,  why  not?  _ 


no  good  information 
useless  activities 
too  difficult 
looks  bad 


Go  to  page  8  of  the  newspaper.  Rate  the  activities.  Write  what  you  liked  best  and 
least  about  the  total  program  (both  audio  tape  and  newspaper) . 


P-3 
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APPENDIX  Q 


Items  Concerning  Knowledge  of 
and  Interest  in  the  Topics  of 
Doing  It  in  Deutschland 
and 

Responses 


Q 


I.  How  much  do  you  now  know  about  each  of  the  following  topics.  Place  a  check  in 
the  blank  between  "I  know  nothing"  and  "I  know  a  great  deal"  which  is  closest  to 
your  knowledge. 


I 

know 

nothing 


I 

know 

a  great  deal 


Using  public  transportation 
in  Germany  (trains,  buses, 
strassenbahns,  taxis,  etc.) 

Eating  out  on  the  German 
economy 

Using  military  community 
services  (e.g.  for 
recreation,  health, 
finances,  legal,  family  needs) 

Shopping  on  the  German 
economy 

Legal  aspects  of  living 
in  Germany 

Personal  and/or  Family 
Finance 

Personal  and/or  Family 
Health  and  Welfare 

Using  Education  and 
Training  Opportunities 


q-i 


II.  How  interested  are  you  in  learning  more  about  each  of  the  following  topics? 

Place  a  check  in  the  blank  between  "Not  at  all  Interested"  and  "Extremely 
interested"  which  is  closest  to  your  interest. 

Not  at  all  Extremely 

interested  interested 

Using  public  transportation  _  _  _  _  _  _  _ 

in  Germany  (trains,  buses, 
strassenbahns,  taxis,  etc,) 

Eating  out  on  the  German  _ _  _  _  _  _  _ 

economy 

Using  military  community  _  _  _  _  _  _  _ 

services  (e.g.  for 
recreation,  health, 
finances,  legal,  family  needs) 

Shopping  on  the  German  _  _  _  _  _  _  _ 

economy 

Legal  aspects  of  living  _  _  _  _  _  _  _ 

in  Germany 

Personal  and/or  Family  _  _  _  _  _  _  _ 

Finance 

Personal  and/or  Family  _  _  _  _  _  _  _ 

Health  and  Welfare 


Using  Education  and 
Training  Opportunities 


Perceived  Knowledge  of  Life  Coping  Skills  Topics 
(Tryout  Participants  -  Programs  2-5) 
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Expressed  Interest  in  Life  Coping  Skills  Topics 
(Tryout  Participants  -  Programs  #2-5) 


APPENDIX  R 


Distribution  of  Posttest  Scores 


Programs  #2-5 


number  of  correct  items 


Distribution  of  Posttest  S 
for  Program  "2 
(The  Triple  Treat) 


percent  of  participants 


Distribution  of  Posttest  Scores 
for  Program  #5 
(The  Sofa  Saga) 


Activity  Ratings 
The  Triple  Treat 
(Program  #2) 

X 

( 1  =  low; 

4  =  high) 

1.  Rate  Yourself:  Are  you  a  Four  Star  Restauranter?  (p.  1)  2.95 

2.  Are  you  a  menu  master?  (p.  6)  2.95 

3.  Check  the  check  (p.  6)  2.91 

4.  Doing  Your  Own  Thing:  Saying  it  Right  (p.  6)  2.91 

5.  On  Your  Own  Turf  (p,  6)  3.20 

6.  Check  It  Out:  Can  You  Cope  (p.  7)  2.94 

7.  Coping  Contest  (p.  7)  2.71 

8.  Crypto  Code  (p.  8)  2.25 


Activity  Ratings 
The  Community  Caper 
(Program  #3) 


X 

(1  =  low; 

4  =  high) 

1.  Getting  What  You  Want  From  Agency  Services  (p.  1)  2.47 

2.  The  Resources  Race  (p.  4-5)  2.77 

3.  Doing  It  Yourself  (p.  6)  2.71 

4.  On  Your  Own  Turf  (p.  6)  2.42 

5.  Check  It  Out:  Can  You  Cope?  (p.  7)  2.63 

6.  Coping  Contest  (p.  7)  2.69 

7.  Agency  Scramble  (p.  8)  2.81 


Activity  Ratings 
The  Goods  to  Go 
(Program  #4) 


1.  Super  Schnupper  (p.  1) 

2.  It's  Your  Turn  to  Play  a  Role  (p.  6) 

3.  Was  Gibt's  (p.  6) 

4.  Are  You  Ready  to  Save  DM?  (p.  6) 

5.  How  Do  You  Measure  Up?  (p.  6) 

6.  Was  1st  Was? 

7.  Shop  for  Yourself  (p.  6) 

8.  Check  It  Out:  Can  You  Cope?  (p.  7) 

9.  Coping  Contest  (p.  7) 


10.  Word  Search  Puzzle  (p.  8) 


Activity  Ratings 
The  SOFA  Saga 
(Program  #5) 


X 

( 1  =  low; 

4  =  high) 

1.  Playing  the  Numbers  (p.  1)  2.77 

2.  On  the  Road  (p.  6)  2.80 

3.  KM/H  -  MPH  (p.  6)  2.93 

4.  Legalese  (p.  6)  2.70 

5.  Who  Will  You  See  in  Court?  (p.  6)  2.80 

6.  Legal  or  Illegal?  (p.  6)  3.25 

7.  Send  a  Bonafide  Gift  (p.  6)  2.92 

8.  Check  It  Out:  Can  You  Cope?  (p.  7)  3.14 

9.  The  Coping  Contest  (p.  7)  3.00 

10.  Fractured  Phrases  (p.  8)  3.18 
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Open-Ended  Responses 
to  Programs  #2-5 


Responses  to  Open-ended  Questions 
(Pro-ram  //2  -  "The  Triple  Treat") 
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Responses  to  Open -end eu  Questions 
(PrcgraM  f'3  —  ,fThe  Community  Caper”’ 
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Responses  to  Open-ended  Questions 
(Program  #4  -  "The  Goods  to  Go") 
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PERCEPTIONS  OF  CHARACTERS 
(Programs  #2-5) 
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APPENDIX  V 


Summary  of  Observations  of 
Instructional  Process 


Programs  #2-5 


Instructional  process.  Data  about  how  the  participants  proceded 


through  the  materials  were  collected  in  several  ways:  HumRRO  staff 
observed  as  participants  used  the  programs,  participants  discussed  their 
reactions  and  staff  reviewed  the  activities  in  the  returned  newspaper 
supplements.  These  data  are  outlined  below  for  each  of  the  four  pro¬ 
grams. 

I.  The  Triple  Treat 

A.  Page  1 

1.  Stimulated  interest 

2.  "Four-star  Restauranteer"  engaged  most  participants 

B.  Page  2  -  Observed  participants  looking  at  page  2  when  the 

depicted  scenes  were  heard. 

C .  Page  3 

1 .  Referred  to  by  all  participants  in  order  to  do 
activities 

2.  Some  participants  requested  to  keep  page  3. 

D.  Pages  4-5 

1.  Most  skimmed  these  pages  initially,  then  referred  to 
them  when  doing  activities 

2.  Appeared  to  be  no  problems  with  reading 

E.  Page  6 

1.  "Are  You  a  Menu  Master?" 

a.  Menu  choices  not  readily  found  by  some  participants 

b.  German-English  dictionary  needed 


V-l 
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Check  the  Check 


a.  Problems  because  two  menu  items  of  mushrooms 

b.  Typical  reluctance  to  do  computations 

3.  "On  Your  Own  Turf"  -  No  problems;  used  page  5  for  reference 

4.  "Saying  It  Right" 

a.  Most  difficult  activity  on  page. 

b.  Some  referred  to  page  3  for  help. 

c.  Some  tried  to  pronounce  phrases/words. 

F.  Page  7 

1.  "Check  it  Out  -  Can  You  Cope?" 

a.  Some  tried  to  use  menu  on  page  6  instead  of  the  one  on 
page  4. 

b.  Did  not  generate  a  lot  of  interest. 

2.  Page  2-3 

a.  Page  2  was  referred  to  when  mentioned  in  the  tape. 

b.  The  top  of  page  3  was  not  read  or  used  by  most  partici¬ 
pants  . 

3.  Page  4-5  "The  Resources  Race  Game",  participants  played 
mainly  to  win;  needed  to  be  reminded  to  look  at  the 
strategy  pictures. 

4.  Page  6 

a.  "Your  POC  in  USAREUR"  caught  their  attention  and  some 

discussed  the  meanings  of  the  acronyms. 

b.  "Doing  It  Yourself"  was  completed  using  the  Directory. 

c.  "On  Your  Own  Turf"  requires  community  references  to 

complete. 
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5 .  Page  7 


a.  "Check  It  Out:  Can  You  Cope?"  No  problems  in  completing 

b.  Contest  -  many  mentioned  that  it  was  too  easy. 

6.  Page  8  -  "Agency  Scramble"  -  Most  participants  liked  doing  it, 
should  use  the  Directory  to  get  the  right  names. 

III.  The  Goods  to  Go 

A.  Page  1  -  Some  confusion  as  to  how  and  where  to  answer  "Super 
Schnupper"  questions 

B.  Page  2  -  Rereired  to  during  tape  and  when  working  on  page  6-7. 

C.  Page  3  -  Many  participants  wanted  to  keep  this  page;  referred  to 
during  activities. 

D.  Page  4 

1.  Conversion  from  dollars  to  DMs  and  vice  versa  new  to  some. 
Multiplication  less  difficult  than  division. 

2.  "The  13%  Solution"  was  commented  upon  by  participants  as 

being  new  to  them. 

E.  Page  5  -  referred  to  frequently;  seemed  easy  to  use. 

F.  Page  6 

1.  Because  of  time  constraints,  most  participants  did  not 
complete  everything.  Most  did  not  do  "It's  Your  Turn  to 
Play  a  Role"  and  "How  do  You  Measure  Up?" 

2.  "Are  You  Ready  to  Save  DMs"  was  difficult  for  many. 

3.  Other  activities  were  done  rather  easily  by  referring  to 
previous  pages. 
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G.  Page  7 


1.  "Check  It  Out:  Can  You  Cope?"  -  Only  difficult  questions 

required  computations  (1  f-g) 

2.  "The  Coping  Contest" 

a.  Those  who  had  time  used  a  German-English  dictionary  and 
were  able  to  complete  it. 

b.  Most  were  not  able  to  answer  #4  because  they  weren't 
listening  for  the  answer  when  they  heard  the. tape. 

H.  Page  8  -  "Word  Search  Puzzle"  -  engaged  a  number  of  people 

through  all  the  session;  several  did  it  first  -  required  German- 
English  dictionary. 

IV.  The  SOFA  Saga 

A.  Page  1 

1 .  Phrase  "under  the  SOFA"  and  title  SOFA  Saga  elicited 
comments  and  participants  read  "Know  Where  You  Stand..." 

2.  "Playing  the  Numbers  -  Legally"  was  attention-getting  and 

people  did  go  back  to  it  as  they  came  across  answers  in 
text. 

B.  Pages  2-5 

1.  People  tended  to  pick  out  what  they  didn't  know  already  to 
read. 

2.  No  one  appeared  to  have  difficulty  reading  dense  text. 

3.  Information  generated  discussions  among  participants. 

4.  There  was  too  much  for  participants  to  really  study  and 
absorb  during  limited  time.  Some  requested  to  keep  paper 
for  future  reference. 
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C.  Page  6  -  All  of  the  activities  were  doable;  no  problem  with 


directions;  participants  referred  to  previous  pages  to  locate 
answers. 

D.  Page  6 

1.  "Check  It  Out:  Can  You  Cope?"  -  No  problems 

2.  "The  Coping  Contest?"  Most  were  interested  in  the  task. 

E.  Page  8  -  "Fractured  Phrases"  -  participants  appeared  to  have  fun 
doing  it. 
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CHESTER  BOONDOGGLE 

D 


THE 

MUNICH 
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Sneak  Preview 

Here's  your  chance  to  get  some  inside  information!  This 
episode  of  "DOING  IT  IN  DEUTSCHLAND''  is  called 
TIIE  MUNICH  CONNECTION.  The  characters  in  this 
caper  are; 

Strac  Willie 

You  probably  know  someone  like  Willie.  He's  always 
ready  for  an  adventure.  In  fact,  he'll  jump  in  with  both 
feet  before  he*s  sure  of  what  he’s  doing!  So,  of  course,  he 
immediately  accepts  a  secret  mission  from  "Contact." 

Doctor  Zap 

A  fella  like  Doctor  Zap  is  a  good  friend  to  have  around! 
He’s  a  fountain  of  knowledge  with  all  the  facts  at  his 
fingertips  —  that  is  when  he  can  find  them  in  his  satchel! 
Luckily  for  Strac  Willie,  Zap  could  help  them  make 
their  Munich  Connection. 

Chester 

Boondoggle 

We  all  have  a  little  Chester  Boondoggle  in  us!  He  man¬ 
ages  to  get  himself  into  a  mess  every  now  and  then  —  but 
he’s  a  good,  loyal  friend.  He  also  likes  to  take  every 
opportunity  to  get  away  (TDY?)  —  thus  his  nickname 
"Boondoggle."  He  couldn't  turn  down  a  trip  to  Munich, 
could  he?  Even  if  he  didn't  know  why  he  was  going! 

You  will  meet  this  fearless  threesome  and  find  out 
about  their  secret  mission  on  AFN  radio. 

Listen  to  THE  MUNICH  CONNECTION  and  find 
out  all  you  need  to  know  to  get  around  in  Germany.  As 
you  listen,  use  the  pictures  and  information  which  follow. 
When  the  program  is  over,  the  other  information  and 
activities  will  help  you  become  an  expert  on  using  public 
transportation  wherever  you  live  in  Germany. 


Schedule  of  AFN  Broadcasts 

•V,-.  ■  ;  '  .  ■  * 

Monday.  31  January  —  1100  hours  ?  SKfiiJSSK 

■  'V  :;i/  '  v-'Vf': 

-  Wednesday.  2  February  vn  ^900  hours  ' v 

Saturday.  5  February  —  1220  hours 

V.;;  -<  vs A V: 


What’s  IT  AM  About 

THE  MUNICH  CONNECTION  is  one  of  a  series  of 
programs  about  DOING  IT  IN  DEUTSCHLAND. 
Each  episode  is  about  a  different  "IT."  Have  you  ever 
needed  or  wanted  to  do  the  following  things  in  Ger¬ 
many?  Use  public  transportation  ...  Shop  on  the 
economy  . ..  Eat  out  on  the  economy  . . .  Understand 
the  legal  aspects  of  living  in  Germany.  If  your  answer 
b  "YES,"  be  sure  .o  listen  to  the  AFN  radio  broadcast 
and  use  the  Stars  and  Stripes  insert  for  each  episode.  It 
won’t  be.  long  before  you’ll  he  "Doing  IT  in  Deutsch¬ 
land"  too!  If  you  miss  a  program,  go  to  your  Education 
Center.  They’ll  have  all  of  the  programs  for  you  to  use 
oa  your  own. 


You  Have  to  Cope  to  Win! 

Listen  to  THE  MUNICH  CONNECTION  on  AFN 
radio  and  complete  the  following  pages.  Then  enter 
THE  COPING  CONTEST.  You  can  be  a  winner!  You 
might  be  one  of  25  people  who  win  a  "DOING  IT  IN 
DEUTSCHLAND"  T-shirt.  The  T-shirt  design  will 
look  like  the  picture  above. 

See  page  7  for  THE  COPING  CONTEST  rules. 

SPECIAL  CONTEST  OFFER. 

The  German  Federal  Railway  is  offering  their  DB 
(Deutsche  Bundesbahn)  T-shirts  to  an  additional  25 
"Munich  Connection"  winners! 


•Rate  Yourself’ 


■Are  You  Fit  To  Be  A  Secret  Agent?™ 


Find  out  your  "007”  rating.  To  be  a  secret  agent  you  must  be  able  to  get  around.  Can  you  Find  your  way  around  Germany? 

s/s 

□  □  □ 


1.  Can  you  find  a  Strassenbahn,  bus,  and 
taxi  when  you  need  one? 

2.  Do  you  know 

where  the  Bahnhof  is? 

3.  Can  you  read  a  map  to  see  where 
buses  and  Slrassenbahns  go? 

4.  Can  you  read  a  German  train 
schedule? 

3.  Can  you  read  the  Strassenbahn  and 
German  bus  schedule? 

6.  Do  you  know  the  fastest  way  to  get 
where  you’re  going? 

7.  Do  you  know  the  cheapest  way  to  get 
where  you’re  going? 

8.  Can  you  plan  a  trip  from  where  you 
live  to  another  city  in  Germany? 


/// 
□  □  □ 


9.  Do  you  know  where  to  go  to  get  help 
or  information  about  getting  around 
in  Germany? 

ODD  10.  Can  you  Figure  out  how  much  it  costs 
__  you  when  you  use  the  train,  bus, 

Q  Q  Q  taxi,  and  Strassenbahn?  Q  []  Q 

11.  Can  you  Figure  out  how  long  it  will 

ODD  take  to  get  to  another  city?  □  □  □ 

12.  Do  you  know  what  the  signs  mean 

□  □  □  that  are  used  on  trains,  buses,  and 

Slrassenbahns?  □  □  □ 

Q  Q  Q  13.  Do  you  know  the  rules  and 

regulations  when  using  trains,  buses, 

□  □  □  Slrassenbahns  and  taxis?  □  □  □ 

14.  Do  you  know  how  to  act  when  using 

□  □  □  public  transportation?  0  D  O 


For  each  "Always”  you  marked,  give  yourself  2  points  and  for  each  ‘‘Sometimes,’ 
out  your  ”007”  rating. 


I  point.  Add  up  your  score  and  find 


Total  Points 

Score 

0 

- 

000 

1  —  7 

- 

001 

8  —  14 

- 

003 

15  —  21 

- 

005 

>> _ 7* 

- 

007 

You  need  help  fast  — be  sure  to  listen  to  the  radio  program.  Use  the  information  and  activities 
which  follow  for  help. 

You’re  cetting  the  basics  but  you  need  more  practice  — keep  trying.  The  radio  program  and  the 
following  information  will  hc'p  you  a  lot. 

You’re  doing  okay.  On  a  train  you  can  probably  make  it.  Listening  to  the  radio  program  and 
going  over  the  following  information  will  increase  your  ability  to  get  around. 

You’re  almost  qualified  to  be  on  your  own.  But,  why  don’t  you  see  what  else  you  can  pick  up 
from  the  radio  program  and  the  following  information. 

You’re  readv  for  vour  own  secret  mission!  See  if  vou  can  catch  anv  mistakes  the  secret  aoents 


This  spociml  tectio «  *«  prrporti  by  tkt  //«m«  Kttomrett  Jtntmrtk  Orgmmr.mtiom  (HmmKKO)  mni  it  mot  «  ymrl  tf  Th t  Stmn  mmi  Strip** 
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*Doing  it  in  Deutschland*-! 


TAILING  THE  SECRET 
AGENTS... 

Listen  as  the  fearless  threesome  try  to  complete  their 
mission.  You  can  keep  track  of  their  movements  by  using 
the  following  information.  When  Doctor  Zap  needs  to 
read  important  schedules  and  signs,  look  over  his  shoul¬ 
der  at  the  pictures  below.  When  Chester  Boondoggle  has 
trouble  understanding  new  German  words  and  phrases, 
you’ll  have  them  right  in  front  of  you. 


Here  art  Strae  Willie  and  Doctor  Zap.  They’re  talking 
about  their  secret  mission.  The  MUNICH  CONNEC¬ 
TION  on  AFN-radio  is  about  their  adventure. 


Maybe  you  eall  this  “THE  ST R ASS.**  It  Is  a  St  etsse*- 
bahn  like  those  found  in  many  German  cities. 


SIGNSI 


Bu*  Slop 


Raaarvad  Saal 
For  Handicappad 
Schwarbahindort 


Q 

TAXI 


Taxi  Slop 

® 

Slraaaanbahn  Slap 


STREET  CARS  AND  BUSES 

TICKET  VENDING  MACHINE 


BUYING  YOUR  TICKET 


Strac  Willie  and  Choir r  bought  their  tickets 
from  the  drirer.  Many  citie*  and  towns  hare 
rending  machines.  In  some  places  you  may  buy  a 
ticket  from  either  a  rending  machine  or  the 
drirer  on  the  but  or  Slraasenhahn.  In  other 
places,  you  must  hare  a  ticket  before  you  get  on. 

Validating  Your  Ticket 


In  many  cities  you  must  validate  your  ticket. 
You  usually  do  this  by  using  a  machine  found  on 
the  bus  or  streetcar.  It  is  called  the  Entwerter. 
Just  push  your  ticket  into  the  slot  of  the  ma¬ 
chine.  Usually  a  bell  will  ring  when  the  ticket 
has  been  stamped. 

Keep  your  ticket  until  the 
end  of  your  trip  You  must 
have  a  valid  ticket  at  all 
times.  If  an  inspector  asks 
you  for  a  ticket  and  you  do 
not  have  one.  you  must  pay 
a  fine  The  fine  can  be  DM 
40  —  or  more! 


Str,.  fVillie  and  Chester  used  this  map  to  help  them  get  from 
Sehwetzingen  to  the  Hauptbahnhof.  You’ll  need  to  use  it  too  when 
you  do  ’‘Doing  It  Yourself**  and  “Check  It  Out:  Can  You  Cope?**  on 
pages  6  and  7. 


a 


Hchtung :  Schwatzlngan  -  PlankiUd!  -  Eppaihaim 
Rlehtung :  Eppathalm  -  Pfaffangnihd  -  Blsmarekplatz 


montag,  -  frattagn 


20 

! 

I 


SchwstZTO  ScMo6pl  sb  - 

- 

0512  - 

- 

- 

0552  - 

0612  - 

0632 

HtaogslraBs 

sb  - 

- 

0515  - 

- 

- 

0555  - 

0615  - 

0635 

Aug.-Nsuhsui-Str. 

sb  - 

- 

0518  - 

- 

- 

0556  - 

0616  - 

0636 

AHsnh#«w 

sb  - 

- 

0517  - 

• 

• 

0557  - 

0617  - 

0637 

Pisrwsiadi  Rsttwus 

sb  - 

- 

0516  - 

• 

- 

05  56  - 

0616  - 

0636 

Eissnbsbnstrsfte 

sb  - 

- 

0519  - 

• 

- 

0559  - 

0619  - 

0639 

Eppeinetm  Fnsdhotatr  sb  - 

- 

0525  - 

- 

- 

0605  - 

0625  - 

0645 

Eppelh.  Kircbh.  Sir. 

sn  - 

- 

0527  - 

- 

* 

.1 

11 

0627  - 
Umsl  — 

064  7 

Umsl 

Eppslh  Kirch*  Str. 
Eppsihstm  Rsthsua 
Epp*ih#.m  Jakobs* 
Krartcftw*? 

Pt#H  •f'grund/  Stott 

MsrtlatrtA* 

Induatn#  stride 

CrsfnytK\iCka  Sod 

Cismybfueks 

BstrieBshof 

Min*rma>erstra8« 

Sluntsch'iJlrafte 

Romsrsirafte 

Hsiienbsd 

BtsmarckpisU 


sb  0510  -  0530  -  0550  0600  0610  0620  0630  0640  0650 

•b  0511  -  0531  -  0551  0601  0611  0621  0631  064  V  0651 

•D  0512  -  0532  -  0552  0602  0612  0622  0632  0642  0652 

•b  0513  -  0533  -  0553  0603  0613  0623  0633  0643  0653 

•D  0515  -  0535  -  0555  0605  0615  0625  0635  0645  0655 

•B  0515  -  0535  -  0555  0605  0615  0625  0635  0645  0655 

•b  0516  -  0536  -  0556  0606  0616  0626  0636  0646  0656 

•b  0519  -  0539  -  0559  0609  0619  0629  0639  0649  0659 

SB  0520  -  0540  -  0600  0610  0620  0630  0640  0650  0700 

•b  0522  0536  0542  0556  0602  0612  0622  0632  0042  0652  0702 

sb  0523  0537  0543  0557  0603  0613  0623  0633  C643  0653  0703 

•  b  0524  0536  0544  0558  0604  0614  0624  0634  0644  0654  0704 

4b  0525  0539  0545  0659  0605  0615  0625  0635  0645  0655  0705 

sb  0526  0540  0546  0600  0606  0616  0626  0636  0646  0656  0706 

an  0527  0541  0547  0601  0607  0617  0627  0637  0647  0657  0707 


Umet  —  Umsls<g«n  m  Eppeiheim  von  Bui  Sul  Strs6#no*nn 


Do  you  recognize  these  signs  and  symbols?  They’re  the 

same  ones  our  “Secret  Agents’*  needed  to  know  in  order  to  To  get  from  Sehwetzingen  to  the  Hsupthahnbof,  Strae  and  Chester  took  bus  #20  and  Strassenbahn  #2,  Remember, 
use  the  bus  and  Strassenbahn.  Strae  told  Chester  about  “alle  10  Minute*."  * 
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'Doing  it  in  Deutschland’-! 
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Abfahrt  Departure  Depart  ©  Heidelberg  Hbf. 

ZM _ Zue-Mr  Btchtanq _ 

_ 1V«3 _ E  aonafTri  tianohiim  15.14  —  Orooe-Geeno-OofnboiQ  lt27  —  Fraghturt  (Ml  1t.«* 

1VM  n»  1  IncMIM-KiitHiM  1U1  -  VMiwi.iEnlallilM 

_ wen _ 

IS.  10  m3  EbartMcfc  1143  MuhicH  IM)  10.07 

i/niffTn^  wiem  wrf  _ _ 

1S.11  C  an  W mhmm  IS. a>  —  Pfwotodt  1SJ0  f  r«A*ryct  14.13 


MORE  SIGNS! 


Deutachn  Bundeabahn  No  Smoking  Allowed 
Nichtrauchar 


Smoking  Allowed 
Raucher 


©  0  wc 


Looker  Don’t  drink  Information/  Toilet 

Qepaeckautbewahrung  the  Water  Auakuntt 


TV*  art  the  tipo  Strae  Willie  and  kit  eompaniont  taw  at  the  Bahnhof  and  on 
Ik*  tram.  Look  for  them  Ike  next  time  yon  ate  the  UB! 


DECODING  TRAIN 
SCHEDULES . . . 

POSTED  AT  BAHNHOF 

If  you  need  information  about  trains  leaving 
from  that  Bahnhof.  look  for  the  YELLOW 
posters  which  say  ABFAHRT— DEPAR¬ 
TURES  at  the  top.  If  you  want  to  know 
about  trains  coming  into  that  station,  look 
for  the  WHITE  posters  which  arc  titled 
ANKUNFT— ARRIVALS. 


The  first  column  is  labeled  Zeit  which 
means  "time."  The  German  tiain  system 
uses  the  24-hour  clock  just  like  the  U.S. 
Army.  The  trains  arc  listed  in  chronologi¬ 
cal  order.  So  the  first  train  listed  will  be 
the  first  train  to  depart/arrivc  after  0.00 
(midnight).  The  last  train  listed  will  be  the 
last  train  to  depart/arrive  before  mid- 
nfcht.  The  times  are  iven  to  the  exact 
minute  —  example:  6:43.  Remember.  Ger¬ 
man  trains  leave  on  time,  so  be  there  early! 


A  clue  to  how  fast  a  train  makes  its  trip  is 
given  on  the  YELLOW  ABFAHRT — 
DEPARTURE  schedules.  RED  ink  is 
used  for  fast  trains  which  do  not  stop  at 
each  station  along  the  route.  BLACK  ink 
means  trains  slop  at  each  station  along  the 
way  whether  they  are  listed  on  the  sched¬ 
ule  or  not. 


Abfahrt  —  Departure* 

—  Dapart 

Zait 

Zug-Nr. 

In  Riehtung 

Glaia 

(lima) 

(train) 

(daparta  tor) 

(track) 

21.24 

E  3550 

Fri#dberg  21.45  —  Bad  Nauhaim  21.50 

Giaaaan  22.10  —  Siegen  23.59 

12 

d  . 


i 


The  second  column  is  headed  Zug  Nr. 
Here  you  will  find  the  train  number.  Often 
there  will  be  a  letter  in  front  of  the  num¬ 
ber.  This  tells  you  the  type  of  train  it  is. 
Refer  to  “Understanding  Train  Sched¬ 
ules"  on  this  page  for  the  different  types  of 

tiuii-a. 


The  third  column  of  the  ABFAHRT — 
DEPARTURE  schedule  tells  you  where 
the  train  is  going.  The  ANKUNFT — AR¬ 
RIVAL  schedule  lists  the  places  the  train 
has  come  from.  On  the  YELLOW  sched¬ 
ule.  in  Riehtung  means  “in  the  direction 
of."  On  the  WHITE  schedule,  sus  Ricb- 
tung  means  from  the  direetion  of." 

To  the  far  right  in  the  third  column,  you 
will  see  symbols  which  indicate  the  kinds 
wf  t!.„  1*.:. .  ui  J,  \ 

have  a  dining  car.  a  buffet  car,  or  no  food 
at  all?  Are  there  sleeper  cars,  convertible 
seats  for  sleeping,  or  only  regular  upright 
seats?  You'll  want  to  know  these  things  — 
particularly  on  longer  trips. 


^  - 


The  last  column  lists  the  track  or  Clcis 
where  the  train  departs  or  arrives.  E3550 
leaves  from  Gleis  12  and  D626  arrives  at 
Glcis  7.  Other  information  is  sometimes 
given  in  the  column  to  the  left  of  the  Zeit 
(time).  Restrictions  or  limitations  on  when 
the  train  operates  are  given  here.  For  ex¬ 
ample,  some  trains  operate  only  on  work¬ 
days  (Monday-Saturday).  If  you  were 
traveling  on  Sunday,  you  would  have  to 
know  that  the  symbol  of  the  crossed  work¬ 
er's  tools  means  that  a  train  does  not  run 
jn  TYcjc  s7...Wrs  Lit  tA  uwT.  Sfl 

the  bottom  of  every  schedule.  They  are 
explained  in  "Understanding  Train  Sched¬ 
ules.''  Don't  find  yourself  waiting  for  a 
train  that  won't  come  when  you  expect  it 
because  you  didn’t  notice  that  it  doesn't 
run  that  day!" 


Ankunft  —  Arrival#  — 

AHvaa 

Zait 

Zug-Nr. 

aua  Riehtung 

Glaia 

(lima) 

(train) 

(arrives  trom) 

(track) 

1X20 

D  626 

Muanchan  8.43  —  Ingolatadt  9.28  —  Nuambarg  10.48 
—  Wuerzburq  11.54  —  Aaehaffanburq  12.52  3*3 

7 

CITY  CONNECTION 
BOOKLETS 

TTW  $iacd»e*<rb!r  liungtn  (Ac  vfty  v.  .Hu 

tions  booklet)  gives  you  all  of  the  arrivals 
and  departures  between  the  city  and  other 
cities  location  by  location.  For  example,  a 
booklet  for  Kaiserslautern  contains  on  one 
page  all  of  the  trains  between  K-Town  and 
Bad  Duerkheim.  On  other  pages  you'll 
find  schedules  for  trains  between  Kaisers¬ 
lautern  and  Speyer,  Kaiserslautern  and 

U/n#>r7hurv_  a^d  won  Thrre  k  an  index 

in  the  front  of  the  schedule  booklet  which 


indicates  the  page  (Seite)  number  for  each  top  of  the  schedule  to  the  right  you  will  see 
destination.  fare  information.  A  one-way  2nd  class 

"Paris-Est  und  Zurucck"  means  you’ll  ticket  to  or  from  Paris  costs  DM  68.30;  a 
find  information  on  trains  from  Kaisers-  1st  class  ticket  costs  DM  102.70. 
lauic  i  iu  tj  ii  «iiU  0«ivk.  At  The  *Jui  ix  uiviucu  uowi,  me  miUdic 


by  a  heavy  line.  To  the  left  are  trains  from 
Kaiserslautern  to  Paris.  To  the  right  are 
trains  from  Paris  to  Kaiserslautern.  Each 
half  has  four  columns.  The  first  column  on 
Tht  Id  muc  lid*  the  lilies  lui  trains  leav¬ 
ing  K-town  for  Paris.  The  next  column 
gives  you  the  train  numbers  and  types  of 
train.  The  third  column  tells  you  when  the 
train  arrives  in  Paris.  In  the  last  column 
you'll  find  information  about  train  accom¬ 
modations  and  whether  you'll  need  to 
change  trains.  The  right  side  of  the  sched¬ 
ule  provides  the  same  kind  of  information 
mi  rnurn  iriii  On^.i  if  uni  fco  f  ju'uriv- 
lautern. 


TYPES  OF  TRAINS 
T  rans-  Europ-  Express 
Intcrcity-Zug 


Schnellzug 


UNDERSTANDING  TRAIN  SCHEDULES 


429 


Eilzug 


1st  class  only;  DM  1 0  supplement 
1st  A.  2nd  class.  Fast  train  of 
the  Intercity-System. 
Supplementary  ticket 
required  (DM  5  for  2nd  class; 

DM  10  for  1st  class) 

Fast  train  supplementary 
tieket  required  for  distances 
less  than  50  Km. 

1st  &  2nd  class.  Semi-fast 
train  without  supplementary 
ticket. 


RESTRICTIONS  ON  OPERATING  TIMES 


Zug  verkchrt  nur 
Wcrktage 

Zug  verkehrt  nur  an 

Sonn-  und  Feiertagen 

Montag 

Dienstag 

Mittwoch 

Donnerstag 

Freitag 


X  Workdays  only.  (Monday- 
Saturday). 

Sundays  and  National 
holidays  only. 

<D  Monday  only. 

CD  Tuesday  only. 

(3)  Wednesday  only. 

<5)  Thursday  only. 

<5  Friday  only. 


Samstag 

<5) 

Sonntag 

(D 

Wcrktagen  ausser®  * 

Taeglich  except 

a 

®  und  t 

b 

ACCOMMODATIONS 

Liegewagen 

H 

Schlafwagcn 

fc* 

Buefettwagen 

Si 

Speisewagen  (Zug- 

Restaurant) 

Speisen  und  Gctraenke  im 

Zug  erhaeltlich 

1 

Kurswagen 

C9 

OTHER  SYMBOLS 

Umsteigen 

m 

Saturday  only. 

Sunday  only. 

Workdays  except  Saturday 
Daily  except  Saturday 
Saturday.  Sunday,  and 
holidays. 

Car  with  convertible  seats 
for  sleeping. 

Sleeper  cnr. 

Buffet  car 

Dining  car. 

Snacks  and  drinks  available 
on  train. 

Coach  will  only  go  to  the 
city  designated  on  the 
outside  of  the  car. 

You  must  change  trains. 


<>Y  ^  V  ****** 


With  A  Little  Help  From 
Friends 


When  you  need  help  in  using  public 
transportation  there  are  people  ready 
to  give  you  information  and  assistance. 
Here  are  some  suggestions: 

(ACS)  Army  Community  Service 

American  Express  Travel 

Bahnhot  intormation 

Headstart/Gateway 

Intormation.  Travel  &  Tours 


(RTO)  Railway  Transportation  Office 
(USO)  United  Service  Organization 


>0v$  \  \s.  \\\d.  \ 
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SiPRSCHEN  S3E  DEU75CH? 

These  are  German  words  you  heard  as  you  listened  to  THE 
MUNICH  CONNECTION.  You'll  hear  them  —  and,  hopefully,  use 
them  —  as  you  travel  in  Germany. 


The  German  word  for  taxi  sounds  like  the  English  word  A  cab  or  taxi  is  “das  Taxi.“  You 
cjn  hail  a  moving  taxi  by  calling.  "Taxi,  bittc'"  Or  you  ean  go  to  a  taxi  stand.  Do  you 
remember  the  sign  for  a  taxi  stop?  The  sign  is  shown  with  the  signs  for  bus  and  Strasscn- 
b.-thn  slops  on  page  2.  If  there  is  more  than  one  taxi  at  a  taxi  stand,  you  should  take  the  one 
first  in  line. 

The  taxi  driver  is  "dcr  Taxifahrer."  Tell  him  or  her  where  you  want  to  go.  You  can  just 
say  your  destination  —  such  as  Rose  Barracks.  Or  >ou  can  say.  "Ich  rr.occhtc  7ur  Rose 
Barracks,  bitte. *’  If  you  want  to  stop  before  vou  reach  your  destination,  say  “Bittc  haltcn 
Sic  hier!"  (Please  stop  here.)  Or  Germans  will  understand  if  you  say,  “Stop  here,  please!" 

How  much  you  will  pay  for  a  ride  in  a  taxi  will  depend  on  several  things: 

!  I.  the  town  you  are  in 

2.  the  time  of  day 

3.  how  many  passengers  there  arc 

4.  how  much  baggage  you  have 

A  good  idea  is  to  ask  before  you  leave  what  the  fare  will  be.  You  can  say.  “Wieviel  kostet 
diese  Fahrt?*  (How  much  docs  this  ride  cost?)  Also  be  sure  that  you  have  Deutsche  Mark 
to  pas  for  the  ride.  You  may  not  get  a  good  exchange  rate  if  you  pay  in  dollars,  or  the 
j  driver  may  not  take  dollars. 

And  did  you  know  that  there  is  a  law  which  limits  how  many  passengers  may  ride  in 
one  taxi  —  only  four!  So  don't  plan  to  pile  m  with  a  bunch  of  your  friends! 

Check  the  meter  when  you  reach  your  destination.  If  you  need  a  receipt,  ask  for  “die 
Quiitung.  bittc." 


Von,  ab 

Nach 

Muenchen 
(ab)  Abfahrt 
Zug 

Entwerten 

Hauptbahnhof 

Strassenbahn 

"Alle  10  Minuten” 

Schwerbehindert 

Halt. —  Fahrgastwunsch 

Deutsche  Bundesbahn  (DB) 

Eine  Quittung 

Auskunft 

Ankunft 

Speisewagen 

Zeit 

In  Richtung 
Gleis 


From 

To 

Munich 

Departures 

Train 

To  validate  (a  ticket) 

Main  train  station 
Trolley,  tram,  cable  car 
"Every  10  minutes" 
Handicapped  (reserved  for) 
Passenger  Stop  button 
German  Federal  Railroad 
A  receipt 
Information 
Arrival 
Dining  car ' 

Time 

In  the  direction  of 
Track 


Eine  Quittung,  bitte. 
Sprechen  Sie  englisch? 
Hin  und  Zurueck 
Vlelen  Dank. 

1st  dieser  Platz  frei? 
Muessen  wir  umsteigen? 

COPING  CORNER.  .  . 


Phrases 


A  receipt,  please. 

Do  you  speak  English? 
Round  trip  (there  and  back) 
Thank  you  very  much. 

Is  this  seat  available? 

Do  we  transfer  (to  another 
train,  bus,  Strassenbahn)? 


Dear  Coping  Corner: 

The  other  night  five  buddies  and  myself  decided  lo  take  a  taxi  lo  a  local  hangout.  When 
we  tried  lo  gel  in  the  taxi,  the  driver  insisted  that  two  of  us  get  into  another  taxi.  This  really 
made  me  mad,  but  don't  worry.  I  didn’t  cause  a  scene.  Instead,  when  we  arrived.  I  calmly 
asked  both  drivers  for  a  Quittung  just  like  I  read.  Now  I'm  going  to  my  first-shirt  and  tell 
him  the  score.  Just  thought  you’d  like  to  pass  this  on  to  my  fellow  service  members. 

Mr.  Kool 

Dear  Mr.  Kool: 

Bravoi.  for  staving  calm.  If  there  really  had  been  a  problem,  then  you  acted  just  right. 
But  listen  up.  Did  you  know  that  the  number  of  passengers  a  taxi  can  carry  is  limited  by 
law?  Usually  three  in  the  back  scat  and  one  in  the  front  —  that  makes  lour,  bo  count 
yourself  and  your  buddies  before  going  to  the  TOP. 


■  ■■■■■■■* 


X  X  X  X 


™^Save  $-DM  When  You  Travel 
German  Federal  Railroad  (DB) 

MINI-GROUP:  For  groups  traveling  together,  not  less  than  31  km;  two  adults  pay 
normal  lare.  each  additional  person  pays  half  fare. 

GROUP  TRAVEL:  For  groups  of  six  or  more,  reduction  of  30%  to  65%  depending 
on  time  of  travel  end  group  size. 

TOURIST  CARD:  For  non-citizens  of  Germany,  nine  days  unlimited  travel.  Isl 
class,  OM  385;  2nd  class  for  DM  275  or  16  days  for  DM  505  and  DM  360. 

TRAMPER  MONTHLY  TICKET  For  those  under  23  years  old.  one  month  unlim¬ 
ited  travel  on  all  German  rail  lines  (DM  225). 

INTER  RAIL:  For  those  under  26  years  old.  unllmitod  travel.  2nd  class  for  one 
month  In  21  European  countries  (DM  450). 

JUNIOR  PASS:  For  those  under  22  years  old  or  students  under  27,  a  pass  good 
for  a  year  which  allows  e  50%  discount  on  normat  fares  for  trips  over  51  km. 

FAMILY  PASS:  For  families  with  childron  up  to  17  years  old.  singles,  and 
couples,  a  one-year  pass  good  for  a  50%  discount  on  trips  of  51  km  or  more 
(DM210). 

VACATION  TICKET:  Discounts  of  about  20%  on  tickets  for  round  trips  of  over 
201  km. 


'Doing  it  in  DentscMand’~l 


Suppose  you  and  some  friends  want  to  go  to 
a  Queen  concert  on  Friday  evening.  You 
volunteer  to  be  the  Doctor  Zap  for  the 
group. 

What  are  some  of  the  things  you  need  to 
know  to  accomplish  the  mission? 

MISSION: 

A.  Get  yourself  and  three  friends  from 
'  Kaiserslautern  where  you  arc  stationed 

to  Friedrich  Ebert  Halle  in  Ludwigs- 
hafen  in  time  for  the  concert. 

B.  Get  those  same  people  back  to  Kaisers¬ 

lautern  in  good  condition.  (Be  sure  to 
read  the  section  "Decoding  Train 
Schedules”  before  you  begin).  You 
want  to  get  to  that  concert  in  plenty  of 
time.  One  way  to  plan  your  trip  is  to 
work  backwards.  The  concert  begins  at 
2000  hours,  Let’s  say  you  want  to  get 
there  45  minutes  to  an  hour  before. 

Friedrich  Ebert  Halle  is  in  Ludwigs- 
hafen.  Strassenbahn  line  #19  runs  be¬ 
tween  the  Hauptbahnhof  and  the  park. 
We  have  printed  a  portion  of  the  sched¬ 
ule  for  Line  #19.  Down  the  left  arc  the 
stops  which  the  Strassenbahn  makes 
and  the  distances  from  the  first  stop 
(Luitpoldhafen)  to  each  stop.  Fichtcs- 
trasse  is  the  stop  closest  to  Ebert  Park. 

1.  How  far  is  it  from  the  Ludwigshafen 

Hbf.  to  Fichtcstrasse?  (Hint:  hichtes- 
trasse  is  4.6  km  from  Luitpoldhafen 
and  the  Hbf.  is  2.8  km  from  Luitpold¬ 
hafen.) 

______ _ _  km 

2.  You  could  decide  to  walk  the  1 .8  kilome¬ 

ters  from  the  train  station  to  the  park. 
If  you  decided  to  take  the  Strassen¬ 
bahn,  find  the  time  you  should  catch  it 
at  the  Hbf.  in  order  to  get  to  the  park 
at  approximately  1915  (7:15  p.m.). 
The  numbers  across  the  top  of  the 
schedule  refer  to  the  limes  on  the  24- 
hour  clock.  So,  1 6  equals  1 600  hours  or 
4:00  p.m,  and  so  forth  through  0  which 
is  midnight.  Each  section  under  the 
hour  numbers  has  several  columns. 
These  tell  you  the  minutes  after  the 
hour.  In  the  first  column  under  the 
“l 6”  is  a  '*48”.  This  stands  for  16.48  or 
4.48  p.m.  In  the  next  column  is  "00’’ 
under  the  "17”  section.  That  would  be 
17.00  or  5:00  p.m.  Read  across  the  line 
from  "Fichtestrasse  to  the  time  in  the 
“19"  block  closest  io  1915,  Then  read 
up  that  column  to  the  Hbf.  line.  What 
time  should  you  catch  the  Strassen¬ 
bahn  at  the  Hbf.  in  order  to  arrive  at 
the  park  at  1916? 

\  How  long  docs  it  take  to  ride  from  the 
Hbf.  to  the  park?  (1910-1916) 
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4.  You  need  to  get  to  the  Ludwigshafen 

Hbf.  in  time  to  take  the  Strassenbahn 
to  Ebert  Park.  Use  ihe  schedule  shown 
for  Ludwigshafen/Mannheim  to  Kai¬ 
serslautern  and  back.  We  show  only 
the  right  half  of  the  schedule.  (Be  sure 
you  have  read  the  section  which  ex¬ 
plains  how  to  read  train  schedules.) 
Look  in  the  2nd  column  in  the  right 
half.  It  is  headed  "Lu  an."  This  shows 
the  times  trains  arrive  in  Ludwigshafen 
from  K-Town.  Trains  listed  arrive  at 
18.49  and  19.05.  What  does  the  symbol 
in  front  of  the  19.05  train  mean?  Could 
you  take  this  train  on  a  Friday  eve¬ 
ning? 

5.  What  time  does  the  train  which  arrives  in 

Ludwigshafen  at  18.49  leave  Kaisers¬ 
lautern?  (Look  in  the  First  column  in 
the  right  half  under  **ab’\) 

You  will  have  to  get  from  where  you  live 
in  K-Town  to  the  Hbf.  in  time  to  catch  the 
1 7.48  train.  But  now  that  you  have  had 
practice  in  reading  maps  and  schedules, 
that  should  be  easy!  To  get  home,  you'll 
have  to  reverse  the  process.  You  know  what 
to  look  for  to  make  the  right  connections! 

6.  Of  course,  your  buddies  will  want  to 

know  how  much  this  is  going  to  cost 
them!  The  main  expense  will  be  the 
train  fare.  How  much  is  a  regular  one  ¬ 
way  fare,  second  class  between  Kai¬ 
serslautern  and  Ludwigshafen?  (Re¬ 
member  to  look  at  the  top  right  and  left 
sides  of  the  schedule.) 


7.  Maybe  you  can  save  some  money.  See 
the  section  called  "Save  $  and  D!vf 
When  You  Travel."  Is  >our  group  eli¬ 
gible  for  mini-group  tickets? _ 


-t 


8.  The  regular  one-way  fare  between  Kai¬ 
serslautern  and  Ludwigshafen  for  2nd 
class  scats  is  DM  II. 

How  much  will  it  cost  for  all  four  of 
ycu  one  way?  (We’ll  help  you  this 
time.) 

a.  2  adults  at  regular  fare: 

2XDMII  *  DM _ 

b.  2  adults  at  half  fare: 

2  X  DM _  =»  DM _ 

c.  Total  one-way  (add  a  +  b): 

DM _  +  DM _  » 

DM _ 

What  is  the  total  round-trip  fare? 

d.  Multiply  (c)  by  2: 

DM _ _  X  2  =»  DM _ 

How  much  will  each  person  have  to 
pay? 

e.  Divide  your  answer  for  the  total 
round  trip  (d)  by  4: 

DM _  +  4  »  DM _ 

You  may  be  able  to  plan  this  kind  of 
trip  all  by  yourself.  But  if  you  car’i, 
there  are  some  places  you  can  go  to 
get  help  and  information.  See  page  5 
—  "With  a  Little  Help  from  Your 
Friends." 


By  Bus  Or  Strassenbahn 

Strac  Willie  end  Chester  Boondoggle 
used  the  HSB  map  ol  bus  and  Stras¬ 
senbahn  lines  on  page  2  to  decide  how 
to  get  from  Schwetzingen  to  the 
Heuptbehnhof.  Use  the  same  mep  to 
decide  how  you  would  get  trom  one 
piece  to  another. 

1.  Bismarckplalz  is  e  good  place  to 
go  shopping.  How  would  you  get 
there  trom  Handschuhsheim? 

.  bus  or  .  strassenbahn,  line 

a . 

2.  A  Schloss  is  a  castle.  To  visit  the 
Heidelberg  Schloss,  what  kind  ot 
transportation  would  you  take  up 
the  hill? 


The  zoo  Is  elways  interesting.  It 
you  arrived  et  the  Hauptbahnhof, 
how  would  you  get  to  the  zoo? 

_  bus  or  . stressenbahn,  line 

tt . 


ON  YOUR 
OWN  TURF 

If  you  don’t  know  the  answers  to  these 
questions,  it’s  time  to  find  out.  You  can  find 
out  on  your  own.  or  you  can  go  to  someone 
who  has  the  information  —  ITT.  USO. 
RTO.  Headstart.  American  Express  Travel. 
ACS.  etc. 

I.  What  lypes  of  public  transportation  are 
there  where  you  live? 


2.  Where  do  you  buy  tickets  for  the  bus  or 
Strassenbahn? 

‘Vending  machines- _ 

Kiosks  (booths) -  - 

Driver/Conductor _ 

Other _ 

3.  Do  you  have  to  validate  tickets  on  the 
bus  or  Strassenbahn  where  you  live? 


4.  How  can  you  get  from  where  you  live  to 
downtown  u.sing  public  transportation? 


Other. _ _ _ _ _ 

5.  How  much  does  it  cost  you  to  get  down¬ 
town? 


Strassenbahn _ 

Bus _ 

Other _ _ j _ 

6,  From  where  you  live,  how  far  is  the: 

nearest  taxi  stand  , 

nearest  Strassenbahn  stop _ 

nearest  bus  stop _ 

Bahnhof _ 

7.  How  can  you  get  to  the  Bahnhof  from 
where  you  live? 

Taxi _ 


DOING  YOUR  OWN  THING 

1 .  Go  to  the  Bahnhof  and  see  what  information  you  can  get  about  traveling  out  of  your  city 
or  town.  Pick  up  schedules  and  brochures.  Go  to  the  information  counter  and  ask  for 
materials  in  English,  if  there’s  a  Tourist  Information  Office,  gather  more  materials 
there. 

2.  Check  community  and  German  newspapers  to  find  out  about  a  local  concert,  sports 
event,  or  any  other  happening  you're  interested  in.  Use  the  best  form  of  transportation  — 
German  buses.  Strassenbahn  —  to  get  to  the  event.  Think  about  distance,  time,  and  cost. 

3.  Go  to  the  ITT  office.  RTO,  or  the  information  counter  at  the  Bahnhof.  Find  out  about 
train  tours  to  places  in  Germany.  Take  one  of  the  tours  and  take  along  some  friends  (it’s 
cheaper). 
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;heck  It  Out:  Can  You  Cope? 

|.  You  are  stationed  in  Mannheim.  You  just  received  a  letter  from  your  mother.  She 
says  your  favorite  cousin  has  just  been  assigned  to  Karlsruhe.  You  decide  to  go  see 
*'  her.  You  don't  have  a  car,  but  you  can  take  the  train. 

If  you  leave  Saturday  morning  to  spend  the  day 
with  your  cousin,  what  is  the  earliest  intercity 
>  train  to  Karlsruhe,  .  . 

and  what  is  the  latest  intercity  train  returning  to 

Mannheim?  - 

About  how  much  less  time  does  an  intercity  train 

Itake  than  a  regular  train?  - 

What  is  the  surcharge  for  an  intercity  train  one 
way?  (Hint:  See  the  section  Sprechen  Sie 

Deutsch?  Look  at  “Intercity")  - 

How  much  will  a  round  trip  2nd  class  intercity 
ticket  cost?  (Hint:  Fare  information  is  at  the  top 

of  the  schedule  at  the  left  and  the  right)  - 

X  Tbe  other  day  in  the  gym  one  of  the  regulars  asked  you  to  shoot  a  few  baskets.  Since 
*  you’re  a  good  player  they  told  you  about  tbe  German-American  basketball  team.  They 
said  they  could  use  some  new  team  members  and  asked  you  to  come  to  practice 
.*  Friday  night  at  tbe  Sportzentrum  Nord. 

■  You  live  at  1 30th  Hospital  in  Rohrbach  (Heidelberg).  You  don’t  have  a  car  so  you 
P  will  have  to  thumb  a  ride  or  use  public  transportation. 

j  IW  Hw  HS&  «M  Sv**  fed  thmm  mff  x  it#  mmm  nviavk#  *.  mmm 
these  questions.  (See  page  2) 

tj  Find  Rohrbach  on  the  map.  What  two  Strassen- 

bahn  lines  go  through  Rohrbach?  - 

.  Which  Strassenbahn  line  would  you  take  to  go  to 

the  Sportzentrum?  - 

Would  it  take  you  all  the  way?  YeSi _ No _ 

If  not,  what  would  you  change  to? 

•  bus  Yes _ No _ 

•  Strassenbahn  Yes _ No _ 

What  line  number?  - 


C.  You  and  two  friends  have  a  T-day  pass  and  would  like  to  see  some  of  Germany.  You 
need  help  in  planning  your  trip.  You’d  like  to  go  to  Cologne  for  Fasching  (Carnival). 

Where  could  you  go  to  see  if  there  is  an  organ¬ 
ized  tour?  ■  —  ■  —  , 

Where  could  you  go  for  information  about  travel¬ 
ing  with  your  small  group  by  train?  - 

D.  Here  are  some  of  the  signs  you’ll  see  as  you  travel.  Do  you  know  what  they  mean? 
Jot  down  tbe  meaning  of  each  sign . 


ANSWERS 

•oiS  »"•  >  t  'IWl  t  *|  o  'WW*f  mi  |« 

141049  uonouj^ut  -{  (»A#J4  muio  jo  tt uo>a«ujv  ’OSH  'ill  'Mmo  MM  I  '3  .*I|  -ON  'tf>9  •  'on 

>  0«  >  ON  Pu«  C  ON  a  SWO  M"OM  mo  WOM  fS  i*  U  i  V  *9400  ftOA  MO  -100  It  >09 MO  II  ON 
t  •mmoq^ao*  l  |  ON  VVOiiS  |  NMV«M9SSvaiS  «0  SHO  AO  WIlWO  'WWO  ttWO  'IIWO  ‘UWQ  1  '»*A 
l  'IIWO  »  »£l  S  ON  MOO  »A«p.,OM  PMO  »  :  mui  » >  t  -01  01  1  I  t  I  J19SUAOA  JJ  9NIOO 


■  Cut  Here 
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THE  COPBMCa  CONTEST 


WAS  1ST  LOS? 

CAN  YOU  FIND  5  THINGS  WRONG  IN  THIS  PICTURE? 

Study  thle  picture.  Thar*  ur,  live  things  that  the  Struttunb.hr>  riders  uru 
doing  that  ara  inappropriata  or  illegal.  Can  you  lind  them? 


CONTEST  RULES: 

1.  Lit!  the  5  things  that  are  wrong  In  the  "WAS  1ST  LOS?"  picture  In  the  tpaces 
provided  below. 

2.  Answer  the  questions  In  the  section  called  "NOW  —  GIVE  US  A  PIECE  OF 
YOUR  MINDH"  (on  the  next  page). 

3.  Write  your  name,  renk,  and  mailing  address  In  the  spaces  provided. 

A  Cut  out  the  contest  torm.  Fold  on  the  dotted  lines  to  that  the  address  Is  on 
the  front.  Staple  or  tape  closed  In  one  place. 

5.  Drop  In  any  APO  mail  box.  NO  STAMP  IS  NEEDED. 

8.  Twenty-live  T-shirt  winners  will  be  drawn  Irom  the  contestants  who  have 
correctly  listed  the  S  things  wrong  In  the  picture  end  completed  the  "GIVE  US 
A  PIECE  OF  YOUR  MIND"  questions. 

7.  To  be  eligible,  entries  must  be  received  not  later  than  two  weeks  from  the 
dete  ol  the  last  AFN  broadcast  ol  MUNICH  CONNECTION."  (See  the  sched¬ 
ule  information  on  page  1). 

WRITE  YOUR  ANSWERS  HERE 

1.  _ 

2.  _ 

3. _ 

A _ 

5. 
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CROSSWORD  PUZZLE 


PUZZLE 

If  you  need  help  with  this,  use  the  “Sprcchen  Sic 
Deutsch"  section  or  a  German-English  dictionary.  A  (G) 
means  you  need  to  write  a  German  word;  an  (E)  means 
it’s  an  English  word.  Answers  will  appear  in  the  next 
“Doing  It  in  Deutschland"  program  insert. 


2.  from  (G) 

4.  der  Zug  (E) 

5.  direction  (G) 

7.  Mehrwcrlstcur-added 

value  _ 

8.  main  train  station  (G) 

1 2.  Auskunfl  (E) 

15.  Nachmitlag  (E  ab- 
brev.) 

1 6.  dieser.  diese.  dieses  ( E) 

17.  workday  (G) 

21 .  no  smoking  (G) 

23.  foreign  country  (G) 

25.  one  (G) 

26.  ticket  (G) 

29.  what?  (G) 

30.  to  change  (trains)  (G) 


1.  to.  towards  (G) 

2.  to.  on  (G) 

3.  also  (G) 

4.  cab  (G  and  E) 

6.  Be  sure  to  - your 

bus  ticket. 

9.  departure  (G) 

10.  die  Zeit  (E) 

1 1.  an  (E) 

12.  Intercity  (abbrev.) 

13.  Trans  European  Ex* 
press  (abbrev.) 

14.  daily  (G) 

18.  arrival  (G) 

19.  toilet  (abbrev.) 

20.  train  (G) 

22.  trip  (G) 

24.  track  (G) 

27.  wie?  (E) 

28.  from  (G) 


THIS  PROGRAM... 

has  been  brought  to  you  by  The  Human 
Resources  Research  Organization 
(HumRRO)  under  contract  to  the  Army 
Research  Institute  (AR1)  and  Army  Con¬ 
tinuing  Education  Services  (ACES). 

The  Life  Coping  Skills  in  USAREUR 
Project  Staff: 

Richard  L.  Miller,  Piojecl  Director 
Rosemary  Dawson.  Task  Director 
Chaille  Maddox,  Script  Writer 

&.  Audio  Director 

Jeanne  Hebcin 

Kathy  Brooks 

Malachi  Fullard 

Mollie  Kerr,  Design  and  Layout 

Roslyn  Long.  Cartoon  Artist 

HQ  USAREUR  &  7th  Army 
Box  1789 

APO  New  York  09403 
(MM)  2131-7635/6386 
(Civ)  0621-730-7635/6386 

CAST  OF  CHARACTERS; 

Narrator  —  Josephine  Perkins 
Dr.  Zap  —  George  Waller 
Strae  Willie  —  Riehard  L.  Miller 
Chester  Boondoggle  —  Benjamin  Laave 
Contact  —  Lilburn  Dawson 

Recording  A  mixing  by 
Wolfgang  Careis 


NOW  GIVE  US  A  PIECE  OF  YOUR  MIND!! 


When  did  you  listen  to  THE  MUNICH  CONNECTION? 


Where  did  you  listen  to  THE  MUNICH  CONNECTION?  _ 

Place  a  check  (*)  in  the  space  in  caeh  line  below  which  is  closest  to  your  opinion  of  the  radio  program  THE 
MUNICH  CONNECTION. 

helpful  _  _  _  _  _  _  _  not  helpful 

interesting  _  _  _  _  _  _  _  boring 

funny  _  _  _  _  _  _  _  dull 

too  short  _  _  _  _  _  _  _  too  long 


If  you  didn’t  listen  to  the  program,  why  didn't  you? 


Which  of  the  following  activities  did  you  do  in  this  newspaper?  What  did  you  think  of  the  activities?  Cheek  the 
activities  you  completed.  Circle  the  rating  you'd  give  the  activity. 


—  Are  You  Fit  to  be  a  Secret  Agent?  (p.l)  1 

—  Doing  It  Yourself  (p  6)  1 

—  On  Your  Own  Turf  (p  6)  1 

—  Doing  Your  Own  Thing  (p.6)  1 

—  Check  It  Out:  Can  You  Cope?  (p.7)  I 

—  Was  i\t  Los !  The  Coping  Contest  (p.7)  I 

—  Crossword  Puzzle  (p. 8)  | 

What  did  you  like  BEST  about  the  program  and  activities: 


Good  Excellent  Superior 


«  l  1  1 

Ul  <  3  O 

)  ui  o  a. 

<<  X  < 


Whil  did  you  like  LEAST  about  I  he  pcofram  and  activities? 


MAILING  ADDRESS 


T-SHIRT  SIZE.  Men't 


Family  Member  . 


/  S  _  M  _  L  _  XL  _ 


ui  <  o 

U  III  O  k 

<  <  X  < 
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I  THE  TRIPLE  TREAT 


What’s  on  the  Menu? 


l: 


|v 


Here  is  some  inside  information  about  this  week's  episode 
of  ‘’Doing  It  in  Deutschland."  The  characters  you  will 
meet  in  THE  TRIPLE  TREAT  include: 

Strac  Willie 

Strac  has  an  opportunity  to  extract  information  from  an 
Eastern  agent  over  a  late  date  at  the  Ratskeller.  Howev¬ 
er,  since  she’s  a  lady,  he’s  more  interested  in  impressing 
her  and  in  getting  a  second  date.  Unfortunately,  he  leaks 
sensitive  information  to  her  before  the  end  of  the  eve* 
ning. 

Doctor  Zap 

Zap’s  knowledge  of  good  food  and  local  history  not  only 
impresses  an  Eastern  agent,  but  also  makes  it  easy  to  get 
vital  information  from  her.  Zap  is  on  top  of  things,  as 
usual,  Figuring  cut  a  way  to  get  the  woman's  fingerprints 
and  stretch  Contact's  budget  at  the  same  time. 

Chester  Boondoggle 

An  afternoon  out  with  a  female  secret  agent  reveals 
Chester's  skills  as  an  interrogator  and  his  appeal  with  the 
ladies.  His  "special”  style  wins  him  a  second  date  with  a 
dangerous  woman. 

Eastern  Agents 

Sandy.  Miss  FreuilfVs  and  Alexa  are  the  charming  East* 
ern  agents  that  our  three  heroes  are  assigned  to  extract 
information  from.  Our  friends  succeed  in  their t  ission,  but 
are  in  for  a  surprise  when  the  real  identities  of  the  agents 
are  revealed. 


1  WHAT’S  ii  ALL  ABOUT 

THE  TRIFLE  TREAT  is  the  second  in  a  series  of  pr.> 
grams  about  DOING  IT  IN  DEUTSCHLAND.  Each 
episode  is  about  a  different  "IT."  This  week’s  “IT’  is 
eating  out  in  Germany  In  the  first  program  you  learned 
how  to  use  public  transportation.  In  programs  to  follow 
this  one  you  will  learn  how  to  shop  on  the  economy  and 
understand  legal  aspects  of  living  in  Germany.  Be  sure 
I  to  listen  to  the  AFN-radio  broadcast  and  use  the  Stars 
and  Stripes  insert  for  each  episode.  If  you  miss  an  epi¬ 
sode.  try  your  local  education  center.  They  will  have  a 
copy  of  the  tape  and  the  newspaper  insert.  After  using 
these  episodes  it  won’t  be  long  before  you’ll  be  “Doing 
It  In  Deutschland"  too! 


Schedule  of  AFN  Broadcasts 

v/'-  ■'  m ' 

Monday.  7  February  —  HOO  hour* 

Wadnaaday, »  Fabcvary  —  1MQ  hours 
Saturday.  12  Fabruary  — 1220  houra  P'  * 


WINNERS  CAN  COPE! 

You  can  be  a  winner  in  THE  COPING  CONTEST  Just 
listen  to  THE  TRIPLE  TREAT  on  AFN  radio,  then  read 
the  information  and  do  the  activities  in  the  Start  and 
Strijm  supplement.  You’ll  be  ready  to  enter  THE  COP¬ 
ING  CONTEST  on  page  7.  You  might  be  one  of  25 
people  who  win  a  *’D6|NG  IT  IN  DEUTSCHLAND” 
T-shirt.  Your  T-shirt  will  show  Strac  Willie,  Doctor  Zap 
ind  Chester  Boondoggle  "Doing  It  In  Deutschland.” 


•  Are  You  A  FOUR  STAR  Restauranteur  (CHOWHOUND)?  ■ 

How  do  you  "shape  up”  in  the  food  department?  Rale  yourself  on  German  eating  habits. 

Yen  No  Don  t  Know 

1  If  you  are  in  a  hurry  and  want  a  quick  meal,  ilie  best  place  10  gel  it  »  at  a 

Gaslhauv 

i  The  best  "deal  "  (low  price)  for  a  full  meal  in  a  Gasihof  or  restaurant  is  lo  order 
tiw  Tajescssen. 

^  If  >oo  order  a  Vorspcise.  H  w  .'l  come  after  »he  mam  dish 
4  The  Ruttciag  lor  a  restaur  i»  .he  J;;y  .i  •>  el’jvjc* 

*>  Restaurant*  m  Germany  usually  post  a  menu  outside  for  you  to  check  prices 
and  type*  of  food. 

6  You  «ill  usual!:,  f  nd  a  Raststucttc  in  small  villages 
?  Miita»cs»en  u  *  ;rved  from  1700-2100  in  most  restaurants 
K  You  tip  wat‘  m  Germans  the  same  way  you  do  baek  home. 

V  In  a  crowded  restaurant  in  Germany,  it  is  okay  to  sit  at  a  table  with  strangers 
‘0.  Always  wait  to  be  scaled  in  a  German  restaurant  or  Gaxihaus. 

1 1  The  Stamml.vch  in  a  Cast  ha  us  is  a  table  reserved  for  regular  customer* 

I  2.  If  you  want  to  see  a  menu,  you  ask  the  waitress  for  a  "Spcisekarte 

You  can  gel  inlormalion  about  eating  out  in  Germany  from  Michclm  Guides 
and  Menu  Masiciv 

i  <  The  waitress  may  say  "Gutcn  Appctil  when  you  pay  the  bill 
1 5  To  ask  for  the  bill,  you  can  »ay  "Zahlen.  bute 

I  ft  It  is  iTav  in  a  German  restaurant  «o  start  eating  when  \our  food  come*,  even  if 
no  one  else  al  vour  table  ha*  been  served 

1 7  The  .hree  meals  served  every  day  in  Germany  are  Abcndcssen.  Fruehstucck  and 
•litl.igesscn 

!X  You  can  expect  the  waiter  to  bring  bread,  butter  and  water  without  having  to 

IV  If  you  want  a  mixed  salad  before  dinner  you  ask  for  *  "Gemiuhter  Salat  "  —  —  —  — 

20  If  you  want  only  Kucben  or  Suess-Spciscn.  you  can  go  ro  a  Condilorei  or  I'jfe.  - - 

Cheek  your  answers  (see  page  7)  A  correct  answer  it  worth  one  potnl.  Wrong  answers  or  "Don't  Know"  are  worth  0  Add  up  all  xoui 
correct  answers  lu  mc  if  you're  a  ••••  ehowhound. 


Total  Mi 

o-i 

4-0  . 

9-12  .. 

1.1-1  ft  ••• 

17  20  .... 


You  need  help'  II  you  can't  make  it  back  to  the  mevs  h. ill  or  cafeteria,  you  might  starve  to  death  Use  the  following 
information  and  activities  lor  assistance 

\l  least  xou'rc  trying  In  less  you're  on  a  diet  though,  you  might  want  lo  find  out  more  about  eating  out  -  listen 
»o  A  F  N  and  complete  the  follow  mg  aciiv  mes 

>ou  obviously  have  tried  out  some  of  the  lucal  spots.  If  you  want  to  go  bexond  schnitzel.  worst,  and  beer,  consult 
the  following  information  lor  pointers 

You  are  well  on  vour  way  to  being  a  "restauranteur  "  To  perfect  your  skills,  listen  to  AFN  and  lest  your  sell  on 
the  following  activities 

\  ou  obxuMisIx  have  eaten  vour  wav  through  (icrmanv  to  earn  the  four  stars  Check  the  following  activities  to  see  it 
you  ve  trusted  anxihmg  then  take  some  friends  who  are  onlx  l  *  out  with  you  nest  lime  lo  stum  them  how  to  do  it  ^ 
in  Deutschland 
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Copt  available  to  DTIC  doos  not 
oermii  full!  legible  iepioducUon 
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jMng  g  lnjjeutscmaiiQ^a 


Entering  and  Being  Seated 

Koennen  wir  einen  Tiseh  hahen  . . .?  Coaid  wi 
1st  hier  frei? 
ia,  bitte  setar. 


Coaid  we  have  a  table  . . 
Is  this  seat  unoeeupied? 
Y es,  please  (sit  down). 


Tho  Umiu 

die  Speisekarte 
Herr  Ober  (Fraaleia). 

die  Speisekarte,  bitte. 
Fraebsiatek 

MitUjmn 

Abendesjen 

Abendbrol 

Tageskarte  Oder  Cedeek 

Bedleauog  inelasir 
Mebr  wertsteuer  (MSW) 

^  Vorspeisen 

Suppem 

Fisebgeriebtt 

Hauptgeriebte 

Gefluegel  and  Wild 

Kolb 

Sebwein 

Rind 

I.Mmm 

Gemuese 

Beiltgtn 

Noebllseb/Saess 

Speissen 

Getraenke 


Mena 

Walter  (Waitress). 

the  menu,  please. 
Breakfast 
Lunch 
Sapper 
Light  supper 
Fall  meal  — 

Speeial  of  the  day 
Service  included 
Added  Value  Tax 
Appetizers, 
first  courses 
Soups 
Fish  dishes 
Main  courses 
Fowl  and  wild  game 
Veal 
Pork 
Beef 
Lamb 
Vegetables 
Other  supplemental 
dishes 
Desserts 

Beverages 


Ordering  the  Meal 

HtrrOber 

Frauelem 

Was  moeebren  Sie  trinktn  ’  lessen) 

icb  moeebte  . .  Ilcb  battegem .  .) 
Was  ist  das? 
lit  hen  Sie ...? 

Wat  empteblen  Sie? 

.  .  ha  ben  wirniebt. 

Bitte geben  Sie  mir . . . 


Waiter 

Waitress 

What  do  yoa  want  to  drink?  (to 
eat?) 

I  would  like... 

What's  this? 

Do  you  have  . . . 

What  do  you  recommend? 

We  haven't  got . . . 

Please  give  me  . . . 


EATING  THB  MEAL 

Zum  Wohlt 
Proatl 

Guten  Append 
Danko  aehr 
Danko,  gletehfalta 
dor  Toller 
die  Taaoo 
die  Karine 
dee  Moooor 
die  Gable 
der  Loo  ft  el 
die  Serviette 


To  your  healthl  (Toasts) 

Enjoy  your  moat. 

Thank  you  very  much 

Thank  you,  Iho  same  to  you. 

Plain 

Cup 

Pol 

Knife 

Fork 

Spoon 

Napkin 


if  There’s  a  Problem 

Da s  babe  kb  nkbt  bestellt.  Icb 
wo llte... 

Das Fleiscb  ist... 
zu  stark  gebraten. 
zu  rob. 
zu  tab. 

Dasistzd . . . 
bitter/sauer. 

salzig/suess. 

Das  Essen  ist  kail. 

Das  ist  niebt  sauber. 


That’s  not  what  1  ordered.  I 
asked  fo r ... 

The  meat  is . . . 
overdone. 

underdone  (too  rare), 
too  tough. 

This  is  too . . 
bitter/sour. 
salty/sweeL 
The  food  is  cold. 

This  isn’t  clean 


FINISHING  THE  MEAL 

Hal  oa  gut  goachmockt? 
Danko,  ao  hat  gut  goachmockL 
Daa  Eason  war  aahr  gut 
Moachton  Sie  atwaa  iwahr? 
Natal,  danke,  nichta  me  hr. 

Ya,  ich  moechto  Nechtiach. 


Did  it  taste  good7 
It  tasted  good,  thank  you. 

That  was  a  very  good  meal. 

Do  you  want  something  more? 
Nothing  more,  thanks. 

Yes,  I  would  like  dessert. 


Paying  tha  Bill 

Herr  Ober  (Fraulem),  Zablen,  bitte. 

Die  Recbnuag,  bitte. 

Endpreis  (Mebr wertsteuer  und 
Bedlen  ung  in  clusi  v) 
zusammen  (AJies  zusimmen?) 

getrennt  ( Wir  moeebten  gefrennt 
bezsblen.) 

Klein  geld  (Ha  ben  Sie  Kleingeld  ?) 

grosses  Celd  (Icb  babe  nur  grosses 
Geldl 

Kann  icb  in  Dollar  zablen? 

Hein,  nur  m  Deutsche  Mark. 

Das  maebt  zwanzig  Mark  fuenfzig. 
Hier .  < nd  etn  und  zwanzig  Mark. 
Stimmt  so. 


Waiter  (Waitress),  the  hill, 
please. 

The  check,  please. 

Total  price  (Tax  and  service 
loeluded) 

together  (Do  you  want  to  pay 
all  together?) 

separate  (We  would  like  to 
pay  separately.) 

Small  chaoge  (Do  you  have 
change?) 

Large  bills  (I  have  only 
large  bills.) 

Can  I  pay  io  dollars? 

No,  only  io  Deutsche  Mark. 

That  will  be  DM  20.50 

Here  is  DM  21.  Ke**p  the 
change. 


Signs 


ftuhclag 

lieoelfnet 
I  irwhlOMr* 

(•iritpriiht' 

hr  t.arderobe  wird  mrhl 
(ihahel 
Kri*  Kinging 
Notausgang 
l>ir  Totlelte 
\U  or  no 
Damrn  I  Of 
llrrrpB  ill l 
Knrft  lerl 

N|*...mlivrlk 

Ti  lt  Ion  t  ernsprerhrf 


Day  fUsrl 

Open 

Closed 

Hal/eoat  room 

We  are  nol  responsible  lor  arti¬ 
cles  lell  in  Ihe  coal  room 
No  entrance 
F  merge  nr  >  exit 
Toilet 
Toilet 

Women  s  loitpl 
Wen  s  Itiilel 
Reserved 

Table  reversed  for  regulars 
Telephone 


■ 


'Doing  it  inBeutschland’~g 


HOW  TO  DO  IT 


F'-vthe  Chomcgnans  gebocken 
V  (.fresh  baked  mushrooms) 

Gefuellre  Amschocken  mir  Goroelen 
(Sruffed  omchokes  wirh  shrimp) 

Portion  Oiiven 

(Serving  of  owes; 


Zwiebelsuppe  mil  Kaese  ueberbocken 
(Onion  soup  wiih  boked  cheese) 

Housgemochie  Rohmsuope 
(Croom  soup  of  rhe  house) 


SPEZIALITAETEN 

(Sperioliries) 

Wiener  Schn.izel  vom  Kolb 

mrr  lyoner  Korroffeln  u.'d  5olortetler 

(Veol  cutler  Vienese  siyle 

ih  poioioes  lyonoise  ond  o  solod) 

.'mderbroien  mir  Spoerzle  und  Gemuese 

(Oeef  oar  roosr  with  noodles  ond  vegetables) 

Schwemekoteletre  m  Poonkorohmsouce 
m-r  Krokerren  und  gemischrem  Soloi 

'Pc  k  chop  m  popriko  cream  souce 

wiih  poioro  croquenes  ond  o  mixed  solod) 

fischrogour  noch  Grossmuiier  Arr ' 
mu  Petersiite-Kortoffeln  und  Koofsakjf 
fish  srew  grandmother  s  style 
*,rh  porsley  potatoes  ond  lettuce  solod) 


NACHTISCH 

(Dessert) 

Gemischres  Eis  mir  jahne 
Mixed  ice  cream  with  whipped  cream) 

PVvch  Melba 

(Vomila  ice  creom  peoch  raspberry  souce 
ond  whipped  creom) 


•  r-M.  '-.e  sine)  tndpreise  mhiuw  .v,w,»  u.scJ  Qeder 
•Ml  otices  ore  lorol  prices  ‘nclud-ng  tax  ond  service 


Key  to  Menu  Symbols: 

#  Items  ore  listed  in  rhe  menu  in  the  order  thot  they  ore  usually  eaten:  appetizer,  soup,  moin  course 
and  dessert. 

0  The  price  is  shown  to  the  right  of  ot  below  each  item  on  rhe  menu. 

This  price  includes  rhe  tox  ond  the  service  charge. 

*  The  most  common  morn  dishes  in  German  restouronrs  ore  types  of  veol  (Kolb),  beef  (Rind),  pork 
(Schwem)  or  fish  (Fisch). 

ySome  Germon  menus  hove  on  English  translation  N  they  don't,  use  o  phro<e  book.  Menu-Moster  or  osk 
rhe  worter  for  help. 


Earing  our  in  Germany  con  be  fun  rf  you  know  rhe 
Germon  woy  ro  do  it  The  following  information  tells  you 
how  it's  done  from  rhe  rime  you  reoch  rhe  door  c*f  rhe 
restaurant  ro  rhe  rime  you  soy  '  Auf  Wiedersehen  ond 
leove 

Plan  Ahead 

When  you  reoch  the  door  of  rhe  eoring  eyoblishmem 
you  hove  chosen,  you  will  find  rhor  most  resrourants  post  o 
copy  of  their  Spersekone  (menu)  or  fheir  Togeskotte  (doily 
menu)  outside  rhe  door  or  in  rhe  window  for  you  to  look  or 
This  ollows  you  ro  decide  whot  you  wont  ro  order  ond  see 
how  much  it  will  cost  before  going  mra  rhe  resrouronr. 

Gentlemen  First 

Amehcons  often  wonder  whor  happened  ro  *' lodies  first ' 
when  they  see  thot  men  precede  women  in  entering  o 
Germon  resrouronr  This  custom  dores  from  trmes  when  rhe 
man  wos  rhe  one  ro  decide  whether  rhe  resrouronr  was 
akoy  for  rhe  women  ro  enter.  Once  inside,  you  will  usoolly 
be  expected  ra  find  your  awn  roble  Ta  ovoid  sronding 
oround  feeling  owhword  if  no  one  comes  ro  sear  you.  wolk 
over  ond  rake  o  roble. 

Hang  It  Up 

Germans  do  not  leove  their  coots  on  after  entering  a 
restaurant,  nor  do  they  put  them  over  rhe  bock  of  o  choir  or 
rhe ir  roble  They  usuoHy  roke  off  their  coots  ond  hong  rhem 
on  coot  hooks  or  hangers  placed  conveniently  oround  the 
restouront.  In  foncier  restouronrs  there  may  be  o  coot  check 
(Garderabe)  when  you  come  in  the  door 

Pick  Your  Spot 

When  you're  looking  for  o  table,  remember  thot  if 
there  is  none  empry,  it's  okoy  to  shore  o  roble  with 
spongers  os  long  os  you  osk  permission  —  "1st  dieser 
Plotz  frei?"  —  (Is  this  ploce  free?).  Doo  r  be  surprised  if 
someone  osks  ro  join  you  or  your  roble.  It  is  rhe  custom 
to  roke  o  seat  wherever  one  is  vacant. 

Also  don't  be  surprised  to  see  Germans  bringing  their 
dogs  into  o  restouront.  Most  restouronrs  allow  this.  The 
dogs  ore  usually  well  behoved  ond  often  you  may  nor 
even  notice  them  once  they  curl  up  quietly  under  their 
master's  roble.  However,  unless  your  dog  is  equolly 
used  ro  dining  out.  it  would  problobly  not  be  o  good 
idea  to  toke  it  along. 

Coffee,  Tea  or  .  • . 

After  you  hove  found  o  roble.  the  waiter  (Herr  Ober) 
or  waitress  (Froeulein)  will  bring  o  menu  ond  will  osk 
whor  you  won?  ro  drink  —  "Was  moechren  Sie  trinken?" 
You  have  o  variety  of  drinks  ra  choose  from  Check  rhe 
Getroenke  poge  of  the  menu.  The  most  common  drinks 
ta  order  ore: 

— Deer  (Diet)  which  is  usolly  drunk  with  meols.  You 
will  see  that  neorly  everyone  hos  a  gloss  of  beer, 
either  on  tap  (vanri  Foss)  ot  from  o  bortle 
(Flasche).  for  it  is  rhe  norionol  drink. 

— Wine  (Wein),  either  white  (weiss)  or  red  (rot),  is 
offered  by  the  glass  os  well  os  by  the  bortle 
Purchosing  by  the  gloss  is  an  excellent  woy  of 
tosring  the  vorious  wines  availoble  in  Germony. 

— Coffee  (Kaffee)  is  not  drunk  or  served  with  rhe 
meol.  When  you  do  hove  o  cup  after  o  meal,  it  is 
o  small  cup  (costing  about  Si. 00)  ond  stranger  thon 
our  coffee 

— War er  (Wosser)  Is  not  served  or  the  roble  ond 
will  not  be  brought  ta  you  unless  you  ask  for  it, 
Then  you  will  get  minerol  water  ( Mi nerol wosser) 
unless  you  ask  far  Leitungswosser  (tap  water). 

— Other  Beverages:  Milk  (Milch),  teo  (Tee),  con* 
ned  fruit  juice  (Soft),  sc*  drinks  ond  colos  moy  oiso 
be  ordered  with  meols. 

Once  you  get  your  drinks,  you  need  to  know  Ger¬ 
mon  customs  for  roosting.  Common  toosts  ore  Zum 
Wahl"  and  Prast'"  As  a  rule.  Germans  dink  their  glosses 
only  when  wishing  eoch  other  luck  or  when  celebroting 
some  special  event  such  os  o  birthdoy  or  wedding. 
Usually  only  glosses  with  wine  or  chompagne  ore 
clinked  ragerhei.  although  beer  glosses  sometimes  ore 
in  Dovorio. 
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Tsk*  it  Easy 

Service  in  Germ  on  re&rooronrs  is  much  slower  rhon 
whor  you  ore  used  to  in  rhe  Srores  One  woirer/wotrress 
may  hove  ro  serve  everyone,  so  relax  ond  enjoy 
yourself  Don't  feel  thor  you  hove  to  rush  through  your 
meol  UnUke  the  Srares.  once  you  sit  of  o  roble  in  o 
Germafr  resrouront,  you  con  stoy  os  long  os  you  wont 
The  woirer  *vUI  olmost  never  present  you  with  the  bu*f 
unnl  you  ask  for  it  in  focr.  it  isn’t  acceptable  behavior  ro 
try  to  hurry  rhe  woirer/ woitress.  Besides,  it  won't  do  ony 
good  His/her  response  wiU  be  tch  homme  gteich  (I  II  be 
right  bock)  or  £5  hommr  soforr  (it  (rhe  food]  is  coming) 
ond  you  will  be  served  os  soon  os  rhey  hove  time 


What’s  For  Sinner? 

When  ordering  your  meol.  you  moy  find  it  eosier  ro 
order  from  the  Togeskorre  since  rhts  is  usually  o  com¬ 
plete  meol  or  o  reasonable  price  Ordering  this  woy  is 
nor  os  difficult  os  ordering  individual  dishes  such  os  soup, 
solod.  main  dish  ond  desert  separately  If  also  is  usually 
less  expensive  A  Menu-Master  or  traveler's  guide  book 
with  foods  listed  comes  in  handy  when  you  want  to 
figure  out  what  the  different  foods  ore  It  s  o  good  idea 
*0  corry  one  of  these  with  you  until  you’re  fomilior  with 
rhe  names  for  German  foods. 


Eating  Etiquette 

When  your  food  arrives,  rhe  waiter  moy  soy  "Guten 
Apperir"  or  ’  Mohlzeir  which  means  enjoy  your  meol. 
You  moy  be  surprised  ro  find  that  everyone  is  not 
served  or  the  some  rime  Since  rhe  food  is  freshly 
prepored,  it  is  brought  to  rhe  roble  when  ir  is  reody.  As 
o  result.  It  is  German  custom  ro  begin  eonng  whenever 
you  ore  served  Don't  wait  for  everyone  of  the  table  to 
be  served  as  you  would  in  the  5totes  or  your  food  moy 
get  very  cold 

Like  mosf  Europeons,  the  Germons  hold  the  fork  in 
the  left  hond  ond  rhe  knife  in  the  right  while  eoring 
There  is  no  switching  of  the  fork  from  left  ro  right  offer 
the  meor  hos  been  cut.  When  not  being  used,  place 
your  hond  beside  the  plore 

In  Germany  it  is  not  considered  proper  to  sir  of  o  roble 
with  your  honds  in  your  lop  Best  your  hcnds,  not  your 
elbows,  on  the  table. 

If  you  ore  still  eonng.  but  wish  ro  set  your  knife  ond 
fork  down,  cross  them  on  your  plofe.  When  you  ore 
finished,  loy  your  forK  ond  knife  side  by  side  on  your 
plore.  This  fells  the  woiter  that  you  ore  finished  eofing  50 
he  con  cieor  rhe  table 


Pay  Up 

If  you  need  the  woirer/woirress  while  eoring.  get 
his/her  orrennon  by  cnlling  —  Herr  Ober  or  Froeulein. 
When  you  ore  reody  to  poy  for  dinner,  get  the  woirer's 
orrenrion  ond  soy  "Zohlen.  bine”  to  let  him  know  you 
wont  the  check.  The  woirer  will  frequently  soy  Hot  es 
gur  geschmeckr?”  (Did  you  enjoy  your  meol?)  At  most 
resiouronrs  you  poy  the  bill  directly  to  the  woiret  Ger¬ 
man  low  requires  that  oil  restouronts  ond  drinking  estab¬ 
lishments  include  tox  ond  rhe  service  chorge  in  the  price 
of  eoch  item  on  rhe  menu.  Thus,  the  price  listed  far  ony 
dish.  meat,  course,  or  drink  is  oil  inclusive  with  10  to  15 
per  cent  for  service  (Bedienung)  ond  13  per  cent  for 
volue-odded  tox  (Mehrwertsreuer)  included  in  the  price 
An  extro  lip  is  not  necessory.  although  most  people  do 
round  the  bill  off  to  of  least  the  neoresr  Mark  according 
to  the  omounr  to  be  poid  ond  the  serv.ce  provided.  For 
instance,  if  ihe  check  omounrs  to  DM  11.35  you  moy  soy 
"Zwoeff  Mork,  bitter  to  the  woiter.  thus  indicating  that 
you  expea  change  only  for  twelve  morks  ond  rhor  rhe 
rest  is  for  him.  The  tip  is  given  directly  to  rhe  woirer 
upon  poymg  ond  is  not  left  on  the  lable  when  leaving 
rhe  ploce  But.  10  repeot.  you  ore  under  no  obligation 
to  give  an  oddntonal  tip.  Paying  ihe  fc,!l  m  a  restaurant 
wirh  a  personal  check  or  credit  cord  is  not  yet  common 
in  Germany 


WHEN  TO  DO  it 


FRUEHSTUECK  (BREAKFAST):  7-10 

a  m..  Breakfast  usually  consists  of  bread,  rolls,  jam. 
butter,  and  coffee  tor  tea),  but  additional  items  such  as 
eggs  Inormalfy  soft-boiled),  cold  sausage,  or  cbeeso  can 
be  ordered.  Frequently,  in  smaller  hotels  the  price  of 
the  hotel  room  includes  a  simple  breakfast.  Hotels  are 
the  best  places  to  get  breakfast,  since  very  few  restau 
rants  offer  the  morning  meat. 


IVHEBS  TO  DO  it 

RESTAURANT,  offers  complete  food  and  drinks. 
RATSKELLER:  is  excellent  for  regional  specialties 
and  traditional  German  food.  One  is  located  in  the 
cellar  of  the  Rathaus  (city  hall)  of  many  towns  in 
Germany.  The  Ratskellers  are  usually  high  quality 
restaurants,  although  oflen  reasonably  priced. 
GASTSTAETTE:  is  simply  the  German  word  for 
reslaurant.  In  railway  stations  they  are  called 
BAHNHOFSGASTSTAETTE.  They  serve  complete 
meals. 

GASTHOE:  is  the  village  word  for  restaurant.  They 
serve  drinks  and  modost  to  complete  meals. 
GASTHAUS:  is  the  same  as  Gasthof  —  a  restaurant 
of  more  or  less  modest  proportions,  it  offers  homo 
cooking  and  a  foksy  atmosphere. 


IITTA  GESSEN  (L  VNCH):  12 2  p  m ..  This  is 
the  main  meat  of  tho  day  for  most  Germans,  and  thoy 
eat  heavily  at  this  time.  In  fact,  the  daify  menu  is 
frequently  calied  tho  MfTTAGSKARTE  (mid-day  list), 
instead  of  TAGESKARTE  (daily  list). 


ABENDESSEN  (DINNER):  6:30-9  p  m.  Some 
restaurants  stay  open  as  fate  as  11  p  m.,  so  dinner  may 
be  had  very  late  if  you  wish.  Howover.  the  Germans 
generally  eat  their  evening  meal  early,  starting  about 
6  p.m..  Sometir.es  they  have  an  ABENDKARTE  levo 
ning  list),  which  is  much  more  restricted  in  offorings 
than  what  is  found  on  the  noon  menu. 


There  aro.  in  addition,  two  more  eating  times  for  the 
Germans.  One  is  about  fO  a  m.,  when  they  havo  their 
bread  and  sausage  with  beor  or  a  pastry  with  coffee 
Then  again  at  about  34  p  m.,  they  have  KAFFEE  icof 
fee)  with  pastries,  open  faced  pies,  cakos  with  rich 
frosting*)  and  whipped  cream,  or  whipped  cream  as  a 
separate  dish,  ice  creams  and  sundaes. 


SCHNELLIMBISS  or  IMBISS:  is  a  type  Of  snack  bar 
or  hot  dog  sland  oflering  quick  snacks,  especially 
beer  and  wurst  (sausages). 

GASTSTAETTE  or  RASTHAUS:  is  a  restaurant  or 
restaurant-rnn  along  Ihe  AUTOBAHNS  (freeways). 
CJERSTUBE:  is  a  beer  parlor  much  like  an  English 
pub,  serving  drinks  and  light  food. 

Y/EINSTUDE:  is  a  wine  parlor  serving  drinks  and 
light  food. 

Sc  HNtLLBUFFET  is  a  short-order  or  cafeteria  eat 
erY 

SCHNELLGASTSTAETTE:  (“fast  restaurant'*)  is  e 
short-order  house. 

CAFE:  is  a  coffee  shop,  but  besidos  coffoe,  you'll  be 
able  to  get  pastries,  snacks  and  drinks 
CONDITOREl:  is  a  paslry  shop  offering  C3kos,  ico 
cream  and  coffee. 
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Are  You  A  Menu  Master? 

The  to  Mowing  menu  (Speisekarte)  from  a  local  Gasthaus  is  not  complete.  U^e  the 
German  words  in  the  menu  choices  to  fill  in  the  blanks.  Simply  place  the  letter  ot  the 
correct  answers  on  the  lines  provided.  You  can  use  the  Phrase  Guide  on  page  3.  the 
menu  on  page  4.  a  “Menu-Master'*  or  a  German  dictionary  if  you  need  help. 


Check  The  Check 


Use  the  menu  on  this  page  to  figure  out  how  much  the  following  complete  meals 
will  cost 

t  Fiesh  Mushrooms  _ 

1  Onion  Soup  _ 

1  Shishkebob  with  Curry  Rice  _ 

1  Trout  in  Almond  Butter  _ . _ 

with  Boiled  Potatoes 

1  Portion  of  Vegetables  _ 

Total: _ 

Now,  if  the  service  is  good,  round  off  to  the  nearest  DM  for  a  tip.  The  total  amount 


wi 


Wm 


a.  Salat 

4.  Nsthintb 

C.  Sapptn 

d.  "Strnnhargtr  An" 

e.  Fnuhr 


Gastbaus  zum  Post^= 
Vorspeisen 

Dizd.  Stbnttbta 

mit  II I _ and  Bi 

WiUUbtrfmtttu  mud  Tnast 


ID - 

Hamgrmatblt  Zuitbthappt 
Stbuatbntht  Bnhnemappr 
Uagnriubt  Galnttbtappt 

Spezialitaeten 

Spiniihtn  Hath  tin  dtt  Haam 
mil  Carry  Reis 
Wild ubunnhrattn 
"OJtiuatlJtT  Art" 
Haaigrmatble  Spar  I  dt 

m - 

Sthutintittak  "  I'') _ '* 

mit  Rot  it  bar  tuff  tin 


Vom  Kalb 

Cordon  B/ra  mil  Sthiaktn  and  Kant 


Zatrhhtr  Sahnegrithnrtzr/ln 
mit  KnktUtn 


Stezangt  mit  Krahhtn.  Champignon 
and  Stdzktirlofftl a 

/’)  _ _ in  Mandtlhatttr 

mit  Sohkarto/ftla 


Btilagen 


CrnrNtr  Salat  dtr  Sanaa 
Gtmnihitr  (8) _ dtr  So  taw 

I  Part.  Gtmattt  dtr  Satina 
I  Port.  /QJ  Chump) umnM 


Eiittnrithra  ( Erdhrtrf 
St  hubini  i  •  So  bat 


Menu  Choices 


DM  6- 
DM  4.~ 
DM  yyo 


OAt  3- 
DM  4A0 


DM  3  50 
DM  2.  — 


J.  D.\t  22. 50 
g.  Forrlle 
b.  Brut 

i.  Vam  St  bur  in 
f.  Pommti  Fritt* 


On  Your  Own  Turf 


When  you  go  out  to  eat  on  the  economy  you  have  a  choice  of  many  types  of  restaurants. 
Match  the  type  of  restaurant  with  the  correct  item  in  “Where  to  go  if  . . .”  by  writing  the 
letter  of  the  restaurant  to  the  left  of  the  situation. 

Where  to  go  if . . . 


You  want  to  take  a  chow  braak 
on  the  autobahn. 

You  develop  a  case  ol  the  munchies 
in  tha  train  station 
You  want  a  "homa  cooked  meal  in 
a  "local"  atmosphere. 

You  want  a  wida  choice  of  wines  and 
a  light  meal. 

You  want  a  quick  snack  on  tha  run. 
You  find  yourself  starving  to 
death  at  city  hall. 

You  tee!  like  having  coflee  and 
cake  in  the  afternoon. 


b.  Conditori 

c.  Rasthaus 

d.  Schnall  Imbiss 

•.  Ratskeller 

f.  Bahnhofsgastaette 

g.  Gasthaus 


Doing  Your  Own  Thing 


Saying  it  Right 

See  it  you're  ready  to  use  German  phrases  when  you  go  to  a  restaurant  on  the 
economy.  First,  match  tho  responses  on  the  right  with  the  questions  and  statements 
on  the  left.  Then,  you  can  read  the  questions  or  statements  aloud  and  a  friend  can  say 
the  responses.  Finally,  try  to  say  the  questions  and  responses  from  memory. 


Ouestion/Statement 


Was  moechten  Sie  trinken? 

,  Hat  es  gut  geschmekt? 

,  Was  moechten  Sie  zum  essen? 
,  Guten  Appetitl 

k  Moechten  Sie  alles  zusammen 
bezahlen? 

t  Wo  ist  die  Toilette? 

,  Haben  Sie  Kleingeld? 

,  Herr  Ober,  zahlen,  bitte. 
t  Kann  ich  in  Dollar  zahlen? 


Response 

a.  Nein,  wir  moechten  getrennt 

bezahlen. 

b.  Danke  sehr. 

c.  Ich  hatte  gern  Gedeck 

Nummer  2. 

d.  Nein,  nur  in  Deutsche  Mark. 

e.  Bringen  Sie  mir  ein  Bier, 

bitte. 

f.  Ja,  bite  sehr. 

g.  Ich  komme  gleich  mit  die 

Rechnung. 

h.  Danke,  es  hat  gut  geschmekt. 
L  Geradeaus  und  dann  links 

j.  Nein,  ich  habe  nur  grosses 
Geld. 


I 


'uoing  is  m  iieroscmana 


Check  it  Out: 
Can  You  Cope? 


!.  IV  Ik*  aim  oa  p»e*  *  <«  •«*« 
these  questions. 

A.  Whai  is  the  special  soup  of  the 

restaurant - 

B.  What  comes  with  the  beef  pot 

roast?  _ _ _ _ _ 

C.  What  would  the  bill  be  for  a 
mushroom  appetizer,  a  pork  chop 
in  paprika  cream  sauce,  and  ice 

cream?  DM _ _ 

D.  Does  the  above  bill  include  the 

tax  and  service  charge? - 


11.  Answer  these  questions  without 
looking  at  pages  1-6. 

A.  Where  would  you  go  for  a  quick 

worst  and  soda? _ 

B.  Where  would  you  have  afternoon 

cake  and  coffee? _ 

C.  Where  would  you  have  a  light 

evening  meal  with  wine? _ 


III.  What  do  these  signs  mean? 

Heute  ist  Ruhetag 


Garderobe 

B.  _ 

Stammtisch 

C _ 


IV.  Write  your  responses  in  German  to 
the  following* 

A.  Was  moechten  Sie  trinken? - 


B.  Hat  cs  gut  gcschmcckt? 


C.  Ha  ben  Sie  Klcingcld? 


D.  Moechten  Sie  a  He*  zusammen 
bezahlen? _ 


Answer*  to  Crossword  Puzzts 
in  Iho  Munich  Connection. 


CROSSWORD  PUZZLE 


ANSWERS 
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-Cut  Here 


THE  COPIHC  CONTEST 


Contest  Rules 

On  the  map  provided  follow  Alexandra  Rjstopov  Fcodorov  itches'*  mil  lo  uncover  the  name  of  the  secret 
rendezvous  point. 

From  the  AFN  radio  program  Doing  It  in  Deutschland  THE  TRIPLE  TREAT.  you  know  that  vour 
three  a «cnt  friend*  found  oul  the  names  uf  the  four  towns  that  Akrxa  had  visited  while  carrying  out  her 
mivMon  —  1 1  Minfeld.  2)  Wissembourg.  J)  Trifcl*.  and  4)  Karlsruhe.  However,  none  of  them  figured  oul 
exactly  where  the  enemy  agenu  were  to  meet, 

Your  alignment  ts  lo  discover  where  ihe  meeting  took  place.  To  do  this  follow  the  directions  provided 

1.  Fullow  Sandy  *  trail  on  the  map  u*mg  ihe  number*  by  ihe  different  types  of  food  or  drink.  Each  tvpe 

of  food  of  drink  fit*  mtu  a  ;  pecific  category  on  a  menu 

2.  Identify  the  type*  of  Ivwd  (eg.,  strawberries)  and  decide  which  menu  category  it  belongs  in  leg. 

NACHTISCH), 

X  Put  the  number  of  the  food  or  drink  on  the  line  before  the  right  menu  category 

4.  One  letter  t>  underlined  in  each  menu  cjicgory  tc  g  NACHTISCH.)  Using  the  nu.  'bers  you  placed 

on  the  line  before  the  categories,  put  the  underlined  letter  m  the  correct  order  in  the  boxes 
provided.  Thu  will  give  you  the  name  ol  the  secret  meeting  place. 

5.  Answer  the  question*  in  the  lection  called  "NOW  -  GIVfc  US  A  PIECE  OF  YOUR  MIND!!"  (on 

the  next  page). 

6.  Write  your  name,  rank,  and  mailing  address  »n  the  spaces  provided 

7.  Cut  oul  the  contest  form.  Fold  on  the  dune «  line  so  that  the  address  is  on  the  front  Staple  or  tape 

closed  m  one  pbce. 

K.  Drop  in  any  APOmail  box  NO  STAMP  IS  NFFDED 

9.  Twenty-five  T-shirt  winner*  will  be  drawn  from  the  contestants  vho  have  written  the  correct  name  «( 

the  rendezvous  point  in  the  boxes  and  completed  Ihe  ’GIVI.  US  A  PIECE  OF  YOUR  MIND'!" 
questions. 

10.  To  be  eligible,  entries  must  be  received  not  later  than  two  week*  from  the  date  of  the  last  AFN 

broadcast  uf  THE  TRIPI  E  TREAT  (See  the  schedule  information  on  pjge  I  ) 


Menu  Category 


_  VORSBEISEN 

_  R|NO 

_  SCHWEia 

_  LAMM 

_ wilogerichte 


_ BEILAGEN 

_  NACHTISCH 

_  ALKOHQLFREI  GETRAENKE 

_  F1SCH 

ENEMY  AGENTS’  RENDEZVOUS  POINTI 

£ _ 

123456719 


look  up  the  runic  for  the  rendezvous  point  m  a  German- 1  ngUsh  dietionjrv  Wntc  the  name 
in  (  ng'ish  .  ...  ..  - - - — 
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'Doing  it  in  Deutschland* -3 


CRYPTO-CODE 


Dr.  Zap  ordered  the  following  items  for  dinner.  Can  you  break  the  crypto-code  to 
discover  the  German  words  for  what  he  ate?  Each  letter  of  the  alphabet  has  been 
replaced  with  another.  Here  ar*  a  few  hints  to  help  yog  get  started. 

1.  Each  tetter  is  the  code  for  its  code.  For  example,  H  =  S  and  S  -  H. 

2.  The  first  word  is  done  for  you.  Now  you  can  decode  all  of  the  Y's,  R’s,  V’s,  I's. 

3.  Take  it  from  there  on  your  own  I 


German 


English 


1.  YRVI  -  BIER  «  BEER 

2.  ADRVYVOHFKKV  - _ =  _ 

а.  HXSMRGAVO  - _  -  _ 

4.  HKZVGAOV  - _  =  _ 

5.  HZOZG  » _  -  _ 

б. GLIGV  = _  =  _ 

7.  PZUUVV  =  =  _ 


ABCDEFGHI  1  KLMNOPQRSTUVWXYZ 
Y  V  S  B  I  H  E  B 


Use  this  to  help  you! 


THIS  PROGRAM .  . 

has  been  brought  to  you  by  The  Human 
Resources  Research  Organization  (HumR- 
RO)  under  contract  to  The  Army  Research 
Institute  (ARI)  and  the  Army  Continuing 
Education  Service  (ACES). 

The  Life  Coping  Skills  in  USAREUR 
Project  staff: 

Richard  L.  Miller,  Project  Director 
Rosemary  Dawson,  Task  Director 
Chaille  Maddox,  Script  Writer  and 
Audio  Director 

Jeanne  Hebein 

Kathy  Brooks 

Malachi  Fulland 

Mollie  Kerr,  Design  and  Layout 

Roslyn  Long,  Cartoon  Artist 

HQ  USAREUR  &  7th  Army 
Box  1789 
APO  NY  09403 
2131- 7635/6386 

CAST  OF  CHARACTERS: 

Narrator  —  Josephine  Perkins 
Dr.  Zap  —  George  Waller 
Strac  Willie  —  Richard  L  Miller 
Chester  Boondoggle  —  Benjamin  Lauve 
Eastern  agents  —  Gia  Lanza  no 
Contact  —  Lilburn  Dawson 


-  Cut  Here  ■ 
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NOW  GIVE  US  A  PIECE  OF  YOUR  MIND!) 


When  did  you  listen  to  THE  TRIPLE  TREAT? 

Part  I  _  Part  II  _ 

(day)  (time)  (day)  (time) 

Where  did  you  listen  to  THE  TRIPLE  TREAT? _ 

Place  a  check  {*)  in  the  space  in  each  line  below  which  is  closest  to  your  opinion  of  the  radio  program  THE 
TRIPLE  TREAT. 

helpful  _  _  _  _  _  _  _  not  helpful 

interesting  _______  boring 

funny  _  _  _  _  _  _  _  dull 

too  short  _  _  _  _  _  _  _  too  long 

If  you  didn't  listen  to  the  program,  why  didn't  you? 


Which  of  the  following  activities  did  you  do  in  this  newspaper?  What  did  you  think  of  the  activities9  Chrck  the 
activities  you  completed.  Circle  the  rating  you'd  give  the  activity. 

Rating 

Poor  Fair  Good  Excellent  Superior 

Rate  Yourself:  Are  you  a  Four  Star  Rcstaurantcur?  (p.  1 ) 

1 

i 

J 

4 

5 

Are  You  a  Menu  Master?  (p.6) 

1 

2 

3 

4 

5 

Check  the  Check  (p,6) 

1 

2 

3 

4 

5 

Doing  Your  Own  Thing:  Saying  it  Right  (p.6) 

1 

2 

3 

4 

5 

On  Your  Own  Turf  (p.6) 

1 

2 

3 

4 

5 

Check  It  Out:  Can  You  Cope9  (p.7) 

1 

2 

3 

4 

5 

Coping  Contest  (p.7) 

1 

2 

3 

4 

5 

Crypto  Code  (p.8) 

What  did  you  like  BEST  about  the  program  and  activities: 

1 

2 

3 

4 

5 
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V) 
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l 

o 

O 
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What  did  you  like  LEAST  about  the  program  and  activities? 


NAME 

Mil.  Rank  _ 

_  Civ, 

Family  Member 

mailing  address  _ 

TSHIRTSIZE  Mens  _ 

Unit 

_  Women's  . 

_  Child's  _ 

-  /  s  _ 

APO 

M  _  L  _  X 

ce 

3 

Ui 

ce 
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'Doing  it  in  DentsciuaM7 


Have  you  heard  or  read  any  of  the 
"Doing  It  in  Deutschland"  programs?  If 
so.  you  probably  learned  to  do  many 
things  in  Germany  —  use  public  trans¬ 
portation,  eat  out,  shop,  and  under¬ 
stand  legal  aspects  of  living  In  Ger¬ 
many.  If  you  missed  the  AFN  radio 
broadcasts  and/or  the  Stars  and 
Stripes  publications  of  the  "Doing  It  In 
Deutschland"  programs,  don't  worry. 
You  can  go  to  your  local  Army  educa¬ 
tion  center,  which  has  copies  of  all  four 
programs. 

There  are  many  other  ways  that  you 
can  get  help  during  your  tour  overseas. 
Throughout  USAREUR  the  Army  pro¬ 
vides  many  services  to  military  and 
civilian  personnel  and  their  families. 
Not  far  from  where  you  are  now  you 
can  find  help  in  meeting  many  of  your 
needs.  There  are  agencies  which  deal 
with  physical  and  psychological  health, 
leisure  and  recreation,  legal  and  cit¬ 
izenship  matters,  financial  and  con¬ 
sumer  affairs,  housing,  transportation, 
education,  family  needs,  employment, 
and  more.  This  DIRECTORY  OF  USAR¬ 
EUR  SERVICES  tails  you  what  you  can 
axpect  from  each  of  tha  35  agencies 
listed.  You  will  learn: 

—  WHO  THEY  ARE  .  .  . 

the  name  of  the  agency 
—  WHY  THEY'RE  HERE  .  .  . 

tha  main  purposefs)  of  the  agency 
—  WHAT  THEY  DO  .  .  . 

the  specific  services  available 
—  WHO  THEY  SERVE... 
the  eligibility  requirements  for 
making  use  of  the  agency's  services 

Some  services  vary  from  ona  com¬ 
munity  to  another,  and  not  all  agendas 
are  located  In  every  Army  community. 
To  get  mora  information  about  agen¬ 
cies  In  your  community  or  to  find  out 
where  tha  closest  agency  office  is  to 
you.  look  In  your  Installation  directory 
or  call  your  nearest  ACS  Information 
office. 

The  people  at  tha  agancies  de¬ 
scribed  in  this  DIRECTORY  are  ready 
to  serve  you.  That  is  their  mission! 


AHKHD  men 

KBenunOR  CMTM 


ARMED  FORCES 
RECREATION  CENTER 
(AFRC) 

WHY  WI'RI  HIRI . . 

To  provide  recreation  programs,  fa¬ 
cilities,  equipment,  sites  and  billatlng 
for  use  by  authorized  personnel  within 
the  United  States  European  Command. 


WHAT  Wl  DO  . . . 

Operate  challenging  Individual  and 
group  recreation  programs  through  a 
variety  of  outdoor  activities:  skiing, 
tennis,  golf,  hiking,  sailing,  windsurfing, 
mountaineering.  Provide  billatlng  for 
families  or  Individuals  at  Garmisch, 
Berchtesgadan,  Chlemsee  and  Munich, 
Germany. 

WHO  Wl  SIRVI . . . 

U  S.  Military  and  Civilian  parsonnef 
employed  by  the  US.  Forces,  thair 
family  members  stationed  In  USEU- 
COM.  and  their  guests,  as  well  as,  U  S. 
citizen  civilians  and  Ccnadian  Forces 
personnel  stationed  in  the  FRG,  Other 
U  S.  military  stationed  outslda  USEU- 
COM.  retired  U  S.  military  and  British 
Forces.  Germany,  ara  authorized  space 
available  accommodations. 


AMERICAN  FORCES 
NETWORX  RADIO 
&  TELEVISION  (AFN)  — 
EUROPE 

WHY  WI'RI  HIRI . . . 

To  provide  the  U  S.  military  commu¬ 
nity  In  Germany,  Belgium  and  the 
Netherlands  with  a  radio  and  television 
service  of  Information  and  entertain¬ 
ment. 

WHAT  Wl  DO  . . . 

From  Its  headquarters  In  Frankfurt, 
and  its  nine  affiliate  stations  in  Bremer- 
haven,  Berlin,  Wuerzburg,  Nuernberg, 
Munich,  Stuttgart,  Kaiserslautern, 
SHAPE  Belgium  and  Frankfurt,  it  pro¬ 
duces  and  broadcasts  radio  (AM  and 
some  FM  stareo)  and  television  to  a 
target  audience  of  approximately  500,- 
000  Americans.  The  natwork  also  oper¬ 
ates  Mlnl-TV  for  troops  in  remote  loca¬ 
tions. 

WHO  Wl  IIRVI... 


All  members  of  tha  military  commu¬ 
nity  —  military,  civilians  and  family 
members. 


ARMY  COMMUNITY 
SERVICE  (ACS) 

WHY  WI'RI  HIRI... 


To  provide  a  focal  point  In  the  mili¬ 
tary  community  for  services  to  families 
as  well  as  single  soldiers.  To  assist  the 
commander  in  the  resolution  of  per¬ 
sonal  problems  and  the  provision  of 
other  services  as  needed  to  Improve 
the  quality  of  life  and  the  wall-being  of 
members  of  the  command. 

WHAT  Wl  DO  . . . 

Essential  services  required  by  AR 
608-1:  1-Information,  referral  and  fol¬ 
low-up  (referral  to  other  agencies  when 
required;  follow-up  to  assure  assist¬ 
ance  Is  given);  2-Financial  planning  and 
assistance  services  (financial  planning, 
consumer  education,  budget  planning 
and  debt  liquidation);  3-Relocation 
services  (lending  closet3.  fact  sheets 
describing  community,  welcome  pack¬ 
ets,  orientation/briefing  to  community): 
4-Army  Child  Advocacy  Program 
(ACAP-insures  services  to  children  are 
provided  to  include  prevention,  Identifi¬ 
cation,  traatment  of  child  abuse/neg¬ 
lect,  foster  care);  5-Handlcapped  Fami- 
ly  Member  Assistance  Services 
(assistance  to  assignment  authorities 
and  sponsors  in  obtaining  assignments 
to  locations  whera  services  are  avail¬ 
able);  6-Child  Support  Services  (CSS) 
see  separate  heading. 

WHO  Wl  SIRVI . . . 


All  members  of  the  military  commu¬ 
nity  —  military  personnel,  civilians  and 
family  members. 


ARMY  &AIR  FORCE 
EXCHANGE  SERVICE 
(AAFES) 


WHY  WI'RI  HIRI... 

To  provide  merchandise  and  serv¬ 
ices  of  necessity  and  convenience 
which  are  not  furnished  Irom  appropri¬ 
ated  lunds  to  authorized  patrons  at 


A 

cont 


uniformly  low  prices.  AAFES  also  gen¬ 
erates  earnings  to  supplement  appro¬ 
priated  funds  for  the  support  of  Army 
and  Air  Force  Morale,  Welfare  and 
Recreational  programs. 

WHAT  WH  DO  . . . 

AAFES-Europe  Is  a  vital  link  with 
home  for  Army  and  Air  Force  commu¬ 
nities  from  the  Atlantic  Ocean  to  the 
Persian  Gulf.  To  bring  merchandise 
and  services  to  soldiers,  airmen  and 
families,  we  operate  about  4,000  activ¬ 
ities  Including  large  department  stores, 
remote  site  exchanges,  cafeterias,  Mc- 
Donald's-styte  burger  bars,  7-Eleven- 
type  convenience  stores,  garages  and 
service  stations,  barbershops,  movie 
theaters,  laundry  and  dry  cleaning 
services,  a  school  lunch  program, 
vending  machines  and  e  host  of  other 
services. 

AAFES-Europe  offers  a  military 
credit  program  known  as  Deferred 
Payment  Plan  (DPP).  We  support  field 
exercises,  large  and  small,  with  e  fleet 
of  mobile  retail  and  food  vans,  free 
movies,  mail  order  and  laundry  service. 

AAFES  gives  money  to  Army  and  Air 
Force  Morale,  Welfare  and  Recreation 
programs  not  supported  by  your  tax 
dollars.  Over  the  past  15  years,  AAFES 
gave  over  $1  billion  to  pay  for  libraries, 
scouting  programs,  unit  funds,  bowling 
lanes,  hunting  and  Fishing  programs. 
Army  Community  Services,  Sports  and 
Oayroom  equipment  and  Photo.  Auto¬ 
motive  and  Hobby  shops. 

who  wr  invi . . . 

All  members  of  the  military  commu¬ 
nity  (military,  civilians,  family  members) 
who  are  entitled  to  logistical  support. 


ARMY  CONTINUING 
EDUCATION  SYSTEM 
(ACES) 

WHY  WR’RR  HUB  .  .  . 

To  provide  a  full  range  of  education 
programs  from  functional  literacy 
through  the  graduate  level  which  are 
comparable  to  programs  available  In 
the  States  end  which  are  responsive  to 
the  needs  of  well-mottveted  soldiers. 

WHAT WH  DO... 

Full  counseling  and  testing  services; 
learning  support  for  SQT  and  ASVAB 
retests;  MOS-reiated  instruction;  a  fuli 
language  program;  Learning  Resource 


school  completion  programs;  e  multi¬ 
tude  of  undergraduate  and  graduate 
degree  programs  offered  through 
American  universities  and  colleges;  in¬ 
formation  on  grant  and  VEAP  pro¬ 
grams,  the  Army  Apprenticeship  Pro¬ 
gram,  the  Servicemembers 
Opportunity  College,  DANTES  and  al¬ 
lied  educational  information. 

WHO  WH  SHRVH  .  .  . 

All  active  duty  military  personnel 
and  eligible  civilians  (ID  card  holders). 


ARMY  EMERGENCY 
RELIEF  (AER) 


WHY  WR’RR  HBRB... 

To  provide  financial  assistance  to 
Army  people  and  their  families  In  time 
of  emergency  need. 

WHAT WS  DO  ... 

Provide  emergency  assistance  to 
Army  people  and  their  family  members 
when  faced  with  a  valid  emergency 
financial  need  and  assistance  to  wid¬ 
ows/widowers  and  orphans  of  de¬ 
ceased  Army  personnel.  We  have  an 
educational  assistance  program  which 
provides  loans/scholarships  for  unmar¬ 
ried  dependent  sons  or  daughters  of 
Army  people  —  active,  retired,  or  de¬ 
ceased. 


WHO  WR  SHRVH  . . . 

Army  members  on  extended  active 
duty  and  their  dependents,  members 
of  the  Reserve  Components  of  the 
Army  (Army  National  Guard  and  U.S. 
Army  Reserve)  on  continuous  active 
duty  for  more  than  30  days  and  their 
dependents,  retirees,  widows/widow¬ 
ers  and  orphans  of  eligible  Army  mem¬ 
bers. 


CHASE 

MANHATTAN 


MILITARY  BANKING 
FACILITY 


To  provide  banking  services  to  au¬ 
thorized  Individuals,  military  disbursing 
office,  non  appropriated  fund  instru¬ 
mentalities  and  private  organizations. 

WHAT  WH  DO... 

Individual  checking  account  serv¬ 
ices,  savings  accounts,  certificates  of 
deposit,  cashiers  checks  and  drafts, 
money  orders,  travelers  checks,  U.S. 
saving  bonds  (sales  and  redemptions), 
sale  of  local  and  foreign  currencies, 
unsecured  loans,  check  cashing  for  au¬ 
thorized  customers,  bank  transfers,  re¬ 
purchasing  of  local  currency. 

WHO  WR  SHRVH  . .  . 

Active  duty  U.S.  military  personnel, 
U.S.  civilian  employes,  family  members 
of  military  and  civilian  personnel;  agen¬ 
cies,  and  non-approprlated  fund  Instru¬ 
mentalities  carrying  on  functions  on  e 
DOD  Installation.  Also  other  Individuals 
who  qualify  for  individual  logistic  sup¬ 
port. 


CHILD  SUPPORT 
SERVICES  (CSS) 

WHY  WR’RR  HBRH  ... 

To  provide  an  alternative  source  of 
care  In  the  military  community  for  chil¬ 
dren  of  working  parents. 

WHAT  WR  DO... 

Provide  day  care  and  drop-in  care 
programs  for  children  aged  6  months 
to  12  years  and  preschool  programs 
for  children  3  to  5  years  old.  1)  Day 
care  provides  child  care  and  devel¬ 
opmental  services  for  children  of  work¬ 
ing  parents.  2)  Drop-In  care/hourfy 
care  provides  child  care  and  devel¬ 
opmental  services  for  children  when 
parents  participate  In  community  fund- 
tons,  recreational  activities,  etc.  3) 
Helfdsy  care  (preschool)  provides  or- 
qanlzed  activities  designed  to  promote 
children's  social  and  Intellectual  devel¬ 
opment  and  to  prepare  them  for  entry 
Into  the  formal  school  system.  4)  Some 
communities  heve  begun  to  register 
family  day  care  homes.  These  homes 
provide  for  Infants,  6  weeks  to  6 
months,  as  well  as  older  children 
whose  parents  prefer  this  type  of  care. 


All  members  of  the  military  commu¬ 
nity  (military,  civilians,  family  members) 
who  are  entitled  to  logistical  support. 


CHAPLAIN’S  OFFICE 

WHY  WR’RR  HRRH  . . . 

To  provide  e  comprehensive  ministry 
to  all  service  members  and  their  fami¬ 
lies  within  the  command.  Including 
worship;  religious  retreats;  workshops 
In  spiritual,  family  and  personal  growth; 
pastoral  care  and  counseling. 

WHAT  WH  DO... 

Warship  experiences  are  developed 
to  meet  the  needs  of  personnel  within 
the  command.  Christian  education 
classes,  support  groups,  chapel  socials 
and  fellowships,  Bible  studies,  mar¬ 
riage  encounter  and  enrichment 
groups,  youth  activities,  opportunities 
for  lay  participation  In  chapel  min¬ 
istries,  chapel  choirs  and  music  pro¬ 
grams.  various  kinds  of  religious  re¬ 
treats. 

WHO  WR  SHRVH . . . 

All  members  of  the  military  commu¬ 
nity  —  military,  civilians,  family  mem¬ 
bers  and  retirees. 


CIVILIAN  PERSONNEL 
OFFICE 

WHY  WR’RR  HHRH  . . . 

To  provide  e  full  range  of  personnel 
management  services  for  the  Depart¬ 
ment  of  the  Army  civilian  and  local 
national  employees.  Including  recruit¬ 
ment  and  placement,  position  and  pay 
management,  management-employee 
relations  and  training. 


* 
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WHAT  Wl  DO  . . . 

Operate  the  Dependent  Hire  Pro¬ 
gram,  recruit  for  and  till  various  lower 
and  middle  grade  positions;  classify 
and  determine  appropriate  grade  and 
pay  for  a|l  positions;  provide  employee 
services. 'such  as  processing  requests 
furtlfcuto  and  it  lhSUTtoi.ee,  prw.uing 
retirement  Information  and  processing, 
maintain  ail  civilian  personnel  regula¬ 
tions,  directives  and  files;  and  maintain 
civilian  personnel  records  for  all  em¬ 
ployees. 

WHO  Wl  HIV!  . . . 

Employees  and  those  eligible  to  ap¬ 
ply  for  positions  with  the  Department 
of  the  Army. 


USAREUR 


CLASS  VI  STORE 
-  why  wrni  Min . . . 

To  provide  high  quality  alcoholic 
beverages  at  reasonable  prices  to 
USAREUR  authorized  personnel  and 
organizations. 

WHAT  Wl  DO . . . 

Establish  convenient  retail  outlets  to 
sell  alcoholic  beverages  by  the  bottle 
or  case.  Customer  demand  determines 
brands,  types  and  quantities  sold. 

WHO  Wl  SIRVI . . . 

All  military  personnel,  18  years  of 
age  or  older,  during  their  tour  of  duty 
In  USAREUR.  Also  USAREUR  civilians, 
family  members  and  certain  non-U.S. 
NATO  personnel. 


COMMISSARY 

WHY  WE’RE  HIRI . . . 

To  provide  quality  food  and  house¬ 
hold  itams  at  prices  comparable  to  or 
less  than  prices  in  the  U  S. 


WHAT  Wl  DO... 

Operate  self-service  supermarket- 
type  stores.  Food  Items  and  other  sup¬ 
plies  are  stocked  from  the  State*  and 
other  locations  In  order  to  provide  cus¬ 
tomers  with  quality  and  economy.  Cig¬ 
arettes,  coffee,  and  tea  are  rationed 
Items  which  require  a  valid  ration  card 
for  purchase.  Baggers  ar  3  not  employ¬ 
ees  of  the  commissvy;  they  provide 
the  service  for  tips  only.  Requests  for 
neW  or  out-dT-s  jc k  items  may  be 
made  to  your  commissary  manager. 
Some  commissaries  include  specialty 
shops,  such  as  delicatessens. 

WHO  Wl  SIRVI . .  . 

All  military  and  civilian  personnel 
and  their  family  members  who  have  a 
valid  ID  card. 


COMMUNITY 
COUNSELING 
CENTER  (CCC) 

(formerly  Community 
Drug  and  Alcohol 
Assistance  Center 
—  CDAAC) .... 

WHY  WI'RI  HER!  .  . . 

To  halp  soldiers,  their  families,  and 
DA  civilians  so  they  are  belter  able  to 
find  satisfying  ways  of  working  and 
living  which  are  free  of  alcohol  and 
drug  abuse. 

WHAT  WE  DO... 

We  provide  rehabilitation  counseling 
services  lor  alcohol  and  drug  abusers 
and  their  families.  We  also  provide 
awareness  and  education  classes,  cri¬ 
sis  Interventions,  program  Information, 
and  referrals  for  medical  evaluations  if 
necessary. 

WHO  WE  SERVE... 

Our  clients  include  everyone  who  is 
entitled  to  military  medical  services. 


CREDIT  UNION 

WHY  WI'RI  HIRI . . . 


To  provide  a  co-operative  savings 
and  loan  association  with  the  dual  pur¬ 
pose  ol  encouraging  thrift  and  offering 
members  a  source  of  credit  at  tow 
interest  rates. 

WHAT  Wl  DO . . . 

Encourage  members  to  accumulate 
savings  as  a  means  ot  building  eco¬ 
nomic  security.  Provide  various  types 
of  loans.  Credit  Unions  also  offer  their 
members  such  advantages  and  bene¬ 
fits  as:  a  favorable  rafa  of  return  of 
savings.  Insured  savings  accounts,  low 
cost  loans,  check  cashing  service,  bud¬ 
get  and  financial  counseling  and  life¬ 
time  membership. 

WHO  Wl  SIRVI... 

Military  end  civilian  personnel  and 
their  family  members  at  certain  loca¬ 
tions  In  USAREUR  and  CONUS.  (See 
individual  credit  unions  for  specific  in¬ 
formation  which  may  vary  from  one 
credit  union  lo  another.) 


DEPARTMENT  OF 
DEFENSE  DEPENDENTS 
SCHOOLS  (DODDS) 

WHY  WI'RI  HER!  . . . 

To  provide  an  educational  program 
comparable  to  thaf  ol  the  public 
schools  In  the  United  States  tor  eligible 
minor  dependents  of  U  S.  Defense  De¬ 
partment  personnel  In  ovarseas  loca¬ 
tions. 

WHAT  Wl  DO  . . . 

Offer  educational  services  In  lan¬ 
guage  arts,  mathematics,  science,  so¬ 
cial  studies,  foreign  language,  fine  arts, 
health,  physical  education,  guidance 
and  counseling,  athletics,  special  ca¬ 
reer  and  mtercultural  education  and 
such  electives  as  sex  education,  drug 
abuse  education,  black  studies,  com¬ 


puters,  host  nation  culture  and  com- 
muntcatigns. 

WHO  Wl  SIRVI . . . 

Minor  dependents  —  child  ward  or 
spouse  (under  21)  —  ot  DOD  military 
and  civilian  personnel  paid  from  appro¬ 
priated  funds  and  stationed  overseas. 
Student  must  be  5,  but  not  more  than 
21  years  ot  age  by  December  31  ol  the 
current  school  year.  Handicapped  stu¬ 
dents  may  enroll  at  age  3  in  DODDS 
PHMfhOCf 


DEUTSCHE 

BUNDESPOST 


WHY  WI’RI  HER!.. . 

To  provide  Americans  with  the  same 
mail,  telephone  and  financial  services 
offered  to  German  citizens. 

WHAT WR  DO... 

The  Deutsche  Bundespost  is  similar 
to  tlie  U  S.  Postal  Service.  It  also  in¬ 
cludes  the  equivalent  ol  our  telephona 
companies.  Many  military  installations 
have  a  Bundespost  Office  with  English- 
speaking  employees.  Americans  may 
use  off-post  offices  as  well.  You  can 
arrange  for  Installation  and  termination 
ol  home  telephone  service,  pay  phone 
bills,  purchase  stamps,  mail  letters  and 
packages,  and  pay  a  variety  ol  other 
bills,  (eg.,  traffic  tickets).  You  may 
make  phone  calls  of  all  types  from  the 
Bundespost  Office  —  local  and  long 
distance  throughout  the  world,  includ¬ 
ing  collect  and  person-to-person  calls. 
The  Bundespost  also  offers  some  serv¬ 
ices  typically  provided  by  financial  in¬ 
stitutions  in  the  U.S. 

WHO  WR  SERVE  .  .  . 

Any  person  living  in  or  visiting  Ger¬ 
many. 
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DRIVER’S 

ORIENTATION  AND 
TESTING 

WHY  WR’RE  HERR  . . . 

To  prepare  applicants  for  the  written 
and  road  sign  tests  that  must  be 
passed  before  receiving  a  license  to 
operate  a  motor  vehicle  in  Germany. 

WHAT  WR  DO... 

All  tests  (written,  road  sign  and,  if 
applicable,  the  road  test)  are  adminis¬ 
tered,  e  temporary  driver's  license  is 
issued  and  the  necessary  documents 
forwarded  to  USAREUR  for  issuance  of 
e  permanent  driver's  license. 

WHO  WR  SERVE  . . . 

We  provide  service  to  those  person¬ 
nel  who  are  entitled  to  logistical  sup¬ 
port  under  the  Status  of  Forces 
Agreement.  (Normally,  personnel  who 
are  entitled  to  a  USAREUR  driver's 
license). 


EQUAL  OPPORTUNITY 
OFFICE 


WHY  WR'RR  HRRR  . . . 

To  support  commanders  In  their  ef¬ 
forts  to  achieve  the  highest  state  of 
readiness  by  helping  to  insure  fair  and 
impartial  treatmr.ni  for  all  Army  per¬ 
sonnel  and  their  family  members. 


WHAT  WR  DO  . .  . 

Develop,  coordinate,  disseminate 
and  supervise  the  execution  ot  policies 
pertaining  to  the  equal  opportunity 
program.  Conduct  continuous  analysts 
of  trends  regarding  the  racial  climate 
in  USAREUR. 

WHO  WR  SRRVR  . . . 

All  active  duty  personnel  and  their 
family  members  in  all  USAREUR/7th 
Army  MACOMs. 


FINANCE  OFFICE 

WHY  WR’RR  HRRR  .  .  . 

To  provide  financial  services  to  U  S. 
Army  military  and  civilian  personnel 
and  their  family  members. 

WHAT  WR  DO... 

Cash  checks,  sale  of  local  currency, 
travel  payments  (civilian  end  military), 
temporary  lodging  allowances  (mili¬ 
tary),  In  and  out  processing  (military), 
advance  payment  (military  and  civilian), 
maintenance  of  military  pay  accounts. 

WHO  WR  SRRVR  .  .  . 

U  S.  Army  military  and  civilian  per¬ 
sonnel.  their  family  members,  and 
members  of  other  services  lor  certain 
financial  services. 
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HOUSING  REFERRAL 
OFFICE 

WHY  WR’RR  HRRR  . . . 

To  provide  assistance  in  locating' 
suitable  non-discriminatory  off-post 
housing. 

WHAT  WR  DO  .  . . 

Obtain  and  maintain  housing  listings 
(vacancies);  counsel  and  provide  as¬ 
sistance  to  eppllcants;  provide  trans- 
porta'ion  to  vacant  listings;  handle 
complaints;  Inspect  rental  property; 
maintain  community  liaison;  ensure 
non-discrimlnatlon.  (An  agent  may 
qualify  property  for  listing  wiht  HRO 
only  if  the  egent  submits  a  suitable 
assurance  of  non-discrimination.) 
Provide  applicant  with  general  informa¬ 
tion  on  the  geographic  area  in  whlch- 
houslng  Is  desired,  to  include,  as  ap¬ 
propriate:  Information  on  public, 
private  end  parochial  schools;  trans¬ 
portation;  churches;  recreational  facili¬ 
ties;  shopping  centers;  emergency 
service  and  other  community  services 
available  in  the  area 

WHO  WR  SRRVR  . . . 

All  U.S.  military  and  their  family 
members,  and  all  eligible  DOD  civilian 
employees  and  their  family  members. 
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KONTAKT 

WHY  WR’RR  HRRR  . . . 

To  develop  and  maintain  positive 
relationships  between  Germans  and 
Americans  and  other  nationalities. 

WHAT  WR  DO  . . . 

Promote  Interaction  between  U.S. 
soldiers  and  Germans  and  other  Euro¬ 
peans  through  International  KONTAKT 
groups  In  USAREUR  military  commu¬ 
nities.  Activities  and  programs  Include 
recreation,  education  and  community 
action  projects. 

WHO  WR  SERVE  . . . 

USAREUR  soldiers  and  families,  with 
emphasis  on  single  soldiers,  ages  18- 
27,  to  Include  interacticn  with  civilian 
host  netlon  citizens. 


Getting  What  You  Want  From  Agency  Services 


Mtlch  the  items  in  Column  I  (Here  is  whet  you  need  . . . )  with  the  items  in  Column  II  (Here  is 
where  you  tind  it . . . ).  Write  the  numbers  trom  Column  II  in  the  specs  to  the  lett  ot  Column  I. 


Here  is  What  You  Need  . . . 

_  a*  You  want  lo  rent  sleeping  bags  for  a  camping 

i  rip. 

_  b.  You  would  like  some  information  about  tours 

snd  shopping  trips  to  factory  outlets  for  beer 
steins  and  cuckoo  clocks. 

_  e.  You  want  to  check  on  a  problem  situation  back 

home. 

-  d.  You  want  to  study  FMs,  TMs  and  other  publi¬ 
cations  for  your  job. 

_  *■  You  want  to  get  more  practice  in  your  hobby 

—  photography. 

_  f.  You  want  to  study  on  your  own  for  the  SQT. 

_  0*  You  would  lik-;  to  learn  more  about  ihe  history 

of  Germany. 

_  h.  You  need  to  give  your  spouse  power  of  attorney 

while  vou're  in  ihc  Field. 


Here  Is  Where  You  Find  It . . . 

1.  ITT  and/or  USO 
2m  MOS  Library 
2-  Kccreation  Center 

4.  0  itdoor  Recreation 

5.  TEC  tapes  (Training  Extension  courses) 
0.  Red  Cross 

7.  Legal  Assistance  Office 
0a  Post  Library 
0.  Army  Emergency  Relief 
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USAREUR LAW 

ENFORCEMENT 

ACTIVITIES 

WHY  WE’RE  HER!  . . . 

To  perforix  combat  support,  law  and 
order,  physical  security,  criminal  inves¬ 
tigations,  customs  and  continement 
missions  in  support  of  the  USAREUR 
ccmmander,  the  soldiers,  DOD  civilians 
and  family  members. 

WHAT  WE  DO... 

a)  2d  Region.  United  States  Army 
Criminal  Investigation  Command  pro¬ 
vides  Investigative  support  for  ell  seri¬ 
ous  criminal  offenses,  b)  42d  MP 
Group  (Customs)  enforces  all  U  S.  cus¬ 
toms  laws  and  regulations  to  Include 
special  programs  for  EUCOM-wide  mll- 

l  Itary  customs  Inspections  and  monitor¬ 
ing  of  blackmarketing  activities,  c) 
USAREUR  and  major  subordinate 
command  provost  marshalls  provide: 
1-issuance  end  control  of-  privately 
owned  vehicle  operators  licenses  and 
registration  of  POV'a  and  firearms.  2- 
Community  and  Installation  law  en¬ 
forcement  operations.  3-Conlinement 
of  U.S.  prisoners.  4-Development  and 
Impiementalion  ot  crime  prevention 
programs.  5-Development  of  nuclear, 
chemical  end  conventional  security 
policies  and  programs.  6-Drug  sup¬ 
pression  operations. 

j  WHO  Wl  SERVE  . . . 

All  U.S.  military  and  civilian  person¬ 
nel  and  their  family  members. 


LEGAL  ASSISTANCE 
OFFICE 

WHY  WE'RE  HERE... 


Right  Questions  . . . 

To  Get  The  Right  Answers 


Know  what  you  need  to  ask. 

Ask  the  right  person,  at  the  right  place,  at  I  he 
right  time. 

State  your  question  clearly. 

Explain  any  special  circumstances. 

Repeal  your  question  using  other  words  if  the 
person  doesn  t  seem  to  understand. 


Be  polite,  courteous  and  patient. 

But  be  assertive. 

Get  all  the  in  torn. a  l  ion  you  can. 

If  you  don’t  understand  an  answer,  ask  for  an 
explanation. 

Know  when  yuur  question  has  been  answered. 

If  one  person  doesn’t  have  the  answer,  find  out 
who  does. 

If  you  might  forgcl  ihc  answer,  write  it  down. 


ters  of  a  civil  law  nature  with  both 
military  and  German  euthoritiea. 

WHAT  WE  DO  . . . 

Assistance  is  available  for  such  mat¬ 
ters  as  adoption,  change  of  name,  nat¬ 
uralization,  citizenship,  divcrce  and 
separation.  Immigration,  Insurance,  is-, 
suance  of  passports  to  persons  other 
then  U.S.  nationals,  civil  rights,  do¬ 
mestic  relations,  nonsupport  of  depen¬ 
dent,  personal  finances,  sales  con¬ 
tracts,  debts,  taxes,  personal  property, 
power  of  attorney,  wills,  and  Ge  rman 
lew  In  some  offices,  e  German  attor¬ 
ney  is  available.  All  LAOS  will  supply 
you  with  a  list  of  local  German  lawyers 
who  speak  English. 

WHO  Wl  SERVE  ... 

All  members  of  the  U.S.  military 
Community  -  military  personnel,  civil¬ 
ians  and  family  members. 


MEDICAL  SERVICES 
—  7th  MEDCOM 

WHY  WE'RE  HERE... 

To  maintain  the  health  ot  the  U.S. 
Army  In  Europe  and  to  conserve  its 
fighting  strength.  Care  is  provided  for 
the  sick  and  the  Injured  In  peacetime 
and,  concurrently,  preparations  are 
made  tor  health  support  of  USAREUR 
in  time  of  war. 


WHAT  Wl  OO  . . . 

Provide  e  full  range  ot  medical  end 
dental  services.  Availability  of  services 
vary  et  any  of  the  two  medical  cneters, 
ten  hospitals,  54  health  clinics,  1 1  den¬ 
tal  activities  and  their  SO  dentel  ciinics. 
Limited  veterinary  services  ere  avail¬ 
able  et  each  ot  the  medical  centers 
and  hospitals. 

WHO  Wl  SERVE  . . . 

Active  duty  members  of  the  Uni¬ 
formed  Services,  their  family  members 
and  DOD  civilians  and  their  family 
members. 


MILITARY  AIRLIFT 
COMMAND  (MAC) 

—  SPACE  A  TRAVEL 


WHY  WE'RE  HIRE  . . . 

To  provide  spece  available  travel  on 
MAC  and  commercially  chartered 
flights  after  those  flights  have  iirst 
been  loaded  with  duty  passengers  and 
priority  cargo. 

WHAT  Wl  DO  . . . 

To  provide  a  broed  range  of  recrea- 
llonal  and  ielsura  time  programs  foi 
USAREUR  military  communities 
through  participation  In  physical,  men¬ 
tal.  social  and  cultural  activities. 

Within  Germany,  service  members 
and  their  families  may  catch  "hops"  to 
and  from  destinations  throughout  Eu¬ 
rope.  as  well  as,  to  CONUS.  Space 
available  travel  to  such  places  as 
Spain,  England,  Greece,  Turkey,  and 
Italy  ca  be  arranged  at  very  low  cost 
(usually  a  $  to  00  processing  charge). 
Service  members  must  be  In  unitorm 
and  must  have  valid  leave  orders,  ID 
card,  and.  In  some  cases,  their  Immu¬ 


nization  certificate  and  passport.  Fami¬ 
ly  members  must  have  their  necessary 
travel  documents  (pa'  -port  and  visa, 
tor  non-U. S.  citizens).  Current  informa¬ 
tion  on  destinations,  the  best  times  lo 
depart,  the  frequency  ot  flights  and 
procedures  to  follow  are  available  trom 
the  MAC  terminals  in  Frankfurt  and 
Ramstein. 

WHO  WE  SERVE  . . . 

Active  duty  and  retired  military,  and 
family  members  accompanied  by  their 
service  sponsor  may  travel  Space  A  to, 
from  and  within  overseas  areas. 


MORALE  SUPPORT 
ACTIVITIES  (MSA) 


WHY  WE'RE  HERB... 

LIBRARIES  —  Leisure  reading,  peri¬ 
odicals.  referonces  and  audio-visual 
materials:  SPORTS  —  on/off  duly 
competitions  lor  teams  and  individuals, 
conditioning;  OUTDOOR  RECREATION 

—  check-oul  centers,  camping  and 
gardening;  BOWLING  —  pro-shop, 
snacks;  RECREATION  CENTLRS/lTT 

—  Social,  cultural.  Information,  Tours 
and  Travel;  ARTS  4  CRAFTS  —  auto 
repair,  photography,  and  multi-purpose 
shops;  MUSIC  4  THEATER  —  music 
instruction,  little  theater,  touring 
shows;  YOUTH  ACTIVITIES  —  mini 
MSA  program  for  6  to  19  year  old 
family  members. 

WHO  WE  SERVE  . . . 

Active  duty  and  retired  military,  au¬ 
thorized  civilians  and  thoir  family  mem¬ 
bers.  (IAW  Table  1- 1;.  AR  23-1  and  UR 
600-700.) 


To  provide  assistance  on  legal  mat¬ 


’Doing  it  inBeiatscMand? 


p 


WHO  WR  SRRVH  . . . 

Active  duty  and  retired  military,  au¬ 
thorized  civilians  and  their  family  mem¬ 
bers.  (IAW  Table  1-1,  AR28-1  and  UR 
600-700.) 


solution  and  Identify  other  resoutees  In 
the  community  to  help  resolve  prob¬ 
lems.  COMMUNITY  VOLUNTEERS  — 
serve  in  many  capacities  as  casework¬ 
ers  at  clinics,  offices,  schools,  etc.  In 
addition,  youth  services  utilizes  young¬ 
sters  as  volunteers  and  In  special  pro¬ 
grams  such  as  Clown  Corp.,  Basic  Aid 
Training,  etc.  HEALTH  &  SAFETY  — 
The  American  Red  Cross  teaches  skills 
In  first  aid,  water  safety,  small  craft, 
and  cardiopulmonary  resuscitation 
(CPR).  Courses  are  also  available  in 
Preparation  for  Parenthood,  Vital 
Signs,  Super  Sitter  and  more. 


American 
Red  Cross 


POSTAL  OPERATIONS 
DIRECTORATE/U.S. 
ARMY  POSTAL  GROUP 
—  EUROPE 

WHY  WR'RR  HIM ... 

To  provide  mail  service  throughout 
the  Theater  Army  Europe,  Belgium  and 
Holland. 

WHAT  WK  DO . . . 

Exercise  command  and  control  over 
three  Postal  Companies  and  17  Postal 
Detachments  located  in  Germany.  Bel¬ 
gium  and  Holland  to  include  techlncal 
control  over  all  postal  operations  with 
the  European  Theater.  Services  include 
sales  of  stamps  and  money  orders, 
mailing  of  first  class  letters.  Including 
registered,  certified  and  other  special 
services:  mailing  of  parcels:  Air  mall, 
SAM  (Space  Available  Mall),  or  PAL 
(Parcel  Airlift)  end  other  special  mall 
services.  (Your  APO  has  available  pub¬ 
lications  describing  specific  guidelines 
regarding  customs  and  mailing  regula¬ 
tions.) 

WHO  Wl  RRRVR . . . 

Ail  U.S.  military,  active  duty  and  re¬ 
tired:  their  family  members  and  DOD 
civilians  and  family  members. 


RECREATION  CENTERS 
—  INFORMATION, 

TOURS  AND  TRAVEL 
(ITT) 

WHY  WI’RI  HIRI ... 

To  provide  a  program/facility  to 
meet  multi-purpose  social  and  cultural 
needs  of  the  military  community.  This 
Is  the  hub  of  information  and  on-post 
social  activities. 

WHAT  Wl  DO... 

Programs  range  from  drop-in  type 
(e.g.,  TV,  billiards,  table  tennis)  fo 
scheduled  special  events,  classes  and 
theme  parties.  Rec  Centers  provide  the 
setting  lor  clubs  and  other  spclal  Inter¬ 
est  groups  (e.g.  Economy  Wives,  Coin 
Collectors)  and  competitions  (e.g. 
chess,  pool,  pinochle).  ITT  provides  in¬ 
formation  on  activities  In  the  area,  tlck- 
eta  for  concerts,  travel  and  tours.  Trav¬ 
el  opportunities  vary  from  one-day,  low 
cost  local  sights  fo  week-long  visits  fo 
Europe's  tourist  attractions. 


WHO  Wl  SIRVI . . . 

All  members  of  the  military  commu¬ 
nity  (military,  civilian  and  family  mem¬ 
bers)  who  are  entitled  to  logistical  sup¬ 
port.  (Emergency  financial  assistance 


RED  CROSS 


WHY  WR'RR  HIRI . . . 

To  provide  direct  assistance  to  mili¬ 
tary  members  and  their  families.  The 
American  Red  Cross  and  its  program 
of  assistance  to  the  Armed  Forces  de¬ 
veloped  when  national  leaders,  both 
civilian  and  military  recognized  the 
need  for  social  welfare  services  for  mil¬ 
itary  personnel  and  their  families.  The 
need  was  formally  articulated  In  1881 
when  Clara  Barton  and  a  few  support¬ 
er  from  the  Association  of  the  Red 
Cross.  In  1900  the  Congress  of  the 
United  States  chartered  the  organiza¬ 
tion  and  It  was  reincorporated  by  an 
Act  of  Congress  on  January  S.  1905. 

WHAT WB  DO... 

COMMUNICATIONS  SERVICES  — 
Provide  a  means  of  communication  on 
family  emergencies  to  members  of 
Armed  Forces  and  their  families, 
worldwide  24  hours.  EMERGENCY  FI¬ 
NANCIAL  ASSISTANCE  —  in  case  of 
certain  emergencies,  an  outrignt  grant 
or  interest-free  loan.  REPORTING  A 
REFERRAL  —  Counseling  for  personal 
or  family  problems  —  the  Red  Cross 
worker  heipa  the  service  member  Iden¬ 
tify  and  understand  the  problem,  find  a 


RE — ENLISTMENT/ 
CAREER  COUNSELOR 

WHY  WR’RR  HIRI . . . 

To  provide  the  individual  soldier  with 
assistance/guidance  In  selecting  or  re¬ 
maining  in  current  MOS  for  career  pro¬ 
gression,  obtaining  reenllstment,  and 
asslgnmenfs/optlons.  To  advise  com¬ 
manders  on  reellnstment  matters. 

WHAT  WR  DO ... 

Counsel  soldiers.  Assist  soldiers  with 
problems  associated  with  reenlistment, 
extensions,  specific  options,  etc.  Pro¬ 
vide  advice  fo  ineligible  soldiers  on 
requirements  to  become  eligible  for 
iseniistment. 

WHO  WR  SHRVR  . . . 

All  soldiers  eligible  for  reenllstme.if. 


How  To  Get  Service 
From  The  Services 

Know  where  lo  f  and  who  lo  see. 

Makeanappoii  menl,  if  necessary. 

Gel  lo  the  app  nimcnt  on  lime. 

if  you  can't  k  :p  an  appointment,  call  to  tell  the 
person. 

Acquire  any  ltcessary  authorisation  and/or  as¬ 
sistance  frorr  your  chain  of  command. 

Go  prepare  .  Know  what  informal lon/scrvices 
you  need.  T  kc  aii  required  papcrs/documcnli. 
Foiiow  the  agency’s  operating  procedures  (e  g., 
take  a  nur  bcr,  fill  out  an  applicanon). 


^  Be  poii  courteous  and  patient. 

.0  Be  asst  rtive;  know  your  rights  regarding  .crvices. 

Be  aw  ire  that  one  agency  can  help  you  to  obtain 

-  kcrvic  s  from  another  agency. 

-  Recr  jnizc  the  problems  agency  personne)  might 
facr  understaffing/over  work/peak  limes,  itiwSi 
as  r  ay  days/new  to  the  job. 

R«  alize  that  a  few  agency  per*e"TtS  may  be  in- 
c<  mpetent.  lazy  or  uncooperative.  You  need  to  be 
si  llful  to  gel  their  help. 

Kt  *p  at  it  until  you  ;!ic  agency  or  person  who 
can  ,-«Id 

Be  co**-^«ate  of  other  ciicnts/cusiomers  see- 
wing/ur.ing  the  sen  ices. 

Show  jour  appreciation  for  sen-ices  received. 


WHO  Wl  9IRVI 


WHO  WB  SBRVK 


irs. 

coast 


ROD  AND  GUN  CLUB 

WHY  WI’RI  HIM' . . . 


U  S.  militafy  and  civilian  personnel 
and  their  family  members  and  active 
members  ol  the  Association.  Associate 
membership  Includes  NATO  forces  mil¬ 
itary  and  civilian  components. 


Ail  members  ol  the  military  commu¬ 
nity  —  military,  civilians  and  lamit/ 
members. 


programs  Includa  intercultural  under¬ 
standing,  axtensive  information  and  re- 
terral,  travel  assistanca.  Informal  edu¬ 
cation,  community  involvament, 
recreation  activities,  orientation  to  tor- 
sign  cultures,  USO  shows  and  assist¬ 
ance  to  economy  families  through  out¬ 
reach  programs. 

WHO  Wl  MRVI . . . 

All  members  ol  the  U.S.  military 
forces  and  their  family  members,  mem¬ 
bers  ol  the  Reserve  Forces  and  Nation¬ 
al  Guard  while  on  active  duty  status, 
military  personnel  ol  other  nations  un¬ 
der  special  conditions,  US.  govern¬ 
ment  civilian  personnel  overseas  and 
their  family  members. 


To  join  together  to  accomplish  mu¬ 
tual  interests;  to  promote  the  Ameri- 
can-European  relations  through  local 
and  International  sporting  activities;  to 
coordinate  the  shooting,  fishing  are! 
hunting  programs  lor  members  ol  the 
duba;  and  to  promote  educational  pro¬ 
grams  to  help  the  newcomer  enjoy 
field  and  stream  activities. 


WHAT  Wl  DO... 

HUNTING  AND  FISHING:  Sponsor 
fishing  contest  and  annual  hunting  and 
fishing  Instructors'  course.  Control  of 
U.S.  gam#  quotaa.  Furnish  training 
testa  and  materials  to  Hunting  and 
Fishing  Offices. 

SHOOTING:  Sponsor  teams  In  Interna¬ 
tional  and  German  style  hunting 
(Deutsche  Jaeger  Verein  Club  -DJV) 
championships,  and  the  Armed  Forces 
sheet  shoot.  Coordinate  the  European 
Shoot  program  and  schedule  lor  NSSA, 
ATA  and  NRA. 

GENERAL  Maintain  film  library,  assist 
members  on  special  projects  and  or¬ 
ganization  ol  trips. 


STARS  AND  STRIPES 
BOOKSTORE  & 
NEWSPAPER 

WHY  writ!  HIM... 

To  provide  a  daily  "home-away- 
from-home  newspaper  lor  U.S.  military 
perwsonnal  and  their  families,  as  well 
as,  U.S.  civilians  stationed  In  Europe, 
the  United  Kingdom,  the  Middle  East 
and  North  Africa.  To  operate 
bookstore*  at  military  Installations 
throoghut  these  areas.  The  newspaper 
can  be  purchases  at  Star*  &  Stripes 
bookstores,  some  military  dining  (a- 
clilltes  and  snack  bars  on  military  in¬ 
stallations.  Additonaity,  Stars  &  Stripes 
operates  *  job  printing  shop  that  otters 
service  to  U.S.  military  agencies  In  Eu¬ 
rope. 


USO 


★  f* 


UNITED  SERVICE 
ORGANIZATION 

WHY  WI’RI  HIM  . . . 

To  serve  the  spiritual,  social,  recrea¬ 
tional,  educational  and  entertainment 
needs  of  U.S.  service  members  and 
their  family  members  wortdwk  a. 

WHAT  Wl  DO  . . . 

A  wide  variety  ol  programs  and 
service*  Is  provided  through  eight  prin¬ 
cipal  USO  locations:  Frankfurt  Interna¬ 
tional  Airport,  Frankfurt.  Haneu,  Baum- 
holder,  Kaiserslautern,  Mannheim. 
Stuttgart  and  Wiesbaden.  Services  and 


VEHICLE  REGISTRATION 


WHY  WI’RI  HIM  . . . 

To  provide,  in  the  Federal  Republic 
of  Garmany  and  '//ast  Berlin,  personnel 
and  facilities  lor  the  issuance  and  con¬ 
trol  of  privately  owned  vehicle  opara- 
tor’s  licenses,  the  registration  or  pri¬ 
vately  owned  vehicles  and  firearms, 
and  related  services. 


Ct/hcrf  do  you  IhM? 

Help  ui  eve.  'Ste  the  usefulness  of  this  O'REC  TORY.  Answer 
the  questi  ns  or.  “i-  men  fold  on  the  cotted  line  and 
atsple  or  ttpu  ciosed  in  one  piece  so  that  thv  r.ddress  is  on 
the  outside.  Just  drop  It  In  any  APO  mailbox.  Thanksl 

a.  Overall,  how  helpful  was  the  DIRECTORY? 

_  ( t)  extremely  helpful 

_ (2)  quite  helpful 

_ (3)  moderately  helpful 

_ (4)  somewhat  helpful 

_  1 5)  not  at  all  helpful 

b.  How  many  ol  the  35  agencies  listed  In  this  DIRECTORY  had 

you  never  known  about  before? _ 

c.  For  how  many  ol  the  35  agencies  listed  In  this  DIRECTORY 

did  you  learn  something  new? _ 

d.  How  many  ol  the  35  agenda#  listed  In  this  DIRECTORY 

have  you  or  your  iamtiy  used  the  services  ol? _ 

e.  Do  you  think  that  you  are  more  likely  to  usa  the  services  ol 
USAREUR  agencies  now  that  you  hiva  redo  this  DIRECTO¬ 
RY? 

_ Yes _ No 

I.  Other  comments _ 


For  which  agencies  would  you  like  more  information  end/or 
Instruction?  List  them  in  the  lelt-hend  column  below.  What 
types  ot  Information  and/or  Instruction  would  you  lika  lor  each 
agency?  List  this  Information  In  the  right-hand  column  below. 

Names  of  Agencies  Types  ol  Informetlon/lnstruction 


« 

1 - . 

O 

8  Whk.h  of  the  following  are  you? 

’  _  Army  service  member,  rank _ 

_  Civilian  employee:  GS/GSE _ 

_  Spouse  of  Army  service  member 

_  Spouse  of  civilian  employee 

— OthAr.  please  specify _ 

Are  you  male _ _ female. 

How  long  have  you  been  in  Germany? - 

Whore  do  you  live? 

_  barracks 

_  U  S.  housing  area 

_  on  economy 


V 

cont 


WHATWI  DO... 

We  issue  privately  owned  vehicle  op¬ 
erator's  licenses,  registrations  of  pri¬ 
vately  owned  vehicles,  as  weli,  as  reg¬ 
istration  of  privately  owned  firearms. 

WHO  W1  SIRVI  . . . 

All  military  personnel,  eligible  civil¬ 
ians  and  their  family  members.  (Nor¬ 
mally,  personnel  who  ere  entitled  to  PX 
rationed  items  ere  entitled  to  a  USAR- 
EUR  driver's  iicense). 


WHATWI  DO... 

Programs  are  organized  by  age 
groups  in  the  areas  of  sports  (e  g. 
basebeli,  football,  soccer);  outdoor  ac¬ 
tivities  (e.g.,  swimming,  cheerteeding); 
programmed  activities  (e.g.,  dances, 
classes,  clubs);  drop-in  activities  at  the 
Youth  Center  (e.g.,  TV,  games, 
snacks);  and  cultural  tours. 

WHO  Wl  SIRVI . . . 

Youths  (i.e„  6  to  19  years)who  are 
family  members  of  ectlve  duty  and  re¬ 
tired  military  end  authorized  civilians. 
(iAW  Table  1-1,  AR  28-1  and  UR  600- 
700) 


Agency  Scramble 


Directions 

Select  one  word  from  each  of  the  three  columns 
below  in  order  to  form  the  name  of  a  USAREUR 
agency  which  provides  services  to  soldiers.  Yon  may 
use  a  word  more  than  once.  Some  words  should  not 
be  used.  Find  as  many  agency  names  as  you  can  and  write 
them  in  the  spaces  provided.  An  example  is  shown  in  the 
first  space. 


Strac  Willie,  Dr.  Zap 
end  Chester  Boondoggle 
heve  enjoyed  sharing 
their  adventures  with  you. 
if  you  missed  any  of  the 
Doing  It  in  Deutschland 
programs  or  would  like  to 
hear  and/or  read  them 
again,  go  to  your  iocal 
army  education  center. 
Bye,  for  nowi 


YOUTH  ACTIVITIES 

WHY  WI'RI  HI3RI . . . 

To  provide  e  brord  range  of  sports, 
recreational  and  culture!  programs  for 
the  youth  (l.e„  age  6  to  19)  who  are 
family  members  In  USAREUR  military 
communities. 


American 

Armed 

Army 

Civilian 

Class 

Credit 

Dependent 

Equai 

Housing 

Information 

Learning 

Legal 

Morale 

Public 

Rail 

United 


Assistance 

Community 

Education 

Emergency 

Forces 

Opportunity 

Personnel 

Post 

Red 

Referral 

Resources 

Service 

Support 

Tours 

Transportation 

Youth 


Activities 

Bank 

Center 

Club 

Cross 

Facility 

Flight 

Network 

Ofr.ce 

Organization 

Program 

Relief 

Services 

Station 

Store 

Travel 


THiS  DIRECTORY  . . . 

has  been  brought  to  you  by  The  Human  Resources  Re¬ 
search  Organization  (HumRRO)  under  contract  to  the  Army 
Research  institute  (ARl)  end  Army  Continuing  Education  Serv¬ 
ices  (ACES) 

The  Life  Coping  Skills  in  USAREUR  Project  Staff: 

Richard  L.  Miliar,  Project  Director 

Rosemary  Dawson,  Task  Director 

Jeanne  Hebetn 

Kathy  Brooks 

Malechi  Fullerd 

Roslyn  Long 

HQ  USAREUR  &  7th  Army 
Bo*  1789 

APO  New  York  09403 
(MM)  2131-7635/6386 
(Civ)  0621-730-7635/6386 

The  Information  contained  in  this  DIRECTORY  was  supplied 
by  representatives  of  each  of  the  agencies  listed. 


ACES 
AEAGC-G 
HO  USAREUR 
APO  09403 


POSTAGE  AND  FEES  PAID 
DEPARTMENT  OF  THE  ARMY 
DoD-314 


ACES 
AEAGC-G 
HO  USAREUR 
APO  09403 


W-24 


8 


(Doing  it  in  DentscMand’ 


THE 


TO  GO 


What  Ara  They  Up  To  This  Time? 

If  you've  heard  oihcr  episodes  of  ’’DOING  IT  IN 
DLUTSCHLAND.”  you  know  ;hat  Strac  Willie.  Chester 
Boondoggle,  and  Dr.  Zap  are  frequently  called  upon  by 
’’Contact"  to  take  part  in  a  special  missioa.  Well,  they're 
at  it  agaia  in  The  Goods  to  Gu. 

Strac  Willie 

Strac  is  really  excited  about  this  mission  because  it’s  in  the 
Held  and  top  secret.  In  his  enthusiasm,  he  confuses  a  very 
important  piece  of  information.  Because  of  this.  Strac  gets 
a  Huclle  for  his  00B  Schirm 

Doctor  Zap 

Dr.  Zap  knows  as  much  about  shopping  on  the  economy  as 
he  does  about  eating  on  the  economy.  And  everyone  knows 
how  well  he  can  eat!  His  German's  not  perfect,  but  he 
makes  himself  understood  and  helps  his  friends  with  the 
language.  For  example,  he  tells  Strac  he  should  be 
“droeckeo-iag”  instead  of  “ziebeo-ing.” 

Chester  Boondoggle 

Chester  has  picked  up  some  pointers  from  Dr.  Zap  He’s 
learned  that  it  can  be  helpful  to  have  information  at  your 
fingertips  He  was  especially  happy  to  be  able  to  help  1  i 1 1 
during  their  mission  preparations. 

7/11 

No.  7/11  isn’t  the  name  of  the  store  where  our  friends 
shop.  It’s  the  code  name  of  the  special  agent  who  has 
joined  them  for  this  task.  She’s  a  newcomer,  but  becomes 
part  of  the  team  as  they  Do  IT  in  Deutschland. 

Fiad  out  more  about  this  top  secret  mission  that  was 
so  secret  eves  the  “agents”  dida’t  know  what  they 
were  doing.  Listen  to  The  Goods  To  Go  oa  AFN  at  oae 
of  tbe  times  listed  in  the  schedule.  Use  the  information 
on  pages  2  and  3  duriag  tbe  broadcast.  Tbea  complete 
tbe  rest  of  tbe  pages  on  your  own  or  with  a  friend  or 
family  member.  You’ll  soon  be  ready  to  shop  oa  tbe 
Hauptstrasse  or  in  your  neighborhood  Metzgerei. 


What’s  it  All  About? 


Have  yon  seen  and  heard  the  other  DOING  IT  IN 
DEUTSCHLAND  programs?  This  episode.  The  Goods 
To  Go,  is  one  of  a  series  of  programs  each  of  which 
deals  with  a  different  “IT.”  When  you  have  finished 
using  this  Stars  &  Stripes  supplement  and  have  listen¬ 
ed  to  the  AFN-radio  broadcast  of  The  Goods  To  Go. 
you  will  be  able  to  shop  oa  the  German  economy.  Other 
programs  are  about  usiag  public  transportation,  eatiag 
out  oa  the  economy,  and  understanding  the  legal  as¬ 
pects  of  living  in  Germany.  Be  sure  to  participate  ia  all 
of  these  programs.  Remember,  if  you  miss  the  AFN 
broadcasts  and/or  the  Stars  &  Stripes  iaserts,  you  caa 
go  to  your  local  Education  Ceater.  They’ll  let  you  use 
the  programs  you  mivsed.  so  that  you’ll  soon  be  “Doing 
ia  Deutschland”  too! 


JOIN  THE  WINNERS! 

Have  you  seen  anyone  wearing  a  T-shirt  with  a  picture 
of  Strac.  Dr.  Zap  and  B<x>ncloggle  “DOING  IT  IN 
DEUTSCHLAND?”  Well,  they're  COPING  CON¬ 
TEST  winners.  You.  too.  can  be  a  winner.  Learn  how 
by  reading  the  Coping  Contest  rules  on  page  7  Then 
listen  to  the  AFN  broadcast  and  complete  tnc  following 
pages.  Good  luck! 


CHECK  YOUR  CONSUMER  SENSE: 


Circle*  the  correct  ending  to  each  of  the  following  statements. 

1.  The  German  name  for  a  type  cl  clothing  is.  c.  Leder  b.  Teuer  c.  Hemd  d.  Seil. 

2.  A  metric  measure  for  weight  Is:  a.  Celsius  b.  miligram  c.  kilometer  d.  centiliter. 

3.  The  German  size  for  an  American  siza  t5’A  shirt  is:  a.  39  b.  41  c.  36  d.  50. 

4.  A  store  In  which  you  would  buy  lurniture  Is:  a.  Metzgerei  b.  Moebel- 

geschaefl  c.  Kunsthandlung  d.  Kiosk. 

5.  Mehrwertsteuer  is  a  a.  seasonal  sale  b.  department  store  c.  children’s  clothing  d.  value 
edded  tax. 

6.  The  Nothing  care  symbol  rneans:  a-  do  not  o  clean  b  machine  wash  c.  drip  dry  d  hand 
wash  'only 

7.  On  all  but  the  first  Saturday  ot  the  month.  German  stores  are  open  from:  a.  0830-1800  j.  1500- 
1830  c.  0830-t300  d  0400- 1 600. 

8.  The  German  phrase  "Ich  habe  Groesse  .  ."  means:  a.  I  would  like  . .  b.  Can  you  show  me  .  . 
c.  How  much  is  this  ...  d.  I  am  size  .  .  . 

9.  The  sign  “Schlussverkauf"  in  a  store  window  means:  a.  clearance  sale  b.  the  store  is  closed 
c.  the  store  accepts  dollars  and  DMs  d  the  store  sells  housewares. 

10  if  you  asked  for  a  '  grauen  wollen  Rock.”  the  salesperson  would  show  you  a.  a  green  striped 
sota  b.  a  grey  wool  skirt  c.  a  yeilow  suede  coat  d  a  white  silk  blouse 

Check  your  answer*  on  page  7.  Give  yourself  1  point  toi  aach  corract  response.  Then  tind  out 

your  consumer  sense. 

Confused  Bashful  Confidant 

Cualomar  Suyar  Consumer 

0  —  2  3  —  5  6-8 


Snvvy 

Shopper 

9—10 
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STORE  DIRECTORY 


WEGWEISER 


Other  Helpful 
Signs 


Cellar  or 

Basement  ■  "  — 

Ground  floor— - 
Entrance  -  Eingnng 
Exit  -  Ausgang 

First  floor - 


■  Ktllnrgeachosa 
-  Erdgnachoaa 

-10G  —  Stock 

•  2.0G  —  Stock 


Damon  ft  K  indue - 
Kleidung 


Kauahaltwan 

Moubui 


-  Electrical  Items 

-Women's  &  Children's 
Clothes 


-  Men's  Shop 

-  Household  Goods 
Furniture 


To  Stops  - 


;  Treppen 


Equipment 
Sporting  Goods 


To  Elevator  - 


To  Escalator  - 


To  Emergency  Exit  ■ 


Notausgang 


HOURS  OF  OPERATIOM 


Many  stores  close 
for  an  hour  or  two 
during  the  day.  ^ 


Goonffnnt  Montag-Freitag . 


write  Samatag . 

Langar  Samatag . 

Mittwoch  geachloaaan  Nachmittag  ^ 
Son n tag  und  Fatorlaga  gaachloaaar^ 


Stores  must  be  closed 
between  1830  and  0700. 


*1500*1830 
•  0830*1300 
0830-1800 


Most  Snturdavs,  stores  nre 
open  only  until  I  or  2  p.m. 


On  the  first  Saturday  of 
each  month,  stores  nre 
open  until  1800  or  1830. 


Strac  tried  to  ziehen  (pull)  when  he  should  have 
druecken  (pushed). 


Stores  may  be  closed  on 
Wednesday  nftemoons, 
especially  in  small  towns. 


Except  for  certnin  kinds 
of  stores  (bakeries,  milk 
shops  nnd  flower  shops) 
and  in  tourist  nreas 
or  train  stations,  stores 
must  be  closed  on  Sundnys. 


W-26 


t 
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CLOTHING  CARE  INSTRUCTIONS 


WOMEN: 

Blouses  and  Sweaters 

lift  _ 

32  34  38 

Rtmun 

40  42  44 

Dresses  and  Suits 

lift _  - . 

10  12  14 

Gorman . 

-  38  40  42 

German 


MEN: 

Suits,  Coats,  Slacks  and  Jackets 


US. 

34 

38 

38 

40 

42 

44 

44 

46 

48 

50 

52 

54 

Shoes 

U.S. 

8 

9 

10 

11 

12 

13 

G.rman . . 

39 

40 

41 

42 

43 

44 

Shirts 

U.S.  14 

m 

15 

15  V* 

15V.  18 

16% 

17 

G4»rman _  38 

37 

38 

39 

40  41 

42 

43 

Hints  For  Converting: 

1.  For  blouses,  add  8  to  U  S.  sizes  (a.g.,  U  S.  34  =  German  42). 
2.  For  dressos/strirts,  add  28  to  U.S.  size, 

3.  For  shoes,  add  31  to  U.S.  size. 


The  following  symbols  appear  on  European  clothing 
Beside  each  symbol,  its  meaning  is  given. 

W1  1.  Hand  wash  only. 

®2.  Garment  may  be  dry  cleaned.  Sometimes  this 
sign  is  combined  with  a  ‘'Don't  Wash"  sign, 
which  means  it  must  be  dry  cleaned.  It  the 
“Don't  Wash"  sign  is  absent,  the  consumer 
has  the  choice. 


•Q. 

lif 


3.  Do  not  dry  dean. 

4.  Machine  wash. 

6.  Do  not  bleach. 

4*  Do  not  hang  to  dry;  dry  flat,  or  on  a  frame. 

7*  Drip  dry.  Hang  while  wet  tor  best  results 


8*  Tumble  dry  if  so  desired.  If  sign  is  in  green 
high  heat  may  be  used;  if  amber,  use  low  heat 

9.  Warm  iron.  One  dot  means  cool  iron;  three 
dots  mean  a  hot  iron. 

10.  Do  not  iron. 


Mot*:  An  X  through  *ny  symbol  mum  "DO  NOT  . . 


Hair  Strut  and  Boondoggle  found  fust  [he  right  thing  for  their  mission? 
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German  Money 
Identification 

Coins  (Muenzen) 


THE 


■  1 -pfennig  piece 


(atefumtruir) 


g.«fnftnatwrtawtt 


■  2-fflwfcpwcs 

■  S-flUrkpMca 


Bills  (Geldschetne) 


a.  mm  Fu«efmarfcKhwi 
fc.  i«2t>wimlMCfMW 
c  mm  ZirtiuigmanMcMM 
4-#«nFiMntxigmar*ecfwin 


Gorma 

Money 


$to  DM 

1.  To  change  US.  dollars  Into  Deutsche 
Marks: 

•.  Multiply  the  amount  of  U.S.  dollars  by 
the  amount  of  DMs  in  one  U.S.  dollar, 
b.  Round  your  answer  to  the  nearest 
Pfennig. 

DM  t o$ 

2.  To  change  Oeutsche  Marks  into  U.S.  dol¬ 
lars: 

a.  Divide  the  total  amount  ol  DM  by  the- 
number  ol  DMs  in  one  U.S.  dollar 

b.  hound  your  answer  to  the  nearest 
cent. 

Examples 

(II  the  Exchange  Rate  is  $1.00  =  DM  2.30) 

1.  $  *.50  =  how  many  DM? 

4.50 
x  2  30 
13500 
900 

10.35  =  DM  10.35 

2.  DM  130  =  how  many  dollars? 

_ 65  21?  =  $  65  22 

2.30/150  00  000 
138  0. 

1200 

H50 

500 

460 

400 

230 

1700 

161u 


SOLUTION  . . . 

How  To  Save  DMs... 


Are  you  interested  in  saving  money?  Of  courael 
Weil,  if  you  ere  eligible  for  logiatic  support,  you 
are  etao  eligible  for  relief  from  German  vatue- 
added  tax.  The  Mehrwertsteuer  (Marat.)  is  the 
13%  tax  which  ia  added  to  the  coat  of  the  gooda 
you  buy  on  the  local  German  economy.  Usually 
the  price  on  the  merchandise  includes  the  Mwat. 

You  do  not  need  to  pay  this  tax  if: 

—  you  are  eligible  (US  active  duty  military,  US  civilian 
employee  ot  US  military  or  family  members  of  the  for¬ 
mer). 

—  the  value  ot  your  purchase  is  at  least  DM  50,  exclud¬ 
ing  the  tax. 

—  you  complete  the  following  the  procedures  BEFORE 
your  purchase  is  made. 


Here  is  a  step-by-step  guide  to  saving 
DMs. 


Stap  One:  Got  specific  Information  from  your 
local  Community  Morale  Support  Fund  (CMSF)  of¬ 
fice. 

Step  Two:  Select  the  goods  or  service  you  want 
from  a  merchant  who  will  accept  payment  through 
the  tax-relM  program.  Merchants  participate  In  the 
program  voluntarily. 

Step  Three:  Get  an  Invoice  (bill)  from  the  mer¬ 
chant  for  the  desired  goods  or  services. 

Step  Four  Purchase  e  DM  certified  bank  check 
made  payable  to  the  CMSF. 

Step  Five:  Take  the  invoice  and  check  to  the 
CMSF  office. 

Stap  Six:  Complete  the  forms  at  the  CMSF  office. 
You  will  get  a  purchase  order  and  an  Abwicklungs- 
acheln  (relief  certification). 

8  tap  8a  van:  Taka  the  check,  the  purchase  order 
and  Abwlckiungsscheln  to  the  merchant  and  pick  up 
the  goods. 

Step  Eight:  Have  the  merchant  certify  payment 
on  the  purchase  order  and  return  it  to  you. 

Steo  Nine:  Take  or  send  one  copy  of  the  pur¬ 
chase  order  to  the  CMSF  office. 

8 tap  Ten:  Enjoy  your  purchase  —  Tax  freel 


With  A  Little  Help  From  Your  Friends 

As  with  most  things  in  DOING  IT  IN  DEUTSCHLAND,  service  members  and  their 
families  can  get  help  from  several  agencies  before  they  40  shopping  on  the  econ¬ 
omy.  Here  are  some  shopping-related  services  provided  in  your  community. 

GO  TO:  .  FOR: 

ITT,  USO  or  Ret  Center  Group  shopping  tours  (transportation  provided) 

Community  Morale  Support  Fnnd  (CMSF)  Tax  Relief  (Mehrwertsteuer) 

JAG  or  Legal  Assistance  Office  Interpretation  of  and  advice  about  sales  contracts. 

Military  Banking  Facilities  or  Finance  Office  Exchange  dollars  for  DMs 

Education  Center,  LRC,  Headstart  or  Gateway  or  German  iangnage  and  customs  classes 

German  Voikshochschuie 

Post  iihrary.  Stars  &  Stripes  Bookstore  or  German 
Buchhandtung 


I  Army  Community  Service 


Helpful  hooks  on  what  to  hny,  where  to  find  what 
you  want,  how  to  communicate  with  store  person¬ 
nel,  ete. 

Information  and  assistance  for  many  aspects  of 
shopping 


Approximate  Equivalents  of  English  and  Metric  Measures 


SHIFT  TO  METRIC 

LENGTH 


TEMPERATURE 


1mm  “  039  in 

1cm  *  39  in 

1m  *  1  09  yd 
1m  *  3  28  ft 
1km  «  .62  mi. 


Itn  *  25  4mm 
1m.  »  2  S4  cm 
1ft  -  ,3  m 

1y<J  *  .91  m 

Imi.  =  16  km 


MASS  (Weight) 

1g  a  035  Ot  tOZ  a  28  q. 

1kg  =  2  2  lb  lib  a  45  kg 

SOOg  «  11  lb  11b  »  450  g. 

CAPACITY 

(Liquid  Measurement) 

tml  »  03  ft  o*  111  oz  3  29  57  ml 

H  ■  2II()I.  |pl  *  47  L 

1 L  ■  1 06  qt  Iqt  »  95  L 

1  L  -  076  gal  1  gal  -  3  79  l 


To  convert  Fahrenheit 
to  Genius: 


1.  Subtract  32 
2  Multiply  by  5 
3.  Divide  by  9 


Celsius  to  Fahrenheit: 

1.  Multiply  by  9 

2.  Divide  by  5 

3.  Add  32 


Fahrenheit 

212  boiling  point  of 
water 


98  6  normal  body 
temperature 
00  warm  weather 


room  temperature 


freezing  point  of 

water 


-10 

-17.5 


14 

0 
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GERMAN  STORES 
AND  WHAT  THEY  SELL 


ANTIOUfTAETENHANDLUNG 
APOTHEKE _ 


AUTO-HANDLL 
A  VERMJETUNG- 


antlque  store 
pharmacy;  handles  only  prescription  and  non- 
prascription  drugs 


AUTO-REPARATUREN  . 
8AECKERE1- 


BAST  UNO 

KEflBWEflKERGESCHAEFT- 


.car  dealers  and  rental 
r  repairs 

kery;  breads,  rods,  pastenes  and  other  tatterv- 
ing  foods 


BETTENGESCHAEFT. 


BLUMENGESCHAEFT  . 


DROGERfE. 


DRUCKEREI- 
EISENHANDLUNG. 


ELEKTROGESCHAEFT. 


FAHRRADGE  SCH  AEFT  _ 
FARBENGE  SCMAEFT  _ 


FEMKOSTLAOEN- 


FOT  OGESCH  AEFT  _ 


FRISEUR.. 
GARTENQESCHAEFT- 


GARDINENGESCHAEFT ... 


GEMUESELADEN. 


GESCHENX-B0UT1QUE _ 

HAMOARBEfTSGESCH  AEFT  . 


HAUSHALTSWAREN- 
GESCHAEFT _ 


-hobby  &  craft  shop;  craft  supplies,  handyman 
supplies,  do-it-yourself  home  repair  and  deco¬ 
rating  supplies 

-bed  shop;  beds,  sheets,  comforters,  blankets, 
pillows,  etc. 

-florist;  fresh  and  dried  flowers,  potted  plants, 
vases 

t  shop;  books,  maps,  calendars 
-drug  store;  most  items  you  would  expect  to  find 
in  American  drug  stores  except  pharmacy  items 
-pr  nter.  misc.  printing,  i.e.  pamphlets,  letterhead, 
etc. 

-hardware  store;  similar  to  U  S.  hardware  stores; 

you  can  usually  find  rock  salt  here 
-electric  shop;  light  fixtures,  wiring  supplies, 
some  electric  appliances 
-bicycle  shop  (Including  repairs  and  spare  parts) 
-paint  and  wall  covering  shop;  paints,  wallpaper, 
supplies  for  applying  wall  coverings 
-fine  food  shop;  Imported  food  items,  dell  items, 
exceptional  wines  and  liquors 
-photo  shop;  cameras,  projectors,  lilm,  meters, 
lens,  carrying  cases,  tripods,  etc.  film  processing 
-beauty  shop  (men,  women  A  children) 

-garden  shop;  seeds,  plants,  planters,  garden 
tools 

-all  sorts  of  curtains,  drapes,  etc.  in  different 
shapes  end  sizes 
-fresh  vegetables  end  fruits  shop 
-gift  s  op;  boutique  gifts  in  all  price  ranges 
-need!  work  shop;  needlepoint,  crochet,  knitting, 
taper  -y 


HUTLADEN _ _ 

HUT  UNO  REGENSCH1RM 

geschaeft . . - 

KAUFHAUS  (WAREMHAUS).- 
KIOSK _ _ _ 


..house  rare  shop;  items  lor  the  kitchen,  china 
and  pottery,  crystal,  pots  and  pans,  household 
accer  cries 
-hat  shop 


KLE'OERGESCHAEFT  -.. 
KRAFTFAHRZEUGTEILE 
GESCHAEFT.. 
KUNSTHANDLUNG 
KURZWARENGESCHAEFT 
METZGEREI _ 


..hat  and  umbrella  store 
..large  department  shop 

..small  stand  selling  newspapers,  magazines,  can¬ 
dy,  beverages  (some  sell  sandwiches  and  hoi 
dogs) 

...clothing  store 


MOEBELGESCHAEFT - 

MOTORRAD-GESCHAEFT- 

SCHMUCKWAREN- 

GESCHAEFT _ 

SCHUMACHER . . _.... 


-automotive  parts  store 
-art  Si  op;  paintings  prints  and  frames 
...dry  goods  store  (all  sorts  of  sewing  notions) 
-butcher;  fresh  meat,  sausages,  etc 
...furniture  store 

-motorcycle  shop;  sale  and  repair  of  motorcycles 


SCHRE1BW  AREH-GESCHAEFT 

SPtELWAREN-GESCHAEFT _ 

TABAKWAREN _ 


TAPETEN-GESCH  AEFT _ 


TEPPICH-GESCHAEFT- 
UHRENGESCHAEFT _ 


■jewelry  store 
.shoe  repair  shop 
.stetionery  store 

,loy  shop;  toys  for  children  of  all  ages 
.store  for  all  sorts  of  smoking  accessories.  I.e.' 
cigarettes,  cigars,  cigarilloes.  pipes,  lighters,  etc. 
.wallpaper  shop;  various  tyoes  of  wa.lpape; 
wall-posters,  etc. 

.rug  shop;  all  sizes  and  shapes  ol  rugs 
.shop  lor  clocks  and  watches;  most  ol  them  also 
do  repairs 


For  Bvgaiii  Hunters 


billlg 

cheap 


teoer 

axpanaiva 
preiswert 
budget  prtcad 

Sonderangebot 

bargain 

Angebot  der  Woche 

Thia  waak’a  apaciat 


Schlussverkauf 

Claaranca  aala 


sparen 

aava 
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WAS  FARBEN,  BUTE? 

black 

§chw*r2 

blue 

biau 

brown 

braun 

green 

gruen 

grey 

grau 

orange 

orangen  farben 

pink 

rosa 

red 

rot 

white 

writs 

yellow 

geib 

Fabric  And 
Fiber  (lames 


I  Urine  Srhuruolir 
7  ^  tTTr 

3  Raumwollr 

4  SHde 

5  Svnthrtitrh 
C  Kord 

7.  l.rdrr 
I.  Burjflfrei 


Furr  (it'd  until 


Col  ton 
Silk 

Synlhi-liri 
Corduroy 
I.rathrr 
W«kh  and  »»rif 


phr.isrs  Wh#n  ><v 
ho  hnlptul  In  know  Id 
typ»*a  ol  eloihmq.  l  »r  p.irls 


-..-V  . - . ; 

ip«v  and  I  am  rrtiiny  bandy  liMW  ho<'«s  jv.nl  »t'  *  .it 
■'•tart  anfl  SfftDP*  BOOkilftfe  inti  it  tf.i*  *  wthh. 
1  .Hi}  on  !(••»  nt  ononty  An  )  om  i  fr.i  jrl  iftr  t  •  th 

.  shags.  I  ••  •  m »«..  .,1  .t^ft  'j jicw  j* . 
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It’s  Your  Turn  | 
]To  Play  a  Role  j 


H«r«’a  your  chance  to  play  •  roto:  tint,  ••  •  shopper  (Kseufsr);  then,  ••  a; 
Salesperson  (Vsrkseuterin).  You  will  naod  another  perron  to  taka  the  other  role. I 
(Perhaps,  you  have  a  German  aquaintance  who  wilt  help  you).  Repeat  theW 
dialog oe  until  you  think  you’re  ready  to  be  recorded  in  an  apieode  of  “DOING  tTD 
IN  DEUTSCHLAND"  or  until  you  tael  comfortable  enough  to  go  into  a  German ;< 


atom  and  uae  what  you  have  learned t 


Kaeufrr 

Gutea  Tiff 

Verkaeu/eria 

Gulen  Tir?  Was  darf  es  sein? 

Kaaufer 

Ich  moertale  billeein  Hemd  kaufea. 

Varkaaaferia 

Was  fuereme  Groesse  und  Farbe? 

Katufer 

Meine  Groesse  isl  vierziR  und  die  Farbe  soil  weiss  sein. 

Verkaeu/eria 

Hler  isl  em  srboenes  Hemd. 

Kaeu/er 

Wieviel  knstetes? 

Verkaeu/eria 

EinhundertzwaoiiR  Mark. 

Kaeatar 

Das  ist  sehr  teuer  (Das  isl  mir  zn  tener). 

1  erkaeu/eria 

Hier.  dieses  Hemd  koslet  nur  fuenfundfuenfziR  Mark. 

Kaeufer 

Gut.  das  isl  preiswert  Das  nebme  ich. 

Vrrkaetiferia 

Zablen  Sie  an  der  Kasse. 

Kaaufar 

Wn  isl  die  Kasse? 

Varkae  u/erio 

Im  ErdRescboss. 

Kaeufar 

Vielen  Oank.  Aul  Wiedersehen. 

Verkaeu/eria 

Bil  te  setaoen.  Auf  Wiedersebea. 

Be  aura  that  you  know  the  meaning  of  the  dialogue  above.  Circle  the  a  newer 
fo  each  of  the  following  questions. 

1  —  "Was  dart  es  sein"  means?  a)  What  would  you  like?  b)  May  I  help  you?  c); 
Would  you  like  to ...  ? 

2  —  When  Germans  use  tha  word  "Farbe".  they  are  talking  about:  a)  color  b)  slacks 

c)  selection  d)  somathing  else 

3  —  How  would  "einhundertzwemlg  Mark”  look  written  out  In  numbers?  a)  DM  1,20 
b)  DM  1.20.00  c)  DM  120  d)  DM  1.120 

4  —  "Teuer"  means?  a)  large  b)  small  c)  axpensive  d)  cheap 

5  —  "Erdgeschoss"  refers  to  the  a)  first  floor  b)  close  tha  door  c)  ground  floor) 

d)  something  also 


Where  would  you  go  to  buy  the  following  things?  Write  the  latter  of  the  German 
store  in  the  space  provided.  You  may  use  Information  on  paga  5  If  you  need  halp. 


.  APOTHEKE 

B.  DROGERIE 

C.  EISENHANDLUNG 

D.  KIOSK 

E.  KLEIDERGESCHAEFT 

F.  MOEBELGESCHAEFT 


.  1.  a  magazine 
.  2.  a  couch 
.  3.  a  pair  of  pants 
.  4.  prescription  medicine 
.  5.  a  hammer  and  nails 
.  6.  toothpaste 


Was  1st  Was? 


Mere  la  a  chance  for  you  to  laam  whaf  la  Involved  in  shopping  on  tho 
aconomy.  Usa  tho  Information  on  pagas  2  through  5  to  halp  you  anawar  thaaa 
quaatkxu. 

1.  Kurzer  Sam  a  tag  retort  to - —  ■  —  - 

Linger  Samatag  refers  to  - -  -  •  ,s 

tha  tint  Samatag  ot  tha  month  when  stores  are  open  until  1800  or  1830. 


2.  Retar  to  tha  “CLOTHING  CARE”  chart  on  page  3  and  place  tha  number  for 
each  symbol  by  Its  meaning. 


a. _ 

_  Drip  dry,  for  best  re¬ 
sults  heng  while  wet.  d. _ 

_  Garment  may  be  dry 

b. _ 

_ _  Do  not  iron. 

cleaned. 

e. _ 

_  Do  not  bleach.  a. - 

_  Hand  wash  only. 

W  H 


© 


\  Are  You  Ready  To  Save  DMs? 


1.  The  steps  for  obtaining  value-added  tax  reliat  balow  are  out  of  order.  Find 
the  right  sequence.  Put  a  "1"  naxt  to  the  first  step,  a  ”2"  naxt  to  tha  second 
step,  and  so  on  (or  all  five  steps. 

—  a.  Take  the  invoice  and  check  to  tha  CMSF  office;  complata  tha  necessary 
paperwork. 

—  b.  Select  what  you  want  to  buy  and  gat  an  invoice  at  the  stora. 

—  c.  Take  the  check,  tha  purchase  order  and  Abwicklungsschein  to  the 
marchant  and  pick  up  the  goods. 

—  d.  Purchase  a  DM  certified  bank  check  made  payabla  to  tha  CMSF. 

—  a.  Ask  the  marchant  to  certify  paymant  on  the  purchase  order  and  return  a 
copy  of  the  purchase  ordar  to  the  CMSF  office. 

2.  How  much  would  you  save  by  gatting  the  tax  relief?  How  much  would  you 
have  to  pay  the  merchant?  Whan  you  know  tha  cost  including  the  tax,  you 
multiply  the  total  cost  by  .115  (11.5%) 

For  example:  Price  incl.  Mwst.  =  DM  100 

Mwst.  =  DM  100  x  .115  =  DM  11.50 
Price  you  pay  ~  DM  100  -  DM11.50  —  DM88.50 
(Nota:  13%  o(  DM  88.50  =  DM11.50) 


You  do  tho** 
a. 


Price  incl.  Mwst.  =  DM  110 

Mwst.  =  DM  11C  x  .115 
Price  you  pay  —  DM110  -  DM_ 

Price  incl.  Mwst.  *  DM  429 

Mwst.  =  _ 

Price  you  pay  -  _ 


DM 


=  DM 


GSfcax  How 

\zr i 


How  Do  you  Measure  up? 


~I  f  I  1  T" 


T-t- 


To  toot  your  metric  knowledge  end  knowledge  ot  German  words,  circle  the 
correct  answer  fo  each  of  these  five  questions.  Usa  (ha  information  on  page  4 
If  you  need  help. 

1.  Which  of  these  Is  about  the  same  siza  as  Boondoggle’s  liter  Kantine? 
a.  1/2  gallon  b.  quart  c.  ounce  d.  centiliter 


2.  How  much  does  Boondoggle's  filled  Rucksack  weigh? 
a.  10  kilograms  b.  25  liters  c.  50  grams 


3.  How  long  is  Strac  Willie’s  Schirm? 
a.  1  kilomater  b.  10  Inches  c.  1  metar 


d.  5  lltars 


d.  5  meters 


e.  long  anough 


4.  II  the  temperature  outside  is  35  degrees  Celsius,  what  wiil  Strac  Willie  be  likeh 
to  wear? 

a.  Peiz  Mantel  b.  Hemd  and  Hosen  c.  ski  jackat  d.  bikini 

5.  What  matric  iirlt  could  be  used  to  maasure  the  langth  ol  thalr  Zalt? 

a.  gram  b.  hour  c.  Celsius  d.  litar  e.  centimeter 


Shop  For 
Yourself 

Be  prepared  «Hm  you  go  chopping.  Jot  down 
tho  English  namee  and  tho  German  aizat  for 
yourcalt  and  your  apouee.  a  parant  or  a  tTiand  of 
tha  opposite  aax. 


ITEM 


SIZE 


SIZE 


Blusa 

Kleid 

Hosen 

Schuhe 


Hemd 
Anzug 
Hosen  . 
Schuhe 
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W-30 


Check  it  Out:  Can  You  Cope? 


Amvw  th*  Mowing  quMtiom: 

1.  T <4  «aatd  to  Wy  a  ytir  of  BmnaMt)lc 
walluaf  plots. 

«.  In  what  type  of  German  store 
would  he  find  thcm?_ .... 

b.  He  wears  an  American  size  36. 
What  German  size  should  he 

try? - 

c.  He  found  a  pair  he  liked.  The  label 
looked  like  this: 


Rilnt  Schur-Woflo 

® 


dL  How  should  Ted  keep  these  pants 
dean?  - - 

ft.  The  price  tag  looked  like  this:  DM 
!0?.99. 

How  match  did  the  pants  cost? 

_ Marks  and  _ Pfennigs 

f.  How  much  Mehrwertsteuer  (Val¬ 
ue-added  tax)  was  included  in  the 
price  ?._ 

9.  If  the  exchange  rate  were  Si  *  DM 
2.30.  bow  much  did  the  pants  cost 
in  dollars  (including  the  tax)? 


What  fabric  were  the  pants  made 
of? _ 


1  Maria  and  Joe  are  gong  oa  a  picnic. 

Help  tba  (o  shop  for  what  they  aeed. 

They  waat  has  and  rolls  for  kaach. 

a.  Where  would  they  go  to  buy 

- -  - 

b.  What  is  the  German  word  for 
ham?  - 

e.  if  they  wanted  about  half  a  pound 
of  ham.  how  many  grains  should 

they  ask  for? _ 

d.  Where  would  they  go  to  buy 

rolls? _ 

•.  What  is  the  German  word  for 
rolls? - - 

t  if  they  wanted  to  buy  four  rolls, 
bow  many  should  they  ask  for  in 
German?  . 

g.  if  it  is  Saturday.  June  1 9th.  what  is 
the  latest  time  they  could  go  shop¬ 
ping  for  their  picnic  food?___ 


QiSjffI 


Answers 

CHECK  YOUR  CONSUMER  SENSE:  1x3 W d3x.7-c4.<fc*x;10-fc-  •  ITS  YOUR  TIMM  TO  RLAY  A  HOLE:  1  *3 mXcAc*jc.  #  WAS  GIST'S?  •  Wm  W  Wm7  1.  Short  Long 

SoturKor.  2  1.SQOMa.40AM&M*.3?.  •  ARE  YOU  READY  TO  SAVE  DM*  I  aftAlaMt*  $  I  oJDM  12.SS  M*  DM  t733;b-0M  4*34  and  DM  TTtM.  •  HOW  DO  YOU  MEASURE  UR? 

l.ag.AilCAbiSx.  •  SHOT  TOR  YOURSELF:  Mouh.  Coat.  Slocks.  Shoe*  Shirt,  Suit.  Slocks.  Shoos;  Sim  wtf  vary.  •  CHECK  IT  OUT.  CAM  YOU  COPE?  1xJUo*dor«oocliooft  or  Kowfhous&ASxFur*  now  wotddry 
cloon  ortlr.  do  no*  wMh*.107  Msrk  »nd  M  Rtortnig  !.  113%  of  OM  107  Jt  «  DM  1142*  S4SJS  loJWotxoonridkSchinfconxaso  yiwi.d  Soorkoroio-Brootchon.-f.rtorsi»o<or«  130  pxt. 
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-  ——-Cut  Here  - 

THE  ©CUTEST 


Contest  Rules 

1.  Listed  below  in  the  Shopping  List  are  the  Ger¬ 
man  words  tor  the  items  Strac,  Zap.  Boondog¬ 
gle,  and  7/1 1  bought  to.-  their  mission. 

2.  All  ot  these  items  are  pictured  in  the  adver¬ 
tisement  at  the  lett. 

3.  Find  ine  German  word  tor  each  Item  and  put  its 
letter  In  the  circle  next  to  its  picture. 

4.  Listen  to  h:a  radio  program  "The  Goods  to  Go" 
to  find  the  answer  to  these  two  questions: 

a.  How  many  tents  did  they  buy? _ 

b.  What  color  jacket  did  Chester  buy? _ 

SHOPPING  LIST 


•.  Zelt 

b.  Topt 

c.  Schuhe 

d.  Schlatsack 

e.  Rucksack 


I.  Decks 

g.  Seil 

h.  Lampe 

L  Verband  Hasten 
|.  Jacks 


5.  Answer  the  questions  on  page  8  in  "Now-Give 
Us  a  Piece  ol  Your  Mind." 

8.  Write  your  namo.  rank  and  mailing  address  in 
the  spaces  provided. 

7.  Cut  out  the  contost  form  Fold  on  tho  doited 
lines  so  that  the  address  is  on  the  front.  Staple 
or  tnpo  closed  in  one  place. 

8.  Drop  in  any  APO  mail  box.  No  stamp  Is  needed. 
8.  Twenty-live  T-shirt  winners  will  bo  drawn  Iron 

the  contestants  who  have  all  answers  correct 
and  have  comploted  "Now-Give  us  a  Piece  ol 
Your  Mind  " 

10.  To  bo  eligible,  entries  must  be  received  nor  later 
than  two  weeks  from  the  dato  ot  tho  last  AFN 

broadcast  of  ''The  Goods  To  Go  ' 
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Word  Search  Puzzle 

Directions: 

1.  Look  is  tbe  diagram  of  letters  for  the  Ccratu  words  for 

each  type  of  clotbiag  ia  tbe  word  list  Find  then  by  readiag 

FORWARDS  and  DOWN. 


ROCKANJ  ELHR 
SCHLAFANZUG 
SHLE  IMCOUTU 


2.  Each  time  you  find  a  word  in  the  diagram  circle  it  and 

cross  it  off  the  word  list  The  Tint  word  is  done  for  you 

(shirt  ia  German  is  Hemd). 

I.  You  nay  use  the  inforautiou  ou  the  previous  pages  and  a 
Ceman- English  dictionary. 


CLR  I  BAKSRHE 
lH  E  M  DlO  SETTER 
IVATATTRSIT 


RENSCHMUCKE 
MRT  CROAMHRL 
ZOEHI  STPAAR 
OBLUSEPFLWE 
RETHANMQTAN 
STIEFELRLTO 
ETRICKSIKTV 
HANDSCHUHET 


WORD  LIST 

1.  shirt 

2.  trousers 

3.  jacket 

4.  shoes 
X  blouse 
X  skirt 
7.  dress 
X  coat 
9.  sock 

10.  tie 

11.  belt 

12.  hat 

IX  umbrella 
14.  gloves 
IX  scarf 
IX  boot 
17.  pajamas 
IX  robe 
19.  jewelry 


THIS  PROGRAM  . . . 

has  been  brought  to  you  by  The  Human 
Resources  Research  Organization 
(HumRRO)  under  contract  to  the  Army 
Research  Institute  (ARl)  and  Army  Con- 
tinuing  Education  Services  (ACES). 

The  Life  Coping  Skills  in  USAREUR 
Project  Staff: 

Richard  L.  Miller.  Project  Director 
Rosemary  Dawson.  Task  Director 
Chaiile  Maddox.  Script  Writer 

&  Audio  Director 

Jeanne  Hebein 

Kathy  Brooks 

Malaehi  Fullard 

Mollie  Kerr,  Design  anJ  Layout 

Roslyn  Long.  Cartoon  Artist 

HQ  USAREUR  &  7th  Army 
Box  1 789 

APO  New  York  09403 
(MM)  2131-7635/6386 
(Civ)  0621-730-7635/6386 

CAST  OF  CHARACTERS: 

Narrator  —  Josephine  Perkins 
Dr.  Zap  —  George  Waller 
Strac  Willie  —  Richard  L-  Miller 
Chester  Boondoggle  —  Benjamin  Lauve 
7/11  —  Janice  Glidden 
Contact  —  Li  I  burn  Dawson 

Recording  A  mixing  by 
Wolfgang  Gareis 


NOW  GIVE  US  A  PIECE  OF  YOUR  MIND!! 


When  did  you  listen  to  THE  GOODS  TO  GO? 

Part »  _  Part  II _ 

(day)  (time)  (day)  (lime) 

Where  did  you  listen  to  TH  E  GOODS  TO  GO?  _ 

Place  a  check  (v")  in  the  space  in  each-line  below  which  is  .closest  to  your  opinion  of  the  radio  program  THE 
GOODS  TO  GO. 

helpful  _  _  _  _  1_  •  • _ _  not  helpful 

interesting  _  _  —  _  —  —  —  boring 

funny  _  _  _  _  _  _  _  dull 

too  short  _  _  _  _  _  _  _  too  long 


II  you  didn't  listen  to  the  program,  why  didn’t  you? 


Whieh  of  the  following  activities  did  you  do  in  this  newspaper?  What  did  you  think  of  the  acir'itics'1  Check 
the  activities  you  completed.  Circle  the  rating  you’d  give  the  activity 


Rating 


ui 

GC 

ID 

X 

Q 

-j 

O 


Poor  Fair 

Good 

Excellent 

Superior 

Check  Your  Consumer  Sense  (p.  1 ) 

1  2 

3 

4 

5 

It’s  Your  Turn  to  Play  a  Role  (p  6) 

1  2 

3 

4 

5 

WasGibt’s?  (p.6) 

1  2 

3 

4 

5 

Are  You  Ready  to  Save  DM?  ( p.6) 

1  2 

3 

4 

5 

-  How  Do  You  Measure  Up?  (p.6) 

1  2 

3 

4 

5 

Was  1st  Was? 

1  2 

3 

4 

5 

-  Shop  for  Yourself  (p.6) 

1  2 

3 

4 

5 

-  Check  It  Out:  Can  You  Cope’’  (p.7) 

1  2 

3 

4 

5 

Coping  Contest  (p.7) 

1  2 

3 

4 

5 

-  Word  Search  Puzzle  (p.8) 

1  2 

3 

4 

5 

O  UJ 

<  < 
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What  did  you  like  BEST  about  the  program  and  activities 


hat  did  you  like  I.  P  AST  about  the  program  and  activities? 


Mil  Rank  _  Civ  ^ Family  Member 


l 


no 


D 

UJ 

Mfc 

a 

Q 

(ft 

ID 

6 

o 

< 

< 

0) 

3 

o 

o 

ID 

O 

a 

< 

< 

X 

< 

name _ 

M All  ISC  ADDRESS 
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'Doing  it  m  DentscMand’ 


THE 


SCifFA 


AH  iHSSDE  LOOK 


Arc  you  wondering  what  Slrac.  Zap  and  Boondoggle  will 
be  getting  mio  in  inis  episode?  Here's  an  inside  look.  Refer 
to  the  Schedule  of  AFN  Broadcasts  and  listen  to  their 
experiences  in  dealing  with  the  legal  aspecis  of  living  in 
Germany.  Then  complete  the  following  pages  so  i hat  you  II 
know  where  you  stand  under  the  SOFA. 


jS  i  ^ 

Once  again  Strac  Willie  embarks  on  an  important  mission 
for  “Contact."  This  adventure  lakes  the  agents  outside 
Germany  into  Holland  in  an  attempt  to  intercept  a  smug¬ 
gling  ring.  Strac  must  be  prepared  for  such  a  mission  and 
this  includes  learning  how  to  register  his  008  umbrella. 


For  Dr  Zap  a  mission  outside  Germany  provides  another 
opportunity  10  try  out  his  skills  and.  of  course,  10  utilize  his 
ever  handy  satchel.  Dr.  Zap's  knowledge  about  how  to 
register  POVs  and  other  legal  matters  does  come  in  handy, 
bui  he  siill  seems  to  have  a  link  difficulty  keeping  every* 
thing  organized  in  his  satchel. 


Chester  is  getting  in  on  the  action  for  this  mission.  First, 
he  has  to  study  the  driver's  manual  in  order  to  gel  his 
license.  As  usual,  he's  in  charge  of  supplies  for  the  trip. 
However,  this  time  he  has  an  added  responsibility  as  driv¬ 
er  This  leads  to  some  unexpected  experiences  including 
interaction  with  the  Pol.zei. 


v  J  .  N  »  -j  :v  ' ..  . 

This  week’s  episode  of  “DOING  IT  IN  DEUTSCH¬ 
LAND*'  presents  some  of  the  leg«l  aspects  of  situations 
encountered  by  USAREUR  personnel  living  in  Germany. 
Each  program  ot  the  “DOING  IT  IN  DEUTSCHLAND” 
series  gives  you  information  about  a  different  IT.  Some 
•>ther  program  topics  include:  Using  public  transportation, 
eating  out  on  the  economy,  and  shopping  on  the  economy, 
if  you  have  missed  the  AFN  broadcasts  and  the  Stars  and 
Stripes  inserts  for  these  programs,  you  can  catch  up  on 
them  at  vour  local  Education  Centei.  Then,  you  can  join 
us  in  “DOING  IT  IN  DEUTSCHLAND  ” 


KNOW  WHERE  YOU  8TAND  UNDER  THE  SOFA 

Tha  NATO  Status  ot  Forces  Agreement  (SOFA)  dettnes  the  legal  status  of  the  American  Armed  Forces  in 
Germany  and  other  NATO  countries.  It  sets  torth  the  rights,  privileges  and  responsibilities  ot  the  U  S. 
Forces,  and  ol  Individual  members  ot  U  S.  Forces.  Including  civilian  employees  and  tamily  members  ol 
both  military  and  civillar  personnel.  SOFA  governs  the  relationship  between  the  U  S.  and  foreign 
countries  In  matters  ot  c  imlnal  jurisdiction,  passports  and  visa  regulations,  and  other  civil  and  legal 
matters. 

Separate  articles  in  this  supplement  describe  what  SOFA  means  to  you.  They  are  not  comprehensive  and 
are  meant  nniy  to  provide  general  intormation.  If  you  need  specific  information  or  advice  on  any  ot  these 
matters  concerning  SOFA  or  German  law,  go  to  an  expert.  See  your  legal  assistance  officer. 


Many  laws,  rules  and  regulafiona  involve  numbers,  tn  THE  SOFA  SAGA,  you  will  team  tome  ol  these. 
See  how  many  you  already  know.  Uae  tha  following  numbers: 


.8  ,7»  1  1JS  25  31  SO  98  100  110  200 


Maybe  you've  noticed  a  fear  T-shirts  picturing  Strac  Wil¬ 
lie.  Chester  Boondoggle  and  Dr.  Zap  DOING  IT  IN 
DEUTSCHLAND."  If  you  haven't  become  familiar  with 
these  characters  yet,  this  is  your  chanee.  You  can  win  your 
own  T-shirt  by  entering  the  Coping  Contest  Read  the 
contest  rules  on  page  7  lo  see  how  Then,  listen  to  the  Af  N 
broadcast  and  complete  the  contest  activity.  You  may  be 
one  of  twcniv-five  T-shirt  winners.  Join  the  other  winners 
"DOING  IT  IN  DEUTSCHLAND  " 


Schedule  of  AFN  Broadcasts 

Monday.  21  February  —  1 100  hours 
Wednesday,  23  February  —  1900  hours 
Saturday,  26  February  —  1200  hours 


_ a.  The  maximum  speed  within  built-up  areas  in  kilometers  per  hour  (km/h). 

_ b.  The  number  of  milligrams  of  blood  alcohol  per  each  milliliter  of  whole  blood  which  will 

result  In  suspension  of  your  driver’ s  license  for  90  days. 

_ c.  The  maximum  dollar  value  of  each  bona  fide  gift  you  may  send  through  the  APO  duty  free 

_ d.  The  tee  tor  registering  a  POV.  obtaining  a  driver’s  license  or  registering  a  firearm. 

_ e.  To  change  kilometers  per  hour  (km/h)  to  miles  per  hour  (mph),  you  multiply  by  this  number. 

_ f.  The  phone  number  tor  the  military  police. 

_ g.  How  many  cigarettes  can  you  bring  into  Germany  duty  Iree. 

_ h.  How  many  liters  of  alcoholic  beverage  may  you  give  a  German  as  a  gift  (not  more  than  once 

a  month). 

_ I.  How  many  metars  away  from  your  vehicle  you  should  place  your  warning  triangle  on  a  two 

lane  highway. 

_ j.  The  German  civilian  emeigency  call  phone  number. 

k.  A  service  member  can’t  teke  leave  outside  of  Germany  without  this  form. 

_ t  The  number  ot  times  a  person  can  be  tried  for  the  same  enmo 

At  you  wo'h  iSrouqh  1h*  IoHowmk)  ptq«t.  you  twill  find  til  ot  ll»*  corrtcl  numb»f».  lh»  ftf't*  you  w*  tlf*»dy 

«rill*n  tnd  «nlt  in  lh«  olhtrt  At  you  com*  tcrot*  Itwm  Than  you  c.m  loot  tl  corn'd  u*  pjtjA  1 
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Your  Path  To  A  POV 
Operator’s  License 


USAREUR 
PAM  190-34 
Driver's  Handbook 
and 

Examination 

Manual 


AE  Form 
3398 

Application 
for  POV 
USAREUR 
Operator's 
Manual 


Written 
Exam  & 
Sign  Test 
_ % 


Driver's  Orientation 
Ciass 
1 000- t 200 


Physical 

Exam: 

3  •  hearing 
£>•  vision 

•!  -coicr  perception 
•  reaction  time 


Valid 

U  S.  driver's 
license 


Driver's 

Performance 

Test 


If  E1-E4,  may 
need  military 
operator's  ilcense 


Temporary 
USAREUR  POV 
operator's  license 


USAREUF 

LICENSE 


POV  REGISTRATION 

A  POV  (privately  owned  vehicle)  Is  a  car,  truck, 
trailer  or  other  type  of  vehicle.  Regardless  of  the 
kind  of  vehicle,  it  must  be  registered  with  the  USAR¬ 
EUR  Registry  of  Motor  Vehicles.  The  picture  shows 
what  materials  are  needed  to  register  your  POV. 
USAREUR  Regulation  t90-t  and  USAREUR  Pam¬ 
phlet  190-34  describe  the  procedures  you  should 
follow.  Or  consult  your  local  MPs  or  the  Registry  of 
Motor  Vehicles. 


To  register  a  POV,  you  wlif  need;  1)  proof  of  ownership,  2)  AE  Form  t598,  with  proof  of  vehicle 
inspection.  3)  double  white  insurance  card,  4)  USARFUR  driver's  license,  and  5)  $5  registration  fee.  You 
will  receive  your  AE  Form  89  Registration,  license  plates  and  expiration  date  decal. 


Speed  Kills 

Army  records  show  that  in  most  fatal  automobile 
accidents  the  driver  was  speeding.  Not  only  do 
peopie  exceed  posted  speed  limits,  but  they  also 
drive  too  fast  for  road  conditions. 

Germany  has  two  types  of  speed  limits.  You  may 
see  posted  speed  limits  for  30  km/h,  50  km/h,  80 
km/h,  tOO  km/h.  etc.  Often,  however,  limits  that 
epply  to  certain  types  of  highways  and  vehicles  are 
not  posted.  For  example,  in  cities,  towns,  and  vil¬ 
lages,  the  speed  limit  for  cars  is  50  km/h  or  31  mph, 
uniess  posted  otherwise.  Outside  built-up  areas  the 
limit  Is  100  km/h  or  62  mph.  Remember  that  these 
speed  limits  are  for  dear  weather  and  road  condi¬ 
tions.  An  exception  Is  when  you  see  the  sign  "Bet 
Naess*''  posted  with  a  speed  iir.iit.  This  Is  the 
speed  limit  when  the  road  Is  wet. 

Roads  which  have  no  speed  limit  but  stlit  require 
common  sense,  caution  and  alertness  are  auto¬ 
bahns.  Often  the  recommended  speed  limit  Is  pos¬ 
ted.  It  may  read  "90-t10  km"  or  "Nicht  schneller 
ala  130  km/h." 

It  you  have  an  American  car,  the  odometer  is 
calculated  In  miles  per  hour  (mph).  In  Europe,  speed 
Is  calculated  In  kilometers  per  hour  (km/h).  Here  are 
two  quick  conversion  formulas  for  changing  miles  to 
kilometers  and  kilometers  to  miles. 

KM/H  to  MPH: 

Multiply  the  k.n/h  by  .6  and  drop  the  last  digit  ol  the 
answer. 

Example:  90  km/h  x  .6  »  54.0  mph. 

MPH  to  KM/H: 

Multiply  n*ea  by  t.6  and  drop  the  iast  digit. 
Example:  90  mph  x  1.6  ■  t44.0  km/h. 


Speed  limit  This  sign  with  black  num¬ 
bers  on  a  white  background  bordered 
with  red  indicates  the  maximum  speed. 


Recommended  speed:  This  sign  rec¬ 
ommends  that,  with  favorabla  roao 
conditions,  traffic,  visibility  and  weath¬ 
er,  you  select  a  speed  within  those 
Indicated.  This  sign  has  white  numbars 
on  a  blue  background  anu  is  -»....  in 
the  autobahn. 


702M10K 


Autobahn  sign  which  advises  drivers  to 
drive  not  faster  than  t30  km/h. 


'rang  3$  m 


ALCOHOL 


AMD  ORIV5NG 


One  of  fhe  mosf  jerious  offenses  under  borh  Germc  , 
low  ond  fhe  Uniform  Code  of  Military  Justice  (UO  J) 
moy  be  colled  driving  under  the  Influence  of  olcohol  or 
driving  while  Intoxicated  (DVD.  or  driving  impair*.  J.  • 
Whatever  it  Is  called,  when  you  get  right  down  to  it, 
mixing  alcohol  with  driving  can  result  In  severe  conse¬ 
quent.*.*.  These  con  in*<ooe,  ou  not  om  firmed  tw.  coo 
vlcrion  and  imprisonment  for  serious  criminal  chorges, 
and/ or  dischorge  from  the  Army.  Penalties  con  also  be 
costly  In  situations  where  no  one  is  killed  or  hurt:  suspen¬ 
sion  of  driver's  license,  stiff  fines,  potentially  severe  legol 
ocTion.  cancellation  of  Insurance  coverage  or  greatly 
Increased  insurance  premiums,  olong  with  administrative 
octf on  token  by  military  commanders.  The  most  dire 
consequences  ore  to  your  safety  ond  that  of  others. 
Injury  or  death  often  results  from  DVl  Occidents. 

Much  has  been  said  about  the  amount  of  olcohol  o 
person  can  drink  before  becoming  drunk  or  legally 
under  the  Influence.  There  are  many  differences  among 
individuals  in  terms  of  the  amount  of  olcohol  that  can  be 
drunk  before  becoming  Intoxicoted,  Such  things  os 
health,  weight,  physical  stamino,  rime  since  last  meal, 
drinking  experience,  ere.  affect  o  person's  tolerance.  In 
Germany  you  are  considered  to  be  under  the  Influence 
If  your  blood  olcohol  level  is  .79  mg.  or  greater.  This  will 
result  In  suspension  of  your  license  for  90  days.  A  blood 
olcohol  level  of  1.0  milligrams  or  more  per  100  milliliters 
of  whole  blood  will  cause  your  license  to  te  revoked 
for  or  feast  one  year,  Remember,  too.  that  when  you 
obtained  your  U5AAEUR  driver  s  license,  you  gove  your 
ImpKed  consent  to  o  blood  olcohol  rest  upon  the  request 
of  German  or  military  police  personnel.  You  ore  the 
person  who  con  do  something  obout  you.  olcohol  ond 
driving.  It's  you?  responsitxliTy.  The  license  or  the  life  you 
sove  may  be  your  ownl 


EMERGENCY  PHONE 

NUMBERS 


.military  Police 

.  '  98 

Military  Ambulance 

97 

Mlltntfy  Mi* 

95 

German  Emargency 

(99)  tie 

(Notruf) 

German  Fire 

(99)  112 

(Fauerwehr) 


From  Your  Local  Civilian  Phone: 

Military  Police  (Mil.  aceait  *i)  98 

Military  Ambulance  (Mil.  access  0)  97 

Military  Fir*  (Mil.  aecaat  S)  95 

110 


Garman  Emergency 
(Notruf) 


Garman  Fira 
(Fausrwahr) 


112 


VA  CASE  OF  ACC3DEMT  . . . 


Every  driver  laces  the  possibility  ol  being  invoived  in  an  accident.  It  might 
be  just  a  fender  bender,  a  one  or  two  car  coliiaion  in  which  no  one  is  hurt,  or  a 
fatality.  The  lime  to  learn  what  to  do  in  the  event  of  an  accident  is  NOW.  As  a 
driver  involved  in  an  accident,  your  responsibilities  are  to: 


A.  Stop  l>*-.;..bdiatefy. 

B.  ['"..ermine  the  extent  of  damage. 

T.  Take  the  following  steps  for  traffic  safety;  1.  (Minor  damage)  Move  vehicles  to  side  of  road.  2. 
Put  out  your  "Warning  Triangle"  at  least  100  meters  away  from  the  scene  to  warn  oncoming 
traffic  (200  maters  on  the  Autobahn). 

D.  Assist  injured  persons  and  call  for  medical  help  and  ambulance,  if  required.  Do  not  move 
fcWpwolf  jejusuc  |*on  faiteaS  . M— H  uiue  frtl  oc  nAtra  leartnr. 
Remember,  you  must  carry  a  first  aid  kit  at  all  times.  Keep  person  warm  to  control  shock. 

E.  Gef  names  and  addresses,  driver's  license  and  vehicle  registration  numbers  of  other  driver(s). 

F.  Remain  at  the  scene  of  the  accident  until  those  persons  involved  or  injured  determine  the 
Identity,  vehicles  and  nature  of  involvement  of  each  Individual  concerned. 

G.  Not  remove  evidence  until  fhe  necessary  factual  determinations  have  been  made. 

H.  Make  a  sketch  of  fhe  scene,  measure  skid  marks  and.  if  possible,  take  photographs. 

I.  Promptly  complete  the  accident  report  form  provided  by  your  insurance  company. 

J.  Not  drink  any  alcoholic  beverages  for  at  least  six  hours  after  the  accident.  (To  protect 
yourself  from  allegations  of  being  drunk  when  the  accident  occurred.) 


Fleeing  fhe  scene  of  an  accident  Is  a  serious  offense  under  both  German  law  and  the  Uniform  Code 
of  Military  Justice.  Only  under  the  following  circumstances  may  you  leave  the  scene.  In  cases  of  minor 
accidents  Involving  you  and  a  parked  unattended  vehicle,  you  must  make  an  effort  to  contact  the 
ownei/drtver  ot  fhe  venicle  you  hit.  For  example,  if  the  vehicle  Is  parked  in  e  residential  area,  knock 
on  doors  and  ask  about  the  owner  of  the  vehicle.  Remain  at  the  scene  for  e  reasonable  length  ol  time. 
The  owner  may  return  soon.  Then,  aftc.  making  every  effort  to  contacf  the  driver  of  the  car.  leave  a 
nofa  on  the  windshield.  Identifying  who  you  are  and  how  you  can  be  contacted.  Make  a  note  of  the 
damage  you  caused,  and,  If  there  were  witnesses,  gef  their  names  end  addresses.  Finally,  report  the 
accident  to  fhe  police. 


If  after  have  an  accident,  you  call  the  police  and  the  police  do  not  arrive,  get  the  name,  address, 
licei.se  plate  number,  driver's  license  number  and  Insurance  information  of  the  other  driver.  Estimate 
property  damage  and,  most  importantly,  it  other  Darties  are  involvod,  make  sure  they  agree  to  your 
leaving. 


If  there  Is  no  other  means  of  getting  police  or  ambulance  assistance,  you  can  leave  to  call  or  take 
an  injured  person  fo  fhe  hospital.  You  should  then  return  to  the  scene  ot  the  accident. 


HAVE  DOCUMENTS,  WILL  TRAVEL 


Left  winker  t  ttllai  t-*  '  h  iir*  *  at*  t  s*  *1  taa  Guiun  ktreear  mo  mir<  k  xii  u*>e 

H*  had  forgotten  his  DA  Form  31.  A  tamlly  waa  not  able  to  proceed  on  its  vacation  trip  because 
'  they  did  not  have  their  green  insurance  card.  When  you  travel  I:  other  European  countries,  j* 
I  prepared.  Be  sure  you  hat*  the  following  documents  in  your  posssssion.  Some  or  all  of  them  are 
,  required  by  particular  countrlas. 

1.  Request  and  Authority  tor  leave  (DA  Form  31)  or; 

2.  Temporary  duty  orders  (DO  Form  1610)  or; 

9.  t^^xxt  ad-  I  ,SA  A  -r-tagvlreil  try  tiA *  a  . 

It  you  drfvo  a  car  across  European  boundarias,  be  aura  you  hsva: 

1.  Tills 

2.  Registration 

3.  Insurance  (green  card) 

A  International  Driver's  License  inquired  lor  some  countries) 

5.  Idem:!, canon  card 


/ 


I  A  valid  U  S.  passport  Is  normally  all  that  Is  required  ot  U  S  Forces  family  members  and  DOD 
l  civilians,  but  tome  countries  require  a  visa  well.  Before  Iraveling  to  other  countries,  find  out  wnal  is 
I  requTsd  tor  crossing  Into  their  boundanes 
ll 


V 
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It’s  not  long  before  the  newcomer  to  Germany  is  oble 
to  recognize  the  green  ond  white  vehicles  of  the  poiice 
or  Pollzei.  Mast  of  us  will  spend  our  entire  tour  here 
without  needing  to  soy  more  than  "Guten  Tog"  to  o 
Germon  police  officer.  Out.  if  you  ore  involved  in  a 
situation  of  o  more  serious  norure.  you  should  be  pre¬ 
pored  to  oct  oppropriorely. 

German  police  hove  outhorify  ovet  service  members, 
clvilion  employees  ond  the  fomily  members  of  both. 
Your  relationship  to  the  German  Polizei  is  much  the 
some  os  It  is  to  the  poiice  in  yout  home  town.  Undet  the 
Stotus  of  Forces  Agreement  (SOFA)  Germon  oolice  con 
arrest  Americans.  They  moy  search,  seize,  fingerprint 
and  take  blood  samples.  M  you  ore  o  service  member, 
they  moy  detain  you  until  you  ore  released  to  U  S. 
military  authorities.  If  you  ore  a  civilian,  they  may 
detain  you  in  o  local  Jail. 

1.  Do  not  resist  them 

2.  Be  polite  ond  cooperative. 

3.  If  you  ore  a  service  member,  show  them  your 
Legal  Status  Cord  (AE  Form  3017).  Point  to  the  portion  in 
German  that  requests  rhar  your  unit  commander  or 
milifory  police  be  notified. 

4.  Identify  yourself  with  your  ID  cord.  Carry  it  at  oil 
times. 

5.  Cooperore  with  the  police,  but  be  cautious  about 
whar  you  soy.  Whot  you  say  can  be  used  as  evidence 
ogolnst  you  later. 


if  You  Mssd  '-ogal 

^ a 
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Lowyers  in  rhe  uniteo  stores  peno.m  rrv  <■  iy  rmxiions 
The  Office  of  the  Judge  Advocore  General  (JAG)  offers 
mony  of  these  some  services  through  the  Cloims  Section. 
Administrative  Low  Section  ond  the  Legol  Assistonce 
Office.  The  Legal  Assistonce  Office  offers  oid  to  U.5. 
Forces  personnel  including  service  members,  civilians 
ond  their  fomily  members. 

You  con  find  help  of  yout  Legal  Assistonce  Office  for 
the  following  matters:  Kentol  agreements/ disagree¬ 
ments.  domestic  re  lotions,  divorce,  sepororion.  child  cus¬ 
tody.  non-support  of  dependents,  personal  finance, 
debts.  foxes.  consumet  guidance.  contractual 
agreements/ disagreements,  powers  of  ortorney.  cit¬ 
izenship,  immigration,  noturoiizorion,  personoi  ond  civil 
tights,  wiils.  Germon  low  ond  listings  of  Engiish-speohing 
Germon  lowyers. 


IMPORT:  To  bring  merchandise  into  one  country  from 

onorher  country 

EXPORT:  To  foke  merchandise  out  of  one  counrry  into 

onorher  country. 

Germon  low  usuolly  requires  the  poyment  of  customs 
duty  on  imported  ond  exported  items.  However,  under 
the  NATO  Stotus  of  Forces  Agreement  (SOFA)  oil  mem¬ 
bers  of  rhe  US  Forces,  the  dvilion  component  ond  their 
fomily  members  ore  exempt  from  Germon  customs 
duty  on  importation  or  ex  port  of  ion  of  furniture,  outo- 
nobiles  ond  other  goods  intended  for  personal  use. 

There  ore  two  woys  you  con  Import  Items  into  Get- 
mony  If  you  know  exoctly  whot  you’re  going  ro  buy. 
complete  USA  RE  UR  Customs  Form  AE  2075  before  you 
leave  Germony  When  you  ore  crossing  bock  loro  Ger- 
mony  with  purchases  mode  in  ono'her  counrry.  this  form 
wiN  exempt  you  from  poying  cusforr »  duty  Or  you 
moy  hove  the  merchandise  shipped  to  Germony  by  rhe 
shoo  where  you  moke  rhe  purchose  Complete  your  AE 
2075  when  you  return  ro  Germony.  present  it  to  the 
Germon  oothonnes  when  you  ore  notified  rhot  your 
goods  ore  here  They  w.ll  release  your  shipment  to  you 
du ty  free 


The  key  to  rhe  legal  status  of  on  American  in  Ger¬ 
mony  occused  of  o  crime  is  JURISDICTION.  Whether  o 
person  is  tried  by  military  court-martial  or  In  o  Germon 
court  depends  on  which  country  hos  legol  authority  or 
jurisdiction.  For  offenses  fhor  ore  punishoble  only  under 
the  Uniform  Code  of  Milirory  Jusrice  (UCMJ)  milirory 
authorities  hove  exclusive  jurisdiction  (e.g..  AWOL.  div 
obeying  on  order  etc.).  Germon  ourhoriries  hove  juris¬ 
diction  when  their  country's  lows  hove  been  violated, 
such  os  in  customs  violations  or  traffic  offenses.  In  some 
coses  there  is  concurrent  jurisdiction  where  o  service 
member  could  be  subject  to  either  Germon  or  milirory 
authorities.  Germon  authorities  hove  exclusive  junsox- 
tlon  over  civilian  employees  ond  fomily  members  of 
milifory  or  dvilion  personnel. 

The  Army  hos  primary  jurisdiction  over  Its  members  In: 

—  offenses  ogoinst  rhe  property  or  security  of  rhe  Unit¬ 
ed  Stores, 

—  offenses  committed  In  performance  of  official  duty, 
and 

—  crimes  ogoinst  persons  or  property  of  another  U.5. 
service  member,  o  civilian  employee  or  o  fomily  mem¬ 
ber. 

In  all  other  offenses.  Germon  authorities  hove  primary 
jurisdiction  and.  If  convicted,  a  person  could  be  confined 
to  a  German  prison.  In  some  Instances,  Germon  authori¬ 
ties  con  waive  Jurisdiction,  or  U.5.  officials  con  request 
rhot  the  cose  be  fumed  over  to  them. 

The  SOFA  olso  provides  safeguords  for  your  rights  os  o 
service  member,  dvilion  employee  of  the  milirory  or 
fomily  member  of  either.  If  you  ore  arrested  by  the 
Germon  police  you  have  the  right  to.- 

—  be  occorded  o  prompt  ond  speedy  trial. 

—  be  informed  in  odvance  of  the  trial  of  charges 
ogoinst  you. 

—  compel  rhe  oppearonce  of  witnesses  in  your  fovor 

—  hove  legol  counsel  of  your  own  choice  for  de¬ 
fense. 

—  hove  o  representative  of  your  own  government 
present  or  the  trio!  (when  rules  of  rhe  court  permit). 

—  be  presumed  Innocent  until  guilt  is  established 
beyond  reasonable  doubt. 

—  not  be  fried  twice  for  the  some  crime  (double 
jeopordy)  A  soldier  connot  be  itied  for  the  some  crime 
by  both  Germon  ond  miiirory  courts. 

—  hove  rhe  services  of  o  competent  Interpreter. 

—  hove  on  Americon  rriol  observer. 

—  poyment  by  rhe  U  S.  government  of  counsel  fees 
ond  court  costs,  but  not  fine.1.,  in  serious  coses  involving 
service  members  (nor  civilion  employees  or  fomily 
members). 


You  should  be  owore  rhot  you  will  need  on  AE  Form 
2075  for  eorh  shipment  ond  rhot  vlotonon  of  customs 
lows  or  regulations  ore  grounds  for  judidol  ocrion  by 
Germon  or  US  Forces  outhorifies.  If  you  ore  not  sure  of 
whot  to  do  In  porrtcuior  si  ructions,  check  with  the  42nd 
Military  Police  Customs  Office. 

Some  items  ote  limited  in  the  omounts  which  moy  be 
Imported.  Additionally,  these  Herns  moy  be  imported/ 
exported  nor  more  than  twice  o  monrh.  The  toble 
below  shows  rhe  olkswoble  omounrs 


Clgorertes 

Other  tobocco  products 
Coffee 

or  pure  coffee  extracts 


200  (import) 

600  (export) 

250  grams  (import) 
500  grorns  (export) 
500  grorns 
125  grorns 


or  mixed  coffee  extracts  250  grorns 


Teo 

Wines  and  spirits 


Cocoo 

Chocotare  or  chocoloie 
product 


500  grams 
2  lirers  (import) 
Reasonable  quantities 
not  deen.ee, 
sufficient  for  trading 
purposes  iexpon) 
500  grorns 
500  gram;* 


5GT  Conners'  son  is  going  to  o  doy  comp.  He  must 
hove  o  power  of  ortorney  which  wiil  permit  doy  comp 
personnel  to  outhonze  medicol  core. 

PFC  Whiicker  is  PCSing.  He  needs  power  of  ortorney 
which  will  ollow  his  buddy  to  sell  his  cor  for  him. 

CPT  Peters  will  be  on  exiended  TDY.  He  wonts  o 
general  power  of  ortorney  for  his  wife  to  be  obie  ro 
conduct  oil  his  offoirs  while  he  is  gone. 

Service  members  ond  dvilion  personnel  moy  obtain  o 
POWER  OF  ATTORNEY  which  gives  onorher  person  rhe 
legal  power  to  do  olmost  onythlng  the  individual  con  do 
on  his/her  own.  For  exomple,  o  power  of  ortorney  con 
be  given  ro  permit  onorher  person  to  sell  or  buy  prop¬ 
erry  In  your  nome;  to  register,  ship  or  otherwise  deal 
with  your  outomobile;  to  sign  for  and/or  dear  your 
quarters;  to  authorize  medicol  treotmenr  for  your  fomily 
members.  In  soov?  instances,  you  may  wish  to  give 
someone  o  general  power  of  attorney  ro  conduct  oil  of 
your  offoirs.  This  should  be  discussed  with  on  odvisor  or 
rhe  Legol  Assistance  Office  (LAO)  first. 

To  obtain  o  power  of  attorney,  go  to  your  kxol  LAO. 
Check  their  hours  of  operation  ond  find  our  If  on  ap¬ 
pointment  is  necessary.  The  form  will  be  executed  by 
on  authorized  Individual.  If  you  hove  questions  about 
powers  of  attorney,  ask  or  your  LAO  or  consult  AR  600 
11. 


Hove  you  ever  wonted  ro  give  your  Germon  lond- 
k>rd  o  bottle  of  scotch  os  o  gift?  Do  you  hove  some 
Americon  friends  who  ore  not  assoooted  with  the  milt- 
tory  who'd  love  to  get  their  fovorire  U  S.  brands  from 
the  commissary?  Hove  you  ever  considered  giving  o 
cotton  of  dgorettes  to  someone  in  o  foreign  country  as 
poyment  for  services?  Veil,  only  in  the  first  instance 
would  the  transfer  of  goods  be  legol. 


—  sell,  trad«  or  give  owoy  ANY  commtssory  Hems  to 
onyone  not  out  ho  rued  commissary  privileges. 

—  to  poy  for  services  rendered  by  Germon*  or  other 
unauthorized  persons  with  dgorettes.  liquor  or  other 
rationed  items. 

—  sell  ony  Hems  bought  in  US  Forces  fociliries  without 
authorization  by  rhe  customs  officials. 

—  give  os  gifts  ony  rationed  items  in  quantifies  great¬ 
er  rhon  the  following: 

25  dgorettes  or  i 0  ogort  or  2 1  or  smoking  tobocco 
1 7.6  o z.  co/fee  or  4  4  oz.  mstont  coffee 
4  4  oz.  teo  or  1.75  oz.  Instone  tea 
one  bottle  alcoholic  beverage  not  more  than  12 
Hren. 

If  you  wont  to  sell  o  non-expendable  Hem.  such  os  a 
cor.  refrigerator,  or  stereo,  to  o  person  not  outhonzed 
under  the  SOFA,  you  moy  IF  you  meet  the  following 
requirements: 

1.  You  must  hove  been  In  possession  of  the  goods  for  or 

least  six  months 

2.  You  must  obtain  poor  oppravoi  of  US  milirory  ond 

German  cusroms  outhont»es.  Do  this  by  submitting 
AE  Form  2074  (Permit  to  TronsleO  ro  rt.e  42nd  Mri 
Derochment 
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CUSTOMS  AND  THE  APO:  MAILING  GIFTS 

Any  gift  moiled  through  the  APO  system  muy  hove  o 
customs  label  orroched  storing  the  exocr  contents  ond 
volue. 

—  If  your  gift  was  mode  In  the  United  Stotes.  no 
customs  duty  is  chorged  On  the  customs  lobe!  write 

Returned  US  Goods. 

—  If  your  gift  wos  mode  in  o  foreign  country  ond 
costs  more  than  S25  00.  customs  duty  must  be  paid  on 
the  entire  omount.  nor  just  that  port  over  $25.00. 

—  If  o  foreign  mode  gift  coy  less  than  $25.00.  no 
duty  has  to  be  paid.  Gifts  for  several  persons  con  be  in 
one  box  ond  sent  to  o  single  oddress  if: 

(1)  E och  gift  is  separately  wrapped,  shows  the  name 
and  oddress  of  intended  receiver,  ond  is  marked  "Bono 
Fide  Gift  Not  Exceeding  $25.00 in  volue." 

(2)  The  outer  parcel  shows  the  totoi  number  of  gifts 
ond  their  volue  on  the  oddress  side.  For  exomple.  o 
parcel  conroinmg  three  g.fts  will  be  indorsed  "Three 
Bono  fide  Gifts  Fndosed.  Eoch  Nor  Exceeding  $25.00  in 
Volue  " 

(0)  The  customs  deckxorion  form  is  oddressed  to  the 
person  to  whom  the  outer  parcel  is  oddressed  Parcel 
contents  witi  be  listed  on  this  form  ond  show  the  person 
receivtng  eoch  gift  in  the  porcel. 

You  con  soy  o  pockoge  has  no  volue.  but  you  must 
deorly  describe  w hot's  in  the  pockoge.  Including  whor 
it's  mode  of  (eg.  cotton  shirt,  wooden  spoons,  cryyol 
bowl).  Remember,  the  receiver,  not  the  sender  of  the 
pockoge  must  poy  ony  cuwoms  duty. 


^Jbr 


DO  NOT  MAIL 


Items  /tier  may  kill  or  Injure  o  person,  domoge  moil 
system.  Also,  if  Is  Illegal  la  mail  rationed  items  Some 
a the  ft  you  have  any  questions 

InmxKortng  llquots  ond  Bquor  candles. 

Contraband  (e  g.,  switchblade  knives,  deity 
products). 

Narcotic  drags. 

USAREUR  rationed  Items  (l.e .  cotfee  ond 
cigarettes). 

Poisonous  animals  (snokes) 

Explosives  ond  flammoble  material  that 
might  Ignite  at  explode. 

Obscene/Indecent  publications  or  rims 


or  other  property  may  not  be  moiled  through  the  APO 
of  these  items  ore  shown  obove.  See  your  APO  represent- 

Cone  eatable  firearms 

Lottery  or  fraudulent  matter 

Radioactive  matter. 

Poison  or  poisonous  matter  (adds,  alkalies). 

Oxidizing  materials  or  highly  flammable 
solids  likely  fa  couse  fite  while  being 
transported 

Magnetic  material  having  enough  magnetic 
field  to  cause  appteooble  deviation  of 
on  aircraft  compais/senslng  device  at 
15  at  mote  feet. 


CUSTOMS  DECLARATION 
FORMS 

PS  Form  2916  (Customs  —  Douone  C  1)  is  green  m  color 
ond  must  be  completed  ond  ploced  on  the  oddress  side 
of  eoch  letter  or  letter  pockoge  containing  dutiable 
merchandise  (e  g .  cassette  ropes)  ond  on  eoch  smoU 
pockoge 

PS  Form  2966- A  (Parcel  Post  Cuitoms  Declorotion  United 
Stores  of  America)  is  white  Surfoce  or  oirmorf  porcel  post 
ond  third  doss  \urfoce  parcels  muy  hove  this  form  oh 
toched  to  the  oddress  side  of  rhe  pockoge. 


r**Cll  PORT  CUTWA  OCCLAIUTION-UWfTtO  HATH  Of  AMf  MCA 
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PCS  and  APO 

When  you  return  to  the  United  Stores  on  permanent 
change  at  station  (PCS)  orders,  you  may  mol  personal 
property  of  unlimited  volue  diry  free.  On  the  PS  Form 
29POA  (Parcel  Post  Customs  Oedototlon).  list  the  Items  ks 
the  pockoge  Vriie  on  the  wrapper  "Free  Entry  Claimed 
Under  Public  low  8^4.V>.  Movement  Orders  Indosed.” 
Place  o  copy  of  your  FCS  orders  in  the  potcel.  You  moy 
send  both  Items  you  brought  from  CONUS  ond  those 
you  bought  overseas  for  your  own  use. 

PS  Form  2916  A  (Customs  Dedorohon).  If  rhe  sender 
does  not  wish  to  describe  rhe  contents  of  o  letter  or 
porcel  on  rhe  w ropper.  the  sender  moy  place  the  upper 
port  of  rhe  green  PS  Form  2916  on  the  oddress  side  of 
the  orticle  ond  compare  PS  Form  2916-A  ond  place  it 
inside  rhe  pockoge 
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On  The  Road 


Pagaa  2  and  3  contain  a  tot  of  information  about  operating  a  privately 
owned  vehicle  in  Europe.  See  how  much  you  remember. 

A.  To  get  a  POV  operator's  license,  you  must  pass  several  exams. 

These  are: 

1. _ _ 

2 _ 

3 _ 

4.  _ 

5  _ 

6  _ 

7 _ _ — _ 

( I  f  you  don't  have  a  valid  US  license) 

B.  To  register  a  POV  for  the  first  time,  you  need  the  following  items: 

1 _ 


E.  if  you  had  a  car  accident  while  traveling  in  a  pan  of  Germany  with  US 
military  Installations,  what  number  would  you  call  for  the  police  or  an 
ambulance? _ 

P.  Tha  personal  and  POV  documents  required  for  entry  into  other  European 
countries  are  the  same  for  all  countries.  True  or  False 


KM/H 


MPH 


Who  Will  You  See  In  Court? 


Who  has  exclusive  or  primary  jurisdiction  (legal  authority)  in  each  of  tha 
following  cases?  Put  an  X  under  German  or  Military. 

German  Military 

1.  A  soldier  has  been  AWOL  for  three  days.  _  _ 

2.  The  daughter  of  a  sergeant  has  been  accused  _  _ 

of  shoplifting  at  a  German  department  store. 

3.  Two  GIs  beat  up  a  German  at  a  bar.  _  _ 

4.  AGS- 9  DoO  civilian  ran  a  red  light.  _  _ 

3.  A  PFC  fled  tha  scene  of  an  aeddanf.  _  _ 


When  you  ara  driving,  you  won’t  be  able  to  use  a  pencil  and  paper  or  a 
calculator  to  convert  from  kilometers  per  hour  to  miles  per  hour  and  vice 
versa.  Try  to  do  these  conversions  in  your  head.  Use  the  formulas  on  page  2. 

a.  100  km/h  «  _ mph 

b.  _ km/h  «  100  mph 

e.  SO  km/h  a  _ mph 

d.  _ km/h  ■  75  mph 

e.  40  km/h  a  _ mph 


L*gal  or  iilogalT 


Read  each  statement  Think  about  customa  regulations.  Mark  whather  it  la 
legal  or  Illegal.  Legal  Illegal 

1.  To  Import  two  pounds  o!  coffee  Into  Germany.  _  _ 

2.  To  give  a  German  friend  a  carton  of  dagrettes  as  _  _ 

a  present 

3.  To  sell  a  stereo  bought  at  AAFES  and  owned  less  _  _ 

tha-  S  months  to  a  local  national. 

4.  To  give  your  landlord  steaks  bought  at  _  _ 

the  commissary. 

5.  To  give  your  landlord  steaks  bought  at  _  _ 

AArES-Foodiand. 

«.  To  mall  your  mom's  favorite  tea  which  you  bought  _  _ 

at  the  commissary  to  her  through  the  APO. 

7.  To  mail  $950  worth  of  personal  belongings  _  _ 

to  the  U  S.  duty  free  when  you  PCS. 

ft  To  sand  three  bona  fida  gifts  worth  $23,  $15  _  _ 

and  $18  In  one  box  duty  free. 


‘iititttt+brt  *  c  ►  *.*« 


SEND  A  BONA  FIDE  GIFT 


Complete  the  numbered  sections  of  the  PS  Form  2966A  below  as  if  you  were 
mailing  a  gift  of  one  lambswool  scarf  from  England  to  your  mother,  sister  or 
girlfriend.  Tha  sweater  Is  worth  less  than  $25.00. 


LEGALESE 


It  seems  that  lawyers  hava  a  languaga  all  thair  own.  Writs  tha  lattar  of  tha 
correct  meanings  in  front  of  tha  numbered  words  below. 

_ 1.  Power  of  Attorney  8.  SOFA 

_ 2.  Jurisdiction  7.  UCMJ 

_ *.  Customs  Duty  8.  Import 

_ 4.  Bona  Fide  9.  Custody 

_ 5.  Implied  Consent  10.  Black  Market 

a.  To  bring  merchandise  from  one  country  into  another  country. 

b.  A  tax  or  fee  charged  for  bringing  goods  from  one  country  Into  another 
country. 

c.  A  legal  document  which  allows  another  person  to  act  in  your  place. 

d.  Illegal  transfer  of  goods:  for  example,  selling  rationed  Items  to  non-autho- 
rtzed  people. 

e.  The  NATO  agreement  which  defines  your  legal  status  while  stationed  In 
Germany. 

I.  Legal  authority  over 

g.  True,  real,  authentic 

h.  The  laws  and  regulations  of  the  US  Armed  Services. 

L  Being  held  or  detained  by  the  police. 

).  Agreement  or  permission  given  as  in  agroeing  to  submit  to  a  blood  alcohol 
test  when  you  get  a  USAREUR  POV  license. 


D  SENDER'S  INSTRUCTIONS 
DISPOSITIONS  DE  L  EXPEDITEUR 
If  item  is  undeliverabla: 

A  u  cat  dt  iwn-Uvnuon: 

□  Return  to  sender.  (Sender  |uu- 
intern  return  charger.) 

Rtnvoyl  i  I'orlglnt. 

O  Forward  lo: 

Rftxpttj J  >■ 


□  Abandon. 

Abandon*!, 


The  undersigned  certifier  that  the  per 
tkulara  liven  in  thir  declaration  ire  cor¬ 
rect  end  Uut  this  item  docs  not  contain 
any  dangerous  articled)  prohibited  by 
portal  rotulationi. 


Oata 
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Check  it  Out:  Can  You  Cope? 


I.  Rationed  Items:  In  the  boxes  below,  write  the  amount  of  each  item  which  can 
be  A)  given  to  a  German  as  a  gift,  B)  sent  through  the  APO,  and  C)  imported 
Into  Germany.  Indicate  the  unit  ot  measure:  e  g.,  or,  gr,  I,  qt.  lb.,  pckg,  or 


Individual  pieces. 

Gift  lo  German 

Mail  Ihrouqh  APO 

Import  into  Germany 

m 
' — ' 

• 

• 

1 

b 

f 

i 

si 

c 

9 

k 

^2 

d 

h 

, 

II.  Fill  in  the  blanks  with  the  correct  word  or  phrase. 

a.  The  legal  status  ot  US  services  members  in  Germany  is  governed  by  the 


b.  The  legal  status  of  family  members  of  Army  personnel  in  Germany  ia/ia 
not  the  same  as  the  legal  status  ot  their  sponsor. 

c.  It  you  want  a  friend  to  sell  your  POV  tor  you  after  you  PCS.  you  will  need 

a' _ _ 

d.  If  customs  dut '  is  due  on  a  mailed  package,  who  must  pay  it:  The  sender 

or  the  receiver  > _ 

e.  If  you  dialed  this  number  from  a  military  phone,  who  would  you  be  calllng: 

99-110? _ 

III.  Speed:  What  is  the  speed  limit  if  not  posted  otherwise: 

a.  in  towns  and  cities? _ km/h  or  about _ mph. 

b.  on  highways  outside  built  up  areas? _ km/h  or  about _ mph. 

e.  recommended  on  autobahns? _ km/h  or  about _ mph. 
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THE  CQEPliNCa  CONTEST 


What's  Missing? 


You  will  need  these  things 


pancil  roar  customs  diclasatiom 


OTV 

OCTAIUEO  list  of  contents 
(Type  or  a*»'POlnit 

VALU6 

(US.  SI 

n 

Your  car  should  contain: 


Tests  to  pass  tor 
POV  operator's  license. 

Hearing 

Vision 

Color  perception 

Written 

Sign 


Emergency  phone  numbers 


Military  Police 
Military  Ambulance 
Military  Fire 
German  Emergency 
German  Fire 


97 

S$ 


113 


Rationed  Items: 


e 


Contest  Rules 

1.  The  tlx  pictures  at  the  left  each  have  one  thing 
mls_,ig. 

2.  Write  what  Is  missing  from  each  picture  In  the  spaces 
provided. 

3.  Answer  the  quastlons  in  the  section  called  “NOW  GIVE 
US  A  PIECE  OF  YOUR  MIND"  on  the  next  page. 

4.  Write  your  name,  rank,  and  mailing  addresa  in  the 
spaces  provided. 

5.  Cut  out  the  contest  form.  Fold  on  the  dotted  lines  so 
that  the  address  Is  on  the  front.  Staplo  or  tape 
dosed  In  one  place. 

•.  Drop  In  any  APO  malt  box.  NO  STAMP  IS  NEEDED. 

7,  Twenty-live  T-shirt  winners  will  be  drawn  from  the 
contestants  who  have  correctly  Id  entitled  the  six 
missing  things  and  completsd  tha  "GIVE  US  A  PIECE 
OF  YOUR  MIND"  questions. 

•.  To  be  eligible,  entries  must  be  recalved  not  later  than 
two  weeks  trom  the  data  ot  tha  last  AFN  broadcast  of 
tha  SOFA  SAGA.  (See  the  schedule  on  page  1.) 


FRACTURED  PHRASES 

The  arrangement  ot  the  letters  and  pictures  in  each  box  represents  a  phrase.  For  example,  the  letters  in  the  tlrst 
box  suggest  the  phrase  "Swear  under  oath"  because  the  word  “SWEAR"  is  under  the  word  “OATH."  Try  to  solve 
the  other  boxes.  The  answers  are  on  page  7. 


OATH 

SWEAR 

1. 

trouGIble 

2. 

JUS144TICE 

3. 

s,  ° 

*oO 

<?  > 
c  o 

4. 

JEOPARDY 

JEOPARDY 

5. 
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j—, 

JV  <rfl 

J 

TOXI  driving  CATED 

I  n  vi-S'  fl 

1  L _ |  1 

crimiSELFnation 

U 

\  c-  E-W  « 

U— ■  ■■  U 

R 

i\  r 

LIVING 

Y 

6 

7 
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THIS  PROGRAM  * . . 

has  been  brought  to  you  by  The  Human 
Resources  Research  Organization 
(HumRRO)  under  contract  to  the  Army 
Research  Institute  (ARI)  and  Army  Con¬ 
tinuing  Education  Services  (ACES). 

The  Life  Coping  Skills  in  USAREUR 
Project  Staff: 

Richard  L.  Miller.  Project  Director 
Rosemary  Dawson.  Task  Director 
Chaille  Maddox.  Script  Writer 

*  Audio  Director 

Jeanne  Hebei n 

Kathy  Brooks 

Malachi  Fullard 

Mollie  Kerr.  Design  and  Layout 

Roslyn  Long.  Cartoon  Artist 

HQ  USAREUR*  7th  Army 
Box  1789 

APO  New  York  09403 
(MM)  2131-7635/6386 
‘  (Civ)  0621 -730-7635/6386 

CAST  OF  CHARACTERS: 

Narrator  —  Josephine  Perkins 
Dr.  Zap  —  George  Waller 
Strac  Willie  —  Richard  L.  Miller 
Chester  Boondoggle  —  Benjamin  Lauve 
Contact  —  Lilburn  Dawson 
Recording  *  mixing  by 
Wolfgang  Gareis 


NOW  GIVE  US  A  PIECE  OF  YOUR  MIND!! 


When  did  you  listen  10  THE  SOFA  SAGA? 

Pari  I  _  Part  II  _ _ _ _ 

(day)  (time)  (day)  (time) 

Where  did  you  listen  to  THE  SOFA  SAGA?  _ , _ _ 

Places  check  (*")  in  the  space  in  each  line  below  which  is  closest  lo  your  opinion  of  the  radio  program  THE 
SOFA  SAGA. 

helpful  _  _  _  _  _  _  _  not  helpful 

interesting  _  _  _  _  _  _  _  boring 

funny  _  _  _  _  _  _  _  dull 

too  short  _  _  _  _  _  _  _  too  long 

If  you  didn't  listen  to  the  program,  why  didn't  you? 


Which  of  the  following  activities  did  you  do  in  this  newspaper’  What  did 
the  activities  you  completed  Circle  the  rating  you'd  give  the  activity. 

Poor  Fair 

you  think  of  the  activities?  Check 

Rating 

Good  Excel  lent  Superior 

—  Playing  the  Numbers  (p.l ) 

i 

2 

j 

4 

5 

—  On  the  Road  (p  6> 

i 

2 

j 

4 

5 

—  KM/H  —  MPH  (p.6) 

2 

j 

4 

5 

—  Legalese  (p.6) 

i 

2 

j 

4 

5 

—  Who  Will  You  See  in  Court*1  (p.6) 

i 

2 

j 

4 

5 

—  Legal  or  Illegal?  (p  6) 

i 

2 

j 

4 

5 

—  Send  a  BonafideGift  (p.6) 

i 

2 

j 

4 

5 

—  Check  it  Out:  Can  You  Cope?  ( p  7 1 

i 

2 

j 

4 

5 

—  The  Coping  Contest  (p  7) 

i 

2 

3 

4 

5 

—  Fractured  Phrases  (p  8) 

i 

2 

J 

4 

5 

What  did  you  like  REST  about  the  program  and  acnviiicv 


«?  I 


O  Ul 

<  < 


Copy  available  to  DTIC  does  not 
permit  fully  legible  reproduction 


^  hai  dtd  you  like  LEAST  about  the  program  and  activities’ 


— _ _  _  Mil  Rank _ Civ  _  Family  Member _ 

MAII  l\(i  ADDRESS _ 

l  mi  APO 

'  Al  «  •  \  ’\  ...n  x _ i  <  •  _____  S  _  *1  __  J _  \: 
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